Website Blueprint

OP-85637

Location: Washington, DC; Prince George's County, MD; Alexandria, VA, USA
Business Type: Mobile Massage Therapy

Target Audience: Hardworking, faith-informed adults including professionals, parents, leaders, and
entrepreneurs who are often exhausted from serving others and need both relief and permission to rest.
Demographically, these are purpose-driven adults in the Washington, DC metro area. Psychographically,
they value recovery, restoration, and self-care, appreciate humor and culturally aware content, and seek
a grounded, confident, and approachable service that is faith-informed but not overtly religious.

Executive Summary

Just B Relaxed Mobile Massage Therapy is a black-owned business with over a decade of experience,
specializing in bringing professional restoration and massage services directly to clients' homes,
workplaces, and community events in the Washington, DC metro area. The business stands out by
focusing on hardworking, purpose-driven adults, delivering not only relief from stress and pain but also a
grounded, humorous, and approachable experience that is faith-informed but never overwhelming. The
company’s reputation for relatable service, real results, and culturally aware messaging positions it as a
trusted partner for those seeking high-level recovery and self-care.

Primary Goals

« Enhance online presence and brand awareness
« Attract and convert purpose-driven adults in the DC metro area
* Position the business as a trusted, relatable, and results-driven mobile massage therapy provider

Brand Values

« Professionalism and expertise
 Restoration and recovery for people with purpose
« Relatable, culturally aware, and approachable service

Competitive Advantages

» Over a decade of experience serving a diverse clientele including everyday people, politicians, and
professional athletes

* Brand built on relatability, humor, and culturally aware content while maintaining high
professionalism and real outcomes

* Flexible, mobile service model covering multiple locations in the DC metro area



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #243746
Secondary #F8F8F6
Accent #F3AC3C

Rationale: The main blue-grey color feels calm and trustworthy, matching the idea of restoration and
relief. The light secondary color keeps the website easy to read and very welcoming. The gold accent
adds warmth and energy, reflecting optimism and encouragement to take time for self-care.

Typography
Heading Font: Montserrat
Body Font: Open Sans

Google Fonts Url:
https://fonts.googleapis.com/css?family=Montserrat:700,600,400|Open+Sans:400,600&display;=swap

Imagery Style

Use large photos that show everyday, real people enjoying a massage or relaxing at home. Include
images that highlight warmth, comfort, and a sense of relief. Feature a diverse group of adults that
matches the community in the DC metro area. Avoid anything that looks staged, overly formal, or like a
generic spa.

Overall Aesthetic

The site should feel down-to-earth and inviting, mixing professionalism with a personal touch. The goal is
for people to feel like they are in good hands from the first glance. Everything should appear neat, easy
to understand, and approachable—even a little bit playful if possible.

Theme Style

The style will be simple, clean, and open, with lots of space to help visitors feel relaxed rather than
crowded. The vibe is grounded and real, not flashy or trendy, showcasing quality and trust.

Layout Approach



Each page should have clear sections with headings, short explanations, and a simple button to take
action (like Book Now or Contact Us). Keep navigation simple at the top of every page. Sections about
services should use photos, clear pricing, and straightforward language. Use colors and lines to help
guide the visitor's eye, but never clutter the page.

Regional Recommended
« Feature imagery and content that reflect the local diverse community, including Black professionals
and families.
« Highlight content related to stress relief and restoration for busy city and metro area lifestyles.
» Keep humor and faith-influenced touches to match local preferences.

Regional Avoid

« Avoid spa imagery that feels cold, sterile, or exclusive.
» Do not use religious symbols or language that feels church-branded.

« Stay away from wellness clichés that do not match everyday people, like only photos of young
models or luxury settings.



Requirements & Features

Homepage Design

Description: Show clearly that you offer mobile massage therapy for homes, corporate events,
churches, sports, and more. Highlight what makes your service different: over a decade of experience,
restoration care, and a Black-owned business.

Validation: Visitors understand within 5 seconds what you offer and what makes your business different.

Easy Contact Options

Description: Make it simple for visitors to contact you by featuring your phone number and a contact
form on every page, especially on the Contact Us page.

Validation: Contact form and phone number are clearly visible on all main pages.

Service Pages

Description: Create separate pages for each massage service (60, 90, 120 minute), with pricing, details
on what each includes, and how they benefit stressed, hardworking adults.

Validation: Each service has its own page with clear description, benefits, and easy way to book or
inquire.

