
Website Blueprint

OP-86316

Location: Seattle, WA, USA

Business Type: OEM Sensor Design & Manufacturing (Tech Startup)

Target Audience: Industrial and government organizations seeking custom, high-performance sensors
and electronic systems; OEM clients requiring advanced technological solutions; primarily U.S.-based
with international reach in the UK, Europe, South America, and the Middle East. Audience is technical,
B2B decision-makers such as engineers, procurement managers, and project leads in sectors like
manufacturing, telecommunications, environmental monitoring, and material handling.

Executive Summary

Cambria Corporation is an established leader in designing and manufacturing custom, high-performance
sensors and electronic systems for industrial and government clients. Their ability to offer vertically
integrated services—including in-house design, machining, and assembly—sets them apart, along with
proprietary technologies that deliver reliable solutions for complex needs. Their focus on OEM
partnerships and a reputation for innovation give them a strong competitive position in both U.S. and
international markets.

Primary Goals

• Redesign the company website with a modern, professional look to enhance online presence

• Showcase proprietary sensor and electronic system solutions to attract OEM and government
contracts

• Streamline customer inquiries and support through clear contact channels and product information

Brand Values

• Innovation in technological solutions

• Commitment to high-quality, high-value products

• Respect for personal initiative and technical excellence

Competitive Advantages

• Proprietary technologies in sensor and electronic system design

• Vertically integrated operations with in-house mechanical and electronic design, CNC machining,
SMT circuit board manufacture, and robotic assembly

• Longstanding industry experience since 1981 with a culture fostering innovation



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #173359

Secondary #2371A6

Accent #F4B400

Rationale: We recommend strong blue tones as the main colors to reflect trust, professionalism, and
technology, which are important for industrial and government clients. The accent gold color adds a
touch of energy and innovation, helping important buttons and links stand out for an advanced tech
company.

Typography

Heading Font: Roboto

Body Font: Open Sans

Google Fonts Url:
https://fonts.googleapis.com/css?family=Roboto:700,500,400|Open+Sans:400,600,700&display;=swap

Imagery Style

Use real photos of product builds, lab setups, sensor installations, and on-site engineering with minimal
staged stock images. Images should look professional and practical, showing your real work, expertise,
and technology to build trust with technical buyers.

Overall Aesthetic

The site should appear modern, serious, and high-tech, but also clean and simple so visitors feel
confident and can quickly find what they need. Avoid flashy effects or clutter—focus on clear
organization, consistent colors, and spacious layouts.

Theme Style

Professional and technology-focused, using strong color blocks and simple lines to divide sections.
Design should feel secure and innovative, fitting modern B2B standards but without copying typical
start-up styles.

Layout Approach



Keep navigation very clear and always visible at the top. Each service or product should get its own
section with a clear summary and quick links for more details. Main pages, like Home and Product
pages, should have bold headings and easy-to-skim tech highlights, plus clear ways to contact your
sales or support teams.

Regional Recommended

• Use color contrast that meets standards for U.S. federal or government sites.

• Make sure images and icons appeal to U.S., UK, and European business audiences by showing
modern, real-life industry environments.

• Keep legal details and company information visible in the website footer for government buyers.

Regional Avoid

• Avoid cartoon graphics, playful icons, or anything that looks too casual.

• Do not use region-specific slang or cultural references that might confuse international clients.

• Avoid very dark backgrounds with light text, as this is less common on business and government
sites.



Requirements & Features

Navigation & Structure

Description: Make it simple for visitors to move around the website and easily find main sections like
Products, Environmental Sensors, Telecom, Material Handling, About, and Contact. Use clear menu
labels and dropdowns where needed.

Validation: All main pages are accessible within one click from the top menu; dropdowns are working;
menu labels match page content.

Contact & Support

Description: Make contact information (phone and support emails) easy to find on every page. Include a
simple contact form for quick questions.

Validation: Contact phone, sales, and support emails are visible in the website header or footer; working
contact form on Contact page.

Products & Services Display

Description: Showcase main services: sensor design, development, and manufacturing, plus featured
products such as the EOS 485EX Series, using clear sections, short explanations, and downloadable
information sheets where needed.

Validation: Each service/product has its own section or page; downloadable product sheets are linked;
images clearly represent the products.

Modern Visual Design

Description: Use the company logo, a clean and modern layout, and quality images (from the old site or
provided files) to create a professional look that builds trust with technical decision-makers.

Validation: Consistent use of logo, clear and readable fonts, professional images present on every page.

Page Speed & Performance

Description: Make pages load faster so visitors don’t leave, especially clients from outside the USA.

Validation: Website loads in 3 seconds or less from different regions; images are compressed for faster
loading.

International Reach & Trust

Description: Show that the business works globally—mention international clients, show regions served,
and make it easy for overseas visitors to understand and contact you.

