
Website Blueprint

OP-86135

Location: Denver, Colorado, USA

Business Type: Fractional CFO Services / Financial Consulting

Target Audience: Owners and executives of small to medium-sized businesses in Denver, Colorado,
seeking financial leadership, strategic guidance, and support for growth, restructuring, mergers &
acquisitions, or capital raising. Audience values expertise, reliability, and customized solutions to
strengthen their financial performance.

Executive Summary

CFO Advisory Group offers expert financial leadership to small and medium-sized businesses in Denver
by providing flexible, high-level CFO services customized to each client's needs. With 25 years in
business and deep experience guiding companies through growth, restructuring, and financial strategy,
they stand out by delivering the support of a full-time CFO on an as-needed basis, making top-tier
expertise affordable and accessible. Their personalized approach and long-standing reputation set them
apart from other consulting firms in the region.

Primary Goals

• Provide fractional CFO services tailored to client business needs

• Support companies undergoing growth, restructuring, mergers & acquisitions, or capital raise

• Enhance financial performance and corporate strategy for small to medium-sized businesses

Brand Values

• Expertise

• Customization

• Integrity

Competitive Advantages

• 25 years in business with extensive CFO experience

• Deep knowledge and expertise in financial leadership

• Ability to deliver senior-level executive services on a flexible, fractional basis



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #224259

Secondary #6D8CA0

Accent #4EA27A

Rationale: These colors create a sense of trust, stability, and professionalism. The deep blue shows
dependability, the lighter blue is calming and modern, and the green adds a touch of energy without
being overwhelming. This palette helps business owners and executives feel confident in your expertise.

Typography

Heading Font: Montserrat

Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css?family=Montserrat:700,600,400|Open+Sans:400,600
,700&display;=swap

Imagery Style

Use professional, high-quality photos that show business settings, executive meetings, financial
documents, and Denver landmarks. Choose images with natural lighting and people in business attire.
Avoid stock images that look staged or outdated.

Overall Aesthetic

The look should be clean, clear, and organized so visitors find what they need quickly. It should feel
professional and welcoming, not cold or overly formal.

Theme Style

Modern and trustworthy. Plenty of white space for a clean look. Use color accents for important buttons
and sections, but keep the main background light and uncluttered.

Layout Approach

Simple and easy to follow. Main actions like calling or contacting you should be front and center. Use
clear sections for services, experience, and contact details. The menu should be easy to navigate, with
each page having a clear headline.



Regional Recommended

• Highlighting Denver scenery or business districts in images.

• Using colors that reflect the local environment, such as blues and greens inspired by Colorado
landscapes.

Regional Avoid

• Avoid red and yellow combinations that can seem urgent or aggressive.

• Avoid images that look out of place for Denver or overly corporate stock photos that don’t connect
with the local business community.



Requirements & Features

Contact & Lead Generation

Description: Make it easy for visitors to get in touch by putting a phone number and a simple contact
form on every main page, especially the homepage, so business owners can reach out quickly.

Validation: Phone number and contact form are clearly visible and easy to use on all main pages.

Service Clarity

Description: Showcase the top services clearly—fractional CFO, financial strategy development, and
custom financial consulting—each with a short and clear summary, to help business owners quickly
understand what’s offered.

Validation: Three main services are described in simple terms on the homepage and dedicated services
page.

Trust & Credibility

Description: Share the experience and expertise of your team, such as '25 years in business,' on About
and Leadership pages to build trust with business owners who value reliability.

Validation: About and Leadership pages include years of experience and background details.

Clear Navigation

Description: Organize the menu with easy links: Home, About Us, Leadership, Services, FAQs, and
Contact, so visitors can find what they need without confusion.

Validation: Main menu has clear labels and includes all main sections.

Modern Design & Branding

Description: Use a clean, modern design to replace the outdated look and use your provided logo or a
simple, professional placeholder if needed.

Validation: Website design feels up-to-date and includes a professional logo.

Local Focus

Description: Mention 'Denver' and 'Colorado' throughout the site to make it clear that your services are
local and tailored to the region.

