
Website Blueprint

OP-86147

Location: Menlo Park, California, USA

Business Type: Upscale Yoga and Fitness Studio with Cafe and Spa

Target Audience: Suburban moms, professionals, and retirees residing in the Bay Area, specifically
Menlo Park, Atherton, Woodside, Portola Valley, and Palo Alto. Audience values wellness, community,
and high-quality fitness experiences in a modern, welcoming environment.

Executive Summary

Santosha Yoga Center is an upscale yoga and fitness studio in Menlo Park, offering a wide range of
heated and unheated classes, a modern cafe, and spa amenities. The center stands out with its
experienced instructors, state-of-the-art facilities, and strong community focus, providing complimentary
amenities and unique benefits like priority booking and discounts. Located near Stanford Shopping
Center, Santosha Yoga Center is positioned as a welcoming and professional space for wellness
seekers in the Bay Area.

Primary Goals

• Enhance online presence and brand professionalism

• Increase class bookings and membership sign-ups

• Promote teacher training programs and special offerings

Brand Values

• Community-centric approach

• Excellence in instruction and facilities

• Inclusivity and accessibility for all

Competitive Advantages

• State-of-the-art facility with brand new, beautiful amenities

• Experienced, diverse team of instructors

• Multi-modality offerings including yoga, pilates, group fitness, cafe, and spa



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #C0D6C4

Secondary #F6F1EE

Accent #B99470

Rationale: The main color is a soft green that feels peaceful and fresh, which matches the calm and
welcoming feeling of the studio. The secondary color is a warm off-white to give the website a clean,
open look. The accent color is a muted gold that adds a touch of warmth and luxury, showing this is an
upscale and inviting place. These colors help people feel relaxed and supported while also highlighting
the premium experience.

Typography

Heading Font: Josefin Sans

Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css2?family=Josefin+Sans:wght@400;700&family;=Open
+Sans:wght@400;600&display;=swap

Imagery Style

Use large, bright photos showing real people enjoying yoga, community, and the cafe and spa areas.
The images should be filled with natural light, neutral and calming backgrounds, and happy faces. Avoid
busy or harsh-looking photos.

Overall Aesthetic

The website should feel peaceful, welcoming, and warm. It should look modern and professional, but with
a calming presence—almost like stepping into a spa or a cozy yoga studio.

Theme Style

Zen and inviting, with modern touches and natural details. Use lots of open space, subtle lines, and soft
imagery. Avoid a cold, ultra-modern style. Focus on warmth and community.

Layout Approach



Keep the layout very easy to use, with clear sections and lots of space around text and images. Big
buttons for booking, phone, and contact options should always be visible at the top. Highlight the most
important services with gentle colors. Use a rotating banner on the home page with calming, beautiful
images. Add a gallery for real photos to show the people and spaces. Make sure everything works
smoothly with forms and Mindbody scheduler features.

Regional Recommended

• Showcase local community and real customers when possible

• Highlight proximity to Stanford Shopping Center

• Use lifestyle shots with Bay Area scenery (like trees, cafes, natural light)

• Add subtle outdoor/indoor blends that reflect Menlo Park’s relaxed but upscale vibe

Regional Avoid

• Avoid busy city images or crowded scenes

• Do not use dark backgrounds or high-contrast colors

• Do not use cold, minimalistic tech styles

• Avoid stock images that feel generic or not from the Bay Area



Requirements & Features

Homepage Design

Description: Show a large, high-quality image of the building and logo at the top. Make the address and
phone number very easy to find. Put a 'Book Here' button on the right side of the heading.

Validation: Address and phone number are visible without scrolling. 'Book Here' button is visible on top
right.

Class Booking Integration

Description: Add buttons like 'Book Here' and 'Buy Now' that send people to the Mindbody booking links
for memberships and class packs.

Validation: All booking and buy now buttons lead directly to correct Mindbody links.

Class Schedule Widget

Description: Embed the Mindbody schedule widget directly on the Classes & Class Schedule page so
people can see real-time class times.

Validation: Schedule appears on page and matches real Mindbody account.

Custom Contact Form

Description: Place a simple 'Register Here to Get More Information' contact form with name, email,
phone, and comment box fields on the Teacher Training page. Submissions go to
kathy@santoshayogacenter.com.

Validation: Form works and sends details to the right email.

Rotating Banner

Description: Showcase rotating images on the Home page using uploaded professional photos to
create a welcoming and upscale look.

Validation: Banner displays multiple images from uploads and transitions smoothly.

Photo Gallery

Description: Include an image gallery for the 'Our Instructors' page and use the uploaded gallery images
to highlight instructors and facility.

