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Location: Piscataway, NJ, USA (Global Service Reach)

Business Type: Professional Meeting & Event Planning Services

Target Audience: Corporate clients, associations, pharmaceutical and medical education companies,
financial institutions, government organizations, technology firms, and global enterprises seeking
comprehensive, detail-oriented meeting and event planning. Target audience includes decision-makers
such as executive assistants, HR managers, event coordinators, and procurement officers who value
professionalism, reliability, and industry expertise.

Executive Summary

Banu Event Solutions & Training (B.E.S.T.) stands out as a global leader in professional meeting and
event planning by combining over 25 years of industry experience with personal involvement on every
project. The company exceeds client expectations with tailored, detail-focused services, cost savings,
and access to a worldwide network of venues, making it the preferred partner for businesses and
organizations that value true expertise and proven reliability.

Primary Goals

• Deliver seamless, end-to-end meeting and event planning services for global clients

• Save clients time and resources by managing all logistical and contractual aspects

• Exceed client expectations through meticulous attention to detail and personalized service

Brand Values

• Professionalism

• Attention to Detail

• Client-Centric Service

Competitive Advantages

• Extensive industry experience with over 25 years in meeting and event planning

• Background working with major organizations (e.g., American Express, Deutsche Bank, Hilton
Hotels, pharmaceutical and medical education firms)

• Founder personally oversees every project, ensuring no detail is overlooked



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #23314f

Secondary #dee2e6

Accent #b68a22

Rationale: The main blue color gives a sense of trust, professionalism, and calm. The light gray makes
the site feel open and clear, making it easy to read. The gold accent adds a touch of elegance, showing
the high quality and attention to detail in your service.

Typography

Heading Font: Montserrat

Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css2?family=Montserrat:wght@700&family;=Open+Sans:
wght@400;600&display;=swap

Imagery Style

Use professional photos of real meetings, conferences, and event spaces. Show groups of business
people, event settings, and hands-on details like planning sessions. Focus on classic, welcoming images
with natural lighting.

Overall Aesthetic

The site should look polished, welcoming, and modern. It should feel calm and professional, with
easy-to-find information and a clean layout.

Theme Style

Polished and professional, with a warm touch. Use lots of clean space and simple sections with clear
headers, so visitors know exactly where to look.

Layout Approach

Use a simple layout with sections stacked clearly from top to bottom. Keep navigation at the top—easy to
find and use. Buttons and links should stand out with accent colors, and contact information should
always be easy to find.



Regional Recommended

• Show diverse, global imagery to reflect worldwide service.

• Use language and examples that appeal to both US and international clients.

• Highlight certifications and industry awards to build trust.

Regional Avoid

• Avoid overly casual photos or text.

• Do not use local symbols or slang that could be confusing to global visitors.

• Stay away from busy backgrounds or very dark colors that could make text hard to read.



Requirements & Features

Homepage clarity

Description: Clearly state what services your business provides and who they are for, right at the top of
the homepage.

Validation: Homepage headline and first section must describe meeting and event planning services for
corporate and global clients.

Service highlights

Description: Feature the key services—site and venue sourcing, logistics, contract negotiation, and
onsite support—on the homepage with short, clear descriptions.

Validation: Each main service has a dedicated section or highlight box with a clear explanation and a
button or link to learn more.

Contact form and contact info

Description: Make it easy for visitors to contact you by having a straightforward contact form and your
phone number and email visible on every page.

Validation: Contact form functions and is visible on the Contact page; contact details appear in the
header or footer.

Professional branding

Description: Use your logo and tagline to create a consistent, professional image across all pages.

Validation: Logo appears in the header; tagline is present on homepage and about page.

Testimonials and trust signals

Description: Show real testimonials from your clients and display your certifications and awards to build
trust with new visitors.

Validation: At least three client testimonials and a visible list of certifications or awards shown on
relevant pages.

Clear, simple navigation

Description: Keep your site menu easy to use, with main pages like Home, About, Services,
Testimonials, and Contact easy to find from every page.

Validation: Navigation menu is always visible and links to main site pages.

Fast loading pages

Description: Make sure your website loads quickly, as this helps keep visitors from leaving too soon.

Validation: All pages load in under 3 seconds under average internet conditions.

Mobile-friendly design



Description: Your website should work and look good on phones and tablets.

Validation: Tested on phone and tablet; text and forms are readable and easy to use.

About page with experience

Description: Share your background, experience, and what makes your company different in a clear and
personal way.

