
Website Blueprint

OP-85673

Location: Virtual (Global), Headquarters: Austin, Texas, USA (not displayed publicly)

Business Type: Maritime Investment and Advisory Services

Target Audience: Private equity and institutional investors seeking to deploy capital in complex industrial
and maritime sectors; U.S. flag vessel operators requiring strategic growth and compliance support;
domestic and allied shipyards involved in fleet development and renewal; government agencies focused
on maritime policy, logistics, and industrial base development. Audience is highly professional,
risk-aware, and values operational expertise, regulatory insight, and long-term strategic partnerships.

Executive Summary

Hudson Pacific Capital Partners stands out by offering tailored investment and advisory services to
private equity investors, vessel operators, shipyards, and government agencies operating in complex
maritime and industrial sectors. The company's virtual model, deep operational experience, and unique
blend of industry, financial, and regulatory expertise allow them to support sophisticated capital decisions
and long-term growth where others cannot. Their approach combines hands-on leadership with strategic
insight, positioning them as trusted advisors in markets that demand specialized knowledge.

Primary Goals

• Advise investors and operating companies on complex maritime investment initiatives

• Support buy-side M&A; transactions and platform development in the maritime sector

• Facilitate strategic program integration across fleet development, shipbuilding, and maritime policy

Brand Values

• Operational expertise

• Disciplined execution

• Long-term strategic perspective

Competitive Advantages

• Deep maritime industry expertise combined with private equity transaction experience

• Ability to navigate complex regulatory frameworks and government programs

• Proven track record in supporting scalable platform acquisitions and industrial growth



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #1B263B

Secondary #415A77

Accent #F6AA1C

Rationale: We chose these colors to give your website a trustworthy and professional appearance. The
deep blue creates a sense of confidence and stability, which is important for financial and advisory
services. The lighter blue helps sections stand out without feeling harsh, and the gold accent brings
energy and attention to important features like calls to action or links, making the site easy to use and
visually appealing.

Typography

Heading Font: Montserrat

Body Font: Roboto

Google Fonts Url: https://fonts.googleapis.com/css2?family=Montserrat:wght@400;700&family;=Roboto:
wght@400;700&display;=swap

Imagery Style

All images should be crisp, high-quality, and businesslike. Use a mix of authentic business scenes,
maritime industry photos such as ships, shipyards, and professionals at work, plus stock images for team
members as requested. Avoid crowded images or playful graphics. Each page should include at least
one strong central image to set the tone.

Overall Aesthetic

The website should look organized, clean, and modern. Keep the look uncluttered with plenty of white
space, clear sections, and simple navigation so visitors can easily find what they need. The feel should
always be professional and serious, showing the company as experienced and trustworthy.

Theme Style

Modern professional with a maritime influence. Use sharp lines, clear sections, and subtle touches of
gold to guide the viewer's eye. Avoid heavy visual effects or distracting animations. Focus on clear
information delivery and easy actions, like making contact or downloading the executive summary.



Layout Approach

Use clear headings with short text blocks, plenty of white space, and sections divided by color or subtle
lines for easy scanning. Each main page should have a strong headline, supporting info underneath, and
prominent buttons for key actions. Add visual interest with images near headline areas, but keep content
easy to follow. All calls to action should stand out with the accent color.

Regional Recommended

• Use global images that show the international aspect of maritime work

• Choose photos of formal business settings and industrial environments

• Highlight diversity in team imagery to appeal to a wide range of clients

Regional Avoid

• Avoid images with U.S.-centric symbols or flags unless needed for specific content

• Do not use local Austin, Texas references, as the website represents a global, virtual business

• Stay away from casual or playful imagery that does not suit a professional, financial audience



Requirements & Features

Physical Address Display

Description: Do not show a physical address anywhere on the website, since the business is virtual.

Validation: No street address or location information is shown to website visitors on any page or in the
footer.

Hours of Operation Display

Description: Do not display hours of operation anywhere on the website.

Validation: No business hours are shown on any page, footer, or contact section.

Social Media Links

Description: Show Facebook and LinkedIn links, even though they may be outdated.

Validation: Facebook and LinkedIn icons and links are visible on all relevant pages as required.

Marketing Collateral Link

Description: On the Maritime Advisory page, add a link to the HP Maritime Executive Summary PDF at
the bottom with the text: 'Linked to Executive Summary.'

Validation: Link appears at the bottom of the Maritime Advisory page and downloads/opens the correct
PDF.

Images and Stock Photos

Description: Use customer-provided images for each page and supplement with relevant stock images
as needed to meet required image count. Stock images can be used for team members.

Validation: Each page has at least one image, and extra stock images are relevant and professional.
Team member images may be stock and do not have to represent real people.

Contact Information

Description: Display provided contact information (phone and email) on the Contact page along with a
simple contact form for Name, Company, Email, and Phone Number.

Validation: Contact page shows email and phone and includes a straightforward form with all the
requested fields.

Extra Documents and Content

Description: On the Team page, add the Team Page Links PDF as an additional link or downloadable
document, placed at the bottom.

