Website Blueprint

OP-85133

Location: Wichita, KS, USA
Business Type: Manufacturing and Trade of Manual and CNC Lathes, Hydraulic Tools

Target Audience: Businesses and professionals in driveline repair, oil country industry, and hydraulic
repair sectors, primarily located in the US and Canada, with international reach excluding Russia, China,
Iran, and India. Audience includes technical buyers, shop managers, and industrial maintenance teams
seeking specialized lathe and hydraulic equipment.

Executive Summary

R L Dial Company provides high-quality manual and CNC lathes, as well as a unique hydraulic yoke and
stub puller, to customers in the driveline repair, oil country, and hydraulic repair industries. Our business
stands out by offering compact 10-inch bore hollow spindle lathes that do not limit shaft length, appealing
to technical buyers who need flexible and powerful equipment their competitors cannot match. With
custom forms for quick quotes and a modern, easy-to-use WordPress website, we make it simple for
industrial professionals across the US and Canada to connect with our specialized products.

Primary Goals

» Enhance online presence with a modern, user-friendly website
» Showcase core products (manual lathes, CNC lathes, YP-4 hydraulic yoke and stub puller)
» Generate qualified leads through custom contact forms and clear calls to action

Brand Values
* Precision engineering

* Reliability
» Customer-focused innovation

Competitive Advantages

« Compact 10-inch bore hollow spindle lathes that do not restrict shaft length
« Specialized hydraulic tools (YP-4) for efficient yoke and stub removal
« Ability to serve niche industrial markets with custom solutions



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #0B2545
Secondary #F5F7FA
Accent #FFC300

Rationale: The deep blue gives a sense of reliability and professionalism, important for attracting
business customers in the machining industry. The light gray keeps the site clean and easy to read. The
bright yellow accent draws attention to important actions like quote requests and featured products.

Typography
Heading Font: Roboto Slab
Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css2?family=Roboto+Slab:wght@700&family;=Open+Sa
ns:wght@400;600&display;=swap

Imagery Style

Use clear, high-quality product photos showing lathes and tools in workshop settings. Feature images
that show machines in use. Avoid overly stylized or abstract photos; users want to see real products.

Overall Aesthetic

The site should look clean and straightforward with no clutter. The style should feel professional and
trustworthy, focusing on clear product presentation. Use enough white space to keep pages from feeling
crowded.

Theme Style

Modern-industrial with a focus on function. Use solid color blocks and sharp lines to highlight products
and key information, keeping navigation and requests for quotes easy to find.

Layout Approach

Keep menus simple, with most pages accessible through a hamburger menu to avoid a crowded top bar.
Feature top products on the homepage with links clearly labeled. Custom forms (like quote requests)
should be prominent and easy to use on both computer and phone screens.



Regional Recommended

« Photos of equipment in North American workshop settings
* Clear English text
« Units of measure in inches and pounds

Regional Avoid

« Cultural or language cues specific to Russia, China, Iran, or India
« Use of centimeters/millimeters as primary units
* Red or culturally sensitive colors associated with regions where the company does not do business



Requirements & Features

Homepage Design

Description: Create a clear Home Page that shows the main products: manual lathes, CNC lathes,
hydraulic yoke and stub puller (YP-4), with links to each detailed page and video demos where available.

Validation: Home Page shows featured products and links, with YP-4, Series 200, and Hollow Spindle
Lathe sections; video demos included for each.

Navigation Menu

Description: Use a hamburger menu style navigation, making it easy to use especially for visitors on
mobile devices.

Validation: Menu appears as a hamburger icon; pages are not spread out across the top.

Custom Contact Form

Description: Add a Contact Form called 'Request A Quote' on the Contact Us page, with fields for First
Name, Last Name, Email, Phone, Message, and send submissions to d.dial@rldial.com.

Validation: Contact Form includes required fields, has no file upload, sends successfully to email.

Specifications Feature

Description: On machine pages, add a clickable 'Specification' word that drops down detailed info
below, so visitors can easily see specs without leaving the page.

Validation: Specification area is viewable by clicking, info appears below each machine.

Page Content and Structure

Description: Rewrite content from uploaded files to make it clear and professional, showing the mission,
product descriptions, and benefits.

Validation: All page content is easy to read; rewritten based on customer's request for clarity.

Videos and Images

Description: Feature videos and pictures for machines (YP-4 Demo, Hollow Spindle Lathe, Auto-Feed,
etc.) on relevant pages to help buyers see product capabilities.

Validation: Videos and images load and are placed on correct pages as described in final notes.

Branding

Description: Use the provided logo; if logo is missing or unclear, create a simple placeholder to keep
branding consistent across pages.

Validation: Logo appears on all main pages; placeholder used if needed.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Give visitors a quick, clear understanding of who you are, what you make, and why your
machines are unique. Highlight your most important products and help visitors easily find more details or
get a quote.

