Website Blueprint

OP-85548

Location: Chelsea, Vermont, USA
Business Type: Standing Seam Roofing Contractor

Target Audience: Residential homeowners and reputable contractors in the greater Burlington and
Northwestern area of Vermont, typically seeking high-quality, long-lasting roofing solutions. Audience
values durability, American-made materials, and reputable, detail-oriented service providers.

Executive Summary

Iron Horse Standing Seam Roofing, Inc. has been a trusted, family-owned roofing contractor in the
greater Burlington and Northwestern Vermont area since 1997. Their focus is on top-quality standing
seam roofing using American-made steel with a 40-year warranty, delivered by a detail-oriented, reliable
crew with an A+ BBB rating. Their long-standing reputation, clear focus on one service, and emphasis on
craftsmanship set them apart from competitors.

Primary Goals

» Enhance online presence with an updated, professional website
» Showcase expertise in standing seam roofing to attract new residential and contractor clients
* Highlight free estimates and 40-year material warranty to drive lead generation

Brand Values
« Attention to detail

* Integrity and reliability
« Commitment to quality American-made materials

Competitive Advantages

« In business since 1997 with a stellar reputation
A+ rating with the Better Business Bureau
» Meticulous, conscientious crew that ensures the job is done right the first time and leaves no mess



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #2E3C41
Secondary #B5B2AA
Accent #D4A556

Rationale: The main color is a deep gray-blue that communicates professionalism and durability,
matching the roofing business and Vermont's natural tones. The secondary is a soft, warm gray that
gives a welcoming and trustworthy feeling. The accent gold brings out a sense of quality and highlights
important details like the rotating banner and calls to action.

Typography
Heading Font: Roboto Slab
Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css2?family=Roboto+Slab:wght@400;700&family;=Open
+Sans:wght@400;700&display;=swap

Imagery Style

Use real project images provided by the business with good lighting. Show before-and-after shots of
roofs, close-ups of materials, and team members at work. Highlight the details and craft in the installation
process. Avoid stock photos to keep it authentic.

Overall Aesthetic

Clean, straightforward, and honest look. The site should quickly build trust, feel inviting, and showcase
the company's reputation and years of experience. Images and banners show real local work to connect
with the Vermont audience.

Theme Style
Use a modern, simple style with strong lines and spacious sections. Use banners to show key selling

points like the 40-year warranty and American made steel. Keep backgrounds light but use strong color
blocks for important sections like contact details and special offers.

Layout Approach



Feature a rotating banner on the home page that cycles through the best uploaded images. Place
important contact information near the top and a free estimate callout button in a bright accent color. Use
image galleries to tell the story of each project. Make sure navigation is clear and pages are organized
logically for homeowners or contractors.

Regional Recommended

« Use colors that remind people of Vermont's scenery—earthy blues and grays.
« Highlight family ownership and long-standing local reputation.
» Show team members to make the business feel personal and trustworthy.

Regional Avoid

« Avoid bright or flashy colors that feel out of place in Vermont.
« Avoid busy or cluttered layouts.
» Do not use generic or stock photos that don't reflect real work done by your team.



Requirements & Features

Website Platform

Description: Use Pro Website Siteplus as the main platform to build the site, making sure it is reliable
and simple for customers to use.

Validation: Website loads properly on all devices and browsers. No crashes or broken pages.

Rotating Banner

Description: Showcase a rotating banner on the homepage with your best images to highlight your
roofing work and attention to detail.

Validation: Banner displays 3-5 images; images load quickly and display clearly; visible on phones and
computers.

Gallery

Description: Create a standalone gallery page using only the uploaded project photos, organized to
show the range and quality of your roofing work.

Validation: Gallery page loads all photos fast, no broken images; easy for visitors to browse.

Contact Options

Description: Make it easy for people to contact you by showing your phone number, email, and address
clearly on every page.

Validation: All contact details visible and clickable for calls or emails on phones and computers.

Service Content

Description: Clearly explain standing seam roofing, why it lasts, how you use American-made steel, and
the warranty details.

Validation: Visitors can clearly see what type of roofing you do, what makes you different, and the
warranty in plain language.

Speed and Reliability

Description: Make pages load faster so country residents with slow internet can view the site easily.

