
Website Blueprint

OP-84271

Location: Golden Valley, AZ, USA

Business Type: Event Planning and Convention Management (Specialty Toy Collectors)

Target Audience: All ages (1 to 100 years), including families, couples, singles, and Hot Wheels
enthusiasts from approximately 45 states and 12+ countries. Psychographics: passionate collectors,
hobbyists, nostalgia seekers, competitive participants, and charitable-minded individuals.

Executive Summary

Hot Wheels Collectors Events plans and manages exclusive toy collector conventions, directly partnering
with Mattel to offer limited-edition Hot Wheels cars and unique event experiences for collectors of all
ages. The business stands out by hosting sold-out national and international conventions, featuring
charity events, celebrity dinners, and rare collectibles only available to ticket holders. With a strong focus
on community, nostalgia, and giving back, Hot Wheels Collectors Events has earned a loyal following
and brings together enthusiasts from 45 states and over a dozen countries.

Primary Goals

• Host biannual Hot Wheels conventions with exclusive custom car sales and engaging activities

• Support charitable causes through event-driven fundraising (Children's Miracle Network and Make
A Wish Greater Los Angeles)

• Expand global reach and community engagement among Hot Wheels collectors

Brand Values

• Community and inclusivity

• Charitable giving

• Authenticity and passion for collecting

Competitive Advantages

• Direct contract with Mattel for exclusive custom Hot Wheels cars

• Long-standing event history (26th Nationals in Dallas, 40th Convention in Los Angeles)

• Sold-out events and international attendee base



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #0057B7

Secondary #FFCC00

Accent #E5322D

Rationale: The blue and yellow colors reflect the classic Hot Wheels branding, which collectors of all
ages recognize and love. The red accent adds a sense of excitement and energy that matches the
thrilling, fun atmosphere of toy car events. These colors appeal to both children and adults, making
everyone feel welcome and engaged.

Typography

Heading Font: Bangers

Body Font: Montserrat

Google Fonts Url:
https://fonts.googleapis.com/css2?family=Bangers&family;=Montserrat:wght@400;700&display;=swap

Imagery Style

Use bright, lively photos showing happy families, children, collectors, and close-up shots of Hot Wheels
cars. Group event images should feel energetic with lots of smiles, fun contests, and people of all ages
interacting. Banners should rotate between charity work, races, and special guests.

Overall Aesthetic

Fun, welcoming, and a bit nostalgic, with a playful feel that encourages excitement about collecting and
attending the events. The design should be colorful and lively, giving people the feeling of being part of a
big Hot Wheels family.

Theme Style

Classic Hot Wheels theme: bold colors, simple shapes, and lots of energy. Graphics and section
backgrounds can use subtle car or race track accents. Calls-to-action (such as ticket buttons) should
stand out using the red accent.

Layout Approach



Organize pages in a way that makes it easy for all ages to find what they’re looking for. Use big, clear
sections, large buttons, and lots of event photos in both the rotating banner and gallery. The site should
have a clear path to tickets and event info, with special sections for charity events and family activities.

Regional Recommended

• Feature images showing diverse families, children, and all types of collectors to reflect the
international audience.

• Highlight American road trip nostalgia, such as race tracks, classic American cars, and toy
displays, since most visitors are from the US.

Regional Avoid

• Avoid dark, muted, or overly formal colors.

• Do not use complicated graphics or fonts that are hard for young children or older adults to read.



Requirements & Features

Homepage

Description: Clearly explain what your conventions are, who they are for, and when the events take
place. Highlight your top services right away.

Validation: Visitors can quickly understand what you do, who you serve, and event dates from the
homepage.

Rotating Banner

Description: Use a rotating banner on the homepage to show off top highlights: upcoming events,
special guests, charity partners, and exclusive collectibles.

Validation: Banner images change automatically and have clear captions or callouts for each event or
feature.

Gallery

Description: Create an easy-to-browse gallery to showcase past events, winners, custom cars, and
happy families. Use the best-quality images.

