
Website Blueprint

OP-84635

Location: Montgomery, NY, USA

Business Type: Private Investigation and Legal Support Services

Target Audience: Attorneys, legal service companies, insurance companies, and individuals seeking
investigative services, primarily located in Orange, Rockland, Westchester, Dutchess, Putnam, Sullivan,
and Ulster Counties. Audience is professional, detail-oriented, and values confidentiality and reliability.

Executive Summary

Walsh Investigative & Security Consultants Inc. is a trusted, family-owned investigation company serving
the legal and insurance community for over 37 years. They stand out by offering specialized services
such as process serving, foreclosure sales, and postings while prioritizing confidentiality, reliability, and
local expertise throughout several counties in New York. Their longstanding reputation and strong client
focus set them apart from competitors.

Primary Goals

• Enhance online presence to attract new clients

• Clearly communicate core services and unique selling points

• Facilitate easy contact and engagement with target audience

Brand Values

• Family ownership and legacy

• Professionalism and reliability

• Confidentiality and trustworthiness

Competitive Advantages

• Family owned business with 37 years of experience

• Deep local expertise in multiple counties

• Established reputation for reliability and professionalism



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #232f34

Secondary #4a6572

Accent #f9aa33

Rationale: The main color is a deep blue-gray, which creates a sense of trust, strength, and
professionalism, important for investigative and legal services. The secondary color is a lighter blue-gray
for contrast and readability. The accent color is a muted gold, adding energy and drawing attention to
important buttons like 'Contact' without being too bright or distracting.

Typography

Heading Font: Merriweather

Body Font: Open Sans

Google Fonts Url:
https://fonts.googleapis.com/css?family=Merriweather:700,400|Open+Sans:400,700&display;=swap

Imagery Style

Use high-quality stock photos of professional office settings, court buildings, legal documents, and
scenes of investigators at work. Photos should feel trustworthy and serious, with people dressed in
business clothing. Avoid dramatic or sensational images.

Overall Aesthetic

The whole site should feel clean, serious, and organized, with lots of open space and clear sections. It
needs to look trustworthy and private so visitors feel comfortable sharing information. The style should
match a professional office rather than feeling flashy.

Theme Style

Classic and formal, with simple lines and clear sections. The design should be timeless, showing
reliability and experience. Boxes and highlights are used to make it easy to scan services but nothing too
busy or distracting.

Layout Approach



Simple menu at the top with contact details easy to find. Main services shown in clear blocks on the
home page. Each service gets a separate page with detailed information. Photos and buttons should be
spaced out and not crowded.

Regional Recommended

• Photos and references to local legal buildings in the Hudson Valley area

• Images of professionals who reflect the diversity of the region

• Including maps or mentions of the served counties

Regional Avoid

• Stock images that look like big city skylines or unrelated regions

• Colors or photos that look too bold or casual

• Any symbols, colors, or photos that could be mistaken for law enforcement notaries outside New
York



Requirements & Features

Homepage

Description: Clearly list top services (Process Serving, Foreclosure Sales, Postings) with short, simple
explanations so visitors know exactly what you offer right away.

Validation: Services are named and explained on the homepage, visible without scrolling.

Branding

Description: Display your main logo across the website for a professional look and consistent identity.

Validation: Logo appears on all pages, especially in the website header.

Contact Options

Description: Make your phone number, email, and office address easy to find on every page. Add a
basic contact form so people can reach out securely.

Validation: Contact info and contact form appear clearly on main pages and have working links.

Trust and Experience

Description: Showcase your 37 years in business and family-owned status to build trust with potential
clients.

Validation: Trust signals like 'Serving our region for 37 years' are displayed in at least two places (e.g.,
homepage and footer).

Service Area

Description: List the counties you serve (Orange, Rockland, Westchester, Dutchess, Putnam, Sullivan,
Ulster) so visitors know if you can help them.

Validation: Service area counties appear on key pages and are easy to notice.