Validation: Pages load in under 3 seconds on both desktop and mobile.

Trust and Reputation

Description: Show your A+ BBB rating and years in business to earn trust right away.

Validation: BBB rating and years in business appear on homepage and about page.

Free Estimates Offer

Description: Promote the free estimates offer prominently on your homepage and contact page.



Validation: Free estimates message is visible on homepage and easy to find.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Welcome visitors and give a strong, clear first impression of Iron Horse Standing Seam
Roofing, Inc. Show what you do, what makes you stand out, and help people quickly understand why
they should choose you for standing seam roofing.

Sections
Hero

Purpose: Capture attention with a strong visual and message about your standing seam roofing service.
Let visitors know they're in the right place, and show top project images up front.

Key Elements:

« Rotating banner with up to 5 of your best installation photos
« Short welcome message: Who you are, what you do, and your area served
« Highlight of your main promise: American-made steel, 40-year warranty, attention to detail

Strategy: Build trust quickly by showing real work, your long history, and quality. State clearly what you
do and make your value obvious.

Psychology: People feel comfortable when they see real proof and experience. Using your own images
and sharing your story helps people trust you.

Tone: Friendly, professional, and confident. Speak directly to homeowners and contractors as if you're
having a face-to-face conversation.

Cta Block

Purpose: Make it easy for visitors to take the next step—call, email, or request a free estimate.

Key Elements:

* Free estimate offer

« Button to contact you by phone or email

* Your phone number and contact info, visible right away
« Mention of your quick response and personal interaction

Strategy: Reduce hesitation with a no-risk offer (free estimate). Make contact details easy to find. Let
visitors know they'll talk to the owners or a key staff person.

Psychology: Visitors respond when it's simple to reach out and when they know a real person will
answer.

Tone: Clear, inviting, and reassuring. Avoid pressure; use plain English and friendly encouragement.

About Us (About)

Purpose: Share the story of your business, your family team, and your reputation for quality.

Sections
Company Story
Purpose: Help people connect with you and see your experience and values.

Key Elements:



* Why you started in 1997

» Family-owned and operated—include names and roles

« Brief summary of your business values: reliability, detail, and care for every project
Strategy: Build a relationship through transparency and pride in craftsmanship.

Psychology: People like to work with businesses that feel personal and reliable.

Tone: Warm, honest, and conversational. Let the real people behind the work shine through.

Standing Seam Roofing (Service)

Purpose: Explain your single specialty—standing seam roofing—with depth and clarity. Show what sets
your work apart.

Sections

Service Detail

Purpose: Educate visitors on why standing seam is a smart choice, and why you are the right provider.
Key Elements:

* What is standing seam roofing—simple explanation

» Why it's the best fit for Vermont's climate (durability, weather resistance)

» Overview of your process

« Stress your use of Englert American-made steel, and the 40-year warranty

Strategy: Give enough detail to show expertise, but keep it simple for readers. Emphasize long-term
value and reliability.

Psychology: When people understand the quality and the guarantee, they're more likely to trust you.

Tone: Clear, easy to understand, and helpful—focus on benefits, not just technical facts.

Products And Materials (Details)

Purpose: Showcase your use of high-quality materials and the benefits customers get from your choices.

Sections

Material Highlights

Purpose: Let people see and understand the premium steel you use and the available options.
Key Elements:

« Details on Englert steel—American made, 40-year no fade or rust warranty
« Color chart downloads (PDFs you've supplied)
« Short explanations of what makes each material or color option stand out

Strategy: Encourage people to see themselves choosing a color and appreciating the quality and
warranty.

Psychology: Seeing options and guarantees helps visitors feel in control and reassured.

Tone: Proud, direct, and helpful. Focus on what customers care about: beauty, toughness, and peace of
mind.



Gallery (Gallery)

Purpose: Give visitors a chance to see your real work, so they can picture their own project with
confidence.

Sections

Project Gallery

Purpose: Showcase your project photos using your actual images—no stock photos.

Key Elements:

« Large, easy-to-browse photos grouped by project, color, or roof style
« Short captions with details (location, materials, special challenges solved)
Strategy: Use photos to turn trust into real interest. Let the quality and experience speak for itself.