Validation: Gallery is easy to browse and includes all approved images.

Mobile Friendliness

Description: Make sure the site looks great and is easy to use on phones and tablets. Buttons and text
should be simple to tap and read.

Validation: All content adjusts and works on various devices without zooming.

Easy Navigation



Description: Design the top menu and page links so it is simple for anyone to find information about
classes, teachers, prices, location, and contact.

Validation: Main services and contact options reachable from every page in one or two clicks.

Mailing List Signup

Description: Place a 'Join Our Mailing List' option on the Home page, using the Mindbody widget as
provided for capturing new leads.

Validation: Signup is easy and works via widget code from Mindbody.

Social Media Linkage

Description: Display Instagram link clearly for people who want to connect socially.

Validation: Instagram icon works and opens the correct page.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Welcome visitors and clearly show what Santosha Yoga Center offers. Make it easy for people
to find contact details, see class options, and feel the warmth and quality of the studio.

Sections

Hero

Purpose: This is the first thing visitors see. It gives a welcoming feeling, shows a picture of the building,
the logo, and has the address and phone number right up top.

Key Elements:

• Main image of the building

• Logo

• Address and phone number shown clearly

• Book Here button on the right

• Rotating banner with other photos

Strategy: Make it easy to take action by placing the 'Book Here' button right at the top. Show the address
and phone number so people know exactly where you are and how to reach you.

Psychology: People like feeling welcome and want things to be easy. Showing real photos and clear info
gives a sense of trust and belonging right away.

Tone: Keep things friendly and calming. Use a warm, professional voice that makes people feel
comfortable and supported. Mention community, modern space, and experienced teachers.

Cta Block

Purpose: Encourage visitors to join or book a class, sign up for news, or connect with the business.

Key Elements:

• 'Book Here' button

• 'Join Our Mailing List' button

• Instagram icon with link

• Mindbody login/register link

Strategy: Use simple, direct buttons and highlight next steps like booking a class or signing up for
updates. Place call-to-action buttons in easy-to-see spots.

Psychology: Visitors are more likely to take action if options are clear and right in front of them. Providing
just a couple of choices avoids overwhelm.

Tone: Stay inviting, positive and straightforward so people know what to do next.

About (Info)

Purpose: Share your studio’s story, philosophy, and what makes it unique in the area. Help visitors
understand your commitment to wellness and community.

Sections

Introduction

Purpose: Introduce Santosha Yoga Center and its values.



Key Elements:

• Story of how you started

• Mission or philosophy

• What sets you apart (modern, community-centric, experienced teachers)

Strategy: Use personal language to create a connection with the reader.

Psychology: People want to feel part of something meaningful and personal.

Tone: Warm, honest, and sincere. Focus on community, wellness, and high quality.

Our Instructors (Info)

Purpose: Introduce the teaching team so visitors feel confident and welcome. Show instructor photos and
brief bios.

Sections

Instructors Gallery

Purpose: Showcase the instructors’ photos and backgrounds.

Key Elements:

• Professional photo gallery

• Short bios for each teacher

• Qualifications and specialties

Strategy: Build trust by putting faces to names and highlighting qualifications.

Psychology: People are more likely to join if they see friendly, expert teachers.

Tone: Friendly, approachable, emphasizing expertise and warmth.

Class Offerings (Info)

Purpose: List all types of yoga and fitness classes offered, making it easy for visitors to find what’s right
for them.

Sections

Class List

Purpose: Briefly describe each class so visitors know what to expect (e.g., Power Flow, Pilates Flow,
Santosha Flow, Iron Yoga Sculpt, Restorative Yoga with Sound Bath).

Key Elements:

• Class names

• Brief, simple explanations

• Who each class is best for

Strategy: Clear class choices and explanations lower uncertainty and help visitors pick a class.

Psychology: Giving people simple options makes decision-making easier and faster.

Tone: Clear, inviting, and motivational.

Class Schedule (Tool)



Purpose: Display the current class timetable and make it easy to book spots.

Sections

Schedule Embed

Purpose: Show the live class schedule right on the website using Mindbody widget integration.

Key Elements:

• Full weekly schedule

• Button to book a class

• Address and hours for easy planning

Strategy: Visitors can see options at a glance and quickly book what works for them.

Psychology: People will follow through if they can act fast while interest is high.

Tone: Direct and clear, promote the convenience of the online schedule.

Prices And Memberships (Info)

Purpose: Clearly show membership options, class packs, pricing and deals, making it easy for visitors to
purchase or join.

Sections

Pricing Table

Purpose: Lay out all pricing options side by side so visitors can compare easily.