Validation: About page includes business history, awards, and unique strengths.

Updated content

Description: Rewrite your website content for clarity and freshness, keeping only the latest and most
useful information.

Validation: All pages show clear, current, and rewritten content as requested.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Give a first impression that clearly explains what B.E.S.T. does and who it's for, helping visitors
quickly understand the full-service meeting and event planning available and encouraging them to get in
touch.

Sections

Hero

Purpose: Welcome visitors, introduce B.E.S.T., and make it clear what services are offered and why
businesses trust you.

Key Elements:

• Business name and logo at the top

• Tagline: 'From concept to completion, we are your complete meeting management resource!'

• Short introduction explaining B.E.S.T. as a global full-service meeting planning company

• Quick summary mentioning 20+ years’ experience, trusted by major brands

• Button to contact you for a consultation

Strategy: Highlight the scope of expertise and trusted experience, encouraging visitors to reach out by
making it simple to start a conversation.

Psychology: First-time visitors want confidence that they're working with seasoned experts who
understand their needs. Strong headlines, recognizable industries, and clear messaging help build trust
fast.

Tone: Use warm, professional, and confident language. Focus on being approachable and reliable while
emphasizing extensive experience and global reach.

Cta Block

Purpose: Prompt visitors to take action by getting in touch, requesting a quote, or learning more about
specific services.

Key Elements:

• Simple callout asking businesses how B.E.S.T. can help them save time and money

• Button to contact you or request a consultation

• Reinforcing your unique industry experience and personal service

Strategy: Make contacting you the obvious next step by showcasing how easy it is to get started, and the
value of partnering with B.E.S.T.

Psychology: Decision-makers are motivated by clear next steps and low barriers to starting the
conversation. Assurance of personalized service and proven results can nudge them to reach out.

Tone: Encourage action with positive, trusted, and helpful language. Make the reader feel their inquiry is
welcome and valued.

About Us (Standard)

Purpose: Introduce your business, showcase your credibility, and explain what makes B.E.S.T. unique so
potential clients feel confident choosing you.

Sections



Who We Are

Purpose: Share your story, experience, and personal commitment to service.

Key Elements:

• Short company background highlighting 25+ years in the industry

• Key industries and clients served (American Express, Hilton, major pharmaceutical firms, etc.)

• Founder’s credentials and direct involvement in all projects

• Certifications, awards, and speaking engagements

Strategy: Showcase hands-on experience, industry recognition, and the founder’s involvement to build a
sense of trust.

Psychology: People want reassurance that they're working with someone who is not just experienced,
but also personally invested in their success.

Tone: Use positive, honest, and transparent language that feels experienced but not boastful. Make it
approachable and trustworthy.

Our Services (Standard)

Purpose: Detail each of the main services so visitors know exactly how you can help with their meetings
and events.

Sections

Venue Sourcing

Purpose: Explain your site and venue selection process and value.

Key Elements:

• Step-by-step description of venue sourcing

• No cost sourcing offer for qualifying events

• Global reach to 50,000+ venues; unbiased recommendations

• Comparison tables, presentation samples

Strategy: Demonstrate how easy and cost-saving it is to have experts source the best venues, lowering
risks and costs.

Psychology: Customers want to save time, money, and avoid hassle. Showing your streamlined process
and vendor neutrality provides peace of mind.

Tone: Be clear and reassuring, highlighting every benefit simply and directly.

Contract Negotiation Budget Management

Purpose: Describe your approach to negotiating contracts and managing event budgets.

Key Elements:

• Top points you negotiate: rates, upgrades, concessions, terms

• How you tailor every contract to client needs

• Sample of cost savings and contract types reviewed

Strategy: Show how your negotiation skills deliver better terms and real savings while minimizing risks.

Psychology: Decision-makers want to feel protected against mistakes or overspending; showing strong
negotiation and oversight abilities reassures them.

Tone: Speak directly and honestly, showing you are an advocate for client interests.

Onsite Coordination Management



Purpose: Provide a picture of your all-in-one onsite coordination and what sets it apart.

Key Elements:

• Description of types of onsite support available

• Flexibility (full program or select services)

• List of onsite activities managed: registration, transportation, VIP services, logistics

Strategy: Demonstrate your ability to minimize stress and make events run smoothly no matter the size
or complexity.

Psychology: Clients value having trusted people on the ground to handle problems before they arise.

Tone: Use language that is both competent and calming—show you know the details and bring peace of
mind.

Testimonials (Standard)

Purpose: Let satisfied customers speak for you so potential clients can hear real experiences working
with B.E.S.T.