Sections
Hero

Purpose: Make a strong first impression and let visitors know right away that you build compact manual
and CNC lathes, as well as the YP-4 hydraulic yoke and stub puller.

Key Elements:
» Business name and a tagline that explains your value
* Large photo showing your machines or in-shop use
« Short headline explaining what you offer and your US base
« Logo (simple or placeholder if needed)
 Quick summary highlighting compact design, US manufacturing, and specialties

Strategy: Showcase your top products (manual lathes, CNC lathes, YP-4) with clear buttons that invite
visitors to learn more or ask for a quote.

Psychology: Technical buyers and shop managers want speed and clarity. Making your main strengths
and machines instantly visible builds trust and keeps them engaged.

Tone: Confident, straight-to-the-point, professional and friendly. Use plain language, focus on solving the
visitor's problem, and emphasize 'Made in the USA' and unique features.
Cta Block

Purpose: Prompt visitors to request a quote or reach out for more details, making it easy for them to take
the next step.

Key Elements:

 Simple text inviting them to request a quote or contact you
« Button to contact you (links to custom quote form on Contact page)
* Your phone number and email for quick access

Strategy: Minimize obstacles by placing a noticeable button and contact info near your featured products.
Invite them to reach out with simple, encouraging words.

Psychology: Busy business customers will not waste time searching for how to contact you. Making this
step easy removes anxiety and encourages immediate action.

Tone: Friendly, encouraging, and reassuring. Use clear calls like 'Request a Quote' or '‘Get More Info'
and keep the message simple and welcoming.

Manual Lathes (Informational)

Purpose: Showcase your full line of manual lathes and explain what makes your designs stand out for
industrial and repair settings.

Sections



Introduction

Purpose: Introduce the range of manual lathes, state key uses, and call out your specialty (compact,
large-bore).

Key Elements:

 Headline about manual lathes for industrial and driveline repair
« Photo of manual lathe

« Brief overview and main benefits

« List of industries you serve

Strategy: Encourage visitors to look at machine specifications or ask for more details via a 'See Specs'
link or quote request.

Psychology: Technical customers want to see real capabilities and clear photos. Highlighting your
compact, large-bore design meets their top priorities.

Tone: Direct, clear, and factual. Address pain points in shop environments, such as flexibility and
reliability.
Machine List

Purpose: Show your different manual lathe models with pictures, feature highlights, and specifications
that open up when clicked.

Key Elements:

* Photos for each model
« Key features and unique selling points
« Clickable 'Specification' word under each model to show more details

Strategy: Make it simple to compare models and find the right fit. Push for quote requests or more info via
quick links.

Psychology: A little interactivity (specs that appear on click) keeps technical users interested and gives
them the facts they need.

Tone: Neutral, easy-to-read, emphasizing facts over hype.

Cta Block
Purpose: Encourage visitors to ask questions or get a quote on the model that interests them.
Key Elements:

* Button to request a quote
« Contact info repeated for convenience
Strategy: Offer help and next steps right after the visitor has seen your products.

Psychology: Making it easy when interest is high means more quotes and leads.

Tone: Friendly and helpful. Invite them to reach out.

Cnc Lathes (Informational)

Purpose: Present your CNC lathes, show technical capabilities, and make it easy for plant managers or
shop owners to request a quote.

Sections

Introduction



Purpose: Explain what makes your CNC lathes different, who uses them, and their advantages for
heavy-duty or high-precision work.

Key Elements:

 Headline for CNC Lathe Solutions
* Photo or video demonstration if available
» Overview of main features
* Industries served
Strategy: Highlight custom options and lead visitors to interactive spec sheets or a quote request.

Psychology: Decision-makers want confidence in product quality, support, and performance before
making contact.

Tone: Authoritative, straightforward, focused on value to the business.

Model Showcase
Purpose: List CNC models with images, main specs, and features that reveal more on click.
Key Elements:

» Model photos
* Short description per model
« Clickable 'Specification' word opens up the full specs below

Strategy: Maximize interest with interactive details while always providing a quick way to connect with
sales.

Psychology: Letting users dig into specs while not overwhelming them helps conversion.

Tone: Clear, concise, and focused on business results: efficiency, accuracy, return on investment.

Cta Block
Purpose: Push for the next step—requesting a quote—right after the machine showcase.
Key Elements:

« Strong invite to connect
* Button to quote request
* Phone and email info visible
Strategy: Make sure the action is always obvious and close at hand.

Psychology: Reduce hesitation by being welcoming and responsive.

Tone: Confident but approachable.

Yp4 Hydraulic Tools (Product)

Purpose: Highlight your hydraulic yoke and stub puller YP-4 as a specialty product for the oil country and
hydraulic repair industries.

Sections

Introduction

Purpose: Explain what the YP-4 is, who needs it, and what problems it solves.