Validation: Home and Services pages include references to Denver and Colorado.

Fast Loading & Mobile Friendly

Description: Make sure pages load quickly and look good on phones and tablets so busy business
owners can view your services anywhere.

Validation: Site opens quickly and adjusts to different screen sizes.

Simple FAQs Section



Description: Include a section with clear answers to the most common questions small business owners
ask, making it easy for visitors to get fast information.

Validation: FAQ page has at least 3-5 clear common questions relevant to fractional CFO services.

No Social Media Links Needed

Description: Do not add social media links since none are provided.

Validation: No social icons or links appear anywhere on the website.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Welcome business owners and executives; give a quick, clear explanation of what CFO
Advisory Group does and why the business is a trusted partner for financial leadership.

Sections

Hero

Purpose: Make a strong first impression so visitors instantly know they are in the right place for expert
financial guidance.

Key Elements:

• Business name and logo

• Simple description of what CFO Advisory Group does

• Message highlighting 25+ years of experience

• Mention of customized services for business growth, restructuring, and strategy

• Picture or visual showing professionalism

Strategy: Quickly build trust and show your expertise, so visitors stay and learn more or get in touch.

Psychology: First impressions count. When people see clear, confident messaging, they are more likely
to feel secure and interested in your services.

Tone: Keep it confident, warm, and straightforward. Use friendly, reassuring language and avoid any
complex financial terms.

Cta Block

Purpose: Encourage visitors to take the next step by contacting you or scheduling a consultation.

Key Elements:

• Easy-to-find button to contact you

• Invitation to call for a conversation

• Simple phone number display

• Short message inviting visitors to discuss their financial needs

Strategy: Remove any barriers by making it as easy as possible for visitors to reach out, with a clear and
prominent button and easy-to-read contact details.

Psychology: People are more likely to get in touch when they clearly see how to do it and are warmly
invited.

Tone: Use friendly, encouraging words. Show you're approachable and ready to help.

About Us (Support)

Purpose: Share the story behind CFO Advisory Group, spotlighting your team’s deep experience, trusted
reputation, and commitment to helping Denver businesses.

Sections

Company Background

Purpose: Tell visitors who you are, how long you’ve been in business, and why you are the right choice
for financial guidance.



Key Elements:

• Brief company history

• Overview of values and mission

• Highlight 25 years of leadership experience

Strategy: Create a personal connection and build trust by showing your credibility and track record.

Psychology: Stories and history help visitors relate to you and feel confident choosing your services.

Tone: Share your story in an honest and approachable way.

Leadership (Support)

Purpose: Let visitors meet your top talent and understand the expertise behind your financial consulting.

Sections

Team Profiles

Purpose: Introduce your leadership to put a human face on your business.

Key Elements:

• Photos and names of key team members

• Short bios noting professional experience and special skills

• Highlights of the team’s approach to working with clients

Strategy: Foster trust by showing real people with real expertise.

Psychology: Seeing and learning about the real people involved builds connection and confidence.

Tone: Be personable and highlight what makes your leaders experienced and trustworthy.

Services (Support)

Purpose: Showcase your main services to help visitors quickly understand how you can help their
business.

Sections

Services Overview

Purpose: Give a clear summary of your offerings so visitors see exactly what you provide.

Key Elements:

• List of top services (Fractional CFO, financial strategy, personalized solutions)

• Short description for each service

• Highlight what makes your approach special (custom solutions, expertise in growth, restructuring,
and M&A;)

Strategy: Visitors should see their own needs reflected here and know you offer the help they're seeking.

Psychology: A clear, tailored list helps people feel that your business understands their unique
challenges.

Tone: Be concise, direct, and focused on benefits for the business owner.

Faqs (Support)



Purpose: Answer common questions and remove uncertainty so visitors can move forward confidently.

Sections

Faqs List

Purpose: Provide answers to questions business owners often have about working with a Fractional CFO
or choosing your team.

Key Elements:

• Top 5-7 questions and answers (example: 'What is a fractional CFO?', 'How do services work?',
'Who is a good fit for your services?', 'How does pricing work?')

