Website Blueprint

https://1137ca8.netsolhost.com/

Business Type: Other

Target Audience: No target audience information provided.

Executive Summary

The business delivers unique services using the Pro Website Siteplus product, which allows them to
build a strong online presence with easy website management and customizable features. By using a
flexible web platform, the business can stand out by offering a user-friendly, visually appealing website
that is simple to update and expand as needed.



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #2D3748
Secondary #EDF2F7

Accent - #3182CE

Rationale: These colors create a modern and clean look. The dark blue-gray for headlines gives a
professional feeling. The soft gray background keeps pages bright and easy to read. The blue accent
helps important buttons and links stand out to visitors.

Typography
Heading Font: Montserrat
Body Font: Open Sans

Google Fonts Url:
https://fonts.googleapis.com/css?family=Montserrat:700|Open+Sans:400,600&display;=swap

Imagery Style

Use simple, high-quality photos with lots of natural light. Focus on clear pictures without clutter. Avoid
using too many different picture styles to keep the website consistent.

Overall Aesthetic

Modern, clean, and trustworthy. Every page should feel open and easy to use.

Theme Style

Professional with touches of blue to add energy. Avoid being too formal—keep it friendly and
approachable.

Layout Approach

Pages should be easy to scan. Use clear sections with space between them. Place important buttons
and actions where people can see them right away.



Requirements & Features

Website Structure

Description: Set up clear main sections on your website so visitors can easily find the most important
pages like Home, About, Services, and Contact.

Validation: Main pages are listed and easy to find on the website menu.

Contact Form

Description: Include a simple contact form so people can reach out to you without leaving the site.

Validation: Visitors can find and use a working contact form.

Fast Page Loading

Description: Make sure your pages load quickly, so visitors are not kept waiting.

Validation: Website pages load in 3 seconds or less on most devices.

Mobile-Friendly Design

Description: Make sure the website looks good and works well on phones and tablets.

Validation: Website displays and functions correctly on mobile devices.



Page Structure & Recommendations

Homepage (Landing)

Purpose: To welcome visitors, clearly show what your business does, and guide them to learn more or
contact you.

Sections

Hero

Purpose: First thing visitors see—quickly explains who you are and what you offer.
Key Elements:

 Business name and short line about what you do
* Friendly photo or image that matches your business
« Button to contact you or learn more

Strategy: Keep it clear and simple so visitors understand right away. Make it easy for people to take the
next step with a visible button.

Psychology: People decide quickly if a website is right for them, so first impressions count. Simple
messages build trust.

Tone: Keep the words friendly, down-to-earth, and direct. Avoid using long sentences or complicated
language.

Cta Block

Purpose: Encourage visitors to reach out or take action.

Key Elements:

« Short message inviting people to contact you
« Button to send you a message or fill out a contact form
Strategy: Place the button in a spot that's easy to see and use. Offer a good reason to get in touch.

Psychology: People are more likely to act if the next step is clear and doesn't feel like a big commitment.

Tone: Use inviting words, be helpful, and reassure visitors you're easy to reach out to.

About (Info)

Purpose: Share your story, values, and what sets your business apart.

Sections

Your Story

Purpose: Help visitors understand who you are and why you do what you do.
Key Elements:

* Short story about how your business started
* What inspires you or your team
« Photo of you or your workspace
Strategy: Build connection through honesty and warmth. Show the human side.

Psychology: People want to do business with someone they trust and relate to.



Tone: Be personal, honest, and use a conversational style.

Contact (Action)

Purpose: Make it easy for visitors to get in touch with you.

Sections

Contact Form

Purpose: Provide a simple way to send you a message.
Key Elements:

» Easy form with name, email, and message fields
« Social media links if you have them
» Phone number or email listed clearly
Strategy: Keep it short so people don’t feel overwhelmed. Confirm receipt.

Psychology: People appreciate clear options for contact and quick responses.

Tone: Use simple instructions and friendly language.

Recommended Sections

« Company Story
* Team Profile
* Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity and simplicity
Application: Organize website sections clearly and use simple language.

Implementation: Label each menu and button in a way that anyone can understand, so visitors do not
get confused about where to go.

Principle: Trust and comfort
Application: Show contact details and offer an easy way to get in touch.

Implementation: Add a visible contact form on the main menu or at the bottom of each page, so people
always know how to reach you.

Content Strategy

Area: Homepage
Recommendation: Give a short, clear introduction about what you do.

Implementation: Write a short paragraph with your business name and a simple explanation of your
main services or purpose on the homepage.

Area: Contact Page
Recommendation: Make it easy for visitors to contact you.

Implementation: Use a straightforward contact form with fields like name, email, and message.

Conversion Optimization

Technique: Simple contact process
Rationale: The easier it is for someone to reach you, the more likely they are to do it.

Implementation: Put your contact form in a clear spot and keep the number of required fields low, so
people are more likely to fill it out.

Priority Focus

Category: Mobile-Friendly Design
Description: Ensure the website works well on all devices.

Reason: Most people browse websites from their phones now, so this is essential to keep visitors from
leaving.

Category: Fast Page Loading

Description: Keep loading times short.



Reason: Slow sites can lose potential customers quickly.

Implementation Order

1. Set up basic main pages (Home, About, Services, Contact)

2. Add and test the contact form

3. Check and improve the website so it loads quickly

4. Adjust the design so it looks good and works on phones and tablets

Risk Mitigation

Visitors leave before taking action
Category: Website Performance

Suggested Action: Keep your website simple and quick to load by using only the features you need.

Missing contact information
Category: Lead Generation

Suggested Action: Test your contact form often to make sure it works, and display your email address
as backup.

Business Impact

Impact Level: High



