
Website Blueprint

OP-85535

Location: Lanham, Maryland, USA (serving Prince George's County, Montgomery County, Howard
County, Anne Arundel County, Charles County, Maryland; Northern Virginia; Washington, DC)

Business Type: Community Association Management Company

Target Audience: Owners and members of condominium, homeowner, cooperative, and common
ownership community associations, with a primary focus on Board of Directors members seeking
professional management, consulting, and educational services. Demographics include property owners,
board members, and residents in mid- to large-scale residential communities in the Washington, DC and
Maryland suburbs. Psychographics: individuals seeking reliable, responsive, and accredited
management expertise for their communities.

Executive Summary

Rogal Management Group is a family-owned community association management company with 45
years of experience and a strong reputation for reliable, hands-on service in the Washington, DC and
Maryland suburbs. Their nationally accredited team delivers prompt, personalized management to
condo, homeowner, cooperative, and common ownership communities, setting themselves apart with
industry-leading certifications, approachable staff, and unmatched attention to each client's unique
needs. Their commitment to open communication, transparency, and customized solutions gives clients
peace of mind and confidence in their community's care.

Primary Goals

• Enhance online presence to attract new association clients

• Provide educational resources and consulting to community association boards

• Streamline communication and service delivery for managed communities

Brand Values

• Professionalism

• Responsiveness

• Personalized Service

Competitive Advantages

• Family-owned business with 45 years of specialized experience

• Nationally accredited as an AAMC (Accredited Association Management Company) through CAI

• Highest level of industry certifications and personalized, prompt communication



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #234372

Secondary #BCC8D6

Accent #397755

Rationale: The main color is a deep blue, which shows trust and professionalism. The secondary color is
a soft gray-blue that gives a clean and inviting feel. The accent color is a rich green, which stands for
growth and community. This mix supports a look that appeals to board members and residents looking
for reliable management services.

Typography

Heading Font: Montserrat

Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css2?family=Montserrat:wght@400;700&family;=Open+S
ans:wght@400;700&display;=swap

Imagery Style

Use large, bright photos showing real communities, buildings, and residents together. Images should
look friendly and welcoming, with good lighting, and highlight both properties and people. Avoid dark or
gloomy images. Use a mix of customer-provided photos and high-quality stock photos for variety.

Overall Aesthetic

The website should look clean, organized, and trustworthy. Use lots of white space so content is never
crowded. Main buttons and links should stand out clearly. It should feel warm and approachable, not stiff
or corporate.

Theme Style

A modern and simple style that feels both professional and friendly. Use straight lines and clear sections.
The design should be easy to scan, with big, bold headings and clear action buttons for requests,
payments, and help.

Layout Approach



Keep the layout simple and straightforward, with a menu at the top and information blocks below. Visitors
should find contact info and main services right away. Use rotating banners to highlight special offers and
main services. Feature a gallery for community photos. Make sure all important actions like contacting,
making payments, or getting documents are easy to find and click.

Regional Recommended

• Use images and references to neighborhoods, condos, and communities common in the Maryland
and Washington, DC area.

• Show diversity in photos to reflect the local area's population.

• Include seasonal imagery (for example, cherry blossoms in spring) for the Washington, DC region.

Regional Avoid

• Avoid using photos or designs that look too generic or are clearly from outside the Mid-Atlantic or
DC area.

• Do not use local symbols or government buildings that could confuse the focus on community
management.

• Avoid dark or heavy color themes that might make the site feel cold or unwelcoming.



Requirements & Features

Homepage

Description: Make the homepage clearly show what the business does, who it helps, and highlight the
main services and special offers.

Validation: Homepage displays business overview, main services (management, financial, consulting),
and free initial consultation offer.

Contact Information

Description: Make it easy for people to find ways to contact you, including phone numbers, email, and a
simple contact form.

Validation: Phone numbers, email, and contact form are visible on main pages and in the footer.

Rotating Banner

Description: Display rotating images on the homepage to showcase the business, properties managed,
and professionalism.

Validation: Rotating banner appears with uploaded images and includes captions about services.

Gallery

Description: Add an image gallery to the homepage or a separate page that shows properties,
community events, and maintenance work.

Validation: Gallery displays uploaded images and is easy to find from the homepage.

