Website Blueprint

OP-85487

Location: Anaheim, California, United States
Business Type: Precision Manufacturing and Industrial Services

Target Audience: Manufacturing companies, primarily located in Southern California, seeking precision
metal sawing, grinding, deburring, and gage manufacturing services. Audience includes operations
managers, procurement specialists, and quality assurance professionals in industrial and manufacturing
sectors, both domestic and international.

Executive Summary

Precon, Inc. brings more than 50 years of expertise to Southern California and international markets,
offering high-precision metal sawing, grinding, deburring, and gage manufacturing services. The
company is well known for its dependable quality, compliance with industry standards, and ability to
serve all manufacturing sectors, which sets it apart from competitors. By combining a job shop and a
specialty gage shop under one roof, Precon, Inc. offers a unique value proposition with fast and reliable
service for industrial and manufacturing clients.

Primary Goals

» Enhance online presence with a modern, professional website
« Clearly present and differentiate the two core business divisions (Job Shop and Gage Shop)
« Streamline quote requests for both Job Shop and Gage Shop services

Brand Values

« Commitment to meeting or exceeding customer needs and expectations
* Precision and quality in manufacturing processes
« Long-standing industry experience and reliability since 1970

Competitive Advantages

« Over 50 years of experience serving both U.S. and international manufacturing sectors
» Compliant with ISO 10012 2026-02, ANSI Z540-3, and MIL-1-45208 Quality System standards
« Ability to provide both job shop and precision gage services under one roof



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #003366
Secondary #85929E
Accent #F5B041

Rationale: We recommend a strong, dark blue as the main color to show trust and professionalism, a
cool gray-blue as a supporting color for balance, and a warm gold as an accent for highlights such as
buttons and important details. These choices give the site a clean, industrial feel and appeal to
manufacturers.

Typography
Heading Font: Montserrat
Body Font: Roboto

Google Fonts Url:
https://fonts.googleapis.com/css?family=Montserrat:700&family;=Roboto:400,700&display;=swap

Imagery Style

Crisp, high-quality photos showing real equipment, metal parts, and your team at work. Images should
focus on the hands-on, detailed nature of your services. Use group shots and worksite images to show
professionalism and reliability.

Overall Aesthetic

Clean, trustworthy, and highly professional. The site should feel organized and direct, giving visitors
confidence in your experience and abilities. Avoid clutter or busy backgrounds.

Theme Style

Industrial and modern, with simple shapes, clear lines, and strong sections. Use your colors and fonts
consistently throughout the site.

Layout Approach

Simple layouts with clear menu options at the top. Make it very easy to find pages for Job Shop and
Gage Shop. Place request-a-quote buttons where visitors can see them right away. Highlight your years



of experience and certifications in obvious spots.

Regional Recommended

« Photos or references to local Southern California industry
» Address and local contact details clearly visible
« Highlight of quick turnaround or trusted local service if true

Regional Avoid

« Stock images with a cold or impersonal look
 References to snow, ice, or cold climates
* Overly flashy designs that don't match the industrial market



Requirements & Features

Contact Options

Description: Display phone number, email, address, and business hours clearly on every page. Make it
easy for customers to contact you or visit.

Validation: Phone number, email, and address appear in header/footer and on contact page. Hours are
correct and easy to find.

Request a Quote Feature

Description: Add a simple quote request form on both Job Shop and Gage Shop pages, each sending
to a different email.

Validation: Quote forms appear on both service pages; Job Shop requests send to jim@precon-inc.com;
Gage Shop to info@precon-inc.com.

Service Highlight

Description: Dedicate clear, separate pages for Job Shop and Gage Shop services. List main services,
standards, and quality measures.

Validation: Two service pages with easy-to-read service lists and standards.

Professional Branding

Description: Make sure logo, tagline, and business history are highlighted on homepage and about
section.

Validation: Logo and tagline visible; business history included in about section.

Image Gallery

Description: Use high-quality images of products and work areas where possible. Place gages.jpg on
relevant page.

Validation: Images used where appropriate, gages.jpg included on Gage Shop page.

Certifications and Compliance

Description: Showcase ISO, ANSI, and MIL quality certifications on homepage and service pages to
build trust.

