Website Blueprint

OP-85167

Location: Atlanta, GA, USA
Business Type: Women's Health Medical Device Company

Target Audience: Women seeking private, convenient cervical screening solutions, including those
without regular access to healthcare; healthcare providers such as clinics, hospitals, and physicians;
insurance companies; diagnostic laboratories; and healthcare partners focused on expanding access to
preventive care for underserved populations worldwide.

Executive Summary

GyneConcepts stands out as the only company offering a patented, self-administered Pap Smear device
for women to use privately at home, meeting the same standards as a doctor’'s office exam. This
innovation makes cervical cancer screening more accessible, affordable, and comfortable, setting
GyneConcepts apart from competitors by addressing barriers like cost, convenience, privacy, and access
for underserved women worldwide. By bringing early detection to more women, GyneConcepts is
positioned to partner with healthcare leaders and make a real impact on women'’s health outcomes.

Primary Goals
» Expand access to preventive cervical cancer screening through self-administered Pap Smear
devices

« Partner with established leaders in women's healthcare for distribution and impact post-FDA
clinical trial

* Empower women with private, convenient, and clinically reliable screening alternatives

Brand Values

« Innovation in women's health
« Accessibility to preventive care
« Empowerment and patient control

Competitive Advantages

 Only self-administered Pap Smear device that replicates in-office clinical standards
« Patented technology designed to reach underserved and global populations
 Focus on patient comfort, privacy, and control with clinically reliable results



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #23436C
Secondary #F2F6F9
Accent #FATEGO

Rationale: The deep blue color makes the website feel trustworthy and professional, which is important
for a women's health company. The soft light gray gives a sense of cleanliness and helps the information
look organized and easy to read. The coral accent adds a warm, welcoming touch that feels inviting and
supportive to women. Together, these colors show the business is both serious about health and caring
about women's comfort.

Typography
Heading Font: Montserrat
Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css?family=Montserrat:700,600,400|Open+Sans:400,600
,700&display;=swap

Imagery Style

Photos should show diverse women of different ages and backgrounds in real-life situations, like at
home, looking relaxed and comfortable, or having positive interactions with healthcare. Images should
feel natural, hopeful, and supportive. Use clean, bright stock images and soft backgrounds to create a
sense of privacy, trust, and empowerment. Product images should be simple, well-lit, and not
overwhelming.

Overall Aesthetic

The site should feel welcoming, private, and hopeful. Use lots of clear space so the website does not feel
crowded or stressful. Combine friendly colors, easy-to-read fonts, and genuine imagery to make visitors
feel at ease. The website must come across as modern and professional to build trust, but also as warm
and easy to use, especially for women who may feel nervous about medical topics.

Theme Style

Modern, clean, and friendly, with gentle rounded corners on buttons and sections to soften the look. The
design should use large calls-to-action and banners to quickly catch attention. Main information and
actions should stand out and be simple to understand, which is important for a medical site and works



well with the Rotating Banner feature in WordPress Pro.

Layout Approach

Use a clear, simple structure with quick links to important pages. Make sure the homepage tells what
GyneConcepts offers right away and guides users to next steps. Highlight key information in banners and
quick sections. Place banner text on top of images for impact, ensuring it's always easy to read. The
layout should let users scroll down through sections without feeling lost and make it easy to find contact
details and calls to action. Prioritize mobile-friendliness for women accessing on smartphones.

Regional Recommended

« Use diverse images that represent women from many backgrounds, including different ages and
ethnicities. This is important for a brand with a global and US-wide audience, including Atlanta,
Georgia.

* Colors should respect cultural sensitivities—blues and soft neutrals are generally seen as
trustworthy and calming in healthcare across cultures.

» Address privacy and personal health in images and text, as these are important themes for US
audiences and women globally seeking private healthcare.

Regional Avoid
« Avoid colors that look harsh or alarming, like strong reds or very dark backgrounds, as these may
feel unfriendly or medical in a negative way.

