
Website Blueprint

OP-85899

Location: Riverside, CA, USA

Business Type: Landscape Contractor

Target Audience: Affluent residential, commercial, industrial, and business property owners in Riverside
and the Inland Empire who are ready to invest in new landscape projects or complete renovations. These
customers value high-quality, city-approved landscape plans and are seeking professional, experienced
contractors for substantial landscaping investments.

Executive Summary

Soholt & Company, Landscape Inc. is a family-owned landscape contractor in Riverside, CA, delivering
high-quality landscape design and construction for residential, commercial, and industrial clients. With
over 150 years of combined experience among key staff and ownership, the company stands out by
providing city-approved plans, expert project execution, and personal service tailored to substantial
investments. Their long-standing reputation, professionalism, and focus on lasting landscape solutions
make them a trusted choice for property owners who want both beautiful results and compliance with city
requirements.

Primary Goals

• Enhance online presence and attract qualified leads

• Showcase expertise in residential and commercial landscape construction and design

• Convert serious, budget-ready prospects into clients for new and renovation landscape projects

Brand Values

• Expertise and professionalism

• Family ownership and personalized service

• Commitment to quality and long-term impact

Competitive Advantages

• Over 150 years of combined staff and ownership experience in landscape design and installation

• Ability to provide detailed, city-approved landscape plans for regulatory compliance

• Family-owned and operated with a reputation for high-quality, customized service



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #31572C

Secondary #ACC196

Accent #C5791A

Rationale: These colors give a clean, upscale, and natural feel. The green shades reflect high-quality
landscaping, while the gold accent adds a touch of luxury for your target market. This mix appeals to both
residential and business customers who want investments that look impressive and feel connected to
nature.

Typography

Heading Font: Montserrat

Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css2?family=Montserrat:wght@400;700&family;=Open+S
ans:wght@400;700&display;=swap

Imagery Style

Use crisp, high-quality photos that show completed landscaping projects, before-and-after results, and
green outdoor spaces. Focus on wide shots of finished yards, business properties, and community
spaces, clearly showing different types of projects. Avoid clutter, and use images with bright, natural light.

Overall Aesthetic

The website should feel clean, open, and welcoming, with a professional but friendly vibe. Visitors should
immediately feel that you are experienced, reliable, and deliver lasting quality.

Theme Style

Modern and natural. Mix clean lines and plenty of white space with accents of green and gold. Highlight
the work itself and make sure the site feels organized, not crowded.

Layout Approach

Use a simple, easy-to-navigate layout. Feature a main gallery with Residential, Commercial, and Public
Works sections. Put key contact details up top. Keep sections short and to the point, with clear calls to



action like 'Request a Quote' or 'View Our Gallery.' Use large pictures with short, direct headlines.

Regional Recommended

• Show off landscapes that do well in Southern California's dry climate and warm weather.

• Highlight projects with drought-tolerant plants and sustainable features since water-saving is
important in Riverside.

Regional Avoid

• Avoid pictures of lush lawns or flowers that would need lots of water or are not common in
California.

• Don't use generic images from other regions—focus on Southern California settings.



Requirements & Features

Homepage Design

Description: Showcase the business name, tagline, and high-quality images of past projects as soon as
someone lands on the website. Have brief, clear statements about services and experience, plus a direct
way to contact for an estimate.

Validation: Website homepage displays business name, tagline, strong images, and easy contact
option.

Gallery Integration

Description: Add a photo gallery, divided into Residential, Commercial, and Public Works sections, to
show examples of previous work. Make sure photos are easy to find and click through.

Validation: Gallery page live, shows three sections, and each section displays uploaded job images.

Contact Form

Description: Make it simple for visitors to reach out through a contact form. Place this on the Contact
Page and consider a short version on the homepage.

Validation: Contact form is visible, works on all devices, and emails reach the right address.

Mobile-Friendly Layout

Description: Ensure the website is easy to use on phones and tablets, with images and text adjusting to
different screen sizes.

Validation: Website works and looks good on any device.

SEO Setup

Description: Use keywords and phrases that people in the Riverside area would search for when
looking for high-quality landscape contractors. Make sure each main service has its own page with
descriptions.

Validation: SEO plugin is set up and every key page contains descriptive text and target keywords.

Business Information

Description: Clearly display business name, address, hours, and phone number on every page. Make it
easy for customers to confirm your credentials.

Validation: All key business details present in the footer or header on all pages.

