Website Blueprint

OP-84796

Location: 252 Craig Field Ind. Pkwy, Selma, Alabama, USA
Business Type: Aircraft Painting Facility

Target Audience: Aircraft owners, pilots, mechanics, and aviation enthusiasts, primarily those operating
or servicing light general aviation aircraft, corporate jets, and military aircraft. Customers are likely to be
professionals or organizations seeking high-quality, reliable aircraft painting services with an emphasis
on precision, compliance, and minimal downtime. Geographic focus includes areas with high-traffic
airports and flight training services.

Executive Summary

OP-84796, also known as KASS Aviation, provides full-service aircraft painting for light general aviation
aircraft, corporate jets, and military planes. The business stands out for its reliable reputation, over 30
years of experience, fast turnaround times, and unmatched quality, which reduces downtime and keeps
customers flying. Their unique value comes from their precision workmanship, commitment to customer
experience, five-year warranty, and certified mechanic logbook entries.

Primary Goals

» Enhance online presence and attract new clients through a professional website

» Showcase expertise and unique selling points such as fast turnaround, warranty, and certified
services

» Generate leads via clear contact options and special offers like free quotes

Brand Values

* Precision workmanship
» Exceptional customer service
« Reliability and trustworthiness

Competitive Advantages

« Over 30 years of aircraft painting experience
» Reputation for reliability and top-quality work with less downtime
« Certified A&P; mechanic logbook entries and five-year warranty



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #1A2946
Secondary #5BA1DS8
Accent #F5B042

Rationale: Deep blue as the main color helps reflect trust, professionalism, and precision, which is
important for aircraft owners and aviation professionals. Light blue adds a clean and modern feel, while
the gold accent brings in a sense of quality and attention to detail.

Typography
Heading Font: Oswald
Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css2?family=0pen+Sans:wght@400;700&family;=Oswal
d:wght@400;700&display;=swap

Imagery Style

Images should be clear and professional, showing real aircraft, detailing the painting process,
before-and-after examples, and the work space. Use large, high-quality photos to build trust and show
attention to detail.

Overall Aesthetic

Professional and clean with a focus on reliability and quality service. The look should feel straightforward,
making it easy for visitors to find information and see successful aircraft projects.

Theme Style

A modern industrial look with practical elements; large buttons and clear sections to help visitors contact
you, see services, and view your shop’s work quickly.

Layout Approach

Use a simple layout with clear sections for each service, big calls to action (like 'Get a Free Quote'), and
easy-to-find contact info. Highlight main points with large headings and blocks of color. Use image
banners to show your paint work at a glance.



Regional Recommended

« Avoid overly flashy designs; keep it professional.
« Feature gold as an accent to reflect Southern warmth and trust.
» Show local pride with references to Selma and Alabama airports.

Regional Avoid

« Avoid overly bright or neon colors.
* Don't use fonts that are hard to read.
» Don't clutter the layout; Southern audiences favor clarity and directness.



Requirements & Features

Website Homepage

Description: Clearly explain that you offer full-service aircraft stripping and painting for everything from
small planes to military jets. Make sure visitors quickly understand what you do.

Validation: Homepage headline and opening text plainly state services offered and who they are for.

Contact Information

Description: Make your phone, email, and address easy to find on every page so visitors can quickly
reach you. Include a simple contact form.

Validation: Contact page and website footer show phone, email, hours, physical address, and a working
contact form.

Service Pages

Description: Have at least three simple pages explaining your main services: fast turnaround (six
weeks), five-year warranty, and certified mechanic logbook entry. Describe benefits and what makes
each service different.

Validation: Each service page has clear text about what is included and a reason to choose you.

Visual Gallery

Description: Show before-and-after photos of aircraft to highlight your paint work and results. Use your
own provided images for trust and proof.

Validation: Website displays a photo section of your past projects using your uploaded images.

Special Offers and Highlights

Description: Prominently list 'Free quotes' and your 'over 30 years' experience and reliability right on the
homepage to draw in interest.

Validation: Offer and experience statement appear on homepage above the fold.

SEO Basics

Description: Make sure your site mentions important phrases like 'aircraft painting,’ 'aviation painting,'
and 'plane painting' in natural ways throughout the text for better search engine results.

Validation: Key phrases appear naturally in the homepage, service pages, and headings.

Business Directory Listing

Description: List your business details in relevant local and aviation directories to help people find you
online, using the correct business name, phone, and location.

Validation: Business can be found with correct details in aviation and local online directories.

Social Media Links



Description: Include clear links to your Facebook, Instagram, and LinkedIn pages so people can easily
follow your work and contact you through their preferred channel.

Validation: Homepage footer or contact section displays working social media links.

Fast Loading Pages

Description: Ensure your website pages and photos load quickly for visitors, even with large images of
your work.

