Website Blueprint

OP-85680

Location: Metro Atlanta Area, Georgia, USA
Business Type: Security Services Company

Target Audience: Organizations and institutions such as churches, preschools, schools, daycares,
restaurants, and local businesses in the Metro Atlanta area seeking proactive security solutions.
Demographics include business owners, administrators, and facility managers who prioritize safety,
emergency preparedness, and risk mitigation for their staff, patrons, and property.

Executive Summary

Gumshoe Security is a family-owned security services company in Metro Atlanta known for its proactive
approach and over 10 years of experience. Unlike many competitors, Gumshoe offers both armed
off-duty police officers and unarmed guards, personalized risk assessments, and customized solutions
for community-focused organizations like churches, schools, and local businesses. Their commitment to
a personal touch and emergency preparedness helps customers feel protected, informed, and 'One Step
Ahead' in any situation.

Primary Goals

» Enhance client safety and emergency preparedness through proactive security planning
« Provide customized security services tailored to individual client needs
 Educate clients and their communities on the importance of being prepared for emergencies

Brand Values

* Proactivity over reactivity
* Personalized service
« Commitment to community safety

Competitive Advantages

« Family-owned business with a personal touch
* Over 10 years of experience in the security industry
» Customizable pricing structures based on client needs



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #14213D
Secondary #FCA311
Accent #ESESES

Rationale: The main color is a deep blue, which helps create a sense of trust, reliability, and
professionalism—important feelings for a security company. The bright orange adds energy and draws
attention to important areas, like contact or special offers. The light gray accent gives a clean and
modern touch, helping everything feel neat and up-to-date. This color combination also works well with
the logo and supports the 'One Step Ahead' theme.

Typography
Heading Font: Montserrat
Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css2?family=Montserrat:wght@700&family;=Open+Sans:
wght@400;600&display;=swap

Imagery Style

Use strong, professional images of uniformed officers, secure facilities, happy clients, and safe
environments. Choose welcoming photos that show security as friendly and approachable, not harsh.
Pictures should focus on people helping people—like officers assisting families or businesses—in both
daytime and nighttime settings. For now, use high-quality stock photos with clear, natural light.

Overall Aesthetic

Clean, trustworthy, and welcoming. The site should feel modern but very easy to use, with plenty of
space and soft backgrounds so nothing feels crowded or overwhelming. The look will match the logo and
support the message of being both proactive and personal.

Theme Style

Friendly but professional, with a focus on safety, peace of mind, and reliability. The tone should build
trust and encourage organizations to reach out. Colors and photos should feel inviting and not
intimidating.



Layout Approach

Keep things simple, with clear sections for each service and prominent buttons for contact or special
offers. Home page highlights main services right away, followed by customer benefits. Every page should
be easy to scan, with short headlines and quick paths to contact or learn more. Avoid clutter—use lots of
white space so visitors can focus on the most important messages.

Regional Recommended

« Images of Metro Atlanta landmarks or familiar cityscapes
« Warm color accents that feel inviting to Southern audiences
« Examples and testimonials from local organizations

Regional Avoid

« Dark or intimidating visuals
« Complex layouts that can confuse users
« Cold or overly corporate imagery



Requirements & Features

string

Description: string

Validation: string



Page Structure & Recommendations

Homepage (Landing)

Purpose: Quickly give visitors a clear idea of what Gumshoe Security does, who it serves, and why it's a
trustworthy choice for security needs in the Metro Atlanta area.

Sections
Hero

Purpose: Let visitors know right away that Gumshoe Security offers proactive security for businesses,
churches, and schools in Metro Atlanta.

Key Elements:

 Business name and logo

« Short tagline ('One Step Ahead')

« Brief line about what makes Gumshoe Security unique
« Photo or image that represents professional security

* Menu at the top so visitors can easily find their way

Strategy: Make the message simple and direct, and make it easy for people to know what to do next, like
getting in touch or learning more about services.