Validation: Certifications shown in text and/or with symbols, easily seen by visitors.

Business Hours

Description: Display business hours clearly on both the homepage and contact page.

Validation: Business hours shown in an easy-to-find section.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Welcome visitors, give a clear overview of OP-85487, quickly show what the business does,
and guide visitors to the two main areas: Job Shop and Gage Shop services.

Sections
Hero

Purpose: Immediately let visitors know they have found a trusted local partner in precision manufacturing
and industrial services, and highlight the company's long history and experience.

Key Elements:

 Business name and tagline (Precon, Inc. is committed to meeting or exceeding the needs and
expectations of its customers.)

* Photo showing precision work or shop floor

» Short summary: 'Serving manufacturers in Southern California with precision metal sawing,
grinding, deburring, and gage manufacturing since 1970'

« Menu at the top linking to main pages (Home, Job Shop, Gage Shop, Request a Quote, Contact)
« Button to contact you or request a quote

Strategy: Show experience and reliability right away, and make it easy for visitors to find what they need
or get in touch.

Psychology: First impressions count—buyers in manufacturing want to see professionalism and proof of
ability before reaching out.

Tone: Use confident, clear, and professional language that highlights reliability and a long-standing
reputation.
Cta Block

Purpose: Encourage visitors to take the next step, such as requesting a quote or learning more about
services.

Key Elements:

» Short message urging action, e.g., 'Ready for precision results? Get a free quote today.'
« Buttons for requesting a quote for the Job Shop and the Gage Shop separately
« Phone number and email in a clear spot

Strategy: Make it simple and fast for prospects to reach out, lowering any barriers to contacting the
company.

Psychology: Visitors appreciate a direct and clear call to action—they don’'t want to spend time looking
for how to get in touch.

Tone: Keep it straightforward and reassuring; make it feel easy and inviting to reach out.

Job Shop (Service)

Purpose: Showcase the Job Shop's services in detail, help operations or purchasing managers see the
technical abilities, and support quote requests.

Sections



Overview

Purpose: Explain what the Job Shop does best—metal sawing, Blanchard and double disc grinding, and
thorough deburring.

Key Elements:

« Simple description of each main service
* List of capabilities and materials
* Quality compliance mentions (ISO/ANSI/MIL standards)
« Relevant shop floor or finished product photos
Strategy: Build trust by being specific about experience, abilities, and quality standards.

Psychology: Decision makers want clear, detailed capabilities—vague statements aren’t convincing.

Tone: Use practical, benefit-focused language; avoid hype, stick to facts.

Request A Quote

Purpose: Let customers quickly ask for quotes or details for their next project and ensure questions go to
the right person.

Key Elements:

« Simple form with fields for project details
« Direct mention: 'Quote requests here go to jim@precon-inc.com’
» Encouraging message about turnaround and privacy

Strategy: Make it easy and safe to ask for a quote by keeping the form short and showing how their info
will be handled.

Psychology: Busy professionals want fast answers and don’t want to fill out long forms.

Tone: Reassuring and efficient—invite them to start the conversation without pressure.

Gage Shop (Service)

Purpose: Present the Gage Shop's services, focusing on the manufacturing, reconditioning, and
calibration of precision threaded plug and ring gages.

Sections
Overview
Purpose: Communicate quality, accuracy, and compliance in gage manufacturing and service.

Key Elements:

« Description of all gage services: manufacturing, reconditioning, calibration

» Mention compliance with ISO 10012 2026-02, ANSI Z540-3, MIL-I-45208

* Photos of gages and shop

« Unique selling point: decades of experience and serving both domestic and international clients
Strategy: Show depth of expertise and give assurance through quality standards and photos.

Psychology: Quality assurance professionals want reliable partners who can back up claims with
standards and credentials.

Tone: Precise, knowledgeable, and professional—show pride in attention to detail.

Request A Quote

Purpose: Make it simple for visitors to ask for a quote or more information for custom or standard gages.



Key Elements:

« Short, easy-to-follow quote form
« Note that quote requests go to info@precon-inc.com
» Encouraging text about a fast response
Strategy: Give peace of mind that their request will reach the right specialist and get handled fast.

Psychology: Prospects are more likely to submit a form if they know it's going straight to the right person.

