Website Blueprint

OP-85838

Location: Sackets Harbor, NY, USA
Business Type: Marina and Marine Services (Hospitality & Travel)

Target Audience: Families and boating enthusiasts from across the United States seeking marina
services, boat storage, and a safe, historic harbor experience. Demographics include middle- to
upper-income individuals, typically aged 30-65, interested in recreational boating, sailing, and waterfront
leisure. Psychographics: value safety, convenience, historic ambiance, and quality service.

Executive Summary

Navy Point Marine is the leading full-service marina in Sackets Harbor, NY, offering over 110 slips, winter
storage, and a complete boating experience in a naturally protected, historic harbor. The marina stands
out by combining state-of-the-art amenities with a unique location in a village known for its history and
charm, attracting families and boating enthusiasts from across the country who value safety,
convenience, and quality. Navy Point Marine's focus on top-notch service, modern facilities, and
member-exclusive online features helps set it apart from local competitors.

Primary Goals

» Enhance online presence with a refreshed, professional website
« Increase bookings for annual and transient slip rentals

» Promote full-service marina offerings and drive engagement with service/restoration and member
features

Brand Values

« Safety and protection
« Historic charm and authenticity
« Comprehensive, modern marina services

Competitive Advantages

« Located in a naturally protected harbor, shielded from winds and wave action
« Situated in a historic village with unigue ambiance and rich history

» Modern facilities with electrical, potable water, WIFI, and deepwater slips (most with at least 8’
draft)



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #375a7f
Secondary #e9ecef

Accent - #2ca6d4

Rationale: The main blue color reflects trust, stability, and the marina's connection to water. The light
gray is clean and helps the information stand out. The bright blue is used for buttons and links, making it
easy for visitors to know where to click. These colors make the site feel calm and safe, which matches
what families and boaters want.

Typography
Heading Font: Montserrat
Body Font: Open Sans

Google Fonts Url:
https://fonts.googleapis.com/css?family=Montserrat:700,600,500|Open+Sans:400,600&display;=swap

Imagery Style

Use only real, high-quality photos from the marina and harbor. Show boats in slips, the dock, and the
historic village. Avoid stock photos. Images should feel welcoming and authentic to show the real Navy
Point experience.

Overall Aesthetic

Clean, inviting, and classic. No clutter or dark backgrounds. Use plenty of space around items so
everything feels open and safe. The design should highlight the marina's real photos and create trust
right away.

Theme Style

Nautical and historic. Use touches like subtle wave lines, boat shapes, and gentle outlines that match
Sackets Harbor's unique story—without being too busy. Focus on a timeless, professional look that
appeals to boaters and families.

Layout Approach



Easy to follow, with big headings and clearly marked buttons. Main services should be easy to find.
Custom forms and the members area should be simple to use, even on phones. Use the bright accent
blue for important buttons like 'Reserve’ and ‘Login' so nothing is confusing.

Regional Recommended
» Show local charm by including photos of the marina, historic Sackets Harbor, and boats in the
harbor.
* Use colors and visuals that feel fresh and connected to Lake Ontario.
» Make space for weather tools and local information to help boaters plan their visits.

Regional Avoid

« Avoid stock photos that do not show the real marina or harbor.
« Do not use dark, muddy colors or busy backgrounds that hide important details.
« Avoid harsh, modern designs that take away from the welcoming, historic feel.



Requirements & Features

Website Design

Description: Create a fresh, professional website that highlights marina services, showcases videos,
and uses a color palette for good contrast (avoid grey on grey).

Validation: Website loads correctly, information is easy to find, marina services are clearly shown, and
videos are visible on main pages.

Contact and Reservation Forms

Description: Feature a simple reservation form for slip rentals, with clear options for transient or annual
requests, and collect only important details (like boat type and dates).

Validation: Form is present on Reservations page, works on desktop and mobile, and fields go to the
correct email address.

Members-Only Area

Description: Set up a secure members-only page for marina clients to see schedules and fill out launch
forms. Limit these pages to logged-in users only.

Validation: Members page requires login and displays correct information and forms; not visible to the
public.

Photo and Video Content

Description: Use real marina and boating photos supplied by the business. Place feature videos about
the marina and services on relevant pages. No stock images.

Validation: All visuals come from business uploads; videos load on Service and Home pages.

Mobile and Desktop Usability

Description: Make sure the entire website works and looks good on both smartphones and computers,
especially forms and videos.

Validation: Forms, menus, and videos work on mobile devices; pages are easy to read and use.

Seasonal and Rate Information

Description: Make the marina’s seasonal schedule and rates easy to find. Attach updated rate PDFs
and link the latest launch schedules.

Validation: 2025 Rates PDF downloads correctly; launch schedules appear on the Members page.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Welcome new visitors and give a quick, clear idea of what Navy Point Marine is all about. Help
people see why this marina is safe, friendly, and unique, and guide them easily to the services they need.

