
Website Blueprint

OP-85465

Location: Boise, Idaho, USA

Business Type: Boutique Custom Stringed Instrument Retailer (Ecommerce)

Target Audience: Primarily men aged 30-75, including bluegrass musicians, singer-songwriter types, and
discerning music enthusiasts worldwide who value traditional craftsmanship and superior tone in stringed
instruments.

Executive Summary

Clark Mandolins is a boutique builder and retailer of high-end custom stringed instruments, known for
traditional construction methods, precise craftsmanship, and outstanding tone. The business stands out
for its attention to detail and a personal hands-on approach, positioning itself as the choice for serious
musicians and collectors who value authenticity and sound quality. By presenting detailed product
galleries, linking testimonials, and integrating social media, Clark Mandolins leverages visual proof and
reputation to appeal to discerning customers worldwide.

Primary Goals

• Showcase and sell boutique custom stringed instruments online

• Highlight craftsmanship and unique selling points to differentiate from competitors

• Expand global reach and attract new customers through a professional online presence

Brand Values

• Traditional craftsmanship

• Superior quality and tone

• Attention to detail and precision

Competitive Advantages

• Top-tier instruments built with traditional construction methods for optimal tone

• Highest level of craftsmanship and precise finish work

• Boutique, custom-built approach catering to discerning musicians



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #3A2C19

Secondary #E2D1B1

Accent #A87B3C

Rationale: These colors reflect the natural wood tones and warm craftsmanship of handmade stringed
instruments. The primary color gives a sense of richness and tradition, the secondary color provides a
clean and classic background, and the accent adds highlights that feel inviting and timeless. This look
appeals to musicians who appreciate quality and tradition.

Typography

Heading Font: Merriweather

Body Font: Source Sans Pro

Google Fonts Url: https://fonts.googleapis.com/css?family=Merriweather:700,900&family;=Source+Sans
+Pro:400,600&display;=swap

Imagery Style

Large, clear, high-quality photos of instruments on plain backgrounds or in workshops. Feature close-ups
showing the details of craftsmanship and materials. Gallery pages should use consistent photo shapes
and soft lighting to keep the site looking clean and focused.

Overall Aesthetic

Warm, classic, and refined, with a focus on tradition and expert craftsmanship. The design feels honest
and skilled, making visitors trust the quality of the instruments.

Theme Style

The theme is inspired by classic music stores and workshops. Use neat sections, clear lines, and enough
white space so the instruments stand out. Subtle textures like wood grain can be added in backgrounds
or dividers.

Layout Approach



Simple and easy to use, with text and images organized clearly. Main pages feature large hero images
and focused calls to action. Galleries should let users browse with visible thumbnails. Use clear buttons
for navigation, and keep each product page structured so important details are easy to find.

Regional Recommended

• Highlight American craftsmanship with vintage or rustic touches.

• Include scenery from Boise or the Idaho region in banners if wanted.

• Keep the design 24/7 friendly since the website is always open.

Regional Avoid

• Do not use flashy or trendy colors.

• Avoid overly modern, minimalist, or tech-inspired looks.

• Stay away from cluttered backgrounds or low-quality photos.



Requirements & Features

Homepage Essentials

Description: Clearly state what Clark Mandolins offers, highlight top products (F5 Mandolins, octave
mandolins, guitars), showcase the highest level of craftsmanship and traditional methods, and display
the slogan 'Fine Handcrafted instruments'.

Validation: Homepage headline and intro clearly describe the business and products. Main products and
unique value are visible without scrolling.

Gallery Integration

Description: Integrate multiple image galleries on product pages (F5 Mandolins, Octave Mandolins,
Mandolin Family, Guitars, Shop Tour). Use current images, allowing for future updates as better images
become available.

Validation: Each product page displays an image gallery, and user can view multiple images for each
instrument type.

Contact Options

Description: Make it easy for people to call, email, or visit in person. Include phone, email, and physical
address on every page, and create a simple contact form.

Validation: Contact details always visible in header/footer. Contact form works and sends email to
business owner.

Testimonials and Social Proof

Description: Feature customer testimonials on the homepage and link them to the 'Clips and Bites'
page. Make sure visitors can see and trust reviews about the instruments.

Validation: Testimonials are visible on the homepage, and link works to the correct page.

Brand Consistency

Description: Use existing logo as requested, even though it differs from the business name on the site.
Maintain consistent styling, messaging, and showcase uploaded marketing collateral on the homepage.

Validation: Logo matches customer request. All marketing collateral is visible where client requested.

No Rotating Banner

Description: Do not use a rotating banner on the homepage, as specifically requested by the client.

Validation: No banner rotation present on any page.

Page Updates and Content Control

Description: Ensure the client can easily update gallery images as better photos become available. Set
up a straightforward method for swapping out images.