Validation: A link or download for the Team Page Links PDF is present at the bottom of the Team page.

Content and Layout Flexibility



Description: Allow the content team to rewrite and edit provided content and adapt layouts as needed
for clarity and professionalism.

Validation: Final website text and layout are clear, professional, and easy to read, even if different from
the original.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Give visitors a clear, welcoming overview of the company and guide them to learn more about
services or get in touch.

Sections

Hero

Purpose: Quickly show who the company is and what they do right when someone lands on the page.

Key Elements:

• Business name and logo

• Short main sentence about what the company offers

• Eye-catching main image (stock or provided by customer)

• Menu at the top

Strategy: Let visitors know within seconds they’re in the right place and make it easy to explore more or
contact you.

Psychology: People want to feel confident they’re dealing with real experts, so showing authority and
professionalism builds early trust.

Tone: Use warm, clear, direct language that gives a sense of confidence and reliability.

Cta Block

Purpose: Encourage visitors to take the next step, like reaching out or learning about a service.

Key Elements:

• Button to contact you

• Short description of a free consultation

• Link to main services

Strategy: Remind visitors you’re available to help and make it simple for them to get started.

Psychology: A strong, simple offer reduces anxiety and helps people act sooner.

Tone: Be inviting, straightforward, and reassuring so visitors don’t hesitate to reach out.

About (Standard)

Purpose: Introduce the company, highlight unique strengths, and explain why clients should trust and
partner with you.

Sections

Business Intro

Purpose: Give a brief but strong summary of the company’s background and focus.

Key Elements:

• Business story and mission

• Highlight on expertise in maritime investments and advisory

• Stock or provided images



Strategy: Show expertise and experience to make visitors more confident.

Psychology: Clear company background helps reduce doubts and gives a sense of professionalism.

Tone: Confident and expert, but still warm and welcoming.

Social Links

Purpose: Let visitors connect with the company on Facebook and LinkedIn.

Key Elements:

• Facebook link

• LinkedIn link

• Notice that social pages may not be updated recently

Strategy: Offer social proof and another way for prospects to learn about you.

Psychology: Seeing real social profiles—even if not current—makes the company feel more real.

Tone: Simple, honest, and direct—acknowledge the pages as outdated if needed.

Maritime Advisory (Service)

Purpose: Explain detailed advisory services for the maritime sector and encourage those interested to
get in touch.

Sections

Services Overview

Purpose: Show how the company helps clients with maritime strategy and investment.

Key Elements:

• Summary of advisory areas

• List of client types served

• Short reasons to work with the company

Strategy: Clearly tie company strengths to the real needs of likely visitors.

Psychology: Potential clients want to see if you truly understand their business problems.

Tone: Professional, knowledgeable, and reassuring.

Executive Summary Link

Purpose: Offer visitors a chance to learn more by reading the Executive Summary.

Key Elements:

• At the very bottom: Text that reads 'Linked to Executive Summary.' with a download link to HP
Maritime Executive Summary 2026 xb.pdf

Strategy: Position the company as transparent and open for deeper review.

Psychology: Providing in-depth documents builds trust and seriousness.

Tone: Direct, factual, and inviting.

Buy Side Mna Advisory (Service)

Purpose: Describe services for investors seeking help with buying companies and building platforms in
complex sectors.



Sections

Service Highlights

Purpose: List key ways the company supports investors in M&A; and platform growth.

Key Elements:

• What is offered for buy-side advisory

• Core capabilities like opportunity sourcing and transaction support

• Industries served

Strategy: Let readers know the company can help from start to finish and understands their special
needs.

Psychology: Specific service details make clients feel understood and more likely to inquire.

Tone: Clear, expert, and focused on business results.

Team (Standard)

Purpose: Show the people behind the company with short bios, photos, and links to learn more.

Sections

Team List

Purpose: Introduce team members and their specialties in a friendly but professional format.

Key Elements:

• Stock photos for each team member

• Name and title

• Short summary or tagline

• Bio and relevant experience

• Optional link to longer bios

Strategy: Put faces and stories to the business so visitors feel they’re working with real professionals.

Psychology: People trust companies more when they can see and learn about the actual team.

Tone: Personable, professional, and direct. Highlight accomplishments and expertise.

Documents

Purpose: Provide added details about the team, such as a downloadable PDF.

Key Elements:

• At the page bottom: Link to 'Team Page Links - Hudson Pacific Capital Partners 3 12 26.pdf'

Strategy: Support credibility and help prospects research further if they want.

Psychology: Transparency and extra info reassure big-ticket clients.

Tone: Factual, helpful, and focused on building trust.

Strategic Partners (Standard)

Purpose: List professional partners and explain how working together benefits clients.

Sections



Partners Overview

Purpose: Show types of partners and why partnership strengthens results.

Key Elements:

• Types of partners (law firms, banks, industry experts, etc.)

• How these relationships add value to the client

• Relevant images

Strategy: Position the company as part of an experienced, trusted network.