Psychology: People believe what they can see. Real local photos reassure buyers far more than generic
images.

Tone: Let the work speak for itself. Keep captions short, positive, and factual.

Contact (Contact)

Purpose: Make it fast and easy for people to get in touch, request an estimate, or ask questions.

Sections

Contact Info

Purpose: Remove all barriers for customers wanting help or an estimate.
Key Elements:

« Phone number and email at the top

 Simple contact form (name, phone, email, message)

* Physical address and hours

« Reassure visitors they'll hear back from Jim or Stacey directly
Strategy: Give clear options and build comfort by showing who will respond.

Psychology: If people expect personal, local attention, they’re more likely to reach out.

Tone: Open, approachable, and sincere. Invite questions, don't just demand inquiries.

Recommended Sections

« Company Story
* Team Profile
* Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance



Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: First Impressions Count
Application: Show the most impressive roofs and your family team on the first screen.

Implementation: Pick the best project images for the rotating banner and add a short welcome that
highlights your experience and family values.

Principle: Build Trust Quickly
Application: Display badges for BBB rating and years in business right at the top.

Implementation: Place trust symbols and a few honest customer testimonials just below the rotating
banner.

Principle: Reduce Uncertainty
Application: Describe your roofing process clearly and show what happens during a project.

Implementation: Add a step-by-step section with simple descriptions about what customers can expect,
with photos from real jobs.

Content Strategy

Area: Homepage

Recommendation: Clearly describe what you do, your unique strengths, and explain who will respond to
inquiries.

Implementation: Add a short intro about your family, the only type of roofing you do, and clear next
steps for customers (like calling for a free estimate).

Area: Gallery Page

Recommendation: Showcase only real local projects using uploaded photos, sorted to make sense for
visitors.

Implementation: Organize photos into before-and-after, different roof colors, or by town if possible. Add
short captions for context.

Area: Service Page

Recommendation: Explain standing seam roofing, why it's right for Vermont homes, warranty info, and
how your process works.

Implementation: Use plain words people understand. Consider including a downloadable color chart or
PDF with choices.

Conversion Optimization

Technique: Contact Form Placement

Rationale: Making it easy to get in touch increases the number of people who ask for estimates.



Implementation: Add a simple contact form and clearly show your phone number on every page,
especially near the top and bottom.

Technique: Clear Free Estimate Offer
Rationale: People feel more comfortable reaching out if it's clearly free.

Implementation: Highlight 'Free Estimates' with a bold button or banner and mention it whenever you
ask people to contact you.

Technique: Speed Up Image Loading

Rationale: Faster image loading leads to more people staying on your site, especially those with slower
internet.

Implementation: Use the smallest file size that still looks good, and avoid large slideshows or
background videos.

Priority Focus

Category: Homepage Clarity

Description: Make clear right away you are a standing seam roofing specialist, family-run, with a great
reputation and free estimates.

Reason: People decide quickly; they need to know exactly what you do before leaving the page.

Category: Showcase Work
Description: Feature rotating banner and gallery with only your real work, using best images.

Reason: Real photos from local projects prove your quality and build trust.

Category: Contact Access
Description: Make it easy for people to call, email, or fill out the contact form.

Reason: Removing barriers means more people will reach out for estimates.

Implementation Order

. Set up Pro Website Siteplus platform

. Upload and choose the best images for rotating banner

. Create gallery page using only uploaded images

. Write clear homepage and service page content

. Add contact details and simple contact form to each page

. Promote free estimates on homepage and contact page

. Display trust builders (BBB, years in business) early on homepage
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. Test site speed and image loading, adjust as needed

Risk Mitigation



Site Slowdowns from Large Images
Category: Performance

Suggested Action: Use the smallest image size that still looks sharp; test the site on slow internet.

Wrong Contact Information
Category: Credibility

Suggested Action: Double-check all phone numbers and emails, and test the contact form before
launch.

Confusing Branding
Category: Trust

Suggested Action: Explain clearly if your logo differs from your business name; keep messaging and
names consistent everywhere else.

Missing Key Local Details
Category: Relevance

Suggested Action: Highlight your Vermont expertise and include info about how your roofing stands up
to snow and cold.

Business Impact

Impact Level: High



