Website Blueprint

OP-85112

Location: Cocoa, Florida, USA
Business Type: Chrome Plating Chemicals & Technical Consulting

Target Audience: Industrial chrome platers and surface finishing operations worldwide, including
manufacturing companies, plating shops, and technical managers seeking advanced plating chemistry,
technical support, and consulting. Audience is primarily B2B, experienced professionals in the metal
finishing industry, seeking reliability, expertise, and long-term partnerships.

Executive Summary

Plating Resources Inc. offers high-quality chemicals and expert consulting for chrome plating, backed by
over 90 years of experience as a family-owned business. The company stands out for its unmatched
customer service, deep technical expertise, and long-standing reputation, serving plating operators
around the world who value reliability and long-term support. With a modern, updated site featuring
rotating banners and easy navigation, Plating Resources Inc. strengthens its position as the trusted
partner for hard chrome technology and specialized solutions.

Primary Goals

« Enhance online presence with a modern, updated website
« Attract and engage chrome plating businesses globally
» Showcase technical expertise and comprehensive product/service offerings

Brand Values

» Customer service excellence
 Heritage and experience since 1931
« Technical expertise and reliability

Competitive Advantages

« Over 90 years of industry experience as a family-owned business
« Global reach with in-depth technical support frequently provided at no cost
« Direct access to engineers with over 45 years of hard chrome expertise



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #010080
Secondary #c0c0c0
Accent #e5b800

Rationale: The main color is a deep, trusted blue that matches the company's preferences and logo.
Silver-gray brings an industrial look, fitting for the plating industry. Gold-yellow accent adds energy and
draws attention to important areas without being overwhelming.

Typography
Heading Font: Montserrat
Body Font: Open Sans

Google Fonts Url:
https://fonts.googleapis.com/css?family=Montserrat:700,500|Open+Sans:400,600&display;=swap

Imagery Style

Use sharp, high-quality photos showing chrome plating processes, close-ups of equipment, and team
consultation. Include both company-supplied and professional images that look clean and trustworthy.
Avoid dark or cluttered backgrounds.

Overall Aesthetic

Straightforward and confident with a modern, industrial feel. The website should look reliable, organized,
and focused on professional expertise. Prioritize clear information and trust right from the home page.

Theme Style

Modern industrial. Crisp lines, simple buttons, and lots of white space help users find what they need
fast. Rotating banner on the homepage should highlight main services and products, using action photos
and short messages.

Layout Approach

Easy to follow. Use a clean menu at the top, with quick links to Services, Products, and Contact. Make
sure banners and main offers stand out on the home page. Each page should have clear sections with



short blocks of text, callouts for important points, and photos to keep things lively.

Regional Recommended

« Use colors and pictures familiar to industrial professionals in the US and worldwide.

« Highlight the long history and family-owned background, which is respected in the American
manufacturing community.

Regional Avoid

« Avoid using very bright colors or playful graphics that may look less serious.

» Do not use European or Asian design features that may confuse North American visitors, such as
non-English icons or fonts.



Requirements & Features

string

Description: string

Validation: string



Page Structure & Recommendations

Homepage (Landing)

Purpose: Give visitors a quick, clear picture of what OP-85112 offers, show your many years of
experience, and guide them to learn more or contact your team. The homepage uses a rotating banner to
make things exciting and highlight key skills, products, and services.

Sections
Hero

Purpose: Welcome visitors with strong images, showcase your experience since 1931, and make it clear
you handle chrome plating chemicals and consulting for the industry.

Key Elements:

« Rotating banner with 3-5 featured images showing your chemistry, consulting, and technical
support

« Short, simple line explaining your business focus (example: 'Providing chrome plating chemicals,
know-how, and technical support worldwide")

« Highlight your history as a family-owned business since 1931
« Include your business name and logo clearly

Strategy: Build trust right away with visuals and a message about your decades of experience,
encouraging visitors to explore more.

Psychology: People trust businesses with a long track record. Showing your experience and family
business roots makes visitors confident to reach out.

Tone: Keep your words friendly, direct, and professional. Focus on reliability, knowledge, and a long
tradition of service.

Cta Block

Purpose: Make it easy for visitors to contact you or browse products and services.

Key Elements:

* Button to contact you by email

* Phone number (shown clearly for quick calling)

« Physical address, if they want to visit

» Encourage people to explore services, products, or download reference materials

Strategy: Clear calls to contact you guide visitors to take action, especially technical managers ready for
a conversation.

Psychology: People need easy ways to talk to an expert. Showing your contact info in several places
removes hesitation.

Tone: Be welcoming and straightforward—remind visitors you want to help and it's easy to get in touch.

About Us (Info)

Purpose: Show the story behind your business, highlight your family ownership, and explain why
companies trust you.

Sections



Intro
Purpose: Share your history and commitment simply.
Key Elements:

« Short company history since 1931
» Family-owned values
* How your experience can help new clients
Strategy: Build credibility and trust by sharing decades of dedication to chrome plating.

Psychology: People want to see stability and a proven track record.

Tone: Use plain words and make it personal. Show pride but stay humble.

Meet Our Team (Info)

Purpose: Introduce your key people and make your service personal.

Sections

Team Listing

Purpose: Show who's behind the business, their experience, and their direct contact info.
Key Elements:

* Photos of team members (if available)
« Names, job titles, years with the company
* Contact info for main team members
Strategy: Make it easy for visitors to connect with the right person and put a face to a name.

