
Website Blueprint

OP-86503

Location: Cottage Grove, Oregon, USA

Business Type: Custom Embroidery Retail Ecommerce

Target Audience: Crafters with embroidery machines, Christian churches seeking custom liturgical items,
sewists, individuals seeking personalized gifts, small businesses needing logo embroidery on uniforms,
and small-event organizers. Demographics include adults aged 25-65, faith-based organizations, local
residents of the South Willamette Valley (Corvallis to Drain, Oregon) for physical items, and a
national/international audience for digital embroidery designs. Psychographics: creative, detail-oriented,
value faith-based and personalized products, appreciate craftsmanship, and support veteran-owned
businesses.

Executive Summary

Stitched With Grace Custom Embroidery and Designs offers unique, faith-inspired embroidery products
and digital designs, serving both local churches and creative crafters nationwide. The business stands
apart with its Christian clergy family roots, veteran ownership, and specialty in church vestments, custom
projects, and downloadable stock embroidery designs. By leveraging a professional ecommerce website
with custom contact forms and integrating clear license terms for digital products, Stitched With Grace
provides quality, personalized offerings with a strong commitment to craftsmanship and customer
service.

Primary Goals

• Expand online sales of custom and stock embroidery designs

• Increase visibility among Christian churches and crafters

• Promote unique niche offerings and veteran/military discounts

Brand Values

• Faith-based creativity

• Veteran and family ownership

• Quality craftsmanship

Competitive Advantages

• Specialty in Christian designs and liturgical art

• Chief designer is Christian clergy

• Operated by disabled military veterans since 2006



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #003366

Secondary #ffffff

Accent #d4af37

Rationale: The deep blue represents trust, faith, and professionalism, which are important to this
faith-based embroidery business. White offers a clean, fresh background that makes colorful product
photos stand out and keeps the website looking simple and uncluttered. Gold accent color adds a sense
of value, tradition, and craftsmanship, tying in with many classic liturgical embroidery designs and giving
a hint of luxury without feeling out of reach.

Typography

Heading Font: Merriweather

Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css2?family=Merriweather:wght@700&family;=Open+Sa
ns:wght@400;700&display;=swap

Imagery Style

Use bright, high-quality photos showing the embroidery work up close and on real products. Highlight
details in stitching, color, and fabric texture. Include images of finished church items, gifts, and apparel so
people can picture the results. Use photos with simple backgrounds to keep the focus on the embroidery.
Avoid cluttered or dark images.

Overall Aesthetic

Warm, welcoming, and professional. The site should feel inviting and personal, showing the care and
meaning behind each design. The look should connect with faith-based customers and creative makers,
combining tradition with a fresh, modern touch.

Theme Style

Blend classic and country styles, reflecting both church traditions and the business's Oregon roots.
Include gentle touches like subtle patterns, gold accents, and clean areas of white and blue. The overall
theme should feel authentic and trustworthy, while showing off unique, hand-crafted items.



Layout Approach

Keep pages easy to navigate with clear menus and sections. On the home page, use a large banner
showing finished embroidery and special offers. For product pages, give plenty of space for product
photos, clear prices, ‘Add to Cart’ buttons, and license info. Forms and contact info should be easy to
find, with big buttons for quotes and inquiries. Use enough space and visual order so people are never
lost, and visiting the site is always simple.

Regional Recommended

• Feature Oregon countryside or local workshop photos if possible

• Mention and show veteran-owned and faith-based roots

• Use nature-inspired touches, like wood backgrounds or subtle plant accents

Regional Avoid

• Do not use bright neon colors or overly busy patterns

• Avoid city/urban imagery, since most customers and the business connect with a rural/country vibe

• Stay away from anything too sleek, cold, or corporate



Requirements & Features

string

Description: string

Validation: string



Page Structure & Recommendations

Homepage (Landing)

Purpose: Welcome visitors, quickly explain what Stitched With Grace offers, and direct people to shop,
request custom work, or learn more.

Sections

Hero

Purpose: Make a strong first impression with a clear message and inviting images. Show what your
business does and why it stands out.

Key Elements:

• Business name and logo

• Slogan: Made to match your vision

• Rotating banner with product images (e.g., crosses, doves, and Christian symbols)

• Main message: Custom embroidery designs, stock downloads, and church items

• Highlight veteran-owned and clergy business

Strategy: Guide visitors to shop or view services right away with big, easy-to-find buttons.

Psychology: People are drawn to stories and clear specialties. Showing faith-based work, local roots, and
personal touches builds trust and appeals to your audiences.

Tone: Keep words friendly, welcoming, warm, and faith-inspired. Use simple and direct language,
focusing on care, quality, and experience.

Cta Block

Purpose: Get visitors to take action, such as shopping designs, requesting a quote, or contacting you.

Key Elements:

• Button to shop embroidery designs

• Button to request a quote for custom work

• Button to contact you

• Small notice about your consultation offer and 10% veteran and military discount

Strategy: Use colorful, inviting buttons and place them where visitors can’t miss them. Mention your free
consultation and discount to encourage action.

Psychology: People like to save money and feel appreciated. Clear calls to action and benefits lead more
folks to reach out or buy.

Tone: Use encouraging, simple language—invite visitors to ‘Get Started’ or ‘Shop Now’, and include
reminders of free or discounted services for certain groups.

About Us (Static)

Purpose: Share your background, values, and unique story so visitors feel connected and confident
doing business with you.

Sections

Business Story

Purpose: Explain the family and faith history behind Stitched With Grace.



