Website Blueprint

OP-85444

Location: Denver, Colorado, USA
Business Type: Clean Energy Consulting and Project Management for HOAs and Commercial Properties

Target Audience: HOA homeowners, HOA Board members, retail and commercial building owners in the
Front Range Colorado area (Metro Denver, Colorado Springs, Fort Collins). Target audience includes
decision-makers seeking to reduce operational costs, improve efficiency, and meet sustainability goals,
typically aged 35-65, environmentally conscious, financially responsible, and motivated by long-term
value.

Executive Summary

CleanEnergyHOA helps homeowners associations (HOAs) and commercial property owners in Colorado
save money and operate more efficiently by using clean energy solutions like solar, electrification, and
energy-saving strategies. With over 25 years in the HOA industry, CleanEnergyHOA stands out as a
trusted expert by combining deep knowledge of community financial needs with guidance on government
programs and incentives that help lower costs while improving buildings and supporting sustainability.
Unlike others, CleanEnergyHOA fills a gap by offering specialized, practical support for HOAs and
commercial properties, making it easier for decision makers to take action and see real value.

Primary Goals

» Guide HOAs and commercial property owners in adopting clean energy solutions
« Leverage government energy subsidies, incentive programs, and grants to reduce costs
» Enhance operational efficiency and environmental impact for clients

Brand Values

 Expertise in HOA and commercial property management
« Commitment to sustainability and environmental responsibility
 Transparency and client empowerment through education

Competitive Advantages

» Over 25 years of experience in the HOA industry
« Unique focus on clean energy solutions for HOAs and commercial properties
» Comprehensive support including consulting, project management, and resource navigation



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #307¢3f
Secondary #2122
Accent #fbc02d

Rationale: The main green color shows a focus on clean energy and sustainability. The light gray gives
the site a fresh, simple look that is modern and easy to read. The yellow accent adds energy and draws
attention to important items, like calls to action and contact buttons, while feeling friendly and welcoming.

Typography
Heading Font: Montserrat
Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css2?family=Montserrat:wght@700&family;=Open+Sans:
wght@400;600&display;=swap

Imagery Style

Use bright, real photos of solar panels, clean buildings, and Colorado landscapes. Show real HOA
properties and people together. Choose images that look sunny, hopeful, and show progress.

Overall Aesthetic

Professional, simple, and trustworthy. Content is easy to follow and nothing is cluttered. Visitors feel
confident and welcome.

Theme Style

Modern and clean. White space, simple lines, and clear sections help the site feel open and organized.
Callls to action like 'Free Consultation' stand out with buttons in the accent yellow.

Layout Approach

Keep pages easy to scan with clear sections. Use large headings and plenty of space. Place contact
details and action buttons in obvious locations on every page. Photos are wide and not crowded. Show
trust by using clear labels and a consistent style on every page.



Regional Recommended

 Real Colorado building exteriors and landscapes

* Natural light in all images

 Outdoor solar installations

 Photos showing local weather, such as sunshine and blue skies

Regional Avoid

« Stock images with palm trees or beaches

* Busy cityscapes not related to Colorado
 Images with cold, dark tones that feel uninviting
» Crowded or overwhelming designs



Requirements & Features

Homepage Design

Description: Present a clear overview of services (solar, electrification, energy savings) right at the top,
using simple and direct language. Add your animated logo for a welcoming, professional touch. Make a
prominent 'Free Consultation' offer easy to see.

Validation: First-time visitors immediately understand your services and see the offer without having to
scroll.

Service Pages

Description: Create separate pages for each main service: Solar Panel Installation, Energy Storage
Solutions, and Maintenance & Monitoring. Clearly explain what each service includes and who benefits.

Validation: Each service has its own page with easy-to-read descriptions, benefits, and a way to contact
you.

Contact Form

Description: Add a simple contact form on the Contact Us page. Form should ask for name, email,
phone, and a brief message, and send responses directly to info@CleanEnergyHOA.com.

Validation: Test form submissions go to the correct email with all requested fields.

Projects Photo Gallery

Description: Showcase 5 local project photos on the Projects page to build credibility with real,
recognizable work. Present them cleanly without clutter.

Validation: Five images of actual Colorado projects appear on the Projects page with no extra
descriptions unless requested.

Calls to Action

Description: Place clear, direct calls to action after every main service description and at the top and
bottom of every page: 'Contact us for a free consultation.'

Validation: Every page ends with a visible, one-step way to request a free consultation.

Mobile-Friendly Design

Description: Ensure every page fits and works well on phones and tablets for homeowners and board
members on-the-go.

Validation: Pages look good and are easy to use on mobile devices; all text and buttons are readable
and clickable.

