Website Blueprint

OP-84700

Location: Woodside, New York, USA (serving United States, Canada, and possibly Europe)
Business Type: Professional Services - Social Justice Apparel Retailer

Target Audience: Adults aged 20 and above, including seniors, who are invested in achieving fairness
and social justice for all people. Psychographically, the audience is socially conscious, values equality,
and seeks to express their beliefs through apparel. Includes single men, gay men, and women, with a
focus on urban and progressive communities in major US and Canadian cities.

Executive Summary

Red White & True is a new apparel business dedicated to offering high-quality, meaningful graphic tees
that promote fairness and equality for all people. The business stands out for its focus on socially
conscious messages, aiming to empower its customers and create a sense of community through its
products. By delivering excellent customer service and a smooth online experience, Red White & True
seeks to connect with adults committed to social justice who want to express their values through what
they wear.

Primary Goals

» Promote social justice and fairness through apparel with impactful messaging
« Establish a strong online presence and eCommerce platform for graphic tees
* Deliver high-quality products and a smooth, empowering customer experience

Brand Values

* Fairness for all people
« Empowerment through self-expression
« Quality and customer satisfaction

Competitive Advantages

« Innovative yet simplistic designs focused on social justice themes
« Commitment to quality and customer satisfaction
* Free shipping within 7 business days for Continental US customers



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #d32f2f
Secondary i

Accent - #1976d2

Rationale: We chose bold red and blue colors along with white to match the business name 'Red White &
True." These colors represent passion, fairness, and trust. The accent blue adds a modern touch and
gives a strong, clean look. The white keeps the site looking fresh and easy to read for all ages.

Typography
Heading Font: Montserrat
Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css?family=Montserrat:700,600,400&family;=Open+Sans
:400,600,700&display;=swap

Imagery Style

Images should feature real people of different backgrounds and ages wearing the apparel, smiling or
showing confidence. Use clear, bright photos that highlight the shirts and the positive energy of the
brand. Avoid stock images that look overly posed or generic.

Overall Aesthetic

The website should feel bold, positive, and inclusive. It should appeal to socially conscious adults and
seniors. The design needs to be welcoming and easy to navigate for all, with strong messages about
fairness and quality.

Theme Style

Modern, clean, and friendly. Focus on simple layouts, generous space, and easy buttons for shopping.
The style should support messages about empowerment and equality, with no clutter or distraction.

Layout Approach

Use sections with clear headings, big product images, and straightforward add-to-cart buttons. Make it
easy for visitors to find hours, contact information, or place an order, whether they are on a computer or a



phone. Keep the main products at the center of the page with supporting details nearby.

Regional Recommended

« Feature diverse models representing different ages and backgrounds
« Highlight shipping for US and Canada
» Make it easy to contact you for more information

Regional Avoid

« Do not use political party symbols or messages that single out groups
« Avoid images or words that can feel aggressive or exclusive
» Do not use slang or phrases that are hard for all generations to understand



Requirements & Features

Branding

Description: Use the business name 'Red White & True' clearly across all pages, especially in the
header and product descriptions.

Validation: Business name is shown in the website header, page titles, and main product sections.

Product Listings

Description: Add two products: No Kings Short Sleeve Tees and No Kings Long Sleeve Tees, with their
variations, descriptions, prices, tax, and provided images.

Validation: Products are visible on the site with correct options for sizes, descriptions, images, and
pricing.

Customer Contact Options

Description: List simple contact information: (877) phone number and email address. Add easy-to-find
contact form.

Validation: Phone number, email, and contact form are visible in header/footer and on a separate
Contact page.

Operating Hours

Description: Show clear store hours: Tuesday to Saturday, 10:00 AM - 7:00 PM Eastern Time. Mention
appointment-only on Monday and Sunday. Add 'Anytime by email or phone.'

Validation: Hours are displayed on Contact and Home pages, and update page footer to include hours.