Validation: Tested site speed shows pages load in a few seconds on mobile and desktop.



Page Structure & Recommendations

Homepage (Landing)

Purpose: To welcome visitors, clearly explain what the business does, and encourage people to contact
or request a quote.

Sections

Hero

Purpose: To quickly show visitors what the business offers and why it's trusted.
Key Elements:

« Large photo of a painted aircraft or the facility
« Short statement: 'Professional Aircraft Painting — Fast, Reliable, and Top Quality'
« Highlight of 30+ years’ experience and reliability
« Menu at the top showing main pages
* Business address and phone number
Strategy: Showcase proven experience and fast turnaround to build trust right away.

Psychology: Most visitors want to know quickly that you are experienced and can handle their specific
needs, so leading with this reduces doubts.

Tone: Keep it simple, confident, and professional. Avoid technical words. Use clear, direct sentences that
reassure quality and speed.

Cta Block

Purpose: Encourage visitors to take action, such as calling, emailing, or requesting a free quote.

Key Elements:

« Button to contact you
« Button for a free quote
« Short text: 'Have questions? Call us or get your free quote today!"
» Phone number and email shown clearly
Strategy: Make it easy for customers to contact you in one click so they don't leave the website.

Psychology: People are more likely to take action if they see clear, easy steps and know there’s no risk
or cost to start (like a free quote).

Tone: Use friendly, welcoming words. Focus on helpfulness and making it easy for visitors to get what
they need.

Service Aircraft Painting (Service)

Purpose: To explain the aircraft painting service and how it benefits the customer, with a focus on
professionalism, quality, and proven results.

Sections

Intro

Purpose: Give a brief summary of what the service involves and who it’s for.

Key Elements:



« Photo of a painted aircraft
* Clear headline: 'Professional Aircraft Painting for Jets, Light Planes, and Military Aircraft'
« Short introduction about the accuracy, care, and experience

Strategy: Build trust in expertise and show potential customers their aircraft is in skilled hands.

Psychology: Customers want to feel their expensive aircraft will get top-level attention and won't be
delayed.

Tone: Be reassuring, confident, and clear. Emphasize quality and experience in every line.

Features
Purpose: List what's included in the service
Key Elements:
« Stripping old paint safely
» Custom base paint plus up to two accent colors
« Fast six-week turnaround
Strategy: Show all the key details so customers know they’re getting the full package.

Psychology: People are more likely to act when they see both value and specifics.

Tone: Be specific, use simple bullet points, and highlight benefits.

Cta
Purpose: Prompt to request a quote or get more details.
Key Elements:

 Button: 'Get Your Free Quote'
* Phone and email shown again
Strategy: Give customers an easy way to move forward right after learning about the service.

Psychology: Convenience and clear next steps reduce hesitation.

Tone: Friendly, confident, and action-focused.

Service Warranty (Service)

Purpose: To detail the five-year warranty included with the painting service, emphasizing long-term
protection and peace of mind.

Sections

Intro

Purpose: Explain what the warranty covers and why it matters.
Key Elements:

» Headline: 'Five-Year Warranty Included'
« Short paragraph about standing behind quality
Strategy: Show customers they can trust their paint job will last, reducing long-term worries.

Psychology: A strong warranty helps overcome objections and shows confidence in your own work.

Tone: Sound trustworthy, straightforward, and honest.

Details

Purpose: Break down what's covered by the warranty.



Key Elements:

« Covers paint cracking, peeling, or fading from regular use
* Clear instructions on what to do if there’s a problem
Strategy: Remove uncertainty about the long-term value of the service.

Psychology: Details make promises more believable.

Tone: Be clear, concise, and supportive.

Cta
Purpose: Encourage the customer to ask questions or get started.
Key Elements:

« Button: 'Ask About Our Warranty'
* Contact info visible
Strategy: Prompt customer interaction at the moment they learn about the warranty.

Psychology: When people can ask questions easily, they’'re more likely to trust.

Tone: Encouraging and open.

Service Logbook Entry (Service)

Purpose: To show that every painting job is documented by a certified mechanic for compliance and
future service records.

Sections
Intro
Purpose: Explain what a certified logbook entry is and why it matters for aircraft owners.

Key Elements:

 Headline: 'Certified Mechanic Logbook Entry with Every Job'
* Short statement about meeting all requirements
Strategy: Show professional standards, safety, and compliance are part of every service.

Psychology: Peace of mind comes from knowing work is officially documented and future maintenance is
easier.

Tone: Professional, simple, and honest.

Process
Purpose: Describe the steps taken and how the owner benefits.
Key Elements:

 Logbook updated by certified mechanic
* All work detailed for future reference
Strategy: Clearly show this is part of the service and valuable.