Social Media Links

Description: Add links to Facebook and (once available) Instagram. Place icons at the top and bottom of
the website.

Validation: Clickable icons for social media accounts are present.



Rotating Banner

Description: Add a rotating banner of high-quality images on the home page to draw attention to recent
work and show capability.

Validation: Rotating banner visible, displays all uploaded images, loads quickly.



Page Structure & Recommendations

Homepage (Landing)

Purpose: To welcome new visitors, give a clear overview of what Soholt & Company, Landscape Inc.
offers, and help people see why they should choose you for landscape design and construction in
Riverside and the Inland Empire.

Sections

Hero

Purpose: Make a strong first impression and quickly show visitors who you are and what you do.

Key Elements:

• Your company logo at the top

• A high-quality, moving image banner with photos of your actual landscaping work

• Large, clear title stating Soholt & Company, Landscape Inc.

• Your slogan: 'From concept to reality.'

• Short, direct summary: 'Over 40 years of professional landscape design and construction for
homes and businesses in Riverside and the Inland Empire.'

Strategy: Use real project photos and a clear promise of quality, inviting the right clients to read further
and take action now.

Psychology: High-end clients want proof of experience and results—they feel confident when they see
real, impressive work right away.

Tone: Keep it professional but warm, with short, honest statements that focus on results and long-lasting
beauty.

Cta Block

Purpose: Encourage serious shoppers to get in touch right away for a consultation or project proposal.

Key Elements:

• Button to contact you for a quote ('Request a Consultation')

• Your phone number and email right below the button for easy access

• Simple note about office hours

• Short reminder of your expertise and city approval process

Strategy: Make it as easy as possible for visitors to reach out immediately, lowering any barriers for
qualified leads.

Psychology: Affluent clients value speed and personalized service—they have budgets ready and want
to talk quickly.

Tone: Lay out next steps clearly and kindly, so visitors feel welcomed and understood.

Service Landscape Design (Service)

Purpose: Showcase your experience in designing landscapes that are beautiful, practical, and
city-approved.

Sections

Intro



Purpose: Explain what quality landscape design means at Soholt & Company.

Key Elements:

• Brief summary of your design process

• Promise that every plan is city code compliant

• Mention of years of local experience

Strategy: Reassure visitors that your work gets approved and stands out.

Psychology: Property owners want reliability—they need to know their investment will not hit delays.

Tone: Confident, helpful, and straightforward.

Cta Block

Purpose: Get clients to request a design consultation.

Key Elements:

• Short message about your hassle-free process

• Easy-to-see button to start their project

Strategy: Clarify the first step and invite action.

Psychology: People respond to a simple next step when there's no risk and clear value.

Tone: Upbeat and practical.

Service Residential Landscaping (Service)

Purpose: Describe how you help homeowners transform or renovate their yards.

Sections

Intro

Purpose: Explain your expertise with residential projects, whether new builds or full renovations.

Key Elements:

• Highlight ability to remove old landscapes and build new from the ground up

• Emphasize drought-tolerant and sustainable plant options

• Show understanding of local climate and soils

Strategy: Let homeowners see you can handle their unique needs and add real value to their property.

Psychology: Serious homeowners are ready to invest and seek long-lasting, custom solutions.

Tone: Friendly, practical, and reassuring.

Cta Block

Purpose: Prompt homeowners to set up a call or consultation.

Key Elements:

• Simple contact button

• Quick tip on how the process starts

Strategy: Lower the decision barrier by making the process sound easy.

Psychology: Buyers want to feel guided without any stress.

Tone: Gentle, inviting, with a focus on making things easy for the homeowner.



Service Commercial Landscaping (Service)

Purpose: Highlight your work on business, industrial, and large property projects.

Sections

Intro

Purpose: Share your background working with commercial and industrial clients.

Key Elements:

• Overview of services: design, installation, irrigation systems, hydroseeding, ongoing care

• Ability to meet city, safety, and branding needs

• Examples of commercial project experience

Strategy: Give decision-makers proof that you can deliver on their scale and schedule.

Psychology: Businesses value dependability and want to see past successes with clients like them.

Tone: Direct, capable, and confident.

Cta Block

Purpose: Prompt organizations to get a proposal or site evaluation.

Key Elements:

• Button for businesses to request a project review

• Outline your project conversation process: 'Tell us about your property, we’ll take care of the rest.'

Strategy: Emphasize ease—no obstacles, just partnership.

Psychology: Commercial clients expect a seamless, professional relationship.

