Website Blueprint

OP-86474

Location: Charlottesville, Virginia, USA
Business Type: Animal Rescue and Rehoming Services

Target Audience: Individuals and families in Virginia, North Carolina, and Maryland, primarily aged 50-80,
who own their own homes with securely fenced yards and have the financial ability to provide quality
veterinary care and diet for Shetland Sheepdogs. Also includes younger people interested in dog
adoption, volunteers, and donors. Audience values compassion, responsible pet ownership, and lifelong
support for adopted dogs.

Executive Summary

Northern Virginia Sheltie Rescue (NVSR) is a volunteer-driven organization with over 25 years of
experience, dedicated to rescuing, rehabilitating, and rehoming Shetland Sheepdogs across Virginia and
nearby states. NVSR stands out for its compassionate, thorough process—from foster-based care and
careful applicant screening to lifelong support after adoption—having successfully rehomed nearly 1,500
Shelties. As a member of the National Sheltie Rescue Association, NVSR has built trust through its
commitment to responsible pet ownership and personalized service, supported entirely by volunteers and
donations.

Primary Goals

» Rescue, rehabilitate, and rehome Shetland Sheepdogs across Virginia and surrounding states
« Provide ongoing support and advice to adopters throughout the dog's lifetime
» Promote responsible pet ownership and increase awareness of Sheltie rescue needs

Brand Values
« Compassion
» Responsibility
« Community

Competitive Advantages

 Over 25 years of volunteer-driven experience in Sheltie rescue
» Nearly 1,500 dogs successfully rehomed
» Proud membership in the National Sheltie Rescue Association



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #24527a
Secondary #faf2ee
Accent #e6b55b

Rationale: The primary navy blue feels trustworthy and calming, which reassures adopters and donors.
The soft off-white makes the site easy to read for older visitors and gives a clean look. The golden accent
brings warmth that feels inviting, friendly, and welcoming, just like a Sheltie.

Typography
Heading Font: Merriweather
Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css?family=Merriweather:700,900&family;=Open+Sans:4
00,700&display;=swap

Imagery Style

Use bright, heartwarming photos of Shelties outdoors in Virginia landscapes, with happy families or
volunteers. Focus on natural moments—dogs relaxing, playing, or enjoying life. Images should be clear,
not cluttered, with dogs' faces and eyes easy to see to build an emotional connection.

Overall Aesthetic

Warm, welcoming, and genuine. Prioritize simplicity so visitors can find what they need easily. Create a
feeling of hope and trust, so people know you're caring and approachable.

Theme Style

Modern but homey. Clean lines and plenty of white space keep things simple and peaceful. Blocks and
tiles help divide information, with cheerful touches from golden and navy details.

Layout Approach

Start with one large photo at the top. Below, use simple tiled sections: Available Dogs, How to Adopt, and
Rehome Your Sheltie. Each tile has a nice photo and a short intro. Keep sections short and easy to scan,
with big buttons for contact. Make sure text is large enough for older readers.



Regional Recommended

« Outdoor images that reflect Virginia's scenery (mountains, forests, backyards)
* Dogs with families in home settings that could be urban, suburban, or rural
» Seasonal photos (autumn leaves, spring grass) for familiarity

Regional Avoid

 Images of desert or southwestern landscapes
* Slick, overly corporate or urban city visuals
« Cold or dark color schemes



Requirements & Features

Homepage Layout

Description: Use a large, heartwarming photo at the top of the homepage, followed by simple tiles
linking to main sections: Available Dogs, How to Adopt, and Rehoming Your Sheltie. Keep the design
clean and easy to read.

Validation: Homepage shows a single main image and three easy-to-see tiles (with photos and brief
descriptions) linking to main pages.

Contact Options

Description: Feature a simple contact form, phone number, and main rescue email on the Contact page.
Let people know you do not have a public shelter building. Show clear hours (9am-5pm, 7 days a week).

Validation: Contact page includes a contact form, correct email, phone number, and explains that visits
are not possible.

Dog Listings
Description: Create an easy-to-update page to showcase Shelties available for adoption, including a
recent updated date. Show engaging photos, names, and short descriptions of each dog.

Validation: Page lists available dogs, has a recent update date, and provides a photo and summary for
each dog.

Adoption Information

Description: Provide an easy-to-follow explanation of the adoption process with step-by-step
instructions and a link to the online application form. Use accordion sections for readability.

Validation: Page shows steps in the adoption process and has a clear link to apply online.

Photo Use

Description: Use real photos provided by NVSR, focusing on Shelties outdoors in Virginia settings.
Avoid generic stock photos. Place most engaging images on pages where they support the message.

Validation: Majority of website images feature Shelties, volunteers, or NVSR-related scenes.

Website Speed and Clarity

Description: Make sure pages load quickly and text is easy to read, especially for visitors in the 50-80
age group. Avoid too much scrolling or tiny text.

Validation: Website loads in a few seconds, with simple menus and large, clear text.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Make a strong first impression for Northern Virginia Sheltie Rescue (NVSR), help visitors
understand what the group does, and guide people quickly to adopt, support, or learn more.

