Website Blueprint

OP-86472

Location: Woodside, New York, USA
Business Type: Building Maintenance Supply Company (Home Services)

Target Audience: Commercial entities, commercial building owners, and governmental agencies located
in the tri-state area/northeast. Target audience values MWBE compliance, prefers reliable suppliers of
name-brand and green products, and seeks long-term vendor relationships for facility maintenance.

Executive Summary

JCC Maintenance Supply LLC is a minority-owned building maintenance supply company based in
Woodside, New York, serving commercial entities, building owners, and government agencies across the
Northeast. The company stands out by offering name-brand and green products, holding MWBE
certification, and having a 15+ year track record of reliability and compliance. By focusing on long-term
relationships and the ability to fulfil MWBE requirements, JCC positions itself as a dependable partner
for clients needing trusted, certified suppliers.

Primary Goals

« Enhance online presence with a refreshed, modern website
« Prominently feature MWBE compliance solutions and name-brand products
« Attract new commercial and government clients in the tri-state area

Brand Values

* Minority-owned business
* Sustainability (offering green products)
« Reliability and proven track record

Competitive Advantages

« Carries all major product lines for building maintenance
« Offers a complete line of green products
* Certified in New Jersey State and Rhode Island State for MWBE



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #398240
Secondary - #254e70
Accent #ffd600

Rationale: The green color reflects the focus on green products and environmental responsibility. The
blue gives a sense of reliability and professionalism, while the yellow accent adds energy and draws
attention to key areas like calls-to-action and MWBE certifications.

Typography
Heading Font: Montserrat
Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css2?family=Montserrat:wght@700&family;=Open+Sans:
wght@400&display;=swap

Imagery Style

Use clear, professional stock photos showing New York and northeast cityscapes, modern buildings,
commercial spaces, and facility staff at work. Include photos that show supplies, clean environments, and
teamwork. Feature dedicated images for name-brand and eco-friendly products, plus a gallery for green
initiatives. Avoid old or dark images.

Overall Aesthetic

Clean, modern, and trustworthy. Prioritize a professional look that feels inviting to government and
business clients, with fresh images and straightforward layouts that feel reliable and established.

Theme Style

Bright, professional, and approachable, with clear section breaks and lots of white space. Use blocks of
color (especially green and blue) behind key sections to make important content stand out (such as
MWBE messaging).

Layout Approach



Simple, easy-to-navigate layout. Use clear main menu at the top, with large buttons for Home, About,
Products, Going Green (with Gallery), and Contact. Put clear calls-to-action high on each page. Use
banners for certifications. Make contact and compliance info (phone number, MWBE status,
certifications) easy to find. Place photo gallery in the Going Green section as requested.

Regional Recommended

 Images of New York and northeast city buildings
« Colors and photos signifying eco-friendly products
» References to local certifications and regulations

Regional Avoid

« Stock photos that look like other regions
* Images of suburban homes or residential-only scenes
« Colors or fonts that look outdated or too playful



Requirements & Features

Home Page Design

Description: Make it clear what JCC does and who it's for, highlighting MWBE certification, state
certifications, and experience. Show new phone number and address right at the top. Use stock images
of NY skyscrapers and a professional, modern look.

Validation: Visitors instantly know JCC provides building maintenance supplies, is MWBE certified, and
serves commercial/government clients in the tri-state area.

Contact and Location

Description: Make it easy to find the phone number and email. Display PO Box address clearly. Ask
clients to call for a visit. Add a simple contact form anyone can use.

Validation: Phone and email are visible on every page. Contact form works and is easy to fill out.

Products/Services Pages

Description: Set up three pages or sections for the main offerings: MWBE compliance help, name-brand
facility supplies, and green product lines. Use simple language for each, show related images, and
explain the benefits.

Validation: All offerings are explained clearly with a reason to choose JCC.

Gallery Page (Going Green)

Description: Set up a gallery page that showcases green products and eco-friendly options. Use stock
images and any uploaded JCC images. Highlight environmental benefits and MWBE certification.

Validation: Gallery functions properly, images look professional, and 'Going Green' message is clear.

Branding and Visuals

Description: If no logo is available, show the company name in a professional font on the home page
banner. Use greens and modern colors to look fresh and professional.

Validation: Consistent branding and professional appearance on all pages.

Social Media Link

Description: Add LinkedIn icon and link when provided. Leave other social media off unless links are
supplied.

Validation: LinkedIn link appears and works when available.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Welcome visitors and quickly explain what JCC Maintenance Supply LLC does, why you are
the reliable choice, and how to get in touch.

Sections
Hero

Purpose: Make a strong first impression showing you are a professional, reliable MWBE-certified building
supply partner.

Key Elements:

 Business name and, if no logo, the company name across the banner
* Short tagline about MWBE compliance and reliable supply

» Image of New York skyscrapers to suggest a regional focus

« Statement of NJ and RI state certifications

Strategy: Build trust with MWBE, years in business, and a call to partner; present contact info right away
with a 'Call Us Today' button.

Psychology: Buyers want an easy, direct way to connect with a trusted local business, and want to see
experience and certifications up front.

Tone: Professional, reliable, and straightforward. Use clear, confident language to show long-term
expertise and compliance.

Cta Block

Purpose: Drive action by making it easy for visitors to contact you, emphasizing phone and email.

Key Elements:

« Large, clear button to call

 Another button to send an email

« Contact info (phone and email) displayed clearly
* Simple hours of operation

Strategy: Remove barriers to contacting you by making buttons and contact info easy to find and use.
Highlight responsiveness.

Psychology: Busy building managers and agencies want immediate, stress-free ways to reach out and
get their needs handled.