Key Elements:

» Headline naming YP-4 Hydraulic Yoke & Stub Puller
* Photo and (if available) demo video



« Description of tool's key uses
Strategy: Feature a video demo, top benefits, and an easy path to request a quote.

Psychology: Visual demonstrations build trust and understanding, especially for shop managers.

Tone: Practical, solution-focused and clear.

Features Benefits

Purpose: Give technical decision-makers a straightforward look at key features and how the tool
outperforms competitors.

Key Elements:

« Feature list in plain language
 Photos of tool in use
* Link to video demo
Strategy: Use proof and real-life application to convince buyers.

Psychology: Demonstrations help answer the buyer’'s question: 'Will this work for my situation?'

Tone: Strong, visual, and simple.

Cta Block
Purpose: Make it easy to buy or ask for a quote on the YP-4.
Key Elements:

« Clear button to request a quote
* Phone and email prompt
Strategy: Keep the path to contact simple, with reference to seeing a demo if needed.

Psychology: Create confidence by focusing on easy next steps.

Tone: Direct, action-focused.

Contact (Contact)

Purpose: Allow customers to easily reach you to request information, quotes, or support. Collect all the
details you need for a fast response.
Sections
Intro
Purpose: Invite visitors to get in touch, whether for questions, quotes, or support.
Key Elements:
* Short, inviting message
* Phone number and business hours visible

* Physical address
Strategy: Make reaching out non-intimidating by encouraging questions and offering a phone option.

Psychology: Some buyers want to talk, others want to write—offer both for maximum comfort.

Tone: Welcoming, responsive, and professional.

Custom Form
Purpose: Collect just the information you need for a quote or to begin a conversation.

Key Elements:



e Form: First Name, Last Name, Email, Phone, Message
* No file upload required
» Submissions go to your main email
Strategy: A short and simple form increases the chance that visitors will contact you.

Psychology: Simple forms lower the barrier for more visitors to reach out.

Tone: Encourage quick messages; let them know you respond quickly during business hours.

Recommended Sections

e Company Story
* Team Profile
* Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity and Trust

Application: Make the main products and services easy to find, so visitors quickly know what you sell
and trust your company.

Implementation: Show featured products and videos on the Home Page; use clear product descriptions.

Principle: Ease of Use
Application: Use a hamburger menu to make navigation simple, especially on phones and tablets.

Implementation: Set navigation menu as a hamburger icon; organize pages logically.

Principle: Reassurance

Application: Show professional images and videos for machines to reassure buyers about product
quality.

Implementation: Place demo videos and product pictures where buyers can see them easily.

Content Strategy

Area: Home Page and Product Pages

Recommendation: Rewrite content to highlight unique selling points, show clear benefits, and explain
products in simple terms.

Implementation: Use details from uploaded files; present benefits and product descriptions clearly for
non-technical buyers.

Area: Contact Us
Recommendation: Make it easy for customers to request quotes or ask questions.

Implementation: Set up the custom contact form with clear fields and visible placement.

Area: Specifications
Recommendation: Help technical buyers by making specs easy to access without leaving the page.

Implementation: Add a clickable word for 'Specification’ that drops down details.

Conversion Optimization

Technique: Clear Calls to Action
Rationale: Inviting visitors to request quotes or view specifications helps turn visitors into leads.

Implementation: Use 'Request a Quote' button/links on key pages and easy-to-find specification
drop-downs.

Technique: Short Custom Form



Rationale: Fewer fields make visitors more likely to fill out the form and reach out.

Implementation: Limit contact form to 5 fields; don't ask for file uploads.

Technique: Videos and Demonstrations
Rationale: Showing machines in action increases buyer confidence and helps increase inquiries.

Implementation: Feature product demos and machine videos on relevant pages for each main item.

Priority Focus

Category: Easy Navigation and Clear Products
Description: Make products and navigation easy to find and use.

Reason: Technical buyers and shop managers need fast answers, so clarity and quick access are
critical.

Category: Quick Quote Requests
Description: Setup the custom form for quote requests.

Reason: This is the main action users are expected to take, generating leads for your business.

Implementation Order

. Setup Home Page with featured products, links, and videos

. Install hamburger navigation menu

. Rewrite page content for clarity and professionalism

. Add product pages with drop-down specifications

. Add and test custom contact form for quote requests

. Feature all relevant videos and images on correct product pages
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. Apply logo consistently across all pages

Risk Mitigation
Form Confusion

Category: Contact Forms

Suggested Action: Keep forms short, simple, and clear; avoid unnecessary fields.

Navigation Overload
Category: Menu and Navigation

Suggested Action: Stick with a hamburger menu to prevent overwhelming visitors with too many links.

Technical Content Clarity
Category: Product Specifications

Suggested Action: Rewrite technical content for clarity and add drop-downs for specifications.



Business Impact

Impact Level: High



