Website Blueprint

OP-86944

Location: Global (Headquartered in the United States; specific address not available)
Business Type: Customs Brokerage and International Freight Forwarding

Target Audience: Industrial clients and businesses involved in international trade, import/export, and
logistics. Target clients are companies requiring customs brokerage, freight forwarding, and cargo
services, with a focus on reliability, professionalism, and personalized service. Not targeting individual
consumers.

Executive Summary

First Class Cargo Systems, Ltd. is a trusted customs brokerage and international freight forwarding
company, operating worldwide since 1992. Their focus on highly personalized, reliable service for
industrial and business clients sets them apart from competitors, with 24/7 availability, deep industry
experience, and custom solutions that support complex import and export needs. Their website will
showcase these strengths through a professional online presence, rotating banner of relevant images,
and custom forms that simplify doing business with them.

Primary Goals

» Enhance online presence to attract industrial and business clients worldwide
» Showcase specialized customs brokerage and freight forwarding services

« Highlight company’s reliability, experience, and personalized service to differentiate from
competitors

Brand Values

* Quality service
* Personalized attention
* Reliability

Competitive Advantages

» Over 25 years of industry experience since 1992
* Highly specialized and personalized service
« Ability to provide services 24/7 to meet ever-changing client needs



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #133¢55
Secondary #f7c873
Accent #5bcObe

Rationale: The main color is a deep blue, which feels trustworthy, professional, and stable—qualities that
matter when clients are trusting you with their freight and customs needs. The soft yellow brings energy
and highlights important actions and banners, making things like calls to action and rotating banners
stand out. The accent is a fresh blue-green that gives the site a sense of energy and a modern look,
keeping the overall appearance clean and inviting for international business clients.

Typography
Heading Font: Montserrat
Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css2?family=Montserrat:wght@700&family;=Open+Sans:
wght@400;600&display;=swap

Imagery Style

Use clear, high-quality stock images that show planes, trucks, shipping containers, cargo ships, and
logistics operations. Choose images that feature people in professional settings, showing teamwork and
reliability. Avoid busy backgrounds or distractions. All images should look bright and trustworthy.

Overall Aesthetic

The website should look professional, trustworthy, and efficient. The design should focus on clean lines,
good spacing, and make it easy for visitors to find what they need quickly. Every part of the site should
signal that this is a dependable and experienced business partner for international shipping and customs.

Theme Style

Modern business with a global feel. Use large, bold titles and simple icons. Rotating banners should
highlight key services with strong, short statements. The look should balance seriousness with
approachability, appealing to industrial and business clients worldwide.

Layout Approach



Organize the website clearly with main services featured on the homepage. Use banners to highlight
important messages or services. Each section should be separated with enough space so it's easy to
scan. Contact details and calls to action must be highly visible. Custom forms and document downloads
should be simple to find and use.

Regional Recommended

» Use images of international ports and transportation, including U.S., European, and Asian
elements to reflect global reach.

» Show diverse teams to appeal to international clients.
» Keep content in English and use flags or icons to highlight worldwide service.

Regional Avoid

« Avoid country-specific symbols, holidays, or colors that could favor one region over others.
» Do not use images or icons that could be misunderstood in other cultures.
« Avoid slang or local phrases—keep wording clear and professional for a global audience.



Requirements & Features

Homepage

Description: Highlight the company's core services—customs brokerage, international freight
forwarding, and ship spares—on the homepage. Use simple language and a rotating banner with stock
images of planes, trucks, and ships to immediately show visitors what the business does.

Validation: Homepage clearly shows main services with short descriptions and a rotating banner with
relevant stock images.

Contact

Description: Set up a clear Contact page with phone number, email, and a simple contact form so
industrial clients can easily reach out. Do not display a physical address as requested.

Validation: Contact page includes correct phone number, email, and a contact form. No physical
address listed.

Service Pages

Description: Create three separate service pages: one for company services, one for Power of Attorney
(POA) instructions with downloadable forms, and one about why clients should choose this company.

Validation: Three pages exist: Service List, POA Instructions with downloadable PDF, Why Choose Us.

Rotating Banner

Description: Add a rotating banner on the homepage using professional, business-appropriate stock
images of airplanes, ships, and trucks. Since no custom images are provided, select images that
represent global shipping and logistics.

Validation: Banner rotates at the top of the homepage with high-quality stock images relevant to freight
and logistics.

Custom Contact Form

Description: Implement a custom form for POA instructions that allows for file upload. Make the form
easy to use and include clear guidance based on supplied instructions.

Validation: Custom form on POA page allows file attachments and provides instructions for each field.

Images

Description: Display stock images that portray air, ocean, and trucking logistics across the site. Use
customer-provided marketing collateral on the homepage.

Validation: Stock images used sitewide; uploaded marketing collateral shown on homepage.