Psychology: Clients want to know their advisors can engage experts as needed.

Tone: Warm, inclusive, focus on collaboration and successful outcomes.

Contact (Contact)

Purpose: Make it easy for prospects to get in touch for advisory services.

Sections

Contact Options

Purpose: Directly show how clients can reach out by email or phone.

Key Elements:

• Email address

• Phone number

Strategy: Make the first contact feel simple with no barriers.

Psychology: Clear and open contact info increases trust and engagement.

Tone: Direct, approachable, and professional.

Contact Form

Purpose: Let visitors send a message directly from the page.

Key Elements:

• Form fields: Name, Company, Email, Phone Number

• Reassurance about fast follow-up

Strategy: Cater to different preferences so more visitors reach out.

Psychology: Giving options makes it more likely someone will get in touch.

Tone: Friendly, welcoming, and clear.

Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values



Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity above all

Application: Use clear headlines, simple explanations, and organize information so visitors know what
you do right away.

Implementation: Write brief descriptions of each service on the front page; keep all page titles and
menu labels simple.

Principle: Trust and authority

Application: Highlight the team’s expertise and track record to build trust with serious investors.

Implementation: Add team bios and experience info, and each page should reinforce the business’s
experience.

Principle: Easy access to contact

Application: Make it as easy as possible for visitors to reach out.

Implementation: Keep the email and phone number clear on the contact page, and add a simple contact
form for 1-step inquiries.

Principle: Consistent look and feel

Application: Use similar colors, fonts, and image styles throughout the site to look established and
professional.

Implementation: Use the same text style for headings and body text, and use businesslike stock images
to fill in any gaps.

Content Strategy

Area: Service Summaries

Recommendation: Keep summaries short and focused on value. Add sections for each service area.

Implementation: On the About and service pages, use short paragraphs and highlight what sets you
apart.

Area: Team Bios

Recommendation: Describe what each person does and why they matter, even if using stock images.

Implementation: Add a photo (real or stock), name, short title, and a brief background for each team
member.

Area: Documents and Downloads

Recommendation: Make sure any important PDFs are easy to find and download.

Implementation: Place all required links at the bottom of the relevant pages with simple, clear text like
'Linked to Executive Summary.'

Area: Social Media



Recommendation: Show social media buttons even if accounts are not updated, since the customer
wants them displayed.

Implementation: Add Facebook and LinkedIn icons, and link to the provided pages.

Conversion Optimization

Technique: Simple Contact Form

Rationale: A short, easy form increases the chances of visitors reaching out.

Implementation: Ask for only essential info (Name, Company, Email, Phone). Place it at the top of the
Contact page.

Technique: Highlight Special Offer

Rationale: Offering a free consultation can encourage inquiries from cautious investors.

Implementation: Show 'Free consultation' on home or service pages and make it easy for visitors to ask
for more info.

Technique: Professional, Reliable Imagery

Rationale: Relevant, high-quality images help build trust and make the business feel established and
stable.

Implementation: Supplement provided images with professional-looking stock photos, especially for the
team and services.

Priority Focus

Category: Show only relevant company information

Description: Do not publish a physical address or hours of operation.

Reason: This respects the company's virtual nature and keeps sensitive information private as directed.

Category: Make inquiry easy

Description: Display clear contact info and a simple contact form. Don't add unnecessary steps.

Reason: Busy investors want quick, direct ways to ask about services.

Category: Build credibility through team and documents

Description: Emphasize the team’s expertise and provide the required marketing documents for review.

Reason: Professional investors base decisions on expertise, so providing this clearly builds trust.

Implementation Order

1. Set up website structure based on sitemap (About, Maritime Advisory, Buy Side M&A; Advisory,
Team, Strategic Partners, Contact)



2. Add customer-provided images and supplement with business-appropriate stock images as
needed for each page

3. Add and check all content, including rewritten sections for clarity and professionalism

4. Place required documents: 'Linked to Executive Summary' PDF on Maritime Advisory page, and
Team Page Links PDF on Team page

5. Display social media icons and links (Facebook, LinkedIn) in convenient locations

6. Add a short, simple contact form and make sure email and phone are clear on Contact page

7. Review site for accidental display of address or business hours

8. Test all download links and contact form

9. Final visual review for consistency, image quality, and ease of use

Risk Mitigation

Showing physical address or hours by mistake

Category: Privacy

Suggested Action: Double-check all pages, headers, and footers for accidental display of location or
business hours.

Incorrect or nonfunctional document downloads

Category: Content Delivery

Suggested Action: Test all downloads and PDF links to ensure they open the correct files and use the
right link text.

Outdated social media may cause concern

Category: Reputation

Suggested Action: Add social buttons only to the provided Facebook and LinkedIn; consider a note like
'Connect with us' to avoid highlighting inactivity.

Images that look unprofessional or unrelated

Category: Brand Image

Suggested Action: Review all stock photos before publishing; use only business-appropriate, relevant
images.

Business Impact

Impact Level: High