Logo Use

Description: Display uploaded logo and crop neatly for now. Notify visitor a new professional version will
replace it soon.

Validation: Logo appears on site, and any low-quality warning is politely mentioned to visitors where
appropriate.

Shipping Offer

Description: Show 'Free shipping within 7 business days (Continental US customers)' on Home page
and Checkout.

Validation: Free shipping message is visible on homepage and checkout process for qualifying orders.

Payment Methods

Description: Offer payment by Visa, MasterCard, American Express, Discover, Invoice, and Zelle. Do
not list payment methods not accepted.

Validation: Customer sees accurate list of accepted payment options during checkout.



Content Pages

Description: Create easy-to-read pages: Home, Shop (Product) Page, and Contact Page. Write simple,
positive copy about the business's mission, target audience, and how to order.

Validation: All basic pages are published and use friendly, direct language with clear calls to action.



Page Structure & Recommendations

Homepage (Landing)

Purpose: To introduce Red White & True, showcase its social justice mission, make visitors feel
welcome, and directly guide them to shop or contact the business.

Sections
Hero

Purpose: Make a strong first impression and show the heart of Red White & True, including the logo, a
welcoming message, and what the business stands for.

Key Elements:

* Red White & True logo (use the best image available for now)
* Headline like 'Wear Your Power, Stand for Fairness'

« Short intro explaining the mission—for fairness for all people
« Notice of free shipping in the US (if applicable)

* Business hours summary

Strategy: Welcome visitors warmly, state the core message up front, and show a button or link that leads
right to the shop or featured products.

Psychology: People respond to clear, heartfelt messages and want to know a business stands for
something meaningful. Showing values and making it easy to browse right away helps build trust.

Tone: Encouraging, inclusive, easy to read. Use phrases that inspire and unite, like 'Join us,' ‘'Together
for fairness," and show warmth and approachability.

Cta Block

Purpose: Encourage visitors to either buy a shirt or get in touch for any questions or support.

Key Elements:

« Button to shop now for 'No Kings' tees
« Button to contact the owner (email or phone)
» Message about reaching out any time for questions or special requests

Strategy: Keep call-to-action areas simple with direct text. Make it easy for anyone to start shopping or
ask a question in one click.

Psychology: Simple options cut down on hesitation. People who know exactly what to do next are more
likely to take action, especially when offered help or support directly.

Tone: Clear, friendly, and helpful. Use words like 'Shop Now,' '‘Contact Us,' and assurance that all are
welcome. Avoid anything pushy—just make it inviting.

Shop (Store)

Purpose: Let people browse and buy the social justice themed 'No Kings' tees—both short and long
sleeve—easily.

Sections
Intro

Purpose: Give a quick welcome to the shop and remind visitors of the reason behind the designs.



Key Elements:

« Brief statement on the meaning of 'No Kings'
» Message about quality, fairness, and the impact of every purchase

Strategy: Short intro helps browsers feel good about shopping. Reinforces values and makes product
discovery inviting.

Psychology: People want to shop where their values are seen. Quick reminders keep the mission at the
front.

Tone: Proud yet humble. Focused on cause and quality. Positive and empowering.

Product List
Purpose: List each available shirt—short sleeve and long sleeve—in a clean, simple format.
Key Elements:

 Product names: 'No Kings Short Sleeve Tee' and 'No Kings Long Sleeve Tee'
« Clear photos for each product (use uploaded images)

« Prices by size—display the difference clearly for SIM/L and XL/XXL

« Short product description for each

« Size and color choices

Strategy: Keep shopping straightforward—easy add-to-cart, price and tax shown, and color/size selection
up front.

Psychology: Clarity reduces drop-off. Visuals and plain language help visitors picture themselves in the
shirt, increasing the urge to buy.

Tone: Direct, supportive, detailed where needed. Highlight inclusivity and comfort.