Validation: Mentions of international service on main pages; Contact page includes language
suggesting international support.

Document & Resource Downloads

Description: Make it easy for visitors to download technical sheets (like PDFs) about your sensor
products.



Validation: Download links work; files open correctly from all devices.

Mobile Responsive Design

Description: Make sure the website looks good and works well on phones and tablets, since engineers
and buyers often use mobile devices.

Validation: Site adapts to different screen sizes; text and buttons are easy to use on any device.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Give a clear and professional introduction to Cambria Corporation and help new visitors quickly
understand the company’s capabilities in custom sensor and electronics design and manufacturing.

Sections

Hero

Purpose: Show at-a-glance who Cambria Corporation is, what the company does, and invite visitors to
explore more.

Key Elements:

• Large company logo and welcoming photo of the facility or top product

• Headline like 'High-Performance OEM Sensors and Solutions'

• Short description about designing and building sensors for industrial and government clients

• Button to contact you and button to view key products/services

Strategy: Immediately address the pain point of complex technology requirements by promising a direct
line to expert help and clear project outcomes.

Psychology: Busy business clients are looking for trustworthy, competent partners. A clear, clean first
impression paired with a direct contact option builds confidence and makes it easier for them to take the
next step.

Tone: Keep it confident, professional, and factual. Avoid hype. Use clear and straightforward language
that displays expertise and reliability.

Cta Block

Purpose: Encourage visitors to get in touch or start a project quickly.

Key Elements:

• Simple button to contact sales or request a quote

• Direct phone number and email for questions or support

• Brief reassuring message stating fast response and expert support

Strategy: Remove obstacles by showing how simple it is to reach your team. Place contact options in
obvious spots.

Psychology: Industrial and government buyers are often comparison shopping and on a tight schedule.
Easy access to support means they’re more likely to reach out to you first.

Tone: Speak with assurance, stay approachable and concise — focus on solving their immediate
problem.

Telecom (Showcase)

Purpose: Showcase Cambria's telecom sensor and system expertise so industry specialists can find
technical details and request more information.

Sections

Overview

Purpose: Summarize telecom capabilities and industries served.



Key Elements:

• Image or banner related to telecom

• Simple list of telecom applications

• Introductory paragraph

Strategy: Give buyers and engineers the big picture before they drill into products.

Psychology: Tech decision-makers want clarity and proof of experience up front.

Tone: Factual, businesslike tone, keep things organized and clear.

Products Highlight

Purpose: Guide visitors directly to specific telecom products and solutions.

Key Elements:

• Grid of product images that are clickable and lead to detailed information

• Short descriptions under each image

Strategy: Encourage browsing by making the most relevant products easy to find by picture.

Psychology: Engineers and buyers prefer to visually scan for items relevant to their application.

Tone: Use straightforward, product-focused language.

Products (Information)

Purpose: Provide detailed information on Cambria’s core products and solutions for all industries.

Sections

Product Listing

Purpose: Let buyers, engineers, and specifiers easily explore available products.

Key Elements:

• Gallery of product images with brief details

• Downloads of data sheets as PDF when available

• Direct inquiry option for every product

Strategy: Make it easy for technical buyers to get the specifics they need and request more info.

Psychology: Decision-makers want to get information without delays or hunting. Downloads and
quick-contact options keep them engaged.

Tone: Clear bullet points with vital info first, no extra marketing fluff.

Environmental Sensors (Gallery)

Purpose: Highlight solutions and expertise in environmental and discriminating sensors for specialized
needs.

Sections

Sensor Gallery

Purpose: Display key environmental sensor products and their uses.

Key Elements:

• Photos of each sensor, each with a label



• Short explanation for what each sensor is used for

• Link to full product details or contact

Strategy: Encourage technical visitors to find exactly what they need and ask for more info.

Psychology: Customers in this segment look for proof of specialized ability and flexibility.

Tone: Expert and crisp, focusing on performance and applications.

Eos 485Ex Series (Technical)

Purpose: Give in-depth information about the EOS 485EX Series for advanced buyers and technical
leads seeking specifications.

Sections

Detailed Specifications

Purpose: Provide all product specs, features, and downloadable data sheets.

Key Elements:

• Series summary

• Technical breakdown

• PDF download for EOS485X

• Photos of the unit

Strategy: Equip engineers and procurement with all information needed to make a decision or reach out
for quotes.

Psychology: Showing depth, openness, and readiness to answer questions helps win trust.

Tone: Highly factual, minimal to no marketing—just the facts.

Material Handling (Showcase)

Purpose: Present custom sensor solutions for industrial material handling applications.

Sections

Application Examples

Purpose: Show how Cambria’s sensors help solve challenges in this field.

Key Elements:

• Case study images

• Short highlight descriptions

• List of common customer needs

Strategy: Demonstrate experience by showing specific situations solved.