Validation: Visitors can view and scroll through galleries on desktop and mobile easily.

eCommerce

Description: Set up an easy-to-use online store for event tickets, exclusive dinner reservations, special
edition cars, and charity items. Make prices and rules clear.

Validation: Customers can buy tickets and special items with clear, straightforward steps.

Contact Page

Description: Make it easy for people to get in touch with you by email. Make your contact page easy to
find from every part of the website.

Validation: Visitors find your contact information in one click and can fill out a contact form or send an
email easily.

Event Calendar or Schedule

Description: Share clear and current schedules for all your event activities, so visitors know when
everything is happening.

Validation: Visitors can view times and dates for each major activity or contest easily.

FAQ Page

Description: Answer common questions about event access, rules, how to bring or trade Hot Wheels,
and age-appropriate activities.

Validation: FAQ page helps reduce repeat inquiries and confusion.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Give visitors a warm welcome, instantly explain what Hot Wheels Collectors Events is about,
highlight your biggest events and features, and encourage people of all ages and backgrounds to get
involved.

Sections

Hero

Purpose: Showcase the excitement, energy, and community feel of Hot Wheels Collectors Events right
as people land on your site.

Key Elements:

• Rotating banner with vivid event and collector photos

• Logo and slogan, 'Where Collectors Become Family!'

• Quick explanation of who and what the events are for

• Highlight of main upcoming events

Strategy: Spark curiosity and nostalgia with vibrant banners and warm language. Use photos of real
events and attendees to make people feel welcome and included.

Psychology: People want to feel like they're part of a special group or tradition. Highlighting community,
memories, and exclusive collectibles draws in both seasoned collectors and newcomers.

Tone: Friendly, energetic, and inclusive. Make it fun and easy to understand so everyone feels invited,
whether they've collected for decades or just bought their first car.

Cta Block

Purpose: Get visitors to take the next step, like learning about tickets, viewing photo galleries, or joining
your mailing list for updates.

Key Elements:

• Easy-to-find buttons with clear wording like 'Buy Tickets', 'See Event Photos', 'Learn More'

• Short message inviting all ages and backgrounds

• Brief reminder of special events and exclusive collectibles

Strategy: Keep the path simple and direct. Only a few choices, each leading to engaging,
age-appropriate experiences.

Psychology: Direct choices lower hesitation. Reminders of limited or exclusive offerings nudge collectors
and fans to act now.

Tone: Clear, direct, and welcoming. Avoid pressure or jargon—just friendly direction and reminders how
to get involved.

Charity Events (Regular)

Purpose: Spotlight your signature charity efforts and how attendees can participate and give back.

Sections

Overview



Purpose: Quickly explain which charities are supported, including Children's Miracle Network and Make
A Wish of Greater Los Angeles.

Key Elements:

• Description of annual charity events in April and October

• Details on special games and auctions

• Images from past charity nights

• Statements explaining impact and reasons for giving

Strategy: Drive emotional connection by showing real stories, cause impact, and benefits of participating.

Psychology: People feel good when their hobbies connect to something bigger. Show how their fun
supports a cause.

Tone: Warm and uplifting, with a focus on generosity and the fun of participating together.

Childrens Events (Regular)

Purpose: Give parents and young collectors all the info they need about fun, safe, and family-friendly
activities.

Sections

Activities

Purpose: List all kid-focused contests and games, including races, scavenger hunts, and coloring
contests.

Key Elements:

• Calendar or schedule summary for children's event dates

• Photos from previous kids' events

• Instructions for joining or signing up

Strategy: Highlight the inclusive and safe atmosphere, and show it's easy for kids and families to join.

Psychology: When parents and kids see fun and organized events, they feel comfortable and excited to
participate.

Tone: Playful, encouraging, and simple—remind everyone that fun and learning go hand in hand.

Adult Events (Regular)

Purpose: Outline all adult and general events, such as sales, seminars, dinners, and unique
competitions.

Sections

Activities

Purpose: Show what's available for grown-up fans—shopping, seminars, and special dinners.

