
Website Blueprint

OP-67429

Location: Assumed Atlanta, Georgia, USA (based on +1 770 area code)

Business Type: Beauty and Wellness Spa (Hair Spa)

Target Audience: Women and men aged 25-55 seeking premium hair care and wellness services, with a
focus on individuals who value self-care, relaxation, and professional hair treatments. Psychographics
include health-conscious, style-oriented, and wellness-focused clients who appreciate high-quality
service and a luxurious spa experience.

Executive Summary

OP-67429 is a high-end beauty and wellness hair spa in Atlanta dedicated to providing luxury hair care
and relaxation experiences for both women and men. The business stands out by offering premium,
personalized services, a focus on client well-being, and a tranquil environment led by skilled
professionals. By building a new website with modern technology, the spa aims to showcase its unique
approach to hair and wellness, making it easier for people seeking quality self-care to discover and book
services online.

Primary Goals

• Deliver exceptional hair spa and wellness services

• Enhance client satisfaction through improved website performance and booking experience

• Increase client retention and attract new clientele via digital presence

Brand Values

• Professionalism

• Client-centered care

• Innovation in beauty and wellness

Competitive Advantages

• Personalized hair and wellness consultations

• Use of advanced, high-quality products and techniques

• Seamless online booking and client communication



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #816fff

Secondary #f5f3fe

Accent #f6b1a2

Rationale: The main color is a soft, elegant purple that creates a calm and luxurious feel, perfect for a
spa. The secondary color is a very light lavender, giving the site a fresh and clean look. The accent color
is a gentle peachy pink, adding warmth and friendliness, ideal for attracting both women and men.

Typography

Heading Font: Playfair Display

Body Font: Montserrat

Google Fonts Url: https://fonts.googleapis.com/css?family=Playfair+Display:700,900&family;=Montserrat
:400,500,700&display;=swap

Imagery Style

Use bright, natural photos of real people relaxing, enjoying hair treatments, and looking refreshed. Focus
on friendly smiles, soft lighting, and clean, inviting spaces to build trust and make visitors feel welcome.

Overall Aesthetic

Fresh, inviting, and elegant with a calm, upscale feeling. Everything should look clean and uncluttered,
creating a sense of relaxation and luxury.

Theme Style

Premium spa vibe—warm, modern, and uplifting, with a focus on comfort and self-care. Blend gentle
colors, soft shapes, and welcoming imagery throughout.

Layout Approach

Simple and straightforward navigation with lots of space. Use clear sections, big headings, and
easy-to-find buttons for booking and contact. Make sure it works well on both computers and phones.



Regional Recommended

• Images that reflect Atlanta's diversity

• Content that highlights a local, boutique spa experience

• Photos with both men and women as clients

Regional Avoid

• Stock photos that feel too generic or stiff

• Overly dark or moody images

• Cold or sterile color schemes



Requirements & Features

website platform transition

Description: Move the website from the current editor (Elementor) to Bricks to prevent delays and make
the website easier to update.

Validation: Website works well and displays correctly using Bricks instead of Elementor.

performance

Description: Make pages load faster so customers don’t get frustrated and leave before seeing your
services.

Validation: Pages open quickly (ideally in 2-3 seconds or less).

contact options

Description: Add a simple contact form so people can easily request appointments or ask questions.

Validation: Customers can send messages through a contact form and you receive them by email.

service listing

Description: Make it easy to find all spa services and prices so people can quickly decide what they
want.

Validation: All main services are shown with simple descriptions and prices.

mobile experience

Description: Make sure the website looks and works great on phones and tablets so busy customers
can book from anywhere.

Validation: Website displays clearly and buttons are easy to tap on all major phone and tablet sizes.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Give a welcoming and clear first impression of the spa, instantly showing visitors what makes
the business unique and inviting them to explore the services.

Sections

Hero

Purpose: Catch attention right away with a beautiful photo and a quick message that shares your spa’s
promise for relaxation and top-quality hair care.

Key Elements:

• Eye-catching photo showing the spa experience or happy clients

• Short sentence, like: 'Restore. Refresh. Revitalize your hair and spirit at The Mane Tamer Hair Spa'

• Button visitors can click to book an appointment

• Phone number in clear view for quick contact

Strategy: Make it easy for visitors to understand what’s offered and how to take the next step, like
booking or calling.

Psychology: People want to feel relaxed and pampered—warm colors and comforting pictures help them
imagine that experience.

Tone: Welcoming, warm, and caring. It should feel friendly yet professional.

Cta Block

Purpose: Give visitors a clear path to take action, whether it’s booking an appointment, browsing
services, or calling for more information.

Key Elements:

• Large, easy-to-find button to book now

• Short words inviting visitors to treat themselves or schedule today

• Possible second button to see all spa services

Strategy: Remove doubts—show that booking is easy and that the spa is trustworthy and ready to help.

Psychology: Clear choices make decisions easier for busy clients, and gentle encouragement helps them
take action.

Tone: Encouraging and reassuring—keep it simple and confident.

About (Information)

Purpose: Tell your story, share your values, and build trust by showing who you are, what you stand for,
and why clients choose your spa.