Sections

Client Quotes

Purpose: Highlight client praise and outcomes to build credibility.

Key Elements:

• Direct quotes from corporate and medical clients

• Names, companies, and roles (where permitted)

• Pull-out boxes or featured quotes

Strategy: Build trust with decision-makers by sharing honest feedback from their peers.

Psychology: Third-party validation is often more persuasive than what a business says about itself.

Tone: Let the authentic words of real clients shine; lightly edit for clarity, not tone.

Contact Us (Standard)

Purpose: Give businesses a clear, easy way to start a conversation or request more information.

Sections

Simple Contact Form

Purpose: Collect basic info and make it easy for potential clients to reach out quickly.

Key Elements:

• Short introductory paragraph inviting inquiries

• Fields: Name, email, company, reason for inquiry, message

• Phone number and email listed plainly

• Physical address for transparency

• Note mentioning prompt reply

Strategy: Remove hurdles so prospects don’t hesitate to get in touch.

Psychology: Busy professionals want a quick, painless way to connect, with assurance they’ll be
responded to.



Tone: Be friendly, welcoming, and direct—make every inquiry feel important.

Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity First

Application: Make sure visitors understand exactly what you do within seconds of landing on your site.

Implementation: Place a simple headline and short explanation at the top of your homepage stating you
provide professional meeting and event planning for corporate and global clients.

Principle: Trust Building

Application: Use real testimonials and certifications to show your expertise and reliability.

Implementation: Add a testimonials section and display your industry awards and certifications on your
homepage and service pages.

Principle: Simplicity

Application: Keep the website design and menu straightforward so that users can quickly find what
they’re looking for.

Implementation: Limit your main menu to five or six key pages and use familiar, simple words like
Home, Services, About, Testimonials, and Contact.

Content Strategy

Area: Homepage

Recommendation: Use plain, brief sentences to explain your services and value.

Implementation: Start the homepage with 'We plan and manage professional meetings and events for
corporate and global clients. Let us handle the details so you can focus on your work.'

Area: Service pages

Recommendation: Write separate sections for each main service, giving a short description and
benefits.

Implementation: Create one section each for venue sourcing, contract negotiation, logistics support,
and onsite management, explaining each in three to four sentences.

Area: About page

Recommendation: Share your company’s story and your industry experience in plain language.

Implementation: Write about your background, the company’s mission, and what makes you different,
using stories and examples instead of technical terms.

Area: Testimonials

Recommendation: Include real, specific client quotes to build credibility.

Implementation: Show three to five testimonials with the client’s name, position, and company, if
possible.



Conversion Optimization

Technique: Easy contact options

Rationale: The easier it is for someone to contact you, the more likely they are to get in touch.

Implementation: Put a simple contact form and your phone/email on every page, especially at the top
and bottom.

Technique: Clear calls to action

Rationale: Visitors need obvious next steps to convert into leads.

Implementation: Use visible buttons that say things like 'Request a Consultation' or 'Get in Touch' on
every main service section and at the top of each page.

Technique: Show trust quickly

Rationale: Displaying awards, certifications, and client logos helps build trust fast.

Implementation: Add logos, badges, or a short list of clients served below the main intro on your
homepage.

Priority Focus

Category: Homepage clarity and service highlights

Description: Make what you do and who you serve obvious on your homepage, and showcase your
main services right away.

Reason: First impressions are key for decision-makers; clarity increases the chance they’ll want to learn
more or contact you.

Category: Contact options

Description: Make it very simple for visitors to reach out through a form, phone, or email.

Reason: The easier it is to contact you, the more inquiries you will get from busy professionals.

Implementation Order

1. Homepage clarity and messaging

2. Service highlights and dedicated service pages

3. Contact form and visible contact information

4. Testimonials and certifications

5. Easy, clear menu navigation

6. Professional branding throughout

7. Update all content for accuracy

8. Test mobile and speed performance

Risk Mitigation



Outdated information

Category: Content

Suggested Action: Review and update website content as requested to reflect current offerings and
expertise.

Difficult navigation

Category: Usability

Suggested Action: Keep the menu and page structure simple and intuitive to prevent visitors from
getting lost.

Slow loading times

Category: Technical

Suggested Action: Use optimized images and avoid unnecessary large files to ensure quick page
loads.

No mobile support

Category: Accessibility

Suggested Action: Check that all pages scale well and are easy to use on phones and tablets.

Business Impact

Impact Level: High