Key Elements:

• Event listings with dates and times

• Pictures from exclusive adult events

• Simple directions to buy tickets or sign up for activities

Strategy: Present adult offerings as both competitive and social—emphasizing networking, rare
collectibles, and special moments.



Psychology: Adults love to connect over shared passions—offer ways to meet, compete, and celebrate
together.

Tone: Excited but informative. Let the fun of collecting and community shine through, with a nod to rare
and exclusive opportunities.

Tickets Inclusive (Regular)

Purpose: Clearly explain what comes with each ticket—so there's no confusion or surprises.

Sections

Details

Purpose: Break down what's included with each type of ticket and when/where to pick up items.

Key Elements:

• Easy-to-read list of benefits per ticket

• Images or graphics of exclusive event cars and perks

• Reminder of dates and pickup rules

Strategy: Set clear expectations, remove doubts, and answer common questions before anyone buys.

Psychology: People feel comfortable spending when they know exactly what they're getting.

Tone: Patient, clear, and thorough. Walk through each step or item as if explaining to a newcomer.

News Announcements (Regular)

Purpose: Keep everyone updated with the latest news about shows, ticket releases, rules, or special
announcements.

Sections

Updates

Purpose: Display urgent news, date changes, and special information about upcoming events.

Key Elements:

• Headlines and summaries for each announcement

• Timed posting so newest information always shows first

• Photos or banners for special highlights

Strategy: Build trust and followership by showing you're active and reliable—the spot fans come for the
latest info.

Psychology: Collectors like to be 'in the know'—timely updates build excitement and loyalty.

Tone: Timely, factual, and upbeat. Keep things positive and focus on how updates can help or benefit
guests.

About (Regular)

Purpose: Let visitors get to know the heart behind Hot Wheels Collectors Events—share your story,
values, and community feel.

Sections



Who We Are

Purpose: Tell the background of your events, how you started, what drives you, and how your group is
different.

Key Elements:

• Short founder or team intro

• A few paragraphs about your history

• Photos showing how collectors and fans are like family

Strategy: Build connection and trust through authenticity and shared memories.

Psychology: People support groups they feel a connection with—show your love for the hobby and the
people involved.

Tone: Genuine and personal. Show real passion for collecting and creating unforgettable moments.

Faq (Regular)

Purpose: Answer common questions clearly so visitors feel prepared and confident.

Sections

Common Questions

Purpose: List and clearly answer top questions about how the events work.

Key Elements:

• Straightforward questions and answers about public access, trading, family-friendliness, and rules
for exclusive items.

• Contact info for those who have more questions

Strategy: Reduce uncertainty and make it easier for anyone to attend or get involved.

Psychology: People are more likely to join when their worries are answered simply.

Tone: Calm, patient, and reassuring. Make it easy for someone brand new to understand.

Gallery (Media)

Purpose: Show off the fun, excitement, and uniqueness of your events with lots of vibrant photos.

Sections

Event Gallery

Purpose: Give a visual taste of the action, sense of community, and rare collectibles.

Key Elements:

• Rotating image gallery of people, cars, races, and happy moments

• Images separated into child, adult, and charity event highlights

• Easy arrows/buttons to scroll or tap through photos

Strategy: Let visitors see the value and excitement for themselves—it often 'sells' better than any words.

Psychology: When people can picture themselves at your event, they're far more likely to join.

Tone: Celebratory and lively. Let the images do the talking, with simple captions and labels.



Shop (Store)

Purpose: Let people easily buy tickets, event passes, dinner seats, and event-specific collectibles.

Sections

Products List

Purpose: Display all your available tickets, dinner seats, special Hot Wheels cars, and charity items for
purchase.

Key Elements:

• Simple product images and names

• Clear prices and 'Buy Now' or 'Add to Cart' buttons

• Short descriptions for each item

• Details about when/where items can be collected or delivered

Strategy: Make it very easy to select, understand, and purchase items, using the eCommerce features
built into your site.