Downloadable Resources

Description: Add a button on the POA instruction page to let clients download important POA forms and
documentation. Do not show these as full written content on the page.

Validation: Download button or link provided for POA PDF; full content not shown on page.






Page Structure & Recommendations

Homepage (Landing)

Purpose: Give a clear and professional first impression of First Class Cargo Systems, Ltd., show visitors
what services you offer, highlight your experience, trustworthiness, and personalized service approach,
and guide people quickly to what they need.

Sections
Hero

Purpose: Be the first thing visitors see, explain right away that you help businesses with customs
brokerage, freight forwarding, and cargo services worldwide, and set a trustworthy first impression by
showing reliability and professionalism.

Key Elements:

« Rotating banner with stock photos of planes, trucks, and container vessels to match the service
« Short statement about what you do and your commitment to quality service

* Your slogan, 'Quality Services is Our First Priority'

« Logo displayed prominently

Strategy: Help visitors quickly understand what you offer and encourage them to keep looking for more
information. Display a menu at the top for easy navigation. Make sure the phone number and email are
easy to find right away.

Psychology: Business buyers look for trust, reliability, and expertise. Showing your experience, industry
certifications, and personal service up front will help them feel confident in you.

Tone: Clear, direct, and professional tone. Reassure visitors they can trust you with their complex
shipping and customs needs.

Cta Block

Purpose: Make it easy for people to contact you or learn more about your services when they're ready.
Key Elements:

« Button to contact you by phone or email
« Links to the main service pages
« Highlight the 24/7 service support

Strategy: Remove barriers so interested business clients can get in touch right away, ask for a quote, or
get help starting an import/export shipment.

Psychology: Business clients act when it's simple and fast. Visible contact options help move them to
action.

Tone: Encouraging and helpful, with strong prompts like '‘Contact Us Today' or 'Request More Info'.

Services (Internal)

Purpose: Give a detailed look at all the main services offered, making it clear to business clients exactly
how you can help them and what makes you stand out.

Sections

Intro



Purpose: Explain your dedication to service, experience in the industry, and range of solutions (customs,
freight, logistics, and more).

Key Elements:

« Short introduction about your reliable team and years of experience
« List of the top services with brief descriptions
Strategy: Show credibility and make industrial clients feel you understand their needs.

Psychology: Clarity and expertise help relieve anxiety about complicated shipping and customs tasks.

Tone: Clear, confident, and reassuring. Focus on how you ease the workload for customers.

Services Details
Purpose: List and describe the full range of services in plain language.
Key Elements:

» Customs brokerage
« International freight forwarding (air and ocean)
* Truck and warehousing options
 Packing, crating, cargo insurance
« Consulting and document help
» Network of agents at all ports
« Contact buttons or links for next steps
Strategy: Let visitors see all your expertise at a glance and easily find how to get started.

Psychology: A full, well-organized list helps business clients confirm you cover all their needs.

Tone: Simple and straight to the point. Show you're capable and dependable.

Power Of Attorney (Internal)

Purpose: Guide business clients through the steps for authorizing you as their customs broker, offering
clear instructions, downloadable forms, and help every step of the way.

Sections

Instructions

Purpose: Walk clients through filling out the legal Power of Attorney needed for import/export work.
Key Elements:

 Simple steps (listed in order) for completing the POA form
« Table from uploaded document, shown clearly

« Info on what documents are accepted for IRS or EIN proof
* Clear, easy-to-read instructions for each kind of business

Strategy: Demystify paperwork, build trust by being transparent about what is needed, and remove
roadblocks to becoming your customer.

Psychology: Business buyers hesitate at paperwork. Easy instructions boost confidence and action.

Tone: Patient, expert, and reassuring. Use a friendly, guiding voice.

Custom Form
Purpose: Let clients fill out and send the Power of Attorney form securely and easily on your website.

Key Elements:



» Custom form that matches the instructions above
« Option to upload needed files
« Clear notice that submissions are secure
« Contact link for help
Strategy: Remove friction so clients can complete essential steps online without printing or mailing.

Psychology: Convenience and safety reassure busy business clients.

Tone: Instructions should be clear, with short sentences and tips for every field.

Downloads
Purpose: Give clients a simple way to download or view official forms.
Key Elements:

» Download/view button for your Power of Attorney form (pages as designated in intake)
« Short notes explaining what each document is for
Strategy: Make self-service easy so clients don’t have to ask for paperwork by email.

Psychology: Enabling self-service saves decision-makers’ time.

Tone: Concise and factual.

Why Choose Us (Internal)

Purpose: Prove to visitors that First Class Cargo Systems, Ltd. is the best choice for customs brokerage
and freight forwarding, by building trust with evidence of licensing, experience, and personalized service.
Sections
Overview

Purpose: Summarize why your company stands out: experience, industry recognition, compliance, and
personal service.