Contact (Contact)

Purpose: Make it easy for anyone to reach out with questions, special orders, or to book an appointment.

Sections

Contact Info

Purpose: Show all contact methods quickly, even for people using screen readers or on mobile.
Key Elements:

« Business hours: Tuesday to Saturday 10AM-7PM ET; Monday/Sunday by appointment; Email or
(877) phone any time

« Contact options: simple contact form, email address, and phone number
* Friendly text encouraging people to reach out for anything

Strategy: Show all the ways to get in touch, so everyone can find the method they prefer. Point out fast
replies.

Psychology: Quick access to a real person lowers worry and builds trust, especially with a new brand.

Tone: Very approachable, helpful, and caring. Assurance that every message matters.

About (Story)

Purpose: Share the story behind Red White & True and why the brand cares about fairness for all.



Sections

Our Story

Purpose: Tell visitors why Red White & True exists and the values behind the apparel.
Key Elements:

« How the business began (simple, honest: less than one year experience—new but passionate)
* What inspires the designs
« Commitment to fairness, inclusive community, and customer satisfaction
Strategy: Let visitors connect on a personal level—share goals, dreams, and openness about being new.

Psychology: A personal story draws people in, especially those who care about making a difference.

Tone: Honest, heartfelt, and optimistic. Focus on community and positive change.

Recommended Sections

e Company Story
* Team Profile
* Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity and ease
Application: Make all options, like buying a shirt or contacting you, quick and clear.

Implementation: Keep page layouts simple, avoid too many choices at once, and use headings for each
section.

Principle: Empowerment

Application: Let visitors feel good about supporting fairness for all people, which aligns with your
mission.

Implementation: Use phrases like 'Wear your power' and share positive messages about equality and
fairness on every page.

Content Strategy

Area: Homepage

Recommendation: Open with the business name and a short welcome explaining what you stand for
and what you sell.

Implementation: Start with a headline like 'Welcome to Red White & True — Wear Your Power' and a
friendly introduction.

Area: Product Descriptions

Recommendation: Focus on what makes each shirt meaningful, along with the sizing and easy price
breakdown.

Implementation: List the message behind each item and size/price details in quick, clear lines.

Area: Contact
Recommendation: Encourage people to reach out anytime for questions or appointment-only visits.

Implementation: Show email, phone, and appointment info together; place a simple contact form on the
Contact page.

Conversion Optimization

Technique: Simple checkout
Rationale: Making it easy to pay encourages people to finish their orders.

Implementation: Limit steps at checkout; keep payment options clear and visible as soon as shoppers
start checking out.

Technique: Highlight free shipping offer
Rationale: People are more likely to buy if they know they won’t pay for shipping.

Implementation: Show a 'Free Shipping' badge near the product price and again at checkout.



Technique: Clear contact option
Rationale: People buy with confidence when they know how to reach you.

Implementation: Place call-to-action buttons like 'Contact Us' at the top and bottom of the website.

Priority Focus

Category: Product Listings and Checkout

Description: Set up the shop with the right products, prices, and payment options to make buying
simple.

Reason: Getting sales and cash flow matters most for a new business.

Category: Contact and Store Info
Description: Show how and when people can reach you, including clear hours and appointment rules.

Reason: Builds trust and prevents confusion for your new customers.

Implementation Order

. Add business name and logo throughout site

. Set up product listings (with size, price, tax, and images)
. Configure payment and shipping in checkout

. Add and test the contact form and info

. Show free shipping and store hours on main pages

. Write friendly and simple page content
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. Announce future upgrades (like a new logo or more products) to set expectations

Risk Mitigation
Low quality logo
Category: Branding

Suggested Action: Use the best available image now, but display it small and let visitors know a better
version is coming soon.

Limited product range
Category: Shop offerings

Suggested Action: Encourage sign-ups for updates or contact so visitors can find out when new items
are added.

Business Impact



Impact Level: High



