
Website Blueprint

OP-86385

Location: Harrisburg, PA, USA

Business Type: Puppy & Pet Services

Target Audience: Families and individuals residing in the New England states (Maine, Vermont, New
Hampshire, Massachusetts, Rhode Island, Connecticut, New York, New Jersey, Pennsylvania) who are
seeking to purchase and have puppies delivered to their homes. Audience is concerned about avoiding
internet puppy scams and values breeder transparency, health, and safety of pets.

Executive Summary

RBO Puppy Services is a trusted puppy delivery and pet service business based in Harrisburg, PA,
serving families across the New England states. What makes RBO Puppy Services stand out is its focus
on protecting buyers from internet puppy scams and ensuring every puppy comes from a responsible,
vetted breeder, backed by real-time verifications and personal service. Unlike large competitors, RBO
offers one-on-one delivery and hands-on transparency, creating a safer and more comfortable
experience for both puppies and their new families.

Primary Goals

• Enhance online presence with a professional website and directory listings

• Attract and convert families and individuals seeking healthy, quality puppies from responsible
breeders

• Establish trust by highlighting scam prevention and breeder verification services

Brand Values

• Integrity in breeder and puppy verification

• Commitment to customer safety and scam prevention

• Dedication to animal welfare and responsible breeding

Competitive Advantages

• Specialization in helping families avoid internet puppy scams

• Comprehensive breeder and puppy verification process

• Personalized assistance in finding healthy, quality puppies from responsible breeders



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #345995

Secondary #F2A900

Accent #F7F7F7

Rationale: The main blue color gives a feeling of trust and safety, which is very important for families
worried about puppy scams. The golden-yellow adds warmth, friendliness, and reflects the idea of happy,
healthy puppies. The light accent color keeps the site bright, clean, and easy to read for all ages.

Typography

Heading Font: Montserrat

Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css2?family=Montserrat:wght@700&family;=Open+Sans:
wght@400;700&display;=swap

Imagery Style

Use real, bright photos of happy puppies with families and in home settings. Mix in photos of the delivery
process and staff to show real people, building trust. Avoid using stock images that look fake. Use
friendly, natural light.

Overall Aesthetic

Professional but warm and personal. The site should make people feel instantly welcome and safe, with
a sense that they’re working with real, caring people. Everything should look simple and clean, without
being crowded.

Theme Style

Friendly and trustworthy, using bold headings, clear calls to action, and positive puppy imagery. Main
navigation should be very easy to find and use for people who may not be comfortable with technology.

Layout Approach

Use a simple, easy-to-follow layout. Put main information and store links near the top. Make sure the
rotating banner and photo sections show happy puppies and feature real customers. Add boxes or



highlighted areas for the main services, using plenty of white space to keep each section clear. Make
contact and payment options easy to reach both on desktop and mobile.

Regional Recommended

• Show photos with winter and fall scenery to match New England seasons.

• Use friendly, local language like 'delivered to your door' and 'serving your family across New
England.'

• Feature trust-building content, like your law enforcement background and photo checks, which is
especially important for this region.

Regional Avoid

• Avoid using bright neon colors or crowded, flashy designs.

• Do not use any wording or imagery that suggests 'cheap' puppies, as this is linked with scams.

• Stay away from overly formal, business-like stock photos or any images that could look generic or
not local.



Requirements & Features

Homepage Clarity

Description: Clearly state what services you offer (puppy delivery, breeder checks, puppy finding) right
at the top of the homepage. Also, highlight your slogan about avoiding scams and show your years of
experience.

Validation: First-time visitors can easily understand services within three seconds and see the slogan
visibly.

Rotating Banner

Description: Use a rotating banner with real photos of delivered puppies and satisfied customers to build
trust and credibility.

Validation: Banners load properly with high-quality, authentic images and do not slow down the page.

Gallery Page

Description: Create a gallery page to showcase photos of delivered puppies and real delivery moments
to prove authenticity and experience.

Validation: Gallery loads fast, works on mobile devices, and displays at least 10 genuine, well-lit images.

Contact Form

Description: Add a simple contact form on the Contact page so customers can easily ask questions or
request services.

Validation: Form is simple, works on phones/tablets, and sends submissions successfully.

Online Payment Setup

Description: Set up secure online payment that supports Visa, MasterCard, Discover, Cash, Zelle, and
Venmo for customer flexibility.

Validation: Payments go through smoothly and receipts are sent out without issues.