Mobile-Friendly Design

Description: Make sure your whole site is easy to use on a smartphone, since most people in this area
work long hours and use mobile devices.

Validation: Site looks good and works well on both phones and computers.

Clear Pricing Page

Description: List prices for all services in one place so visitors can easily understand your offerings and
trust your business.

Validation: Pricing is easy to find from main menu and lists all services with clear costs.

Culturally Aware Content

Description: Use language and images that connect with a diverse, faith-informed, and
community-minded audience. Show humor and personality.

Validation: Site copy and images appeal to professionals, parents, leaders, and entrepreneurs (ages
28-50) and reflect local diversity.

SEO and Directory Listings

Description: Optimize for local search terms like 'Black owned', 'Mobile massage’, 'in home massage
DC', avoiding the word 'masseuse.' Enable directory publishing, but do not show the physical address on
main site pages.

Validation: Your business appears in local search results and directories for relevant search phrases,
address shown only where needed for SEO.



Social Media Links

Description: Clearly display your Instagram link in the header or footer to help visitors connect with your
brand. Facebook can be added later if created.

Validation: Instagram link visible on all pages.

Image Use

Description: Feature uploaded photos and the logo throughout the site to give a real, personal feel. Fill
in with professional images as needed that match the brand.

Validation: Real photos are used on service and about pages, with a clear, professional look.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Welcome first-time and returning visitors, quickly explain what your business does, and guide
people to learn about services or contact you for an appointment.

Sections
Hero

Purpose: Let visitors know right away that you offer mobile massage therapy for busy, purpose-driven
people in the DC metro area. Spotlight your experience, unique approach, and company values.

Key Elements:
 Business name and logo at the top
* Short, bold statement describing your service and who you help
* Your key message: 'Recovery for people with purpose'
« One main photo that shows a relaxing, professional mobile massage setting
* Menu at the top to view services, about, and contact pages

Strategy: Help visitors feel seen and understood right away, so they want to learn more or book. Make it
clear you come to their location for maximum comfort and relief.

Psychology: Highlighting the need for rest and restoration gives people permission to take care of
themselves. Showing real, welcoming images of your services makes it easier for hard-working people to
imagine saying yes.

Tone: Keep it light, friendly, confident, and relatable. Speak directly to tired, busy adults, reassuring them
that self-care is necessary, not selfish.
Cta Block

Purpose: Encourage visitors to book a massage or ask a question in a way that feels easy and low
pressure.

Key Elements:

 Simple button to contact you or book a massage
« Short, reassuring message like: 'Ready to feel better? Let us come to you.'
» Small note: 'Serving Washington, DC, Prince George’s County, and Alexandria’
« Highlight available hours (10:00 AM — 9:00 PM, every day)
Strategy: Make it simple for visitors to act right away, removing any friction or hesitation.

Psychology: A clear next step, with no obligation or complicated choices, makes people much more likely
to reach out.

Tone: Warm, encouraging, and straightforward. Use everyday language and invite action without
pressure.

About Us (Information)

Purpose: Build trust by sharing your story, experience, and what makes you different from larger,
impersonal services.

Sections



Main Content
Purpose: Let visitors get to know you, your background, and your approach to massage therapy.
Key Elements:

« Friendly photo of you, if available
« Short, personal story about why you care about helping purposeful people relax and restore
» Mention over a decade of massage experience and diverse clientele
« Point out that you are Black owned and proud to serve the local community
 Say you use humor and understanding, and are serious about outcomes
Strategy: Makes your business feel human, relatable, and credible so visitors are more likely to book.

Psychology: People trust and book experts they connect with personally—especially when they feel
understood.

Tone: Keep it upbeat, authentic, and a bit conversational. Avoid industry speak—use first-person where
possible.

Services (Services)

Purpose: Clearly list all massage offerings with easy-to-read descriptions, letting people quickly compare
and decide what's right for them.

Sections

Main Content

Purpose: Show each type of massage you offer, the session length, price, and any special details.
Key Elements:

« Service name (e.g., 60-minute massage)
* Brief description of what's included and who it's best for
« Transparent pricing for each option
* Note on mobile convenience: 'We come to you—home, office, event, or anywhere you need relief’
« Highlight flexible hours and ability to serve events or couples
Strategy: Give visitors confidence to choose their session and see it's easy to get started.

Psychology: Clarity and transparency drive trust and action. People want to know what they’re getting
and avoid surprises.

Tone: Clear, simple, caring language. Keep descriptions approachable and helpful—priority on benefits
to the visitor.