Key Elements:

• Run by Christian clergy family since 2006

• Operated by disabled military veterans

• Personal passion for embroidery and liturgical art

• Commitment to quality, personal attention, and service

Strategy: Build trust with your story, photos, and values. Invite readers to learn more or reach out.

Psychology: Customers choose businesses with stories and values they relate to. Faith and community
matter here.

Tone: Speak personally, warmly, and with pride. Stay sincere and authentic.

Unique Points

Purpose: Highlight what makes you different—in your skills and service.

Key Elements:

• Specialty in Christian and liturgical embroidery

• Stock and custom options

• No minimum order for most items

• Quick local turnaround

Strategy: Encourage visitors to consider specially tailored service options.

Psychology: People want to know what sets you apart and how you serve their unique needs.

Tone: Keep it clear and positive—focus on reliability, care, and uniqueness.

Shop (Dynamic)

Purpose: Showcase your digital embroidery designs and tutorials for online purchase and instant
download.

Sections

Product Grid

Purpose: Display products neatly so customers can quickly browse, select, and buy.

Key Elements:

• Clear categories (using your design types and sizes)

• Large images for each item

• Short, easy-to-read descriptions (with story or meaning for each symbol)

• Pricing and available sizes

• Button to add to cart or buy now

Strategy: Make it simple to compare, select a product, and get it instantly. Mention automatic download
and license info.

Psychology: People want convenience and assurance—clear details, quick delivery, and trust in what
they’re buying.

Tone: Stay customer-focused. Highlight benefits and uses. Keep explanations brief, warm, and friendly.

License Notice

Purpose: Make sure customers clearly see the terms for using your embroidery files before buying.

Key Elements:



• Easy-to-find link or highlighted box with license details

• Simple language about allowed uses

Strategy: Prevent confusion or frustration by being upfront with terms of use, fostering trust.

Psychology: Clear information helps reduce hesitation, making buyers feel confident.

Tone: Be direct, honest, and transparent.

Custom Embroidery Designs (Static)

Purpose: Explain your custom design and digitizing service. Help customers understand the process and
encourage them to request a quote.

Sections

Service Overview

Purpose: Describe how you turn someone’s idea or logo into an embroidery design.

Key Elements:

• Summary of the process (what you need from the customer)

• Link or button to request a quote (goes to custom quote form)

• Benefits (e.g., professional digitizing, personal guidance, sample options)

• Suggested thread lists and embroidery notes for complex projects

Strategy: Give a clear next step and highlight how easy you make custom projects.

Psychology: People want support, a smooth process, and confidence that their project will turn out right.

Tone: Reassure, encourage creativity, and use friendly, guiding words.

Customizing Personalizing (Static)

Purpose: Show your service for adding embroidery or heat-pressed designs to clothing and textiles
people bring to you.

Sections

Service Highlights

Purpose: Explain how customers can personalize items, what you need to know, and what makes it
simple.

Key Elements:

• What can be personalized (list common items and options)

• No minimum order for most customizations

• Button to request a quote (goes to the form for custom work)

Strategy: Make it effortless to start. Focus on flexibility and how special each order can be.

Psychology: Personal gifts and small orders are less intimidating if the process is easy and
approachable.

Tone: Be inviting, helpful, and practical. Encourage small and large orders alike.

Tutorials (Dynamic)



Purpose: Sell and deliver digital how-to guides for embroidery digitizing and techniques.

Sections

Tutorial Listing

Purpose: Show available tutorials with descriptions, previews if available, and easy purchase/download
options.

Key Elements:

• Image and title for each tutorial

• What each tutorial covers, who it's for

• Simple pricing

• Buy download button

Strategy: Offer clear benefits, make it fast to buy, and remind customers it’s instant download.

Psychology: People like instant access to helpful, clear how-tos.

Tone: Make it encouraging and straightforward, focusing on learning and empowerment.

Contact Us (Static)

Purpose: Give several easy ways to reach you and collect detailed requests for custom embroidery or
personalized items.

Sections

Contact Info

Purpose: Let visitors quickly find your phone number, email, address, and hours for calls or visits.

Key Elements:

• Phone: 541-946-3888

• Email: info@stitchedwithgrace.com

• Address: 75583 Blue Mountain School Rd., Cottage Grove, OR 97424

• Hours: Monday–Friday 9am–5pm, Saturday 9am–12pm

Strategy: Make contact details prominent so anyone can call or write instantly.

Psychology: Many people prefer a direct human connection; clarity removes friction.

Tone: Keep it welcoming, courteous, and calm.

Custom Contact Form

Purpose: Collect detailed project information to help you give fast, accurate quotes.

Key Elements:

• Simple section: Custom Embroidery Designs (dimensions, fabric, colors, instructions, file upload)

• Simple section: Customized Garments and Accessories (design dimensions, placement, method,
etc., file upload)

• Clear instructions for what to enter, and attach images if desired

Strategy: Break the request choices into two clear paths, making it easy for people to get started based
on their need.

Psychology: When forms are simple and explain why each detail is needed, more people finish them.

Tone: Be friendly, patient, and clear. Offer encouragement to attach any extra info or images.



Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: string

Application: string

Implementation: string

Content Strategy

Area: string

Recommendation: string

Implementation: string

Conversion Optimization

Technique: string

Rationale: string

Implementation: string

Priority Focus

Category: string

Description: string

Reason: string

Implementation Order

1. array

Risk Mitigation

string

Category: string

Suggested Action: string

Business Impact



Impact Level: High | Medium | Low