Psychology: Buyers in this area are reassured by real-world examples.

Tone: Help-oriented, using customer-friendly language.

About (Trust-Building)

Purpose: Build trust by sharing Cambria’s story, experience, and core values.



Sections

Company Profile

Purpose: Explain who Cambria is and what sets the company apart.

Key Elements:

• Photo of HQ or team

• History (since 1981, focus on innovation)

• Description of in-house capabilities and team expertise

• Mention of proprietary technology and vertical integration

Strategy: Show stability, experience, and trustworthiness to reassure new clients.

Psychology: B2B partners look for proven, established companies before starting a relationship.

Tone: Warm but professional, focus on expertise and reliability.

Contact (Contact)

Purpose: Make it simple for visitors to get in touch for quotes, questions, or support.

Sections

Simple Contact Form

Purpose: Let visitors send messages directly.

Key Elements:

• Quick form for questions and project inquiries

• Display phone number and two email addresses

• Map and full business address

• Operating hours

Strategy: Decrease effort for buyers to start a conversation.

Psychology: A clear, open contact page gives the feeling the company is approachable and responsive.

Tone: Direct and invitation-focused, with a tone of helpfulness.

Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity and Trust

Application: Make company expertise and services easy to understand while showing a reliable,
professional image.

Implementation: Use plain language about services and include trust-building elements like company
history, client industries, and contact information on every page.

Principle: Visual Hierarchy

Application: Guide users to key actions like viewing product pages or contacting sales.

Implementation: Highlight main menu options, feature important products near the top, and use buttons
for actions like 'Download Data Sheet' or 'Request a Quote'.

Principle: Consistency

Application: Keep the look, language, and layout the same throughout the website so visitors know what
to expect.

Implementation: Use the same fonts, colors, and image styles across all pages and keep sections in a
familiar layout.

Content Strategy

Area: Industry-Specific Messaging

Recommendation: Speak directly to engineers and industrial buyers by showing technical strength, but
explain advanced terms simply.

Implementation: Add short plain-English explanations next to technical terms and provide downloadable
documents for deeper details.

Area: Product and Service Pages

Recommendation: Create a separate section for each service or product, with an overview and easy
access to technical files.

Implementation: Each main product or service page should have a description, main benefits, a list of
applications, and clear download links for more detailed technical information.

Area: Global Presence

Recommendation: Show experience with international clients and make it clear you work worldwide.

Implementation: Include a section or mention of global clients, regions served, and international contact
support.

Conversion Optimization

Technique: Simple Contact Channels

Rationale: Giving visitors easy ways to reach out will increase inquiries and leads.



Implementation: Keep the contact phone and emails visible in the header and footer. Add a short
contact form with only the most essential fields.

Technique: Clear Call to Action Buttons

Rationale: Directing visitors to take the next step increases the chance they’ll reach out.

Implementation: Add buttons like 'Request Information', 'Download Data Sheet', and 'Get a Quote' on
key product or service pages and near the top of the homepage.

Technique: Fast-Loading Content

Rationale: Reducing wait times keeps visitors on the site and increases the chance they take action.

Implementation: Compress all images, use a caching plugin, and keep pages free from unnecessary
pop-ups or distractions.

Priority Focus

Category: Ease of Use

Description: Make sure visitors can find products, services, and contact information quickly and easily.

Reason: Industrial buyers and engineers want answers fast; if they can’t find information quickly, they
will leave.

Category: Professional Look

Description: Keep the design clean, up-to-date, and industrial-focused using real company images,
logo, and plain styles.

Reason: A modern, trustworthy look builds credibility with technical buyers and can be the difference in
winning new business.

Category: Availability of Key Information

Description: Product details, technical files, and ways to get in touch should be easy to find on every
page.

Reason: Technical buyers often require in-depth information before making contact, so making these
available supports quick decision-making.

Implementation Order

1. Set up main page structure and navigation (menu, dropdowns, pages)

2. Apply modern design, logo, and professional imagery

3. Add clear and simple contact information everywhere

4. Build out main service/product pages including data sheet/technical downloads

5. Set up a straightforward contact form using a trusted plugin

6. Optimize page speed with caching and image compression

7. Finalize mobile responsive adjustments

8. Add content about international reach and support



Risk Mitigation

Slow Website Load Times

Category: Performance

Suggested Action: Use optimized images and a caching plugin to ensure quick loading for both
domestic and international users.

Hard-to-Find Contact Info

Category: Usability

Suggested Action: Place phone and email contacts in the header/footer and ensure the contact form is
simple and always working.

Too Much Technical Detail

Category: Content

Suggested Action: Balance technical language with plain-English explanations and provide
downloadable documents for detailed specs.

Design Looks Outdated

Category: Visual

Suggested Action: Integrate new images and logo, and use a modern, minimalist layout throughout the
site.

Business Impact

Impact Level: High