Sections
Hero

Purpose: Make a great first impression by showing beautiful images of the marina and highlighting what
makes Navy Point Marine special: a safe harbor, a historic location, and superior service.

Key Elements:

« Large welcoming photo of the marina in Sackets Harbor

» Headline describing Navy Point as a safe, full-service deepwater marina
« Short sentence about the history and protected harbor

« Easy-to-find button to view slip rates or request a reservation

Strategy: Showcase safety, convenience, and unique historic charm right away to build trust and
encourage visitors to make a reservation or learn more.

Psychology: People want to feel confident their boat and family are safe and will appreciate local roots
and a warm, friendly environment. Clear options and friendly images help them feel at ease.

Tone: Use friendly, welcoming, direct language. Highlight the sense of community, safety, and relaxation.

Cta Block

Purpose: Clearly invite visitors to take action, such as reserving a slip, learning about services, or
contacting the marina.

Key Elements:

« Simple button to contact you
« Button to request a reservation
« Short statement on why to choose Navy Point
« Contact details like phone and email
Strategy: Remove uncertainty about next steps. Make it easy to reach out or start a reservation.

Psychology: Families and boaters want something simple and reassuring. Straightforward options lower
hesitation.

Tone: Focus on helping, making it easy, and being available. Keep words reassuring and clear.

Service And Restoration (Inner)

Purpose: Describe trusted boat service and restoration, highlight certifications and expertise, and show
why families and boating fans trust Navy Point for repairs and maintenance.

Sections
Service Overview

Purpose: Explain what marine repair and restoration means at Navy Point. Mention certified staff and
trusted brands.



Key Elements:

« List of certifications (ABYC, Raymarine, Yanmar, etc.)

* Photo of service area or skilled team at work

« Bullet points covering heated service building, expert care
Strategy: Build trust with proof: certifications and customer-focus.

Psychology: Boaters feel peace of mind when they know their investment is in skilled hands.

Tone: Reassuring, professional, friendly; avoid technical details unless necessary.

Cta Block
Purpose: Encourage visitors to contact for repairs, upgrades, or questions.
Key Elements:

 Button to contact you
* Short invitation to call or email for service details
Strategy: Make it as easy as possible to get started.

Psychology: Visitors want simple steps to connect with experts.

Tone: Clear, helpful, welcoming.

Live (Inner)

Purpose: Give visitors real-time updates and videos about the marina, the village, weather, and events in
Sackets Harbor.

Sections

Video Showcase

Purpose: Show life at Navy Point and Sackets Harbor through video.
Key Elements:

* Video clips about marina life
* Friendly captions about what people see
Strategy: Help visitors picture themselves at Navy Point with their family and boat.

Psychology: People imagine their own experiences when they see others enjoying a place.

Tone: Upbeat and welcoming; keep captions warm and simple.

Weather Block
Purpose: Give boaters useful local weather and forecast info.
Key Elements:

« Weather map or forecast, simple to read
* Tip explaining how to use the chart
Strategy: Show practical value and make the site a helpful resource.

Psychology: People feel cared for when you make planning easy.

Tone: Helpful and clear, avoid jargon.

Reservations (Conversion)



Purpose: Let visitors request a boat slip quickly and find out details about pricing for the season or for
short visits.

Sections
Reservation Info

Purpose: Explain the types of slip reservations (annual, summer only, or one-time) along with what'’s
included.

Key Elements:

 Easy chart or section with rates, link to 2025 PDF
« Short list of what's included (WiFi, power, water, storage, etc.)
Strategy: Answer key questions up front to remove guesswork and encourage booking.

Psychology: Families and boaters want information fast so they can make decisions quickly.

Tone: Direct, friendly, focused on benefits.

Reservation Form
Purpose: Collect key details for slip reservation requests using a simple form.
Key Elements:

« Form for name, boat info, preferred dates, and contact details
* Clear fields for annual and transient slip options
 Notes about what happens after submitting
Strategy: Gather all needed info up front so there’s no back-and-forth or confusion.

Psychology: A clear form makes people feel the process is smooth and care-free.

Tone: Supportive and positive, using everyday language.

Contact (Inner)

Purpose: Make it fast and simple for visitors to get in touch with your marina team by phone, email, or in
person.

Sections
Contact Details
Purpose: Display phone, email, and address front and center.

Key Elements:

« Phone number, email address, and physical address
* Map with the marina’s location in Sackets Harbor
« Easy-to-read hours for office and service
Strategy: Give several contact options to suit all visitor preferences.

Psychology: People are more likely to reach out when they know someone will answer.

Tone: Inviting, professional, ready to help.

Simple Contact Form
Purpose: Allow visitors to send a message right from the website.
Key Elements:

« Clean form to enter message and contact details



« Short invitation: 'How can we help you?'
Strategy: Offer quick help and a way to get answers fast.

Psychology: Lowering effort means more questions get asked.