Tone: Use a friendly, prompt tone—invite questions and custom requests.

Contact (Contact)

Purpose: Provide all the ways to get in touch, build trust by showing transparency, and offer a map to
make visiting easy.

Sections

Contact Details

Purpose: List all the business contact information in one place so customers have options.

Key Elements:

* Phone number and main email address
« Physical showroom/shop address with map
* Business hours (Monday - Friday: 7:00 AM to 4:30 PM)
» Short message inviting visits or phone calls
Strategy: Remove barriers by making contact methods clear and accessible.

Psychology: Multiple options and openness boost trust—no one wants to hunt for a phone number.

Tone: Welcoming, clear, and professional: invite both calls and in-person visits.

Recommended Sections

e Company Story
* Team Profile
» Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Simplicity and Clarity

Application: Use clear, short sentences and easy words. Organize information so visitors can find what
they need quickly.

Implementation: Write clear titles for each page. Use bullet points to list services. Make each button say
exactly what it does, like 'Request a Quote' or 'Contact Us.'

Principle: Trust Building

Application: Make visitors feel confident you are professional and reliable by showing certifications and
business history.

Implementation: Add a section on the homepage about your experience since 1970 and list your
industry certifications where visitors can easily see them.

Principle: Fast Decision-Making

Application: Help busy managers and specialists get in touch or ask for quotes quickly, without
searching.

Implementation: Put easy-to-find 'Request a Quote' forms on service pages with clear instructions and
minimal fields.

Content Strategy

Area: Homepage

Recommendation: Highlight the two main parts of the business (Job Shop and Gage Shop) with a quick
summary of each, plus the commitment to quality.

Implementation: Start the page with a short introduction, then two boxes or sections for each shop with
'‘Learn More' and 'Request a Quote' links.

Area: Services

Recommendation: Clearly describe your services using plain language, focusing on what problems you
solve and what makes you stand out.

Implementation: Create separate pages for the Job Shop and Gage Shop, each listing their main
services with a short explanation and quality statement.

Area: Certifications
Recommendation: Show your quality certifications and experience to stand out from competitors.

Implementation: Add a certifications section with text and/or images of your ISO and ANSI marks.

Conversion Optimization

Technique: Easy Quote Request Forms



Rationale: The faster and easier it is for a visitor to ask for a quote, the more likely they are to do
business with you.

Implementation: Place clear quote request forms directly on both main service pages, with separate
email addresses for each shop.

Technique: Visible Contact Information

Rationale: Visitors often want to call or email right away. Making this information easy to find builds trust
and increases inquiries.

Implementation: Put your phone, email, and address in the website header or footer, so it appears on
every page.

Technique: Highlighting Experience and Trust

Rationale: Showcasing your many years in business and your compliance with industry standards
makes buyers feel safe choosing you.

Implementation: Add an 'About’ or homepage section with your history and a list of certifications. Use
customer-facing language like 'Trusted by manufacturers since 1970.'

Priority Focus

Category: Quote Request Forms
Description: Add simple forms for job and gage quotes, each going to the correct email.

Reason: This is how most customers will reach out and start business, so making it fast and easy is top
priority.

Category: Service Pages

Description: Dedicate one clear page for the Job Shop and one for the Gage Shop, each listing services
and standards.

Reason: It helps visitors understand what you offer and quickly see if you meet their needs.

Category: Clear Contact Details
Description: Keep your phone, email, and address visible on every page.

Reason: This allows customers to contact you from anywhere on the site without hunting for details.

Implementation Order

1. Service pages with quote forms

2. Homepage highlights and certifications

3. Contact page and contact details on all pages

4. Image placement and business hours clarification
5. Review all forms and test before launch

Risk Mitigation



Contact or quote forms not working or not reaching correct email
Category: Leads and Communication

Suggested Action: Test all forms using different devices before launching. Double-check that each form
sends to the correct email address.

Outdated or missing service details
Category: Perception and Competition

Suggested Action: Review service descriptions regularly and update them when business offerings
change or expand.

Missing or confusing business hours
Category: Conversion

Suggested Action: Make sure business hours are clear and correct on all pages, especially if they
change during holidays.

Business Impact

Impact Level: High