« Do not use clinical or intimidating imagery, such as surgical tools or examination rooms, which can
be off-putting to users looking for comfort and privacy.

« Avoid busy or cluttered layouts that can make navigating the website harder for users with lower
digital literacy or limited internet access.



Requirements & Features

Website Structure

Description: Create a clear Home page, separate main pages for About, Product, Testimonials (with a
placeholder message), Media, and Mission, plus a Contact page. Include all approved content and
highlight top service and product as outlined.

Validation: All required pages are present, easy to find in the main menu, and display the required
information.

Rotating Banner

Description: Display a rotating banner on the Home page using strong, approved statements about
cervical cancer, and use suitable stock images. Include each message in the rotation and ensure the
banner loads quickly on all devices.

Validation: Banner rotates through all requested messages and uses professional, relevant images.

Contact Form

Description: Add a simple contact form to the Contact page. Make it easy for visitors to reach you by
phone or email. List business hours and address on the page.

Validation: Form is visible, easy to fill out, and messages are delivered to the correct email.

Stock Images and Placeholder Logo

Description: Use provided stock images that reflect the brand’s purpose. Create a basic placeholder
logo as none is supplied.

Validation: Images feel professional, appropriate, and consistent on every page. Logo is present.

SEO for Women’s Health

Description: Add search-friendly keywords provided by the customer, like 'private pap smear,' ‘at-home
cervical screening,' and similar phrases on main product and landing pages.

Validation: Site text and page titles include the target phrases and appear naturally.

Testimonials Placeholder

Description: Set up a testimonials page with a placeholder note explaining that testimonials will be
added soon.

Validation: Page is visible with a clear message about future testimonials.

Fast Page Loading

Description: Make sure all pages and banners load quickly, including on mobile phones and in rural
areas with slow internet.

Validation: Pages fully loaded in 3 seconds or less on common devices.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Welcome visitors, introduce GyneConcepts and the Privacy Pap Smear, highlight why this
solution matters, and encourage action or learning more.

Sections
Hero

Purpose: Make a strong first impression. Show that GyneConcepts is changing women's lives and
making cervical screening easier and more private.

Key Elements:

« Company name and slogan (‘"Your body, Your screening, Your health")

« Rotating banner with urgent facts about cervical cancer and personal reasons women avoid
screening

 Simple, inviting message saying what the Privacy Pap Smear does
« Attractive images of diverse women to reflect global reach and inclusivity

Strategy: Use powerful headlines and real-life reasons to connect emotionally. Add a clear button to
encourage visitors to learn more or contact you.

Psychology: People are moved by real stories and empathy. Highlighting the urgent need and personal
struggles women face creates a sense of hope and belonging.

Tone: Speak directly to women. Use supportive, understanding, and uplifting language. Make it easy to
see hope and a new solution.
Cta Block

Purpose: Prompt visitors to take action, whether that's learning more, joining a mailing list, or contacting
GyneConcepts.

Key Elements:

« Bold button to contact you, request info, or join updates (‘Contact Us', 'Sign Up for News', 'Find Out
More")

» Reassuring note about privacy and no obligation
« Simple contact form or clear phone/email details
Strategy: Reduce barriers with a simple, quick way to reach out. Address privacy up front.

Psychology: Making the next step risk-free and easy increases the chance someone will act.

Tone: Encouraging, warm, and reassuring. Avoid pushy words; instead, focus on what the visitor will
gain.

About (Informational)

Purpose: Tell the story of GyneConcepts, introduce your leadership, and build trust by sharing
experience and company values.

Sections

Company Story

Purpose: Let visitors know who you are, your journey, and what drives GyneConcepts.



Key Elements:

« Company history, highlighting the move to Atlanta and over 30 years' experience
« Introduction of female leadership and CEO
* Photos of the team, leadership, and any community activities

Strategy: The more visitors relate to your story and values, the more likely they are to trust and support
you.