Validation: Client can update images in galleries with minimal effort and no need for technical help.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Welcome visitors, introduce Clark Mandolins, and quickly show what makes these handmade
instruments unique. Guide visitors to the most important areas of the site like instrument galleries and
contact options.

Sections

Hero

Purpose: Make a strong first impression by highlighting the craftsmanship and tradition behind Clark
Mandolins. Instantly let people know they’re viewing a high-quality boutique builder.

Key Elements:

• Business name and logo

• Slogan: Fine Handcrafted instruments

• A standout photo of a signature Clark mandolin

• Button to view the main gallery or featured instruments

• Short description of what sets the business apart

Strategy: Encourage visitors to explore more by making the main button clear and inviting — for
example, 'See Instruments' or 'Browse Gallery'.

Psychology: First-time visitors decide in seconds if they trust your skill and care. Using beautiful
photography and clear messaging speaks to those who value quality and authenticity.

Tone: Keep the language warm, honest, and confident — aim for the feeling of talking to a fellow
musician who cares about details.

Cta Block

Purpose: Prompt visitors to get in touch or take the next step, whether that's viewing a photo gallery,
reaching out for a custom order, or simply following on social media.

Key Elements:

• Button to contact you and/or to request information

• Phone number and email address clearly listed

• Direct link to social media for more examples

• Short note about custom orders or asking questions

Strategy: Keep the button visible as visitors scroll. Simple wording like 'Contact Austin' or 'Request a
Consultation' helps people feel it's easy to reach out.

Psychology: Clear, personal ways to connect make your business feel approachable and trustworthy.
Direct contact information reassures buyers who are about to make a significant purchase.

Tone: Friendly and inviting — let your passion for the instruments come through in simple words.

Gallery (Gallery)

Purpose: Display high-quality images of finished instruments and work in progress, so visitors can see
the handmade details and unique options.

Sections



Main Gallery

Purpose: Show a broad view of Clark Mandolins’ finest work across different instrument types.

Key Elements:

• Well-lit, professional images

• Brief text descriptions for each instrument

• Button to inquire or learn more

Strategy: Each image acts as an entry point — clicking leads to more details. Prompt visitors to ask about
custom work.

Psychology: Detailed photos build confidence with careful buyers. Potential clients want to see every
wood grain and detail.

Tone: Descriptive and factual, but highlight craftsmanship and pride in every piece.

F5 Mandolins (Showcase)

Purpose: Dedicate a page to the popular F5 Mandolins and show why they are a flagship product.

Sections

Main Feature

Purpose: Give details about what makes F5 Mandolins special.

Key Elements:

• Gallery of F5 mandolins

• Short overview of tone, features, and construction

• Video clip if possible

• Button to request more information

Strategy: Encourage fans to reach out by describing ways to order or reserve an instrument.

Psychology: Focusing on popular models builds trust that these are sought-after and respected.

Tone: Confident and informative, speaking directly to enthusiasts’ love of tradition.

Octave Mandolins (Showcase)

Purpose: Highlight Octave Mandolins as a unique offering for musicians seeking something more
specialized.

Sections

Main Feature

Purpose: Explain what makes Octave Mandolins stand out and their advantages.

Key Elements:

• Gallery with detailed shots

• Descriptions of tone and playstyle

• Contact button for special orders

Strategy: Focus on rarity and custom options to prompt outreach from serious musicians.

Psychology: People searching for these want to feel understood and supported in their pursuit of a
distinct sound.



Tone: Warm and knowledgeable, showing respect for musicians’ needs.

Mandolin Family (Showcase)

Purpose: Show range — from mandola to mandocello — so visitors realize Clark Mandolins covers more
than just standard models.

Sections

Main Feature

Purpose: Present all members of the mandolin family with photos and highlights.

Key Elements:

• Galleries for each type

• Short summary of what makes each unique

• Option to inquire about building one

Strategy: Position as the top choice for a full set, prompting collection-minded buyers to reach out.

Psychology: Broad offering builds credibility as a master builder.

Tone: Proud and inviting, happy to educate and answer questions.

Guitars (Showcase)

Purpose: Introduce hand-built guitars to players seeking something different from big manufacturers.

Sections

Main Feature

Purpose: Share detailed images and background of Clark guitars.

Key Elements:

• Gallery specific to guitars

• Description of build methods and wood

• Testimonial or sound clip if available

Strategy: Show how to order or get more details directly.

Psychology: Guitar players drawn to craftsmanship want proof of attention to detail.

Tone: Enthusiastic, celebrating the nuances that make each guitar special.

Shop Tour (Feature)

Purpose: Give a look into the actual workshop, helping visitors connect with the maker and feel the
passion behind every instrument.

Sections

Main Feature

Purpose: Feature a photo gallery of the workshop and tools. Let visitors imagine the care and skill put
into each instrument.

Key Elements:



• Visual tour with captions

• Brief builder’s story or philosophy

• Invitation to follow on social media for more behind-the-scenes

Strategy: Build trust and connection, helping prospects picture their own custom instrument being made.