• Tips for getting started

Strategy: Anticipate and remove doubts so visitors are more likely to reach out.

Psychology: When questions are answered upfront, people feel more comfortable and are less likely to
leave the site.

Tone: Use plain language and keep answers brief, helpful, and reassuring.

Contact (Support)

Purpose: Provide a simple way for businesses to get in touch with you for a call, email, or a quick
message.

Sections

Contact Form

Purpose: Make it easy for visitors to send a message or request a call.

Key Elements:

• Simple form (name, phone, email, short message)

• Clear call to action: Invite visitors to reach out for a conversation or more info

• Direct phone number displayed

Strategy: Help visitors take action immediately, without any confusion or barriers.

Psychology: When contact is simple and open, people are more likely to reach out.

Tone: Friendly, approachable, and professional.

Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos





Implementation

UX Psychology

Principle: Clarity and Simplicity

Application: Make information clear and to the point for busy business owners.

Implementation: Use short sentences, plain language, and easy-to-read sections with clear headings.

Principle: Trust Signals

Application: Build confidence with experience, expertise, and a professional look.

Implementation: Spotlight your many years in business and professional backgrounds on key pages.

Principle: Quick Help Access

Application: Remove barriers so that visitors can contact you right away if interested.

Implementation: Add a visible phone number and a quick contact form on the homepage and header.

Content Strategy

Area: Homepage

Recommendation: Highlight your main services and why you’re different right at the top.

Implementation: Start the page with a short summary of what makes you unique and your top offerings.

Area: Service Pages

Recommendation: Describe each service in plain language with a clear 'next step' for contacting you.

Implementation: For each service, include a short benefit-driven description and a 'Contact Us to Learn
More' section.

Area: About/Leadership Page

Recommendation: Share your years of experience to build trust and show credibility.

Implementation: Add a summary of the company's background and the team’s experience.

Area: FAQs

Recommendation: Answer common client questions in clear, simple language.

Implementation: Include 3-5 tailored questions and answers that speak to typical concerns for Denver
business owners.

Conversion Optimization

Technique: Simple Contact Form and Phone Number Always Available

Rationale: Business owners appreciate being able to get in touch quickly without searching.

Implementation: Put a contact form and the business phone number at the top and bottom of each
page.



Technique: Service Highlights with Clear Actions

Rationale: Clear summaries with a visible 'Get in Touch' button encourage more inquiries.

Implementation: After each service description, add a button that leads directly to the Contact page.

Technique: Trust Badges and Experience Highlights

Rationale: Seeing years in business and expertise helps reassure new visitors.

Implementation: Show '25+ years supporting Denver businesses' as a confidence builder.

Priority Focus

Category: Contact & Lead Generation

Description: Make sure contact information and the contact form are easy to find everywhere.

Reason: Direct calls and emails are the lifeblood for converting interested business owners.

Category: Clear Service Offering

Description: Spell out services in plain English on the homepage and dedicated service pages.

Reason: Most visitors want to know right away if you have what they need.

Category: Credibility and Trust

Description: Focus on experience and background in content and design style.

Reason: Professional service buyers are looking for proven expertise.

Implementation Order

1. Modern design and branding refresh

2. Clear navigation/menu setup

3. Homepage with service highlights and quick contact options

4. About and Leadership pages spotlighting experience

5. Services pages with clear summaries and actions

6. FAQ page with simple, relevant questions

7. Test and confirm fast loading/mobile friendliness

Risk Mitigation

Missed Leads from Hard-to-Find Contact Info

Category: Contact & Lead Generation

Suggested Action: Always place the phone and contact form in the website header and footer.

Outdated Website Look Hurts Trust

Category: Design & Branding



Suggested Action: Use fresh, modern layouts and ensure the new logo or placeholder is sharp and
clear.

Confusing Menu

Category: Navigation

Suggested Action: Keep navigation simple with clearly labeled sections re: Home, About, Leadership,
Services, FAQs, and Contact.

Business Impact

Impact Level: High