Sections

Our Story

Purpose: Share why The Mane Tamer Hair Spa exists and what makes your approach special.

Key Elements:

• Short paragraph about Amanda and her passion for hair and wellness



• Photo of Amanda or the team

• Statement of values, such as commitment to client care and luxurious experience

Strategy: Connect emotionally by showing real people behind the business.

Psychology: Clients are more likely to book if they feel a personal connection.

Tone: Honest, down-to-earth, and personable.

Spa Experience

Purpose: Paint a picture of the relaxing, rejuvenating visit your clients can expect.

Key Elements:

• Photos of the spa environment

• Short description of the peaceful atmosphere

• List of complimentary touches (tea, calming music, aromatherapy, etc.)

Strategy: Help clients imagine themselves enjoying the experience.

Psychology: Describing the sensory experience triggers positive anticipation.

Tone: Descriptive and sensory. Make it easy to picture a visit.

Services (Service)

Purpose: List and explain all hair spa and wellness services in ways that make it easy for visitors to pick
what they need.

Sections

Service List

Purpose: Show all the spa’s services, from signature hair treatments to relaxing spa extras.

Key Elements:

• Easy-to-read list of treatments with prices

• Brief, friendly description under each service name

• Photo or icon next to each treatment for faster understanding

Strategy: Let clients quickly spot what they want and encourage exploring other options.

Psychology: Clear information lowers worry and inspires confidence in booking.

Tone: Clear, concise, and helpful—describe the benefit of each service.

Special Packages

Purpose: Highlight bundles or premium experiences for people who want something extra.

Key Elements:

• Package names and short descriptions

• Pricing for bundles, if available

• Quick note on savings or added value

Strategy: Encourage higher-value bookings with bundle deals.

Psychology: People like feeling they’re getting a special experience or a good deal.

Tone: Excited, inviting—make packages sound desirable.



Contact (Contact)

Purpose: Let visitors reach out easily to ask questions or book an appointment.

Sections

Contact Details

Purpose: Give all the info visitors need to reach the spa.

Key Elements:

• Clear phone number and email visible at the top

• Simple contact form that’s easy to fill out

• Map showing where to find you in Atlanta

• Parking or arrival tips, if needed

Strategy: Make communication effortless and welcoming.

Psychology: Quick, easy options make people more likely to reach out.

Tone: Helpful and prompt—invite questions and reassure fast answers.

Gallery (Gallery)

Purpose: Show off the spa, your work, happy clients (with permission), and before-and-after
transformations.

Sections

Image Showcase

Purpose: Build trust and excitement with high-quality photos.

Key Elements:

• Photos of treatments, hair results, and spa spaces

• Optional quotes from happy clients below photos

• Before-and-after images, clearly labeled

Strategy: Proof of quality brings new clients and reassures them.

Psychology: Seeing real results makes people more confident in booking.

Tone: Proud, confident—let photos and brief captions do most of the talking.

Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance



Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Keep things calm and simple

Application: Use relaxing colors, simple layouts, and clear menus so visitors feel comfortable and
relaxed.

Implementation: Choose soft colors and keep each page uncluttered. Use clear menu names like
'Services', 'Book Now', and 'Contact'.

Principle: Build trust with real people

Application: Show real photos of your staff and spa areas to make the business feel more personal and
inviting.

Implementation: Add a team section with friendly photos and short bios to the website.

Content Strategy

Area: Homepage

Recommendation: Quickly explain what makes your spa special at the top of the homepage.

Implementation: Add a short message about your unique hair spa experience right when people visit
the site.

Area: Service pages

Recommendation: List services with plain-language descriptions and prices.

Implementation: Create a main services page with sections for each type of treatment and an
easy-to-read price list.

Area: Reviews section

Recommendation: Highlight 3–5 positive real customer reviews near the booking area.

Implementation: Ask happy clients for a short testimonial and add these to the homepage or booking
page.

Conversion Optimization

Technique: Make booking easy

Rationale: People are more likely to set an appointment if booking takes only a few clicks.

Implementation: Put a clear 'Book Now' button on every page, linking to an easy-to-use booking form.

Technique: Use clear contact info

Rationale: Customers trust a business more when they see a real phone number and address.

Implementation: Show your Atlanta address and phone number at the top and bottom of every page.



Priority Focus

Category: website platform transition

Description: Move to Bricks layout for reliability and faster updates.

Reason: Current platform causes delays; the business expects a smoother, more stable experience.

Category: contact options

Description: Make sure contact form and booking options are easy to use.

Reason: Clients want a quick way to connect, ask questions, and make appointments.

Implementation Order

1. Move the website from Elementor to Bricks and test all pages

2. Set up the contact form and check it sends messages

3. Add all services and prices clearly

4. Make sure the site works well on phones and tablets

5. Add customer reviews and team photos for trust

6. Speed up page loading with a caching plugin

Risk Mitigation

Possible plugin conflicts after switching builders

Category: technical

Suggested Action: Test all important features carefully after switching to Bricks, and remove old
Elementor-only plugins.

Missed messages from contact form

Category: communication

Suggested Action: Test the contact form several times to make sure you get every request by email.

Business Impact

Impact Level: High