Psychology: People trust services that follow official procedures.

Tone: Plain, direct, and helpful.

Cta

Purpose: Invite questions or quote requests.



Key Elements:

 Button: 'Get a Free Quote'
* Contact details
Strategy: Make it easy to follow up for more information.

Psychology: Immediate, simple action options increase response.

Tone: Friendly and clear.

Contact (Contact)

Purpose: To make it easy for visitors to contact the business, find the address, and see open hours.

Sections

Overview

Purpose: Show visitors all the ways to reach you and where you are.
Key Elements:

» Heading: 'Contact KASS Aviation'

* Phone number, email, and address shown clearly

« Hours of operation: Monday - Friday 9:00 am - 5:00 pm
Strategy: Remove barriers—easy to find all info in one place.

Psychology: Simple contact info builds trust.

Tone: Helpful, polite, and to the point.

Map Section
Purpose: Help visitors physically find your facility.
Key Elements:

» Map showing location at Craig Field, Selma, AL
Strategy: Makes in-person visits easier.

Psychology: Visuals help people remember and plan visits.

Tone: Simple and welcoming.

Contact Form
Purpose: Allow visitors to send a message directly through the website.
Key Elements:

» Form for name, email, phone, message
Strategy: Lower the effort to start a conversation.

Psychology: Easy forms increase inquiries.

Tone: Polite, clear instructions.

Recommended Sections

e Company Story
» Team Profile



* Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity First
Application: Make it obvious at a glance what you do and where you are.

Implementation: Use a big, clear headline on the homepage saying you provide aircraft painting in
Selma, Alabama. Include a quick summary of your main services.

Principle: Trust through Proof
Application: Show real results and experience to build trust.

Implementation: Use your own photos of painted planes and mention your decades of experience and
five-year warranty right up front.

Principle: Easy Next Steps
Application: Make it simple for visitors to take the next action.

Implementation: Have a prominent contact button and phone number on every page, so people can ask
guestions or request a quote easily.

Content Strategy

Area: Service Explanations

Recommendation: Describe each service in plain language, including what's included and why it
matters (like quick turnaround and certified logbook entries).

Implementation: Write out what the six-week timeframe means for customers, explain the value of a
five-year warranty, and clarify logbook entries using terms everyone understands.

Area: Local Relevance

Recommendation: Highlight your Selma and Alabama location throughout the site, so local aircraft
owners feel this service is meant for them.

Implementation: Mention nearby airports and flight schools, adding a map and photos that reflect the
local area.

Area: Visuals
Recommendation: Let your real project images tell your craftsmanship story.

Implementation: Build a dedicated job gallery using your uploaded before-and-after photos, with short
captions saying what was done.

Conversion Optimization

Technique: Free Quote Offer

Rationale: People are more likely to contact you if there's no risk or obligation.



Implementation: Display a large, visible button or banner offering a 'Free Quote' on each main page,
and make sure the contact form is short and easy to use.

Technique: Clear Service Benefits
Rationale: Showing unique benefits will help customers choose you over others.

Implementation: Use bullet points to quickly list the perks of each service (such as fast turnaround,
certified logbook, long warranty) on each service page.

Technique: Multiple Contact Options
Rationale: Some people prefer phone, some prefer forms—give options so no one is frustrated.

Implementation: Keep both your phone number and a simple contact form visible at all times.

Priority Focus

Category: Homepage and Service Pages
Description: Get your main services and benefits clearly described and visible first.

Reason: This helps visitors quickly understand what you offer and why they should choose you.

Category: Trust Builders (Gallery and Warranty)
Description: Show proof of your work and highlight your experience and warranty.

Reason: This builds confidence with new customers and sets you apart.

Category: Contact and Quote Tools
Description: Make it as easy as possible to get in touch for a free quote.

Reason: Most customers will decide to reach out based on how simple this is.

Implementation Order

. Homepage headline and clear summary

. Contact info on all pages and working contact form
. Service pages with unique benefits listed

. Visual gallery of work

. SEO keyword updates and directory listings

. Social media links setup

. Special offers and proof points
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. Speed check and image compression

Risk Mitigation

Outdated or hard-to-find contact details

Category: Communication



Suggested Action: Regularly check and update your phone number, email, and address across the site
and in all directories.

Slow-loading photos
Category: Performance

Suggested Action: Reduce image sizes before uploading and test page speed on different devices.

Not enough local search visibility
Category: Marketing

Suggested Action: Keep your location and nearby airport areas mentioned in your text and listings; use
the business directory to target local aviation searches.

Unclear or missing service information
Category: Content

Suggested Action: Check all service pages for clarity; ask a non-aviation friend to read them and see if
they understand your services.

Business Impact

Impact Level: High