Psychology: Collectors respond to clear value, limited items, and quick checkout—remove all barriers or
confusion.

Tone: Direct and to the point. Use friendly reminders for deadlines, exclusives, and limits.

Contact (Regular)

Purpose: Offer an easy way for people to reach out for questions or help.

Sections

Contact Details

Purpose: Make it super simple for anyone to contact you by email or social media.

Key Elements:

• Contact email clearly listed

• Social media links for Facebook and Instagram

• Short note about office not being open for visits

Strategy: Lower barriers to conversation to encourage people to reach out.

Psychology: People only reach out if contact feels safe and easy—avoid overcomplicating things.

Tone: Friendly and welcoming. Give people confidence they’ll get a prompt reply.

Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values



Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Visual hierarchy

Application: Use big headlines, bold photos, and highlighted buttons for your most important event
details and tickets.

Implementation: Place the main event or next upcoming event at the top of the site, with a big 'Get
Tickets' button nearby.

Principle: Emotional connection

Application: Share stories and images that show the fun and sense of community at your events,
including charity work and family activities.

Implementation: Include testimonials, photos of families having fun, and reminders of charity
partnerships.

Principle: Clarity reduces stress

Application: Make navigation easy for all ages, so no one gets lost or confused at any step.

Implementation: Use simple menu names like 'Home,' 'Events,' 'Tickets,' 'Gallery,' 'Contact,' and 'FAQ.'

Content Strategy

Area: Event pages

Recommendation: Create a clear page for each big event (April Nationals and October Convention),
with highlights, dates, and special features.

Implementation: Use bullet points, bold headings, and callouts to help visitors find the most important
info quickly.

Area: Gallery

Recommendation: Keep the photo gallery fresh with images from the most recent conventions.

Implementation: Upload new pictures after every event, show winners, contests, celebrity guests, and
unique cars.

Area: Product pages

Recommendation: Write short, friendly descriptions for each ticket or item, and explain if something is a
limited edition or supports charity.

Implementation: List what’s included with each ticket and make purchase steps clear.

Conversion Optimization

Technique: Clear calls to action

Rationale: People are more likely to buy tickets or RSVP if they're prompted directly and don't have to
search.



Implementation: Add big buttons with messages like 'Buy Tickets,' 'Reserve Dinner,' or 'Support Charity'
on the homepage and each event page.

Technique: Simple checkout process

Rationale: A smoother checkout helps people complete purchases with less frustration.

Implementation: Limit the number of screens or steps needed to complete ticket or product purchases.
Show a progress bar if possible.

Technique: Trust elements

Rationale: Show visitors your events are trusted and recognized.

Implementation: Display official logos, testimonials, and photos of happy attendees, especially families
and charity partners.

Priority Focus

Category: Homepage clarity and banners

Description: Make it obvious who you are and what you offer, using banners and home content.

Reason: First impressions drive ticket sales and participation—families, collectors, and sponsors need to
know what you do at a glance.

Category: Online store setup

Description: Get the ticket and product sales pages set up right away, with clear instructions.

Reason: Most people will visit the site to buy tickets or special items, so this is key to event success.

Implementation Order

1. Homepage content and rotating banners

2. Online store and ticket sales setup

3. Gallery and event photo uploads

4. Schedule or event calendar page

5. Contact page and contact form

6. FAQ and About Us pages

Risk Mitigation

Event updates or changes

Category: Content management

Suggested Action: Set reminders to update the event dates, prices, and rules as soon as you know
about changes.

Slow website because of large images

Category: Performance



Suggested Action: Review and resize gallery photos before uploading so pages load quickly for
everyone, especially visitors from many locations.

Online payment troubles

Category: eCommerce

Suggested Action: Test the buying process on both desktop and mobile; address any errors or
confusing steps before ticket sales go live.

Spam through contact form

Category: Security

Suggested Action: Turn on spam filtering or CAPTCHA for the contact form as soon as the website
launches.

Business Impact

Impact Level: High