Website Speed and Simplicity

Description: Keep all pages fast to load by using compressed images and not overloading with extra
features. Match the simple and professional layout you want.



Validation: Pages load in under 2 seconds on standard internet connections; layout is clean with no
unnecessary features.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Introduce CleanEnergyHOA, highlight what makes your business unique, and quickly show
your biggest value to HOA and commercial decision makers in Colorado.

Sections
Hero

Purpose: Welcome visitors right away, tell them who you are, and show how you help HOAs and building
owners save money while going green.

Key Elements:

« Animated logo and main business logo — makes your business feel professional and real

* Simple, eye-catching headline that says your main promise: Helping HOAs and building owners
reduce costs and boost financial well-being

* Photo of solar panels on condos immediately shows what you do
« Short text explaining your experience and the free consultation offer

Strategy: Catch attention fast with a bold promise; make the free consultation offer stand out to
encourage first contact.

Psychology: People decide quickly if a business fits their needs—showing authority, local expertise, and
no-risk free advice reassures them.

Tone: Keep it down-to-earth, welcoming, trustworthy, and focused on service and savings, not technical
details.

Cta Block

Purpose: Make it easy for visitors to reach out by phone or email for their free consultation.

Key Elements:

« Button to contact you that says 'Get a Free Consultation'

* Phone number and email address listed clearly

« Small reassurance: 'No obligation, no pressure — just answers for your board or building.'
Strategy: Reduce hesitation by showing that taking the first step is easy and risk-free.

Psychology: Many decision-makers want to ask questions before committing—clear contact options build
trust and lower the barrier to action.

Tone: Friendly, direct, and helpful. Use clear language that makes visitors feel comfortable.

About Us (Company)

Purpose: Build trust by sharing your story, your experience in the HOA world, and why CleanEnergyHOA
is different.

Sections
Who We Are

Purpose: Share the background and mission of CleanEnergyHOA.

Key Elements:



« Your founding story and deep HOA experience

* Explain the importance of good reserve funds and management in HOA and commercial
communities

» Mention your commitment to helping clients use government programs and save money
Strategy: Make it personal and relatable so visitors feel you understand their needs.

Psychology: People are more likely to trust experts who clearly 'get' their specific challenges.

Tone: Professional but personal—speak from experience, but keep it straightforward.

What Makes Us Unique
Purpose: Clearly explain why choose you instead of anyone else.
Key Elements:

 Over 25 years of specialized HOA and commercial energy experience

« Focus on client education, ongoing support, and local knowledge

* No one else in the area focuses on helping HOAs in this way
Strategy: Show visitors they won't find this expertise elsewhere.

Psychology: Uniqueness gives peace of mind, especially to cautious board members and business
owners.

Tone: Confident, warm, and focused on real-world benefit.

Services (Services)

Purpose: Showcase your main clean energy solutions for HOAs and commercial properties, describing
benefits in clear, simple terms.

Sections

Solar Installation

Purpose: Talk about your end-to-end solar panel service, from planning to ongoing care.
Key Elements:

* Site review to see what's possible
« Designs made just for each property
* Full permits and quick install from experts
« Utility company connection handled for the client
» Ongoing support after installation
Strategy: Make switching to solar easy and stress-free; highlight that you do all the hard work.

Psychology: Clients want projects done right and without surprises—show them you handle the details.

Tone: Reassuring, clear, and benefit-focused.

Energy Storage Solutions
Purpose: Introduce energy storage and battery options for backup and ongoing savings.
Key Elements:

* Flexible battery options for different needs and building sizes
» Backup power for peace of mind during outages

 Systems that save money during expensive peak times

* Easy-to-use monitoring tools



Strategy: Stress independence, safety, and cost savings.
Psychology: Decision-makers like solutions that help with emergencies and save on bills.

Tone: Practical, straightforward, and focused on outcomes.

Maintenance Monitoring
Purpose: Explain your long-term system care and support for clients.
Key Elements:

 Scheduled system checks and cleaning
* Quick repairs and help if problems come up
* Reports that are easy to read
 Support with warranties
Strategy: Show that investment is protected for the long run.

Psychology: Clients want peace of mind after installation—show that you stick around.

Tone: Supportive, reassuring, and easy to understand.

Solar Design Consulting
Purpose: Talk about personalized consulting and making a plan to maximize savings and incentives.
Key Elements:

* Energy audit to find savings
* Help with government programs and grants
« Clear financial planning—no surprises
* All permits and paperwork included
Strategy: Show it's not a one-size-fits-all approach; every project gets attention and thoughtful planning.

Psychology: People appreciate guidance when navigating complex topics and paperwork.