Tone: Direct and customer-focused. Invite visitors to get in touch with friendly language and a sense of
urgency.

About Us (Information)

Purpose: Explain who JCC Maintenance Supply LLC is, share your history, MWBE certification story, and
your mission to support building owners with reliable, brand-name and green products.

Sections
Company Overview

Purpose: Tell your company story, including 15+ years in business and what makes you different.



Key Elements:

« Brief history and how you've grown over the years
* MWBE-certified status and what it means for customers
 Focus on serving the tri-state area
» Message about partnering for compliance and reliability
Strategy: Show prospects you're an established, credible business with compliance benefits.

Psychology: New customers and agencies need to feel you understand their needs and have the
experience to deliver.

Tone: Approachable and trustworthy, highlight expertise in easy-to-understand terms.

Values And Certifications
Purpose: List MWBE, state certifications (NJ and RI), green initiatives, and trusted supplier ethic.
Key Elements:

« Certification badges or clear text
« Short explanation of compliance benefits
« Aligned messaging for government and commercial buyers
Strategy: Reassure visitors they’re choosing a qualified and responsible supplier.

Psychology: Decision-makers want to know a supplier can help fulfill internal compliance and
sustainability requirements.

Tone: Clear and factual, with friendly straight talk about what these certifications mean for buyers.

Products (Information)

Purpose: Showcase your main product categories, emphasize major brands, and communicate that you
carry a full line for building maintenance.

Sections
Product Highlights

Purpose: Make it easy for buyers to see you offer all major product lines, including brand-name and
green options.

Key Elements:

« Categories of products available (cleaning, maintenance, green products, etc.)
« Name-brand logos or text references
* Short descriptions of top-selling or featured items

Strategy: Encourage visitors to reach out by highlighting products and inviting them to ask about specific
needs.

Psychology: Buyers are looking for confidence that you have the products they need and can deliver
them reliably.

Tone: Direct and factual, with simple descriptions and a focus on how you make the customer’s job
easier.

Going Green (Information)

Purpose: Show your commitment to sustainability and highlight your full line of green products.



Sections

Green Product Gallery

Purpose: Display images and descriptions of green cleaning and maintenance supplies.
Key Elements:

* Photo gallery of eco-friendly products
« Short captions for each item
« Clear message about your focus on green solutions
Strategy: Build trust and appeal to agencies and businesses with green purchasing policies.

Psychology: Environmental responsibility is increasingly important for buyers, especially government
agencies.

Tone: Positive, proactive, and simple. Highlight benefits for buyers and compliance needs.

Contact Us (Contact)

Purpose: Provide all the information for potential clients to reach you quickly by phone, email, or
appointment.

Sections

Contact Details

Purpose: Make contacting you as easy as possible.
Key Elements:

« Phone number clickable on mobile

* Clickable email address

« Simple contact form

* Your business hours

* PO Box mailing address

« Note to call for in-person appointment
Strategy: Reduce friction, highlight prompt service and personal support.
Psychology: The easier it is to make contact, the more likely someone will reach out.

Tone: Friendly, reassuring, and prompt. Invite questions and let them know you'll reply quickly.

Recommended Sections

« Company Story
* Team Profile
* Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance



Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Make it easy to understand quickly
Application: Clearly state what the company does, who it's for, and why choose JCC on the first screen.

Implementation: Add a short, welcoming message and clear summary in the banner area. Use direct
headings like 'Serving Commercial and Government Buildings in the Tri-State Area.'

Principle: Build Trust Fast

Application: Show MWBE and state certifications near the top of the home page. Use well-known brand
names in product descriptions.

Implementation: Add certifications right below or beside the logo or business name. Place trust badges
or short text about experience and certification.

Content Strategy

Area: Messaging and Headlines

Recommendation: Use plain language and headline-style writing for service and product areas. Explain
the value for commercial clients.

Implementation: Example: 'Green Products for Government and Business' or 'Trusted Name Brands for
Your Building.'

Area: Qualifications and Experience

Recommendation: Highlight 15+ years in business and MWBE status, including recent state
certifications.

Implementation: Add a section or badges referencing these points on the home and about pages.

Conversion Optimization

Technique: Easy-to-find Contact Form

Rationale: Commercial clients and agencies appreciate a simple way to request more information or a
quote.

Implementation: Place a short contact form or a 'Request Information' button on every main page,
preferably near the top and bottom.

Technique: Quick Calls to Action

Rationale: Encourages clients to reach out without scrolling. Immediate points of contact builds trust and
speeds up business decisions.

Implementation: Add clear buttons such as 'Call Now for a Quote' and 'Ask About MWBE Solutions'
above the fold and after main content.



Priority Focus

Category: Highlight MWBE and Certifications
Description: Showcase all certifications at the top and in context with products/services.

Reason: This is a primary buying factor for target clients, especially government and institutional buyers.

Category: Professional Appearance and Clarity
Description: Modern design, clear navigation, and professional images throughout the site.

Reason: Clients judge reliability based on first impressions—an updated look builds confidence.

Implementation Order

. Home Page Design and Messaging
. Branding and Visuals (logo, colors)
. Contact and Location Section

. Service/Product Pages

. Gallery Page for Green Products
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. Social Media Link (when available)

Risk Mitigation

Old or outdated images/content
Category: Visual/Brand Risk

Suggested Action: Use only new images as provided or approved stock, and remove any images
flagged by the client as outdated.

Possible confusion over contact location
Category: Visitor Experience

Suggested Action: Be clear that appointments are by phone only and address is a mailing address.

Business Impact

Impact Level: High