Sections
Hero

Purpose: Introduce NVSR with a warm, heartfelt welcome and a striking image that captures the spirit of
Shelties and the outdoors.

Key Elements:
« A large inviting photo of two Shelties outdoors, as requested
* Business name (NVSR) and slogan—'Giving Shelties a New Leash on Life Since 1999'
« Brief, engaging sentence explaining what NVSR does—rescue, rehabilitate, and rehome Shelties
« Menu at the top with links to key pages

Strategy: Capture attention using a beautiful real-life photo, a clear message, and a simple menu that
leads to key pages like 'Available Dogs,' 'How to Adopt,' and 'Rehoming Help.'

Psychology: Older adults and dog lovers form quick connections with visuals and heartfelt stories. Using
real images and warm words fosters trust and belonging.

Tone: Speak gently and warmly, use welcoming language, and keep sentences short and caring.

Cta Block

Purpose: Make it easy for visitors to take the next step—whether that's viewing adoptable Shelties,
learning about the adoption process, seeking rehoming help, or contacting NVSR.

Key Elements:
« Three large, simple tiles with a photo and short intro for:
* Available Dogs
« How to Adopt a Sheltie
* Rehoming Your Sheltie
« Each tile has a button for the next step (‘Meet the Dogs,' 'Learn How to Adopt,' 'Get Rehoming
Help")
* Quick contact details (phone, email) and social media buttons
* Featured testimonial or heartwarming story from a successful adoption
* NVSR’s time-tested experience and volunteer-driven approach mentioned near the buttons

Strategy: Make next steps clear with big buttons and short, inviting descriptions. Reassure visitors by
sharing real success stories and making it easy to reach out.

Psychology: Most people feel more confident to act when instructions are simple and the organization
feels caring and experienced. Real stories motivate action.

Tone: Positive, clear, and supportive. Show empathy for both adopters and people surrendering pets.

Other Pages ()



Recommended Sections

« Company Story
* Team Profile
* Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Visual Clarity and Emotional Appeal

Application: Use large, real photos of Shelties in loving homes and outdoors. Keep the main menu and
key buttons easy to find and the design uncluttered.

Implementation: Show a heartwarming dog photo at the top of the site. Place clear, bold links or buttons
for the three main options (Available Dogs, How to Adopt, Rehoming).

Principle: Trust and Reassurance

Application: Clearly display NVSR's long-standing experience and community connection. Use
testimonials and photos showing happy adopted dogs and families.

Implementation: Add a section that mentions 25 years of rescue work and 1,500+ dogs rehomed. Use a
few positive stories or quotes from previous adopters.

Content Strategy

Area: Homepage

Recommendation: Focus on a welcoming, concise introduction. Use one powerful image and short,
friendly text for main sections.

Implementation: Place a single large photo and brief introductions with clickable tiles to Available Dogs,
Adoption, and Rehoming pages.

Area: Adoption and Rehoming Info

Recommendation: Break down detailed steps into smaller, easy-to-follow sections. Use headlines,
checklists, and accordions to help people of all ages.

Implementation: Present adoption and rehoming process one step at a time with short text and
open/close sections for details.

Area: Stories and Testimonials

Recommendation: Show positive stories and photos of successful adoptions to inspire trust and
communicate results.

Implementation: Include sections with real stories and photos (even short quotes) on the homepage or
About page.

Conversion Optimization

Technique: Clear Calls to Action

Rationale: People should always know what to do next, whether it's applying to adopt, contacting the
rescue, or asking about rehoming.

Implementation: Buttons with texts like 'Meet Our Dogs," '‘Apply to Adopt,' and 'Contact Us' placed on
every main section.



Technique: Easy Forms and Shortcuts

Rationale: Fewer steps make it easier for people to reach out, improving the number of people who start
the process.

Implementation: Simple contact form; adoption form links go directly to the application; reduce required
fields to essentials.

Priority Focus

Category: Showcasing Available Dogs

Description: Make it very easy and inviting for people to see which Shelties are available and how to
start the adoption process.

Reason: This is the business’s main service and the biggest driver for new adopters and supporters.

Category: Clarity and Ease for Older Visitors
Description: Keep everything easy to find and read, with large, clean text and clear buttons.

Reason: Most adopters, donors, and volunteers are aged 50-80, who may appreciate straightforward
navigation and design.

Implementation Order

1. Homepage layout and main image

2. Create Available Dogs page

3. Add How to Adopt and Rehoming pages with step-by-step info
4. Build Contact page with form, email, and phone

5. Place local photos and stories throughout pages

6. Test for easy reading and quick loading

Risk Mitigation

Visitor Confusion About Physical Location
Category: Communication

Suggested Action: Clearly state that Shelties are kept in foster homes, not a public shelter, and explain
how visits work.

Missed Inquiries Due to Email or Form Errors
Category: Technical

Suggested Action: Test the contact form and email links before launch. Confirm messages are reliably
delivered to staff.

Negative Impact from Outdated Content

Category: Operations



Suggested Action: Add a visible 'Last updated' date to dog listings and regularly review main info pages
for updates.

Business Impact

Impact Level: High