Psychology: Seeing the shop humanizes the business and stirs curiosity.

Tone: Down-to-earth, sharing your genuine love for the craft.

Clips And Bites (Testimonials)

Purpose: Collect video, audio, and written testimonials so people can see and hear the instruments in
action and hear from satisfied customers.

Sections

Main Feature

Purpose: Let music speak for itself by sharing clips and positive comments.

Key Elements:

• Embedded videos and audio clips

• Written testimonials

• Links to social proof like YouTube or Instagram

Strategy: Show real-life satisfaction and sound quality to persuade serious buyers.

Psychology: Hearing and seeing real users gives confidence and creates excitement.

Tone: Authentic, letting customers’ words and performances shine.

Contact (Contact)

Purpose: Make it quick and simple for anyone to get in touch for pricing, questions, or custom orders.

Sections

Main Feature

Purpose: List every way someone can reach Clark Mandolins directly.

Key Elements:

• Easy-to-use contact form

• Phone number and email clearly listed

• Physical address

• Social media links

Strategy: Remove all obstacles to starting a conversation.

Psychology: People appreciate direct, personal ways to communicate—especially for custom, high-value
items.

Tone: Reassuring, patient, and open.

Recommended Sections



• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Simplicity and Clarity

Application: Make it immediately clear on the homepage what the business offers, using large photos of
instruments and easy-to-read descriptions.

Implementation: Place a short, welcoming headline and a clear summary right at the top. Use
high-quality photos of instruments to draw interest.

Principle: Trust and Credibility

Application: Show real customer testimonials and clear contact information on every page to help
visitors feel confident reaching out.

Implementation: Include a testimonial section on the homepage, and always show a phone number and
email address in the footer.

Principle: Control and Comfort

Application: Let visitors look at different instruments easily, with galleries grouped by type, and make
sure navigation is simple.

Implementation: Use clear menu labels like 'F5 Mandolins', 'Octave Mandolins', and 'Guitars'. Each
page should have its own image gallery.

Content Strategy

Area: Product Descriptions

Recommendation: Give straightforward details about what makes each instrument special, focusing on
traditional methods, sound quality, and craftsmanship.

Implementation: Write a short paragraph for each instrument type, telling people what makes it unique
and why it sounds or looks better.

Area: Photos and Galleries

Recommendation: Show the beauty and quality of each instrument with high-resolution photos, and let
users browse by category.

Implementation: Place the right images into each product gallery now, but make it simple for the client
to swap in better photos later.

Area: About and Shop Tour

Recommendation: Share the story behind the brand and show behind-the-scenes photos of where and
how the instruments are made.

Implementation: Create a 'Shop Tour' page with a gallery and a short description about the workshop
and approach to building instruments.

Conversion Optimization



Technique: Clear Next Steps

Rationale: Visitors are more likely to contact or buy if it’s obvious what they should do next.

Implementation: Add a visible 'Contact' or 'Inquiry' button on every product page and at the top and
bottom of key pages.

Technique: Effective Testimonials

Rationale: Proof from other musicians builds trust and encourages hesitant buyers to reach out.

Implementation: Feature actual customer words and link these to more detailed clips or videos if
available.

Technique: Mobile-Friendly Galleries

Rationale: Most musicians and buyers browse on their phones, so galleries and photos must look good
and load quickly.

Implementation: Test all galleries on mobile devices to ensure images are easy to swipe through and
load without long waits.

Priority Focus

Category: Homepage Messaging

Description: Start with a homepage that tells visitors exactly what you do and why your instruments are
unique.

Reason: This will create a strong first impression and help the site attract the right customers.

Category: Gallery Setup

Description: Set up each instrument page with an organized group of photos.

Reason: Buyers want to see the details and quality of each instrument, and this helps them decide to
contact or purchase.

Category: Contact Simplicity

Description: Make it very easy for visitors to reach out through multiple channels.

Reason: Many serious buyers or musicians prefer phone or in-person connections and will leave if it’s
hard to get in touch.

Implementation Order

1. Homepage Essentials

2. Contact Options

3. Gallery Integration

4. Testimonials and Social Proof

5. Brand Consistency

6. Page Updates and Content Control



Risk Mitigation

Image Management Challenges

Category: Content Control

Suggested Action: Provide simple instructions or a quick video showing how to update photos in the
galleries.

Brand Name Differences

Category: Brand Consistency

Suggested Action: Add a quick note in the footer clarifying why the logo name is different, or address it
in the About page if needed.

Mobile Loading Speed

Category: Performance

Suggested Action: Compress images and test the gallery pages so they don’t load slowly on
smartphones.

Missed Contact Opportunities

Category: Conversion

Suggested Action: Double-check all links, forms, and contact info so every inquiry gets through
immediately.

Business Impact

Impact Level: High