Psychology: People connect with brands that show a personal touch and clear mission.

Tone: Friendly, honest, and values-driven.

Medical Expertise

Purpose: Showcase the medical and scientific strength behind the product so everyone feels safe and
confident.

Key Elements:

« Bios of key medical advisors
* Highlight partnerships with doctors, clinics, and ongoing trials
Strategy: Clear expertise makes the product feel safe and reliable.

Psychology: Trust in healthcare comes from knowing qualified experts are involved.

Tone: Sincere and professional, but never cold. Stay people-focused.

Product (Product)

Purpose: Explain exactly what the Privacy Pap Smear is, how it works, and why it is life-changing.

Sections

Product Overview

Purpose: Give everyone an at-a-glance understanding of the Privacy Pap Smear and its benefits.
Key Elements:

* Clear product description
* Feature list (easy, convenient, in-home, accurate, supported by science)
« Display components image and step-by-step timeline
« Benefits for women, clinics, and partners
Strategy: Answer all basic questions in one spot so visitors can immediately see if it's right for them.

Psychology: Clarity builds confidence. Simple steps and pictures help visitors understand quickly.

Tone: Direct, practical, and encouraging. Avoid technical words, explain anything that sounds scientific.

Compare Timeline

Purpose: Show side-by-side how much easier and quicker this method is compared to going to the
doctor’s office.

Key Elements:

» Simple diagrams or bulleted lists for both in-home and in-office test timelines
« Eye-catching stats to highlight time saved
Strategy: Make the choice seem easy by showing convenience in a clear and visual way.

Psychology: People want to save time and hassle in their busy lives.



Tone: Simple and calm. Let the facts speak for themselves.

Testimonials (Social_Proof)

Purpose: Build trust through real feedback (will be updated as reviews come in) and let people know this
is a trusted solution.

Sections

Testimonial Placeholder

Purpose: Advise visitors that testimonials are coming soon.

Key Elements:

* Note saying, 'Please stay tuned—testimonials will be added here soon.'
Strategy: Show you're open and honest, and working on building more proof.

Psychology: Being transparent builds credibility.

Tone: Open and down-to-earth.

Media (Resource)

Purpose: Share news, updates, press mentions, and helpful resources for visitors and healthcare
partners.

Sections

Press And Updates

Purpose: Highlight important news, research, and product updates.

Key Elements:

« Latest press releases and articles

* Any media coverage or interviews

» Downloadable documents (when available)
Strategy: Keep content fresh and show momentum.

Psychology: People feel more confident in companies that are active and growing.

Tone: Professional but accessible. Make complex news easy to understand.

Mission (Brand)

Purpose: State your big vision and commitment to making cervical screening available and empowering
for all women.

Sections

Mission Statement

Purpose: Show what GyneConcepts stands for and aims to achieve.

Key Elements:

« Full mission and vision statement
» Message from the CEO, Elizabeth Klein



» Why this matters for women worldwide
Strategy: Inspire like-minded visitors (especially partners and healthcare professionals) to join the cause.

Psychology: A strong mission is magnetic for partners and trust-building for individuals.

Tone: Inspiring, passionate, and clear.

Affordability-Access (Solutions)

Purpose: Address common obstacles women face around price, culture, beliefs, and practical access to
screening.

Sections
Overcoming Barriers
Purpose: Show understanding and solutions for the real-life reasons women avoid pap smears.

Key Elements:

 Breakdown of cost, cultural and practical barriers
« Simple solutions and hope for underserved or worried women
* Facts and statistics on why change matters
Strategy: Speak to objections before they arise and prove you have women'’s real needs in mind.

Psychology: Acknowledging struggles builds rapport and increases belief in your solution.

Tone: Warm, supportive, but also straightforward so everyone feels understood.

Contact (Contact)

Purpose: Make it simple for visitors, partners, and healthcare professionals to get in touch.