Special Offers

Description: Feature the free initial consultation and community evaluation offer on the homepage and
service pages.

Validation: Offer is mentioned on homepage and relevant service pages with a simple way to request it.

Online Portal Links

Description: Provide clear links to the owner portal for making payments, viewing documents, and
requesting specific certificates.

Validation: Links or buttons for portal, payments, proposal request, and certificates are visible from main
pages.

SEO-Friendly Content

Description: Add content targeting phrases like 'community association management,' 'condominium
management,' and 'property management' for local SEO.

Validation: Service pages and homepage include SEO phrases and list the main service areas.

Business Directory Listings



Description: Ensure your company name, phone numbers, and email address are accurate and used in
business directory listings and on the website.

Validation: Directory information matches main website details and is consistent everywhere.

Educational Resources

Description: Upload and display educational PDFs, presentations, and training materials for board
members and residents.

Validation: Educational files and links are easily accessible on service or resource pages.

Service Pages

Description: Create service pages for Portfolio Management, Financial Services, Consulting,
Training/Education, Online Portal and Software Systems. Each page should highlight what makes your
offerings special.

Validation: Service pages are grouped logically, with descriptions and ways to contact or request
proposals.



Page Structure & Recommendations

Homepage (Landing)

Purpose: This page welcomes visitors and quickly explains what Rogal Management Group does,
providing a clear path for new and returning board members and residents to get information, take action,
and feel confident in reaching out.

Sections

Hero

Purpose: To make a strong first impression and tell visitors right away that they are in the right place for
trusted, personal community management.

Key Elements:

• Business name and tagline

• Rotating banner of real community photos

• Brief introduction to services

• Special offer: Free Initial Consultation

• Easy-to-find menu at the top

Strategy: Use a welcoming photo and clear tagline to build trust fast. Show expertise and community
involvement, then guide visitors to act (like asking for a proposal or learning about services).

Psychology: Board members and residents want to trust who manages their community. Seeing a real,
experienced, approachable team makes them feel comfortable and safe.

Tone: Stay professional yet warm; highlight reliability and local experience; reassure visitors of your
caring, personal approach.

Cta Block

Purpose: Give a clear next step for visitors, whether it’s getting in touch, requesting a proposal, or
accessing their owner portal.

Key Elements:

• Button to contact you for a free consultation

• Button to request a management proposal

• Link to owner portal and make a payment

• Button to order resale or inspection certificates

Strategy: Make it easy for visitors to see how to reach you or access key services with standout buttons
placed after an explanation of your expertise.

Psychology: People are more likely to act if the path is obvious and risk-free, and if they feel valued and
heard.

Tone: Use confidence-boosting words. Keep instructions simple and inviting: 'Contact us', 'Get a
proposal', 'Login to your portal'.

Hoa And Condominium Management (Service)

Purpose: To explain full-service management for HOAs and condominiums. Show how the company’s
experience and personal touch make running communities easier and worry-free for board members.

Sections



Intro

Purpose: Welcome visitors from HOAs and condos and show you understand their challenges.

Key Elements:

• Brief overview of unique community needs

• Mention years of experience and certifications

Strategy: Build instant credibility by highlighting decades managing local communities.

Psychology: Board members want a company that has 'seen it all' and can prevent costly mistakes.

Tone: Be educational yet reassuring; emphasize trust, protection, and personal relationships.

Service Details

Purpose: Detail exactly what’s included in your management services.

Key Elements:

• List of services (meeting support, collections, record keeping)

• Sample real success stories

• Link to request a custom proposal

Strategy: Turn a list of features into proof points of value and peace of mind.

Psychology: Visitors want to know what’s handled for them, and the company’s reliability.

Tone: Use real-world examples and focus on simplifying headaches for busy boards.

Preventive Maintenance Planning And Upkeep (Service)

Purpose: To show how expert planning and regular upkeep protect communities and their budgets,
giving boards and residents peace of mind that small problems don’t become big ones.

Sections

Overview

Purpose: Explain the importance of maintenance before problems arise.

Key Elements:

• Explanation of preventive approach

• Benefits for property value and resident safety

Strategy: Shift the conversation from 'repairs' to 'avoiding surprises' for a budget-friendly approach.

Psychology: People want to avoid emergency costs and blame; regular upkeep feels safer.

Tone: Be practical; give examples of how proactive planning saves money and stress.