Pricing (Information)

Purpose: Provide a simple breakdown of your pricing so people see exactly what each session costs.
Remove price confusion upfront.

Sections

Main Content

Purpose: Lay out your fees for each service option with no hidden costs, so visitors trust you and are
ready to book.

Key Elements:



« Pricing table or list with session times and prices: 60 minutes ($140), 90 minutes ($165), 120
minutes ($215)

« Short notes about any extra features (travel included, all payments accepted)

» Mention additional services like couples massage, chair massage, or event massage—invite them
to ask about group/event rates

Strategy: Remove any barriers caused by uncertainty about cost and show value for the investment.
Psychology: When prices are clear and easy to find, people feel respected and are more likely to act.

Tone: Honest and friendly, no sales push. Make it easy for people to self-select what's right for them.

Contact (Contact)

Purpose: Provide a simple, reassuring way for people to book an appointment, ask a question, or get in
touch.

Sections

Main Content

Purpose: Make reaching you easy and stress-free, lowering any hesitation to connect.

Key Elements:

 Short welcome note inviting questions and booking requests
« Easy contact form: name, email, phone (optional), message
* Display business email: Info@justbrelaxed.com
* List phone number: 202-302-8331
 Note about fast response and serving the DC area
Strategy: Encourage immediate action by making the next step fast and low-pressure.

Psychology: Simple, low-friction contact removes excuses and builds trust.

Tone: Warm, inviting, and appreciative. Let people know you're happy to help.

Recommended Sections

« Company Story
* Team Profile
* Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Make it easy to act
Application: Give visitors clear options to book or get in touch on every page.

Implementation: Add obvious buttons for booking and a simple contact form that works well on phones
and computers.

Principle: Build trust quickly
Application: Show your years of experience and community reputation up front.

Implementation: Highlight testimonials, experience, and what makes your business special right on the
homepage.

Principle: Personal connection
Application: Show your personality and speak directly to hardworking adults who need rest.

Implementation: Use friendly, motivating language and photos of real people in relaxing, everyday
moments.

Content Strategy

Area: Homepage and About Page
Recommendation: Focus your story on helping people recover and live better.

Implementation: Use your background and purpose to write a simple, welcoming intro and about section
that explains why you started the business and how you can help people live and work better.

Area: Service Pages
Recommendation: Explain the benefits of each service in everyday terms.

Implementation: Describe how each type of massage helps with stress, pain, or burnout, and mention
situations like working long hours or taking care of family.

Area: Local SEO Content
Recommendation: Mention the areas you serve throughout the site.

Implementation: Use phrases such as 'serving Washington DC, Prince George's County, and
Alexandria' on the homepage, service pages, and contact page so locals know you come to them.

Conversion Optimization

Technique: Show social proof
Rationale: People feel more comfortable booking when they see others have had a good experience.

Implementation: Add a few short client testimonials or reviews on the homepage or service pages.

Technique: Quick booking and inquiry



Rationale: Busy professionals want to book without hassle.

Implementation: Add a clear, one-step contact form and a booking request button on each service
page.

Technique: Feature unique value
Rationale: Highlighting what makes you different draws the right customers.

Implementation: Use a short, bold statement under your logo or banner like '12+ years helping DC’s
hardest workers recover and thrive.'

Priority Focus

Category: Homepage clarity

Description: Visitors should know right away you offer professional mobile massage for people who give
their all to others.

Reason: Makes sure your best customers don't leave because the site is unclear.

Category: Easy contact and booking
Description: Simple contact form, visible phone number, and fast response promise.

Reason: Makes it effortless for stressed customers to take the next step.

Category: Local SEO
Description: Use keywords and directory listings for 'mobile massage DC' and related phrases.

Reason: Helps ideal clients find you when searching online.

Implementation Order

. Homepage layout and welcome message

. Service pages with pricing and contact options
. Contact page and contact form

. Local SEO and directory setup

. Add testimonials and real photos

. Fine-tune site for mobile use and fast loading
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. Social media link placement

Risk Mitigation

Address privacy
Category: Privacy/Data

Suggested Action: Do not display your business address on the public website. Use it only for SEO and
directory purposes behind the scenes.

Unclear service area



Category: Customer Experience

Suggested Action: State the areas you serve multiple times to avoid confusion.

Too much technical talk
Category: Content Clarity

Suggested Action: Stick to everyday language so all clients understand your value.

Business Impact

Impact Level: High