Tone: Clear, supportive, personal.

Members (Private)

Purpose: Provide a private, secure page where boat owners can view haul schedules, check the status
of their boats, and fill out important launch forms. Only members can access this area.

Sections
Member Dashboard

Purpose: Give members a personalized overview of their boats’ haul status for the season in a way that's
easy to understand.

Key Elements:

 Easy-to-read boat haul and launch schedule by week
« Icons showing which steps are complete (form received, ready for haul, boat hauled)
* Legend explaining the icons

Strategy: Offer an organized, exclusive experience that strengthens trust and satisfaction with the
marina.

Psychology: Exclusivity and having everything in one place makes members feel valued and respected.

Tone: Clear, organized, straightforward, and respectful — treat members as VIPs.

Launch Form

Purpose: Let members fill out their seasonal launch/commissioning form right on the website, without
needing to download or print.

Key Elements:

* Online custom form for launch info
* Option to download form as PDF if desired
« Instructions on submitting and next steps
Strategy: Streamline paperwork to save members time and hassle.

Psychology: Making processes easier shows you care about your members’ experience.

Tone: Helpful, encouraging, and step-by-step simple.

Recommended Sections

e Company Story
* Team Profile
» Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values



Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity and Simplicity

Application: Make information about dockage, storage, and services easy to find and understand on the
home page and main menu. Use large, readable text and avoid clutter.

Implementation: Have a clear menu at the top; group services in simple sections; use plain language
and short sentences for each offering.

Principle: Trust and Reassurance

Application: Highlight Navy Point's safe harbor, history, and customer service. Use real photos to create
a relatable and trustworthy feeling.

Implementation: Feature marina’s protective location and experience; show real people and boats;
include a short welcome from the owner.

Principle: Reduce Steps to Action

Application: Allow families and boaters to request reservations or log in for forms with as few clicks as
possible.

Implementation: Put reservation and login buttons in top menu and on every relevant page, and keep
forms as short as possible.

Content Strategy

Area: Service Pages

Recommendation: Write short, clear descriptions for each service, focused on what families and boat
owners care about (safety, convenience, amenities).

Implementation: On each service page, start with a one-sentence summary, followed by bullet points on
benefits (like Wi-Fi, electric, winter storage).

Area: Seasonal/Time-Sensitive Content

Recommendation: Update pages with yearly rates and schedules, and make sure past years’ info is
removed promptly.

Implementation: At the start of each season, upload the newest schedule and rate PDFs; check and
update all text about dates or deadlines.

Area: Member Area

Recommendation: Make the members-only section feel exclusive with quick access to launch forms,
icon status, and schedule reminders.

Implementation: Make sure login works smoothly. Use clear labels and icon explanations for forms, and
include a welcome message just for members.

Conversion Optimization



Technique: Prominent Forms and Clear Calls to Action
Rationale: People are more likely to fill out a contact or reservation form if they are easy to find and use.

Implementation: Place the reservation request form near the top of the Reservations page, with a clear
headline. Use a bold button labeled 'Request a Slip Today.'

Technique: Show Real Experiences
Rationale: Potential customers trust real images over stock photos, and videos increase engagement.

Implementation: Add customer photos on each page and embed service videos directly where they are
mentioned.

Technique: Fast, Friendly Follow-Up Messaging
Rationale: Visitors feel valued if they know what happens next after they submit a form.

Implementation: Display a friendly thank-you message after every form submission, explaining when
they’ll hear back.

Priority Focus

Category: Reservations and Member Access

Description: Make it quick and easy for visitors to request slips or get to their Member area for
schedules and launch forms.

Reason: Quick access leads to higher satisfaction and fewer phone calls; families and boaters expect an
easy process.

Category: Clear, Updated Information

Description: Keep all dates, rates, and forms current so boaters have the information they need for
planning.

Reason: Outdated info causes confusion and extra work; up-to-date content builds trust.

Category: Showcase the Marina’s Unique Qualities
Description: Display real photos and videos that highlight the location’s history and natural protection.

Reason: Families and boaters are drawn to places that feel safe and special; this sets Navy Point apart.

Implementation Order

. Set up main design and structure using client photos and clear colors
. Create service and reservation pages with main forms

. Add member-only section and launch forms, test login access

. Upload and link correct rate schedules and PDFs

. Place videos and icons in correct spots

. Test all pages on phones and computers

N O ok~ NP

. Review and launch after final owner approval



Risk Mitigation
Outdated Rates or Schedule

Category: Content

Suggested Action: Plan to update rate PDFs and launch schedules each season; review content every
spring and fall.

Member-Only Pages Visible to Public
Category: Security

Suggested Action: Test that member pages require login and cannot be found by public users or search
engines.

Difficult Form Completion
Category: User Experience

Suggested Action: Keep forms short, only ask for required information, and test with actual members
and customers before launch.

Business Impact

Impact Level: High