Psychology: Visitors trust real people—knowing who they’ll work with builds comfort.

Tone: Be approachable and open, showing you're real people who care.

Services (Info)

Purpose: List and describe your main services so customers see right away how you can help their
operation.

Sections
Services Intro
Purpose: Explain your technical consulting, lab work, and support simply.
Key Elements:
 Easy-to-read list of main services (consulting, lab analysis, plating systems)
« Quick notes on what makes these services unique
» Mention of global support and flexible assistance (phone, email, on-site)
Strategy: Encourage visitors to ask for technical help or request a quote.

Psychology: Clear choices help busy professionals decide what to do next.

Tone: Be factual and reassuring; make it clear you're ready to solve problems.



Products (Info)

Purpose: Showcase your chrome plating chemicals and support products so businesses can see what's
available at a glance.

Sections

Product List

Purpose: Make it simple to find the right chemical or product.
Key Elements:

« Organize into clear categories: Dura Baths, Contaminant Removers, Maskers, Surface Treatment,
Support Chemicals

« Short product names and quick features/uses for each
« Let visitors know how to request more details
Strategy: Drive inquiries from managers searching for specific products or compatibility.

Psychology: Simple lists reduce decision fatigue and encourage next steps.

Tone: Be clear and practical—no hype, just facts and benefits.

Plating System (Info)

Purpose: Highlight your specialized plating system solutions (provide info or a ‘coming soon' if content
isn’t ready).

Sections

Plating System Details

Purpose: Let visitors know you provide custom system support.

Key Elements:

* Short text about systems experience and support
* Message if details are coming soon or under development
Strategy: Keep visitor interest and show ongoing development.

Psychology: Transparency about ‘coming soon' reinforces honesty.

Tone: Be upfront and positive. Invite visitors to ask for early info.

Micro Tuff (Info)

Purpose: Shine a light on your Micro Tuff product line, with fast facts and uses.

Sections

Micro Tuff Summary

Purpose: Describe the benefits of Micro Tuff for surface treatment.
Key Elements:

« Product description and main benefits
* How it fits into a chrome plating line
Strategy: Generate requests for samples or more details.



Psychology: Professionals respond well to short, clear product overviews.

Tone: Keep it informative, with a focus on results and reliability.

Sds (Info)

Purpose: Help customers find safety documents quickly for all your products.

Sections

Sds Listing

Purpose: Show an organized list of available Safety Data Sheets (PDFs to be added by client later).
Key Elements:

« List of products with downloadable SDS links or a note that files are coming soon
Strategy: Encourage technical teams to bookmark and use you as a trusted info source.

Psychology: Easy access to SDS shows professionalism and care for safety.

Tone: Be direct, organized, and supportive.

Sustainable Hard Chrome (Info)

Purpose: Share knowledge about your sustainable chrome technology, showing your commitment to
environmental responsibility.

Sections

Sustainability Content

Purpose: List and introduce downloadable presentations, documents, and sampling results.

Key Elements:

« Titles of presentations and documents (files added later)
* A short intro explaining your focus on sustainable hard chrome
Strategy: Appeal to customers valuing sustainability and ongoing innovation.

Psychology: Environmental content shows responsibility and helps with corporate clients’ compliance
needs.

Tone: Be encouraging, clear, and results-focused.

Articles (Info)

Purpose: Give visitors access to in-depth articles, building your reputation as an industry expert.

Sections

Article List

Purpose: List your technical articles in an organized way for visitors to read or download later.
Key Elements:

* Clear list of article titles
« Short description or summary if possible



Strategy: Drive repeat visits and encourage sharing among industry contacts.
Psychology: Expert content attracts serious buyers and builds long-term trust.

Tone: Be educational and precise, but easy to read.

Hex Vs Hard Chromium (Info)

Purpose: Help visitors understand the key differences and environmental impact between hexavalent
and trivalent hard chromium.

Sections

Resource Material

Purpose: Provide unbiased information comparing approaches and their benefits.
Key Elements:

« Intro text explaining why this comparison matters
« Link or reference to PDF summary (file or reading source)
Strategy: Position your company as a sensible, science-based authority.

Psychology: Balanced info helps managers make confident decisions.

Tone: Be calm, informative, and respectful of all viewpoints.

Contact Us (Contact)

Purpose: Make it fast and easy for someone to contact you, find your phone, email, address, and see
you on the map.

Sections

Contact Details

Purpose: Show all contact options in one place.
Key Elements:

* Business address with open hours

» Google map pin of your location

* Phone number and email

* Short note inviting people to call with questions
Strategy: Remove all barriers to contact so even busy managers can reach you easily.
Psychology: Clear contact info shows you are open, transparent, and ready to help.

Tone: Be friendly, open, and ready to assist.

Recommended Sections

« Company Story
* Team Profile
* Mission & Values



Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: string
Application: string

Implementation: string

Content Strategy

Area: string
Recommendation: string

Implementation: string

Conversion Optimization

Technique: string
Rationale: string

Implementation: string

Priority Focus

Category: string
Description: string

Reason: string

Implementation Order

1. array

Risk Mitigation

string
Category: string
Suggested Action: string

Business Impact



Impact Level: High | Medium | Low



