Website Blueprint

OP-86491

Location: Wailea, Maui, Hawaii, United States
Business Type: Short Term Vacation Rental

Target Audience: Couples and families (up to 5 persons) from the United States and Canada seeking
luxury vacation accommodations in Maui; typically middle to upper income travelers, vacationers looking
for personalized service, privacy, and amenities; value personal communication and flexibility in
check-in/check-out times.

Executive Summary

Maui Rendezvous Wailea Ekahi 33A is a luxury, owner-managed vacation rental that stands out by
offering personalized communication, flexible check-in/check-out, and special amenities with no
reservation fees. Located in beautiful Wailea, Maui, it competes by providing a unique, private
experience with direct beach access, updated condo features, and monthly special offers, setting it apart
from larger rental platforms and impersonal management companies.

Primary Goals

» Enhance online presence with a modern, user-friendly website

« Increase direct bookings and occupancy rates through special offers and clear availability
information

« Highlight uniqgue amenities and personalized guest experience to differentiate from competitors

Brand Values

« Personalized guest communication
 Transparency (no reservation fees, clear policies)
« Attention to detail in amenities and guest experience

Competitive Advantages

« Managed directly by owners Barbara and John Ranelletti with personal communication before and
during stay

* No reservation fees and flexible check-in/check-out times

* Amenities included (paper goods, kitchen staples, toiletries, laundry supplies) for guest
convenience



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Secondary #F3E9D2

Accent - #F26522

Rationale: We chose natural green to reflect the lush tropical gardens and landscapes around the condo,
a warm sandy cream that reminds visitors of the nearby beaches, and a bright orange accent for cheerful
highlights. These colors help the site feel welcoming, naturally Hawaiian, and relaxing for families and
couples.

Typography
Heading Font: Quicksand
Body Font: Open Sans

Google Fonts Url:
https://fonts.googleapis.com/css?family=Quicksand:700|Open+Sans:400,700&display;=swap

Imagery Style

Use bright, high-quality photos of the condo, tropical gardens, pools, and beaches. Photos should make
guests imagine themselves relaxing, swimming, or enjoying family time. Use pictures with clear blue
skies, green plants, and inviting indoor spaces. Mix in your own images with a few professional
island/tropical stock photos if needed, but keep them all consistent and warm.

Overall Aesthetic

The website should feel like a welcoming Hawaiian resort: calm, clean, tropical, and a little upscale but
still comfortable for families. Use lots of open space so visitors don't feel crowded. Avoid clutter or
anything that feels too busy.

Theme Style

Relaxed luxury with a tropical style. Bring in touches like soft sandy backgrounds, leafy green accents,
and simple icons related to beach activities, comfort, and family fun. Avoid anything that feels too
corporate or formal.

Layout Approach



Clear sections with short paragraphs, bulleted lists, and easy buttons for bookings and special offers.
Place large, eye-catching photos near the top and use the gallery tool to show off more images. Make
sure key information (offers, amenities, rates, contact details) is easy to find without scrolling too much.
Include a section for reviews from past guests and a big, friendly button for getting in touch.

Regional Recommended

 Show local highlights like Keawakapu Beach, tropical flowers, and the Maui sunset.
* Consider a map or icons for nearby attractions in Wailea.

» Use authentic Hawaiian wording for section headings (like 'Aloha’, 'Maui Living' etc.) mixed into
simple English.

Regional Avoid

« Avoid dark, heavy colors that feel out of place in Hawaii.
* Skip urban or high-rise imagery and tones.
« Don't use fonts or colors that are hard to read in sunlight or on mobile devices.



Requirements & Features

Website Structure

Description: Create a clear website layout with a Home Page, three Service Pages (showcasing the
condo, amenities, and local activities), and a Contact Page. Make key offers and rates easy to find. Do
not use only one long page.

Validation: Visitors can easily find info about the condo, amenities, activities, and how to contact you
without scrolling through a long list.

Photo Gallery

Description: Use the Gallery feature to display up to 30 photos, showing off the condo, gardens, pools,
and nearby beach. Mix photos throughout the site, not just in one place. Add descriptions to help visitors
understand what they see.

Validation: Photos are shown on all main pages, with clear descriptions, and guests can easily browse
images.

Special Offers Section

Description: Highlight special rates and unique offers on the Home Page. Keep this section easy to
update, month by month, for owners to add new deals.

Validation: Guests see current offers and discounted times as soon as they land on the Home Page.

Contact Options

Description: Display phone numbers and email clearly at the top of every page and on a special Contact
Page. Do not show the physical address.

Validation: Guests can easily find how to reach you without searching.

Rates and Availability Info

Description: Present rates, availability, and reservation policies in a clear, easy-to-read section.
Separate rates from availability and explain terms simply.