Breeder Verification Description

Description: Describe your unique breeder background checking service in detail. Explain your law
enforcement background and live breeder/puppy verification for scam avoidance.

Validation: Section explains process in simple steps with real examples and reassures nervous buyers.

Mobile-Friendly Design

Description: Make sure the site looks great and works well on any device, especially phones and
tablets.

Validation: Every page loads cleanly and is easy to read and use on both small and large screens.

Clear Payment and Delivery Info



Description: Clearly explain how the payment and puppy delivery process works, including timeframes
and communication steps.

Validation: Step-by-step description is present and easy to understand, and covers typical questions for
newcomers.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Give visitors a clear and trustworthy first impression of RBO Puppy Services and guide them
quickly to the service or information they need.

Sections

Hero

Purpose: Show who you are and what you do right away, and build trust by addressing common fears
about internet puppy scams.

Key Elements:

• Business name and logo at the top

• Simple menu at the top for all main pages

• Large, friendly slogan: 'Don't be Puppy Scammed....Verify before you buy!'

• Short introduction highlighting your story and why families trust you

• Rotating pictures of happy puppies you’ve delivered and verified breeders

• Quick summary of top services with brief descriptions

• Social media icons for Facebook and Instagram

Strategy: Reassure families that you vet breeders, showing them real photos and proof, and invite them
to explore services or contact you.

Psychology: People visiting will feel nervous about scams—clear, honest language, real photos, and
mentioning your law enforcement background calms their fears.

Tone: Friendly, warm, and professional—make sure every statement feels honest and helpful, like a
neighbor giving advice.

Cta Block

Purpose: Encourage visitors to take action, like calling, emailing, or sending a message to ask about
puppy delivery and breeder checks.

Key Elements:

• Button to contact you: 'Contact Us Now' or 'Request a Puppy Delivery'

• Simple phone number and email shown clearly

• Short message reminding visitors you offer transparent, scam-free service

• Mention that special deals may be available when they contact you

Strategy: Make it easy for families to reach out the first time—visibility of contact details, clear next steps,
and simple words.

Psychology: When visitors see how easy it is to contact you, and are offered personal help, they're more
likely to reach out right away.

Tone: Encouraging and reassuring—focus on making the visitor feel comfortable and welcome
contacting you.

Services (Service)

Purpose: Explain the main ways you help families—including puppy delivery, breeder background
checks, and puppy locating service.



Sections

Introduction

Purpose: Quickly outline all your services and how they protect families from scams.

Key Elements:

• Short list of all services with simple one-sentence summaries

• Highlight your unique personal approach and local expert knowledge

Strategy: Show families that contacting you for help is easier than going it alone and much safer than
taking a risk.

Psychology: Families feel overwhelmed navigating puppy purchases—breaking down your services into
simple steps helps them feel in control.

Tone: Direct, caring, and easy to follow—explain steps simply so anyone can understand.

Service Breakdown

Purpose: Give more details about each of your primary services.

Key Elements:

• Personalized puppy delivery: explain the safe, one-puppy-at-a-time process

• Breeder background check: describe how you visit, vet, and send real-time photos to buyers

• Puppy finder service: outline how you match families with reputable breeders based on their needs

Strategy: Connect each service to a trust-building benefit, inviting readers to enquire or book.

Psychology: Families want to feel secure—using examples or testimonials (if you have them later)
deepens trust.

Tone: Clear and straightforward—the goal is to move families from worry to relief.

Cta Block

Purpose: Prompt visitors to get started or contact you for a free chat about the process.

Key Elements:

• Button to contact for a free consultation or to start the vetting process

• Short reassurance statement that there's no obligation

Strategy: Lower the risk and make first contact feel safe and pressure-free.

Psychology: The less risk and pressure the visitor feels, the more likely they are to ask questions right
away.

Tone: Helpful and zero-pressure—let them know you’re here to help.

Gallery (Gallery)

Purpose: Show real photos of puppies you have delivered, proving your track record and making families
feel comfortable.

Sections

Photo Gallery

Purpose: Build trust by showing proof of happy puppies already delivered and successful matches.

Key Elements:

• Gallery with photos of delivered puppies, happy families, and breeder visits



• Short captions for each photo (e.g., 'Bella delivered to the Smith family, New Hampshire')

Strategy: People trust what they can see—let photos do the talking to show care and reliability.

Psychology: Real images of your work are more trusted than words or stock photos.

Tone: Genuine, celebratory, and positive—let families see the happiness their new pet will bring.

Store (Ecommerce)

Purpose: Allow visitors to begin the process of booking a puppy delivery, pay securely online, or request
vetting services.