Tone: Helpful, expert but approachable.

Projects (Portfolio)

Purpose: Show your real-world work, build credibility, and help visitors picture results for their own
property.

Sections

Project Gallery

Purpose: Display 5 photos of past condo and flat roof solar projects.

Key Elements:

« Gallery of completed projects with high-quality, relevant images

« Brief, clear captions if space allows

« Focus on clean energy changes on condos and commercial buildings
Strategy: Let the results speak visually; encourage ‘See What's Possible for Your Property’.
Psychology: Seeing real examples helps skeptical decision makers realize results are achievable.

Tone: Simple, visual-first, and professional.



Contact Us (Contact)

Purpose: Make it extremely easy for visitors to ask a question or get started with their free consultation.

Sections

Contact Form

Purpose: Let visitors send a message directly without hassle.
Key Elements:

 Simple form: name, email, phone, question (all easy, not too many boxes)
« Confirmation message so they know you got it
« Email goes to info@CleanEnergyHOA.com

Strategy: Remove barriers and build trust so more people reach out.

Psychology: Too many steps discourage busy board members—simple forms get more responses.

Tone: Friendly, clear, and supportive. Make people feel good about reaching out.

Business Details
Purpose: Show your location, hours, phone and email all in one place.
Key Elements:

* Full address for credibility
« Business hours (Monday—Friday: 9:00 AM — 5:00 PM)
» Phone and email listed clearly
» Small map for local trust
Strategy: Show you are a real, local company and easy to reach.

Psychology: Transparency encourages trust and more contact.

Tone: Direct, professional, and supportive.

Recommended Sections

e Company Story
* Team Profile
* Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: First Impressions Matter

Application: Make sure visitors immediately know what you offer, who it's for, and how to reach you.
Use a professional logo and a clean, spacious layout.

Implementation: Place the animated logo and service overview front and center. Use short, bold
headlines and a clear menu.

Principle: Reduce Choices
Application: Keep navigation simple so visitors don't get overwhelmed or lost.

Implementation: Limit the top menu to Home, Services, About, Projects, and Contact. Avoid
drop-downs or long lists.

Principle: Clarity and Trust
Application: People trust companies who show real, local experience.

Implementation: Use only your local project photos and highlight your 25+ years in HOA energy
consulting.

Content Strategy

Area: Service Descriptions

Recommendation: Write in plain language, explaining exactly what each service does and why it
matters to HOAs and building owners.

Implementation: Break content into bulleted lists for benefits and features. End each service section
with a clear, direct next step: contact for a free consultation.

Area: Local Authority

Recommendation: Show you are the go-to expert in Colorado for clean energy for HOAs and
businesses.

Implementation: Mention Colorado-specific incentives, grants, and local success stories where
possible.

Area: Trust Building
Recommendation: Reassure users with proof of past work and client results.

Implementation: Place real project photos and any downloadable resources (like your PDF guide) in
easy-to-find areas.

Conversion Optimization

Technique: Simple Forms

Rationale: Busy decision-makers want a quick way to reach you with no hassle.



Implementation: Make your contact form short and easy, without extra fields. Place a 'Free
Consultation' button on every page.

Technique: Highlight Offers
Rationale: An obvious special offer (free consultation) encourages contact.

Implementation: Add a badge or ribbon near the top of your site and every service page mentioning the
free consultation.

Technique: Social Proof
Rationale: Photos of real projects help convince visitors you're credible.

Implementation: Display project images with clear captions (if desired), showing the type of work done.

Priority Focus

Category: Clear Service Communication
Description: Make sure every visitor understands exactly what you offer and how you help them.

Reason: Confused users leave quickly; clarity makes them stay.

Category: Direct Contact Methods
Description: Let people get in touch easily, from any page.

Reason: Lowering barriers means more leads from motivated buyers.

Category: Local Proof
Description: Show local photos and include Colorado-specific information.

Reason: Decision-makers want to see you understand the local market and climate.

Implementation Order

1. Finalize homepage layout and service overview

2. Create individual service pages (Solar, Storage, Maintenance)
3. Add and test contact form and email delivery

4. Build Projects photo gallery with local images

5. Apply calls to action across all pages

6. Double-check layout and speed on mobile devices

Risk Mitigation

Overloading Pages
Category: Design & Content

Suggested Action: Keep layouts clean and content concise. Group related information and use plenty of
white space.



Slow Loading
Category: Performance

Suggested Action: Use only necessary images with proper sizing. Avoid large video files or
unnecessary add-ons.

Missed Inquiries
Category: Conversions

Suggested Action: Test your contact form and email before launch. Make sure all calls to action are
prominent and working.

Business Impact

Impact Level: High



