Website Blueprint

OP-85308

Location: Crowley, Texas, USA
Business Type: Custom Injection Molding and Tooling Manufacturing Company

Target Audience: Manufacturers seeking a single-source partner for plastic product manufacturing and
mold maintenance; businesses requiring engineering, design, tooling, and production under one roof;
new entrepreneurs with innovative concepts for plastic injection molded products; nationwide clientele
with a focus on the Dallas/Fort Worth area; companies valuing expertise in engineering-grade plastics
and critical molded parts.

Executive Summary

Dalworth Technologies stands out as a one-stop, family-owned business with over 27 years of
experience in custom injection molding and tooling. The company sets itself apart with in-house
engineering, tooling, production, and ongoing mold maintenance, providing a seamless, all-inclusive
manufacturing solution for manufacturers nationwide. Their focus on precision, engineering-grade
plastics, and highly controlled processes ensures consistent quality, making them the go-to choice for
clients who value expertise and reliability in critical plastic parts.

Primary Goals

» Enhance online presence to attract new manufacturing clients nationwide
» Showcase comprehensive engineering, tooling, and injection molding capabilities
* Position Dalworth Technologies as a one-stop shop for turnkey plastic manufacturing solutions

Brand Values

» Family-owned legacy and trust
« Commitment to quality and precision
« Dedication to customer satisfaction and community support

Competitive Advantages

« Over 27 years as a family-owned business with deep industry expertise
 Expertise in engineering-grade plastics, color matching, and critical injection molded parts
« Ability to provide end-to-end solutions from engineering to warehousing in a single facility



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #1A237E
Secondary #FFFFFF

Accent - #1976D2

Rationale: The main color is a deep, professional blue that shows trust and expertise, as seen in
successful industry websites. White is used for a clean, modern background, keeping content readable
and uncluttered. Bright blue is used for highlights and buttons, helping important areas and calls to action
stand out. This avoids red and grey, which were disliked on the old website.

Typography
Heading Font: Roboto
Body Font: Open Sans

Google Fonts Url:
https://fonts.googleapis.com/css?family=Roboto:700,900&family;=Open+Sans:400,600&display;=swap

Imagery Style

Photos should show real people working in the plant, employees in branded shirts, and equipment in
clean, well-lit settings. Use action shots to demonstrate expertise and teamwork. Stock photos of tools,
molds, and plastic parts can fill gaps as needed, but real employee images should come first.

Overall Aesthetic

The site should feel modern, trustworthy, and easy to use. Clear sections, large images, and bold titles
help visitors quickly find what they need. The look should impress manufacturers and new entrepreneurs,
while still being welcoming and not overly technical.

Theme Style
Professional and industrial, with a touch of warmth from team and facility photos. Use a simple blue and

white color scheme, with touches of bright blue for emphasis. Rounded buttons and image selection
areas (like the round bubbles the customer likes) can help the site look friendly and interactive.

Layout Approach



Use clear boxes or cards for each section or service, like on the Wise Plastics site that the customer
likes. Add movement to these boxes when hovered over and use blue highlights for selected areas.
Place a large banner at the top, just like on the Quality Plastics site, to draw attention. Make sure the
gallery and contact options are easy to find. The menus and buttons should be simple and obvious.

Regional Recommended

« Bold, easy to read text
* Photos showing American manufacturing and local teamwork
« Clean, open layouts common in modern Texas and US B2B sites

Regional Avoid

« Small or light gray fonts

* Overly busy backgrounds

« Leftover red or gray color accents
 Crowded layouts or hidden menus



Requirements & Features

string

Description: string

Validation: string



Page Structure & Recommendations

Homepage (Landing)

Purpose: Main landing page

Sections

Hero

Purpose: Main value proposition
Key Elements:

* Headline
* Subheadline
*CTA
Strategy: Clear value proposition

Psychology: First impression matters

Tone: Professional and trustworthy

Cta Block
Purpose: Lead generation
Key Elements:

* Contact form
* Phone number
Strategy: Multiple contact options

Psychology: Reduce friction

Tone: Action-oriented

Recommended Sections

« Company Story
* Team Profile
* Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: string
Application: string

Implementation: string

Content Strategy

Area: string
Recommendation: string

Implementation: string

Conversion Optimization

Technique: string
Rationale: string

Implementation: string

Priority Focus

Category: string
Description: string

Reason: string

Implementation Order

1. array

Risk Mitigation

string
Category: string
Suggested Action: string

Business Impact



Impact Level: High | Medium | Low