Page Speed

Description: Make pages load faster, especially since clients value quick and easy access to legal
support.

Validation: Main pages load in under 3 seconds on both desktop and mobile devices.

Stock Images

Description: Use professional stock images related to investigation and legal services to maintain a
trustworthy and clean appearance.

Validation: Stock photos are relevant, look professional, and support your message.

Simple Navigation



Description: Make it easy to move between pages so that attorneys and other clients quickly find what
they need.

Validation: Main menu clearly shows key services and contact page; navigation is obvious across site.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Welcome new visitors with a trustworthy and clear first impression. Quickly help lawyers,
insurance agents, and individuals understand that you offer professional investigative and legal support
services in their local area.

Sections

Hero

Purpose: Show visitors right away that you are a family-owned, experienced investigative and legal
support company serving their area.

Key Elements:

• Your logo near the top for brand recognition

• A short sentence describing what you do and where you work

• A strong message about experience and confidentiality

• Your phone number and email in plain sight

Strategy: Let visitors know you are reliable, local, and respected, so they feel comfortable reaching out or
exploring your services.

Psychology: Building trust within seconds is key, especially in private investigation. Clear contact details
and a proven history reassure visitors.

Tone: Use a professional, friendly, and reassuring tone. Make everything easy to understand with direct
language.

Cta Block

Purpose: Encourage visitors to connect with you for a consultation or service request.

Key Elements:

• A button that says 'Contact Us' or 'Request Service'

• Brief text that invites visitors to ask questions or request more information

• Contact details shown again for ease

Strategy: Remove barriers by making it simple to reach out, offering reassurance about privacy and
professionalism.

Psychology: Visitors are more likely to take action if options are clear, simple, and focused on solving
their needs.

Tone: Encouraging and straightforward. Reiterate that reaching out is quick and confidential.

Services (Service)

Purpose: Show detailed information about your three main services so lawyers and others can quickly
see you meet their needs.

Sections

Intro

Purpose: Briefly introduce your services, stressing your local expertise and family-run reliability.

Key Elements:



• Short introduction about your approach

• Mention of your experience and commitment to client privacy

Strategy: Highlight what makes you unique so visitors feel confident choosing you.

Psychology: People comparing providers look for details and professionalism up front.

Tone: Clear and confident, professional without being stiff.

Service List

Purpose: Present clear outlines for Process Serving, Foreclosure Sales, and Postings.

Key Elements:

• Section for each main service

• Brief, simple descriptions

• Benefits of choosing your company

Strategy: Make it easy for visitors to see you offer what they need and to get in touch quickly.

Psychology: Detailed listings build authority and answer silent questions.

Tone: Keep explanations direct and easy to understand.

Process Serving (Service)

Purpose: Explain your process serving service, answer common questions, and help visitors understand
why you are the best choice.

Sections

Detail

Purpose: Describe what process serving is and how your company handles it.

Key Elements:

• Simple explanation of process serving

• Advantages of using your experienced team

• Local area focus and confidentiality

Strategy: Reduce uncertainty and prove you deliver fast, reliable service.

Psychology: People want to know you are legitimate and thorough.

Tone: Friendly, knowledgeable, and calming.

Foreclosure Sales (Service)

Purpose: Outline your foreclosure sales services for law firms and financial professionals looking for a
dependable partner.

Sections

Detail

Purpose: Show how you manage postings and sales, with legal compliance and experience.

Key Elements:

• Explanation of foreclosure sales services

• Steps you handle from notices to completion



• Reassurance about compliance

Strategy: Position your team as the reliable choice for sensitive, legal tasks.

Psychology: Clear steps make complex processes less intimidating.

Tone: Direct, experienced, and easy for professionals to skim.

Postings (Service)

Purpose: Describe your postings service and when clients need it, emphasizing reliability and legal
know-how.

Sections

Detail

Purpose: Inform visitors about what postings involve and your capability in handling these quickly and
properly.