Key Elements:

• Unlimited Membership – benefits and pricing

• 200 Hour Teacher Training – dates, pricing, leaders

• Drop-in and class packages (5, 10, 20 packs)

• Buy Now buttons linking to Mindbody platform

Strategy: Make every offer clear and include direct action buttons for buying or joining.

Psychology: Presenting value and benefits next to pricing helps people feel good about spending.

Tone: Upbeat, transparent, and appealing. Highlight value and perks.

Teacher Training (Info)

Purpose: Promote your 200 Hour Teacher Training certification program, explain what’s included, and
encourage visitors to register.

Sections

Training Details

Purpose: Explain the teacher training, key dates, leaders, benefits, and how to sign up.

Key Elements:

• Overview of program

• Dates, instructors, and pricing

• Who it’s for and what’s covered

• Register Here form (custom contact form)



Strategy: Add a simple form for people to request more info or apply right away.

Psychology: Testimonials and a welcoming description help visitors imagine themselves joining.

Tone: Friendly, motivational, and supportive. Encourage growth and learning.

Contact (Contact)

Purpose: Give all the ways to get in touch, including location, phone, email, and a simple contact form.

Sections

Contact Details

Purpose: Share address, map, phone, and email so visitors can reach out or visit easily.

Key Elements:

• Full address and Google map

• Phone and email

• Hours of operation

• Short contact form

Strategy: Remove hurdles, making it easy for visitors to call, email, or send a quick message.

Psychology: Visible contact info builds trust and shows the business is open to connecting.

Tone: Polite, approachable, and clear.

Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Simplicity

Application: Make the website layout calm, clear, and clutter-free to create a peaceful feeling that fits a
yoga studio.

Implementation: Use lots of space, simple fonts, and soft colors. Keep menu choices limited and group
information in easy-to-spot sections.

Principle: Trust and Community

Application: Show real images of the studio and instructors and use welcoming language so people feel
comfortable and safe.

Implementation: Highlight the main photo and instructor gallery. Use friendly introductions and mention
community focus on every page.

Principle: Quick Gratification

Application: Let people book a class, membership, or learn more in as few clicks as possible.

Implementation: Place 'Book Here,' 'Buy Now,' and 'Register' buttons in visible places, always leading
right to what the visitor wants.

Content Strategy

Area: Service Pages

Recommendation: Explain each program in plain language with the benefits front and center. Use clear
headings for each class type.

Implementation: List each class type description and emphasize perks of memberships, with simple
summaries and easy links to book.

Area: Instructor Gallery

Recommendation: Tell personal stories and share photos of your instructors to help website visitors
connect and feel part of the community.

Implementation: On the 'Our Instructors' page, match pictures with a short, friendly bio for each
instructor.

Area: Homepage

Recommendation: Use your slogan and show off community, quality, and unique features within the first
view.

Implementation: Include the tagline, a large photo, and a short intro paragraph at the top, plus quick
ways to book or ask questions.

Conversion Optimization

Technique: Direct Action Buttons



Rationale: Making booking easy increases the chances people will try a class or sign up.

Implementation: Add clear buttons to book, buy, or register on every major page. Link directly to the
Mindbody booking, registration, or purchase link.

Technique: Visible Contact Options

Rationale: People should never have to hunt for your address, phone, or contact form.

Implementation: Keep contact info in the top of every page and in the footer, and put a simple contact
form where people expect it.

Priority Focus

Category: Booking Integration

Description: Connect all service pages, class schedules, and special offers directly to Mindbody
booking and purchase options.

Reason: Makes it easy for people to become customers immediately.

Category: First Impression

Description: Place high-quality building and studio images and your slogan right at the top to show your
brand's quality and warmth.

Reason: Builds trust and makes people want to stay and learn more.

Category: Easy Navigation

Description: Keep all pages simple and menu options clear so anyone can find what they need quickly.

Reason: Prevents frustration for busy customers and helps retain site visitors.

Implementation Order

1. Homepage layout and banner

2. Navigation/menu structure

3. Class schedule widget integration

4. Service and membership pages with booking links

5. Custom contact form on Teacher Training page

6. Instructor gallery setup

7. Mailing list/signup integration

8. Test on mobile devices

9. Check and update all live booking and contact links

Risk Mitigation

Outdated Schedule Information

Category: Booking

Suggested Action: Always use the Mindbody live schedule widget so class times stay current.



Contact Form Not Working

Category: Customer Service

Suggested Action: Test the contact form after launch and make sure emails are delivered without fail.

Plugin Overload

Category: Site Speed

Suggested Action: Only use necessary plugins for galleries, banners, and forms, and make sure each
is up to date.

Business Impact

Impact Level: High


