Website Blueprint

OP-86876

Location: Tujunga, CA, USA
Business Type: Fine Art Painter / Visual Artist

Target Audience: Musicians, professional artists, and the artistic community worldwide; individuals with
an appreciation for fine art and classical painting techniques; art collectors and enthusiasts seeking
unique, masterful oil paintings; culturally engaged audiences with an interest in cross-disciplinary artistic
backgrounds.

Executive Summary

Mari Tsumura is a fine art painter based in Tujunga, California, who brings a unique perspective to her
artwork through her background as an internationally recognized concert violinist. Specializing in olil
painting and inspired by the techniques of the old masters, Mari's art stands out for its classical skill,
cross-disciplinary creativity, and personal expression. Her website will position her among both fine art
and music communities, using striking galleries and a professional web presence to attract collectors and
enthusiasts who value craftsmanship and proven artistic achievement.

Primary Goals

» Showcase and sell original paintings online
« Establish a professional online presence reflecting the artist’s unique background and style
« Attract and engage a global audience of art enthusiasts and professionals

Brand Values

« Artistic excellence rooted in classical techniques
« Individuality and creative expression
« Dedication to lifelong learning and mastery

Competitive Advantages

« Unique background as an internationally acclaimed concert violinist turned painter
» Mastery of formal concepts and techniques used by old masters in fine oil painting
« Distinctive personal style developed through cross-disciplinary artistic experience



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #1b1blb
Secondary #{8f5f2
Accent #b08a46

Rationale: The main color is a rich, deep black to give a classic gallery feeling that lets the artwork stand
out. The secondary is a very light, warm cream to keep the website feeling elegant and easy on the eyes.
The accent is a gold tone that gives a sense of quality and tradition, matching the fine art and classical
painting approach.

Typography
Heading Font: Playfair Display
Body Font: Source Sans Pro

Google Fonts Url: https://fonts.googleapis.com/css2?family=Playfair+Display:wght@700&family;=Source
+Sans+Pro:wght@400;700&display;=swap

Imagery Style
Use large, high-quality images of oil paintings with neutral backgrounds. Photos should be clear and not

cluttered, letting each painting be the main focus. Avoid using busy or distracting graphics so the viewer
can focus on the art itself.

Overall Aesthetic

Elegant and timeless with a focus on simplicity. The site should feel like a high-end online gallery.
Visitors should feel a connection to both music and visual art, with a calm and inspiring mood.

Theme Style

Classic gallery style with modern touches. Use a lot of open space and clean lines. Show off the
paintings in a way that feels like an art show or museum.

Layout Approach

Use white or cream backgrounds behind the art galleries so paintings stand out clearly. Place featured
works in the center with easy navigation for going between gallery pages. Make sure the main menu is



easy to find and always visible. Information about the artist should be easy to find, and contact details
clear on every page.

Regional Recommended

« Use warm, gold accent colors inspired by California sunlight
« Highlight connections to both American and Japanese cultural backgrounds if possible
» Show off the Los Angeles/Tujunga location with a subtle mention where appropriate

Regional Avoid

« Avoid cold or neon colors that distract from the art
« Do not use busy patterns that make the galleries look crowded
« Stay away from harsh contrasts that overshadow the artwork



Requirements & Features

Homepage

Description: Showcase a welcoming summary about Mari Tsumura's background, highlighting her
international violin career and her passion for fine art. Use a large, eye-catching image and feature a
clear way to contact Mari.

Validation: Page introduces Mari Tsumura as both an accomplished artist and violinist and includes an
appealing main image and contact buttons.

Bio Page
Description: Dedicate a page to Mari's biography, emphasizing her achievements in both music and art.
Include positive press reviews and notable performances. Add several images of Mari and her work.

Validation: Page includes a detailed biography, press quotes, and at least three personal or artwork
images.

Gallery Pages

Description: Show Mari's paintings in three separate gallery pages, each with large, high-quality
images. Make it easy for visitors to click through and see each artwork.

Validation: Three different gallery pages with at least 10 images each, working smoothly and showing
images clearly on phones and computers.

News Page

Description: Set up a page highlighting recent or upcoming exhibits, news coverage, and
announcements. Feature the current '‘Organic' oil exhibit and offer a way to contact Mari for purchase
info.

Validation: News page lists at least one exhibit and includes current contact information.

Contact Page

Description: Provide a simple contact form, plus Mari's business email, phone, and art studio address.
Make it easy for potential buyers or collaborators to reach out.

Validation: Page includes form, email, phone number, and full address shown.

Branding

Description: Show Mari's logo on the site in a visible spot and use consistent colors that fit her work.
Avoid busy backgrounds or clashing styles.

Validation: Logo shows on every page, and color scheme matches the work and Mari's brand.

Site Speed

Description: Make pages load faster, especially image galleries, to keep visitors happy and stop them
from leaving.

Validation: All pages, especially galleries, load within 3 seconds.






Page Structure & Recommendations

Homepage (Landing)

Purpose: Give visitors a clear first impression of Mari Tsumura's art and story, and invite them to explore
her work.

Sections
Hero

Purpose: Catch people's attention right away with a beautiful image of Mari's art and introduce who she
is.

Key Elements:
« Large, eye-catching image of one of Mari's paintings
» Mari Tsumura's name shown clearly
« A short phrase or sentence about her being a fine art painter with a musical background
 Simple menu at the top for easy browsing

Strategy: Make visitors curious to see the gallery and learn more about Mari, encouraging them to click
further into the site.

Psychology: People connect emotionally with strong visuals and personal stories. A welcoming opening
will help visitors feel inspired and want to see more.

Tone: Use warm, inviting language. Sound authentic and passionate about art but keep it short and easy
to read.