Key Elements:

• Definition of postings in legal support services

• Benefits of working with your company

• Contact information for fast help

Strategy: Encourage direct contact from legal or insurance clients.

Psychology: Clients respond to clarity and proven, local expertise.

Tone: Professional but approachable, with a focus on their needs.

Contact (Contact)

Purpose: Provide a simple way for clients to reach you by phone, email, or with a form.

Sections

Contact Info

Purpose: Show all the ways to reach your business, with office hours and address.

Key Elements:

• Phone and email highlighted

• Office address shown clearly

• Map for easy directions (if available)

Strategy: Make it as easy as possible to start a conversation.

Psychology: Ease and transparency remove doubts and encourage first contact.

Tone: Simple, polite, and focused on client comfort.

Form

Purpose: Let visitors send you a message without calling or emailing.

Key Elements:

• Basic form: Name, Email, Message

• Privacy reassurance text

Strategy: Capture leads who want a quick, private way to reach you.



Psychology: Forms remove some of the barriers for shy or busy customers.

Tone: Clear, friendly, and makes it feel safe to reach out.

Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity and First Impressions

Application: Make what you do and who you serve obvious within seconds of visiting the site.

Implementation: Use a clear headline and short descriptions for your main services at the top of the
homepage.

Principle: Trust Signals

Application: Communicate reliability and experience to create comfort with clients making sensitive
inquiries.

Implementation: Display '37 years in business' and your local, family-owned background on the
homepage and about page.

Principle: Ease of Contact

Application: Encourage visitors to reach out by providing several simple ways to get in touch.

Implementation: Place your phone, email, address, and a basic contact form on every page, especially
at the top and bottom.

Content Strategy

Area: Service Explanations

Recommendation: Keep service descriptions short and written in plain language.

Implementation: Focus each service page on one offering, with a quick summary and who benefits from
it.

Area: Regional Focus

Recommendation: Highlight the counties you serve to connect with your local audience.

Implementation: List all counties in your service area on the homepage and a dedicated
region/coverage page if space allows.

Area: Professional Tone

Recommendation: Write for a professional, detail-oriented audience.

Implementation: Use formal language and focus on reliability, confidentiality, and positive results.

Conversion Optimization

Technique: Visible Contact Form

Rationale: Giving visitors an easy way to reach you leads to more inquiries and business.

Implementation: Place the contact form on every key page, using simple fields (name, email, message)
with a clear submit button.



Technique: Clear Calls to Action

Rationale: Direct prompts encourage visitors to take the next step.

Implementation: Include simple prompts like 'Call Now', 'Request Information', and 'Get Started' near
each service.

Technique: Fast Website

Rationale: Visitors are more likely to trust and use a site that loads quickly.

Implementation: Use small image sizes, avoid clutter, and check load times after adding content.

Priority Focus

Category: Homepage Services and Contact

Description: Make main services and contact options the most visible

Reason: Critical for letting new visitors know how you can help—and making it easy for them to get in
touch right away.

Category: Trust and Experience

Description: Showcase your long history and local roots

Reason: Legal and investigative clients need reassurance that you are experienced and reliable.

Implementation Order

1. Add logo and set up main branding

2. List and describe main services on the homepage

3. Create service area section for the counties served

4. Insert phone, email, address, and set up a contact form on all pages

5. Confirm easy-to-use navigation menu

6. Choose and add professional stock images

7. Test site speed and page load times

Risk Mitigation

Missing or Hidden Contact Info

Category: Conversion

Suggested Action: Check that phone, email, address, and the contact form appear on every main page.

Slow Loading Pages

Category: User Experience

Suggested Action: Keep images small and limit heavy features so the site loads fast across all devices.

Overly General Content



Category: Content

Suggested Action: Use clear language specific to your services and regions; avoid vague or generic
claims.

Not Highlighting Experience

Category: Trust

Suggested Action: Make sure to mention your years in business and family ownership in several
places.

Business Impact

Impact Level: High