Validation: Guests can quickly view prices, open dates, and booking rules.

Brochure Download

Description: Display the '2026-27 Brochure' PDF on the Home Page so that guests can view or
download it easily.

Validation: Brochure is visible on the Home Page with a clear button or link for download.

Guest Reviews Section

Description: Show guest comments and testimonials in a dedicated section with clear, readable quotes.
Rotate reviews for freshness.

Validation: Real guest reviews are visible, easy to read, and help build trust.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Welcome couples and families searching for a comfortable, luxury vacation rental in Maui. Help
visitors quickly see what makes Maui Rendezvous special, with easy access to rates, availability, clear
booking steps, and beautiful images.

Sections
Hero

Purpose: Showcase the first impression with a standout photo of the tropical garden or beach to make
visitors feel like they're already on vacation.

Key Elements:

« Large photo featuring the lush gardens or nearby beach

» Business name and short tagline (‘Vacation at Maui Rendezvous in beautiful Wailea Maui')
e Summary line such as 'Luxury 1 bedroom, 2 bath condo—perfect for couples & families'

« Menu at the top to other important pages

Strategy: Make people curious to see the rest of the condo and feel how relaxing their vacation will be by
showing an inviting scene immediately.

Psychology: Visitors imagining themselves in paradise are more likely to take action. First visual contact
should lower hesitations and make them want to read more.

Tone: Friendly, welcoming, and clear. Use short sentences and speak directly to families and couples.

Cta Block
Purpose: Encourage visitors to check dates, ask questions, or make a booking easily.
Key Elements:

* Button to contact you via email and both phone numbers

« Simple short sentence inviting questions, like '‘Contact Barbara with any questions — we reply
quickly!

« Special offers mentioned with an eye-catching label (e.g., '$350/night - May/June & August/October
Specials’)

Strategy: Remind visitors that they can book directly, get answers from a real person, and possibly enjoy
a discount. Separate Contact button for quick action.

Psychology: Easy, personal communication lowers stress for travelers and builds trust.

Tone: Warm, inviting, and clear. Present the contact invitation as friendly—not pushy.

Condo Photos And Details (Informational)

Purpose: Let visitors see and imagine themselves staying at Maui Rendezvous by sharing a visual tour
and simple bulleted details about the condo.

Sections

Photo Gallery

Purpose: Give visitors a sense of the condo's atmosphere, amenities, and setting with large, bright
photos.



Key Elements:

« Slideshow or grid of chosen images (inside, outside, beach, amenities)
« Short captions on each image to explain what's shown
« Link to a virtual tour if available

Strategy: Help visitors become emotionally invested and excited by seeing themselves relaxing in each
setting.

Psychology: Seeing attractive, real photos makes the vacation feel real and increases trust.

Tone: Descriptive but brief. Use a friendly, upbeat voice that highlights what's special about each space.

Condo Features
Purpose: Quickly show all practical details so travelers know the condo will meet their needs.
Key Elements:

« Bulleted list of sleeping arrangements, bathrooms, kitchen, in-unit laundry, and items for children
« Short summary of standout features like the garden walk to beach, patio, and private location
» Mention of free WiFi, A/C, and supplies

Strategy: Give families peace of mind by spelling out exactly what's included—reducing hesitation.

Psychology: Easy-to-scan lists let visitors check off their priorities fast and feel confident.

Tone: Simple and positive. No jargon—say things the way you would in person.

Rates Availability And Booking (Transactional)

Purpose: Make prices, available dates, and reservation steps simple and clear, building trust and
reducing confusion.

Sections

Rates And Specials

Purpose: Share all rates, fees, and discounts in a way that’s easy to understand and update.
Key Elements:

« Current nightly, cleaning, and holiday fees in a table or simple list

« Any seasonal discounts and past guest offers

« Special offers and ‘Coming Up Soon’ deals with clear dates
Strategy: Transparency on price helps people plan and take the next step.

Psychology: Clear prices and discounts build trust and encourage direct bookings.

Tone: Straightforward, honest, and friendly.

Availability Calendar
Purpose: Show at-a-glance what dates are available so visitors can plan their trip.
Key Elements:

» Simple, up-to-date text list or calendar of open dates
« Instructions to email for the latest info and custom stay dates
« Highlight to book early for the best choice
Strategy: Encourage visitors to reach out for their preferred dates or to reserve before they’re gone.

Psychology: Clear availability helps guests commit and act sooner.



Tone: Friendly and reassuring. Invite questions if their preferred dates aren’t shown.

How To Book

Purpose: Guide visitors on how to reserve, what to expect regarding payment, and answer common
guestions.

Key Elements:

« 3-step outline: confirm dates, send deposit, and receive confirmation
* Contact information for quick questions
« Short version of reservation and cancellation policy

Strategy: Reduce stress by making the process look easy and personal.