Psychology: People feel safer when they see a clear promise and a sense of readiness. A calm,
confident tone encourages trust from organizations focused on protection.

Tone: Keep it professional, friendly, and reassuring. Use phrases like 'You are always one step ahead
with Gumshoe Security' to show confidence and care.
Cta Block

Purpose: Prompt visitors to take action, like requesting a free consultation, contacting you, or asking for a
property risk assessment.

Key Elements:
« Button to contact you
« Short explanation of the free consultation offer
« Phone number (only if approved to show)
 Simple email contact form

Strategy: Encourage visitors to reach out by reminding them there’s no risk in learning more or asking for
an assessment.

Psychology: People often hesitate to reach out because they worry about being sold to. Using 'free’ and
‘custom solutions' reduces this worry.

Tone: Encourage a sense of security and openness. Use friendly wording like 'Let's make your facility
safer today.'

About (Standard)

Purpose: Introduce the company, share its mission, highlight its local roots and years of experience, and
show the personal touch of being family owned.

Sections



Story
Purpose: Show why the company was started and how it puts people first.
Key Elements:

* Business history
» Mission statement
» Family-owned background
* Photos if available
Strategy: Build trust and create a personal connection with customers by showing commitment to safety.

Psychology: Sharing a story helps visitors relate and trust your business, especially in local communities.

Tone: Warm, honest, and direct. Focus on how Gumshoe Security cares for people and values long-term
relationships.

Services (Services)

Purpose: Offer a clear and complete overview of all security services, helping visitors find the solution
that fits their needs.

Sections

Services List

Purpose: List key services in an easy-to-read way, so visitors can quickly see what you offer.
Key Elements:

« Short title and photo for each main service

« Short description for each service: Off duty police officers, unarmed security guards, traffic officers,
CPR/AED training, risk assessment for properties

« Industries served (churches, schools, daycares, businesses, restaurants, clubs, neighborhoods)

Strategy: Encourage visitors to select a service of interest and reach out for more details or a custom
quote.

Psychology: People want solutions made for their type of property, so include specific examples to build
confidence.

Tone: Keep it practical and straightforward. Make sure the main benefits of each option are easy for
anyone to understand.

Training Programs (Standard)

Purpose: Showcase CPR, AED, First Aid, and emergency planning training for staff and organizations to
highlight expertise in preparedness.

Sections
Training Details
Purpose: Explain what each training program covers and who should attend.

Key Elements:

« Types of training offered
* Easy-to-understand benefits of being trained
 Scheduling and how to sign up



Strategy: Highlight how training is a simple step to create a safer environment. Use call to actions for
program sign-ups or consultations.

Psychology: Many people worry about emergencies because they feel unprepared. Training offers peace
of mind and control.

Tone: Use encouraging, supportive language like 'Be ready for anything.' Stress convenience and value
to organizations.

Contact (Contact)

Purpose: Give visitors an easy way to get in touch, ask questions, and request services.

Sections

Contact Form

Purpose: Offer a simple way for customers to ask for more information or schedule a free consultation.
Key Elements:

* Simple form (name, email, message)
* Email address
* Location/address
* Clear note about response time (for reassurance)
« Optional: mention 24/7/365 availability
Strategy: Reduce any barriers to reaching out by keeping the form short and by promising a quick reply.

Psychology: People want fast answers and to know their request matters. Making it easy and clear
encourages more contacts.

Tone: Clear, friendly, and responsive. Use phrases like 'We look forward to helping you' or "Your safety is
our top priority.'

Recommended Sections

« Company Story
* Team Profile
* Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: string
Application: string

Implementation: string

Content Strategy

Area: string
Recommendation: string

Implementation: string

Conversion Optimization

Technique: string
Rationale: string

Implementation: string

Priority Focus

Category: string
Description: string

Reason: string

Implementation Order

1. array

Risk Mitigation

string
Category: string
Suggested Action: string

Business Impact



Impact Level: High | Medium | Low