Tone: Businesslike and positive.

Project Gallery (Gallery)

Purpose: Show real examples of your completed work in one place, organized for your different types of
clients.

Sections

Intro

Purpose: Invite visitors to see proof of the quality you provide.

Key Elements:

• Brief note introducing the types of projects: Residential, Commercial, Public Works

Strategy: Let the pictures prove your value to every visitor.

Psychology: Photos build trust and make your expertise real for prospects.

Tone: Simple and inviting.

Project Sections

Contact (Contact)

Purpose: Give an easy way for quality leads to reach out and start a conversation with you.



Sections

Contact Details

Purpose: Share all ways people can reach you directly.

Key Elements:

• Phone number, email, business address with a location map

• Display your business hours

• Office photo or team image (optional)

Strategy: Make your business feel open and available to talk.

Psychology: Clients value transparency—seeing a real address and phone builds trust.

Tone: Simple, welcoming, and direct.

Contact Form

Purpose: Let people send a detailed request any time, without having to call.

Key Elements:

• Easy-to-use form asking for their name, email, phone, and service interest

Strategy: Some visitors prefer message over phone; make that possible.

Psychology: Flexible contact options suit all types of busy clients.

Tone: Friendly and accessible.

Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: First Impressions Matter

Application: Visitors should immediately see what your business does and why you are different.

Implementation: Feature clear headlines, the tagline, and professional project photos at the top of the
homepage. Keep text direct and simple.

Principle: Simplicity

Application: Make sure anyone can quickly find what they need.

Implementation: Limit menu options, group similar services, and keep contact options obvious on every
page.

Principle: Visual Trust

Application: Build trust through real project photos and clear business details.

Implementation: Use a gallery with local jobs, show business name, years in business, and clear
contact methods throughout the website.

Content Strategy

Area: Service Pages

Recommendation: Write clear, focused descriptions for each main service (residential, commercial,
public works, landscape design), supported by real project photos.

Implementation: Each service should have its own page with short, easy-to-understand text that shows
your experience and results.

Area: Local Focus

Recommendation: Speak directly to the landscaping needs of Riverside and the Inland Empire.

Implementation: Mention regional climate, drought challenges, and show familiarity with local conditions
in content and photo examples.

Area: SEO Content

Recommendation: Make sure search-friendly words are included in all core pages.

Implementation: Use the Pro SEO plugin to target words like 'Riverside landscape contractor',
'drought-tolerant landscaping', and 'commercial landscaping Riverside'.

Conversion Optimization

Technique: Easy-to-Find Contact Form

Rationale: Reducing steps increases the chances someone reaches out.

Implementation: Place a simple contact form and phone number at the top and bottom of every page.



Technique: Highlight Experience and Local Knowledge

Rationale: Building trust encourages high-value customers to take action.

Implementation: List years in business, staff experience, and success with city-approved plans on the
homepage and service pages.

Technique: Showcase Real Projects

Rationale: Seeing past results helps convince new clients you can deliver.

Implementation: Keep gallery images fresh and clearly labeled by section (residential, commercial,
public works).

Priority Focus

Category: Homepage and Contact

Description: Build a strong homepage that makes what you do and how to reach you obvious.

Reason: First impressions and easy contact are essential for high-value clients ready to start projects.

Category: Gallery of Work

Description: Feature proof of quality with a gallery organized by service types.

Reason: Your work sells your services—clients need to see your results.

Category: Local SEO

Description: Use location and drought-friendly keywords to attract the right local customers.

Reason: Targeting the right searchers brings in serious customers in your area.

Implementation Order

1. Homepage design with headline, tagline, call to action, and key images

2. Service pages for residential, commercial, public works, and landscape design

3. Upload and organize photo gallery by project type

4. Add contact form and check contact details site-wide

5. Setup rotating banner for homepage

6. Add and test social media links

7. Perform SEO setup for all main pages

8. Double-check mobile layout and site speed

Risk Mitigation

Slow Page Loading

Category: Site Performance

Suggested Action: Compress images and limit the number of plugins to prevent slowdowns, especially
for the gallery and rotating banner.



Outdated or Missing Information

Category: Trust and Accuracy

Suggested Action: Review and update phone, address, business hours, and social links regularly to
maintain credibility.

Confusing Navigation

Category: User Experience

Suggested Action: Keep menus simple, with sections clearly labeled, so visitors can quickly find all
services and the gallery.

Business Impact

Impact Level: High