Sections

Contact Info

Purpose: Provide all the ways to reach you quickly.
Key Elements:

« Easy-to-find phone number and email address
« Short, easy form to request more information
 Business address and office hours
 Assurance about privacy and respectful follow-up
Strategy: Reduce any stress about reaching out by being clear and welcoming.

Psychology: People act when they feel it's safe and easy.

Tone: Simple, friendly, and responsive.

Recommended Sections

« Company Story
* Team Profile
* Mission & Values



Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity and Simplicity
Application: Make it easy for visitors to understand what you offer within seconds of landing on the site.

Implementation: Use short, clear headlines on the homepage and product pages. Explain the purpose
in everyday language right at the top.

Principle: Trust and Comfort
Application: Show credibility through honest messaging and by addressing privacy concerns.

Implementation: Use a testimonials page, even if only as a placeholder for now. Mention studies,
regulatory steps, and care for women's needs. Add friendly photos if available.

Principle: Empowerment
Application: Help visitors feel in control and confident about using your product.

Implementation: Include patient stories, easy step-by-step visuals, and headlines about privacy, safety,
and convenience.

Content Strategy

Area: Homepage

Recommendation: Explain the one main product with a welcoming headline, key benefits, and a rotating
banner featuring your facts.

Implementation: Top of page: Product summary. Rotating banner just below. Follow with sections on
how it helps women, how to get involved, and contact options.

Area: Service/Product Pages

Recommendation: Describe the Privacy Pap Smear in plain English, including how it's different and who
it's for.

Implementation: Use a mix of short text, bulleted lists, and comparison charts. Break up content with
images.

Area: SEO Pages
Recommendation: Include phrases women may search for and explain technical points simply.

Implementation: Carefully write page titles and key page summaries using target phrases, like '‘at-home
pap smear' and 'private cervical screening'.

Conversion Optimization

Technique: Easy to Find Contact Info

Rationale: Visitors, partners, or healthcare providers will reach out when it's simple to connect.



Implementation: Keep phone number and contact form visible on every page, either in the header or
footer.

Technique: Clear Next Steps

Rationale: Women and partners need to know what to do next, especially while the product is awaiting
approval.

Implementation: Use buttons like 'Contact Us to Learn More' and simple forms where people can
register interest or ask questions.

Technique: Rotating Banner for Messaging
Rationale: Draw attention to core facts and the need for your product.

Implementation: Banner rotates with brief, big messages. Keeps the message in front of every visitor.

Priority Focus

Category: Homepage Messaging and Banner
Description: Make sure visitors instantly understand who you help and why your product matters.

Reason: First impressions are crucial, especially for a groundbreaking health product for women.

Category: SEO and Plain Language Content
Description: Write in a way women and partners will search and understand.

Reason: Speaking the same language as your audience makes you easier to find and trust.

Category: Contact and Action Options
Description: Make it easy for interested women, providers, or partners to contact you.

Reason: If it's hard to reach you, visitors will leave and not return later.

Implementation Order

1. Finalize homepage with message, rotating banner, and main sections

2. Build About, Product, Testimonials (placeholder), Media, and Mission pages
3. Set up Contact page with form, phone, email, address, and hours

4. Add approved SEO text to all main pages

5. Set up testimonials placeholder and compliance notices

6. Add stock images and placeholder logo

Risk Mitigation

No Testimonials or Social Proof
Category: Trust

Suggested Action: Clearly say more stories and testimonials are coming soon, and invite visitors to
check back.



Product not approved for US sale yet
Category: Compliance and Trust

Suggested Action: Add a visible notice that the device is still under review and not for sale, to set the
right expectations.

Slow page loads (especially with banners and images)
Category: Website Use and SEO

Suggested Action: Keep all images and banners optimized for fast loading, especially for women in
areas with slower internet.

Business Impact

Impact Level: High