Psychology: Step-by-step guidance makes visitors feel supported and confident.

Tone: Clear, step-by-step, with a supportive tone.

Reviews And Guest Experiences (Social_Proof)

Purpose: Show real guest comments and experiences to build trust and demonstrate value.

Sections

Guest Reviews

Purpose: Highlight what past guests loved and why they would return.
Key Elements:

* Recent reviews with first names, dates, and key positive comments

« Short owner responses as needed

« Bulleted list of what guests often enjoy most (location, supplies, comfort, help from owners)
Strategy: Demonstrate credibility and encourage new bookings through real experiences.

Psychology: People trust other travelers’ words more than marketing copy.

Tone: Keep reviews authentic and positive. Keep responses kind and thankful.

Contact Page (Contact)

Purpose: Make it as easy as possible for visitors to reach out with questions or book a stay.

Sections

Contact Form Info

Purpose: Offer a simple way for visitors to get in touch directly from the website or by email/phone.
Key Elements:

« Short introduction inviting any questions or booking requests

« Clear display of phone numbers and email

* Simple form for name, email, message

» A reminder that you reply promptly, with personal service
Strategy: Reduce barriers to contact so that no question goes unasked.

Psychology: Personal responses make guests feel valued.

Tone: Warm, personal, and reassuring. Invite questions about anything, large or small.



Recommended Sections

e Company Story
* Team Profile
* Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Simplicity and clarity

Application: Break up long information into short sections and lists. Make it easy for people to find what
they need with as few clicks as possible.

Implementation: Use headings, bullet points, and separate pages for different topics. Place contact info
and special offers at the top of pages.

Principle: Visual appeal and emotional connection
Application: Use bright and welcoming photos that remind visitors of a relaxing, tropical vacation.

Implementation: Choose large, colorful images for banners and gallery. Show smiling families, the
beach, and the condo’s best features.

Principle: Trust and credibility
Application: Share positive guest reviews and clear owner contact info to build trust.

Implementation: Display guest feedback near the rates and photos. Use a quote or testimonial box for
visibility.

Content Strategy

Area: Photo content

Recommendation: Use real photos of the condo, garden, pools, and beach throughout the site, not just
in one section.

Implementation: Mix photos with the text, and add a gallery page that visitors can easily open.

Area: Rates and offers

Recommendation: Present rates, availability, and specials in separate, easy-to-read areas. Make
updates simple.

Implementation: Use tables, bold headings, or boxes for this info. Keep the main offers always visible or
near the top of the Home Page.

Area: Reviews and trust
Recommendation: Show real guest experiences in a way that's easy to see and read.

Implementation: Create a review section highlighting several short, positive quotes. Update as new
reviews come in.

Conversion Optimization

Technique: Easy-to-find contact form and response options

Rationale: Visitors will reach out if it's simple and fast. Reduces booking friction and builds confidence.



Implementation: Place a contact form or direct email link on the Contact Page and repeat your phone
number at the top and bottom of key pages.

Technique: Highlighting unique amenities and flexible check-in/out
Rationale: Personal touches and convenience matter to guests deciding between rentals.

Implementation: List key amenities and flexibility clearly on the Home and Service pages, using bold or
icons to draw attention.

Technique: Use of monthly specials to drive urgency
Rationale: Limited-time offers help guests act sooner and fill open dates.

Implementation: Promote upcoming discounts in a top bar or special offer box with easy-to-update
content.

Priority Focus

Category: Clear navigation and content separation
Description: Break content into several clearly labeled pages by topic.

Reason: Helps visitors quickly find what matters most to them and makes the site easy to use on both
desktop and mobile.

Category: Photo gallery with strong visuals
Description: Show vibrant, high-quality photos throughout the site.

Reason: Photos sell vacation rentals by creating excitement and trust in travelers’ minds.

Category: Instant access to specials and rates
Description: Highlight current offers and rates near the top of the Home Page.

Reason: Encourages bookings by making deals obvious and easy to act on right away.

Implementation Order

. Website structure and navigation setup

. Photo gallery integration and content placement
. Rates, availability, and special offers sections

. Contact Page and contact info placement

. Online brochure download feature
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. Guest review/testimonial section

Risk Mitigation
Confusing page layout due to too much information on one page
Category: Usability

Suggested Action: Separate main topics into distinct pages with clear menus and headings.



Outdated or unclear rate and availability info
Category: Content management

Suggested Action: Use tables or bullet lists for rates and make it simple for owners to update dates and
offers regularly.

Guest confusion about location
Category: Communication

Suggested Action: Do not display the full physical address publicly. Explain booking and directions will
be sent after booking.

Business Impact

Impact Level: High