Offer

Purpose: Show how to get started with preventive planning.

Key Elements:

• Simple checklist or tips

• Invitation to schedule an assessment

Strategy: Encourage visitors to request a no-obligation maintenance review.

Psychology: Making the first step simple builds motivation.

Tone: Encouraging and knowledgeable, remove fear of judgment for deferred maintenance.



Emergency Response Services (Service)

Purpose: To reassure communities that help is always available—any time, day or night. Emphasize real
support, not just a message.

Sections

Emergency Intro

Purpose: Set expectations for quick response and calm problem solving.

Key Elements:

• Explanation of 24/7/365 service

• What to do in an emergency

Strategy: Spell out steps for reaching help fast.

Psychology: People in trouble want immediate answers and a calm voice.

Tone: Direct and comforting—'We’re ready, whenever you need us.'

Peace Of Mind

Purpose: Describe how ongoing support keeps everyone protected.

Key Elements:

• Outline of team approach

• How response is coordinated

Strategy: Reinforce confidence in choosing a company that’s always available.

Psychology: Calm and reliability win loyalty, even with just-in-case visitors.

Tone: Steady and reassuring, emphasize practical help.

Contact Us (Contact)

Purpose: To make it very easy for board members, owners, or prospects to reach you for any
need—questions, proposals, or emergencies.

Sections

Contact Info

Purpose: Show all ways to get in touch.

Key Elements:

• Phone numbers (local and 800)

• Email address

• Contact form for easy message sending

Strategy: Provide multiple options so every visitor feels comfortable reaching out.

Psychology: People look for their favorite contact method—make sure it’s simple to find.

Tone: Clear and encouraging—invite questions and assure prompt responses.

Visit Or Request

Purpose: Let people know how to meet or request a proposal.

Key Elements:



• Mailing address (PO Box)

• Button to request a proposal

• Options like ordering certificates or forms

Strategy: Highlight why contacting is risk-free and friendly.

Psychology: Eliminate worry; make first step feel comfortable.

Tone: Open and welcoming, stress quick response times.

Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity and Trust

Application: Show the business’s experience and credentials up front, so visitors know they are dealing
with experts.

Implementation: Place certifications, years in business, and customer-focused statements at the top of
the homepage.

Principle: Easy Access

Application: Make it simple for users to find important actions like contacting you, accessing the owner
portal, and seeing special offers.

Implementation: Use clear buttons and links, keep navigation straightforward, display contact info in the
header and footer.

Content Strategy

Area: Homepage & Service Pages

Recommendation: Use clear headings and short descriptions for main services — focus on what makes
your company unique.

Implementation: Write concise text explaining community management, financial services, and
consulting, using local terms and keywords.

Area: Educational Content

Recommendation: Make educational resources and community documents easy for board members
and owners to find.

Implementation: Place downloadable files and links to educational videos or presentations on a
dedicated resources page.

Conversion Optimization

Technique: Simple Request Forms

Rationale: Board members and property owners want a fast way to get proposals or ask questions.

Implementation: Add clear contact forms and request buttons on service pages and homepage.

Technique: Highlight Special Offers

Rationale: Offers like free consultations can encourage visitors to reach out.

Implementation: Show the offer with a call-to-action on the homepage and service pages.

Priority Focus



Category: Homepage Clarity

Description: Make the homepage easy to understand and act on.

Reason: First impressions matter for Board members and potential clients seeking professional
management.

Category: Easy Navigation

Description: Let visitors quickly find service information and contact options.

Reason: Board members are busy and need answers fast.

Implementation Order

1. Homepage setup and clarity

2. Contact information and forms

3. Service pages for main offerings

4. Rotating banner and gallery

5. Special offers placement

6. Online portal links

7. Educational resources upload

8. SEO wording and local keywords

9. Business directory listing updates

Risk Mitigation

Outdated Contact Info

Category: Contact Information

Suggested Action: Review all contact details regularly and update directory listings to match website
info.

Confusing Navigation

Category: User Experience

Suggested Action: Keep menu items straightforward and put main actions (portal, proposals, contact) in
visible spots.

Missing Local Keywords

Category: SEO

Suggested Action: Make sure service pages and homepage use phrases relevant to your counties and
cities.

Business Impact

Impact Level: High