Cta Block

Purpose: Encourage visitors to explore the gallery and contact Mari if they are interested in her art.

Key Elements:

* Button to view Mari's art gallery

« Button to contact Mari by email or a simple form

« Short line explaining the galleries feature different collections
« Contact details clearly listed

Strategy: Make it easy for anyone interested in her art to reach out or browse her work, reducing
obstacles to taking action.

Psychology: People are more likely to connect or explore when the steps are simple and obvious. Clearly
labeled buttons help guide them.

Tone: Friendly and straightforward. Invite people with phrases like 'See the Art' or 'Contact Mari' rather
than formal language.

Bio (Inner)

Purpose: Tell Mari's personal story and showcase her unique background in both painting and music.

Sections
Bio Story

Purpose: Share Mari's journey from being a concert violinist to becoming a painter, including key
moments from her life.



Key Elements:

« Personal story about Mari's childhood, musical achievements, and shift to art
* Quotes or reviews about her work
* Photos of Mari and/or her past performances
Strategy: Build trust and a personal connection with visitors, increasing their interest in her art.

Psychology: People love stories. Learning about Mari's unique path helps her stand out and makes her
art more meaningful.

Tone: Tell the story in a conversational way—warm and friendly, but focused on her passion and
achievements.

Gallery (Gallery)

Purpose: Showcase Mari's oil paintings in a way that makes it easy for visitors to experience her art.

Sections

Gallery Collections

Purpose: Display art pieces in organized collections for easy viewing.
Key Elements:

* Clickable images grouped by collection or theme
« Short descriptions for each piece or collection
* Larger view on click for details
Strategy: Let visitors browse comfortably and encourage them to contact Mari if interested in a painting.

Psychology: People are drawn in by visual variety and organization. Showing art in groups helps them
find pieces they connect with.

Tone: Keep descriptions short and focused on what makes each work unique. Simple, respectful, and
direct.

News (Inner)

Purpose: Highlight recent exhibits and artistic news for Mari, sharing her events and public displays.

Sections

Exhibits And News

Purpose: Keep art fans and potential buyers informed about where Mari's work is featured.
Key Elements:

» Upcoming and current exhibits with dates and locations
« Short news updates, reviews, or notable events
» Mention of pieces available for purchase with a way to contact Mari
Strategy: Encourage repeat visits and help collectors take next steps to see or buy her art.

Psychology: Sharing recent news builds excitement, trust, and keeps the site feeling active. Art buyers
often want to see or read about new work.

Tone: Keep news clear and positive. Use a friendly, informative style.



Contact (Contact)

Purpose: Make it easy for anyone to reach Mari directly by their preferred method.

Sections

Contact Details

Purpose: List all ways someone can get in touch with Mari or visit her studio.
Key Elements:

« Email address with a simple contact form
« Phone number clearly listed
* Physical address for studio visits
« Short, friendly encouragement to reach out
Strategy: Remove obstacles for potential buyers, collaborators, or fans to get in touch right away.

Psychology: People like straightforward contact info that's easy to find. A clear contact page means no
confusion or barriers.

Tone: Keep the language open and welcoming. Encourage people to connect without sounding formal or
distant.

Recommended Sections

e Company Story
* Team Profile
* Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: First Impression Matters
Application: Use a striking image and short artist introduction at the top of the home page.

Implementation: Choose Mari's best artwork as the main image. Place a short statement in clear
wording right next to her photo so visitors quickly know who she is and what she offers.

Principle: Easy Choices

Application: Make it simple for visitors to find galleries, Mari's biography, and contact options from any
page.

Implementation: Use clear menu labels like Home, Bio, Gallery, News, Contact and keep navigation
easy to spot at the top of each page.

Content Strategy

Area: Biography & Credibility
Recommendation: Highlight Mari's artistic journey and achievements in both music and fine art.

Implementation: Use a storytelling approach on the Bio page, add press quotes, and show relevant
images to build trust with visitors.

Area: Gallery Presentation
Recommendation: Let the paintings speak for themselves with big, clean images and minimal text.

Implementation: Use simple gallery layouts with each image easy to click for a closer look. Limit any
text below images to title and medium.

Area: News and Updates
Recommendation: Keep the News page current with exhibit details and ways to buy or contact.

Implementation: Add new art shows, press, or collaborations as soon as they're available, and make
sure to remove outdated announcements.

Conversion Optimization

Technique: Visible Contact Info
Rationale: Reduces the steps buyers or collaborators need to reach Mari.

Implementation: Place Mari’'s email and phone in the footer of every page and add a short contact form
on the Contact page.

Technique: Clear Call-to-Action
Rationale: Encourages visitors to get in touch or inquire about paintings.

Implementation: Put a ‘Contact Mari’ or ‘Inquire Now’ button under each gallery and on the News page
about exhibits.



Priority Focus

Category: Gallery Experience
Description: Make sure all artwork is displayed clearly and beautifully in the galleries.

Reason: Most visitors will come to see Mari's work; her art is the main attraction and must look
professional.

Category: Easy Communication
Description: Make Mari easy to contact through email, phone, and form.

Reason: Art buyers and collaborators need a simple, fast way to start a conversation.

Implementation Order

. Homepage with intro and main contact info

. Bio Page with images and press

. Contact Page with email, phone, form, and address
. Gallery Pages (all images and layouts)

. News Page (exhibits and announcements)

. Branding/logo placement and color matching
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. Site speed tests and image compression

Risk Mitigation
Slow-Loading Galleries

Category: Website Performance

Suggested Action: Resize and compress images to keep the site running quickly, and periodically test
the gallery pages on different devices.

Infrequent Updates
Category: Content Management

Suggested Action: Set reminders to update the news page and galleries with new work and exhibits
every few months so it stays fresh.

Business Impact

Impact Level: High