Key Elements:

« Bullet points about licenses, certifications, and round-the-clock support
« Your technology-driven approach
* Trusted network of partners worldwide

Strategy: Convince business clients to choose you over competitors by reassuring them of your expertise
and commitment.

Psychology: Business buyers prefer working with experts who show visible proof of their capabilities.

Tone: Confident, but humble and client-focused. Focus on reliability and deep knowledge.

Contact Us (Internal)

Purpose: Make it quick and easy for business clients to contact you through their preferred method.

Sections
Contact Details

Purpose: Show your phone, email, and contact hours. Let people know the best way to reach you for a
fast reply.



Key Elements:

« Phone number and email address easy to spot
* Clear statement of business hours and 'by appointment' on weekends
» No physical address, since not displayed

Strategy: Prompt business visitors to connect with you directly so you can answer their questions or
begin a service.

Psychology: Clear, available contact info gives busy business clients confidence and helps them choose
you.

Tone: Direct and responsive. Convey that help is always one call or message away.

Quick Form
Purpose: Let visitors fill out a short web form to get in touch anytime.
Key Elements:

« Simple fields: name, business name, email, phone, how you can help
« Submit button clearly labeled
» Reassurance that inquiries are answered promptly
Strategy: Give all types of business clients an easy way to make the first move.

Psychology: A fast and friendly form can capture leads who don’t want to call right away.

Tone: Encouraging and friendly, with clear instructions.

Recommended Sections

e Company Story
* Team Profile
* Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: First Impressions Matter
Application: Visitors should instantly know what the business does and feel the site is trustworthy.

Implementation: Use bold, clear headers, a strong rotating banner, and language focused on reliability
and professionalism.

Principle: Reduce Friction

Application: Clients should never feel lost or overwhelmed when looking for services or trying to contact
you.

Implementation: Use easy-to-read menu labels, keep pages uncluttered, and place calls to action in
obvious spots.

Content Strategy

Area: Service Descriptions

Recommendation: Explain each main service in simple terms that decision-makers can quickly
understand.

Implementation: Create short, clear summaries for customs brokerage, freight forwarding, and ship
spares, focusing on reliability and access to global ports.

Area: Trust and Credentials
Recommendation: Highlight licenses, certifications, and 24/7 availability to show dependability.

Implementation: Add a dedicated section or badges on key pages that list certifications and describe
the company's experience and compliance.

Area: Helpful Resources

Recommendation: Provide clear instructions and downloadable guides for clients needing to complete
official paperwork, like Power of Attorney.

Implementation: Present instructions as bullet points or a table, and add a button for visitors to easily
download required forms.

Conversion Optimization

Technique: Simple Contact Points
Rationale: Business clients prefer to reach out quickly without searching for how to do it.

Implementation: Place the contact phone and email in the website header and footer. Add a prominent
contact form on both the Contact and POA pages.

Technique: Clear Calls-to-Action

Rationale: Guides visitors to the next step, increasing the chance they make contact.



Implementation: Add clear buttons such as 'Get Started,’ '‘Download POA Form,' or 'Request a Quote'
after service summaries and on every service page.

Technique: Reassuring Messaging
Rationale: Industrial clients value reliability and personal service.

Implementation: Use repeat messaging about 24/7 service and decades of experience in key site
locations, like the homepage and Why Choose Us page.

Priority Focus

Category: Homepage Clarity
Description: Make sure visitors know your main services in a few seconds.

Reason: Business clients quickly decide if a site can help them—clarity impacts inquiries.

Category: Contact Ease
Description: Allow visitors to contact you quickly through phone, email, or a simple form.

Reason: Leads are lost if contact details are confusing or buried.

Category: Support for Key Transactions

Description: Provide a custom POA form and easy-to-download paperwork to help clients start the
process.

Reason: Streamlined onboarding builds trust and speeds up customer conversion.

Implementation Order

. Homepage structure and rotating banner
. Service pages creation (Services, POA Instructions, Why Choose Us)
. Set up custom contact forms (Contact page and POA page)

1

2

3

4. Integrate stock images and upload marketing collateral

5. Create clear download buttons for key resources (POA forms)
6

. Final check for contact visibility and calls-to-action on every page

Risk Mitigation

File Upload Security
Category: Form Submissions

Suggested Action: Use a reputable contact form plugin that checks files for viruses and restricts
allowed file types.

Image Quality

Category: Visual Presentation



Suggested Action: Only use professional, high-quality stock images to avoid a dated or unprofessional
brand look.

No Physical Location Listed
Category: Contact Information

Suggested Action: Clearly state 'Global Service, No Walk-in Location' in the contact area to explain the
absence of a physical address.

Business Impact

Impact Level: High