Sections

Store Intro

Purpose: Explain how families can use the online store to pay for delivery and services.

Key Elements:

• Simple explanation about online payments

• List of accepted payment types (Visa, MasterCard, Discover, Zelle, Venmo, Cash)

Strategy: Make payments simple and clear, setting the stage for easy transactions.

Psychology: Removing confusion about payments makes people more likely to purchase or book.

Tone: Instructional but friendly—offer step-by-step guidance.

Purchase Section

Purpose: Guide visitors step-by-step through paying for delivery or deposit securely.

Key Elements:

• Easy checkout with visible price options

• Link to contact you with questions about payment

Strategy: Removing doubt about the payment process increases trust and conversion.

Psychology: Families value knowing exactly what to do and when—that’s what keeps them confident.

Tone: Simple, direct, supportive—explain the process as you would for a friend.

Contact (Contact)

Purpose: Make it easy for visitors to get in touch, ask for more info, or start their puppy search safely.

Sections

Contact Info

Purpose: Display all the ways someone can reach you—phone, email, and a quick contact form.

Key Elements:

• Your phone number shown clearly

• Contact email and a simple contact form

• Short sentence inviting visitors to reach out for any questions or to start their search

Strategy: Clear contact details and simple forms mean no barriers for families to reach out.

Psychology: People are more likely to send a message if the form is easy and there are no unnecessary
steps.



Tone: Inviting, patient, and responsive—make people feel you’re always ready to help.

Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Trust and Transparency

Application: Show real photos of puppies, staff, and breeders, and include a background story
explaining your scam prevention methods.

Implementation: Add a section on the homepage and services page with photos, testimonials (once
available), and a plain-language summary of your breeder check process.

Principle: Ease of Use

Application: Make it simple for first-time visitors to find what they need and contact you without
confusion.

Implementation: Put main navigation at the top, use large buttons for 'Contact Us' and 'Order Delivery,'
and keep forms short and clear.

Content Strategy

Area: Homepage and Service Pages

Recommendation: Write clear, friendly content focused on helping families avoid scams and find
healthy puppies.

Implementation: Use simple language to outline steps—from breeder check to puppy delivery—and add
real-life stories or photos to reassure nervous buyers.

Area: Gallery Page

Recommendation: Use high-quality, real images to show successful deliveries and happy puppy
owners.

Implementation: Display genuine photos in a clean gallery with captions describing the locations or
stories behind each delivery (as allowed by privacy).

Area: Payment Page

Recommendation: Explain each payment method, how transactions are handled, and that personal
data is secure.

Implementation: Write short, easy-to-understand bullet points on accepted payment types and the steps
customers take during checkout.

Conversion Optimization

Technique: Contact Visibility

Rationale: Making your phone number and email easy to find helps build trust and encourages more
people to reach out.

Implementation: Put phone and email at the top and bottom of every page, and include a simple contact
form on the contact page.



Technique: Quick Request Form

Rationale: Removing friction for busy families increases the chance they'll ask for help or start an order.

Implementation: Add a short, visible form (name, phone/email, service needed) on the homepage and
service pages.

Priority Focus

Category: Trust Building

Description: Share your law enforcement background, scam prevention, and verification steps clearly.

Reason: Your audience is worried about being scammed—addressing this directly is the main reason
they’ll choose you.

Category: Mobile User Experience

Description: Ensure every page works well on phones and tablets.

Reason: Most families search for puppies on mobile devices, so their experience must be smooth.

Category: Easy Payments and Delivery Info

Description: Make it simple to pay and understand how delivery works.

Reason: Clear info reduces confusion and makes it easier for nervous buyers to make a decision.

Implementation Order

1. Homepage clarity and service information

2. Rotating banner with authentic images

3. Gallery page setup

4. Breeder verification and scam prevention content

5. Contact form setup

6. Online payment system setup

7. Clear payment and delivery process instructions

8. Mobile and speed testing

Risk Mitigation

Possible fake inquiries or spam from online forms

Category: Online Forms

Suggested Action: Use simple human-check methods (like a basic puzzle or math question) in the
contact form to block spam.

Slow pages due to image-heavy banners and galleries

Category: Website Speed



Suggested Action: Resize and compress photos before uploading to keep load times fast, especially for
mobile users.

Payment errors or customer uncertainty with online store

Category: Ecommerce

Suggested Action: Test every payment method before launch and display contact help clearly on the
payment page.

Business Impact

Impact Level: High


