Website Blueprint

OP-86206

Location: Dandridge, Jefferson County, Tennessee, USA
Business Type: Self-Storage Facility (Home Services)

Target Audience: Individuals, families, and businesses in Dandridge, Jefferson County, and surrounding
areas seeking secure, convenient storage or parking accommodations for personal belongings, campers,
RVs, trailers, and moving needs. Includes military personnel, local residents, and those requiring flexible
access.

Executive Summary

Dandridge Mini Storage is a new, secure, family owned and operated storage facility in Dandridge,
Tennessee offering climate-controlled and non-climate units, as well as parking for campers, RVs, and
trailers, all accessible 24/7. With over 25 years of experience in the storage industry, they set themselves
apart from competitors through no admin fees, included insurance, a built-in lock on every unit, annual
price locks, and a convenient location. Their strong reputation, customer-focused features, and special
military discounts make them an ideal choice for local individuals, families, and businesses seeking
flexible, safe storage solutions.

Primary Goals

« Establish a strong online presence for a new, state-of-the-art storage facility
« Drive online rentals and inquiries for storage units and parking spaces
« Highlight unique selling points and special offers to attract local customers

Brand Values

« Security and reliability
» Family ownership and personalized service
« Convenience and accessibility

Competitive Advantages

« 25 years of experience in the storage industry
« State-of-the-art facility with built-in locks and 24/7 access
* No admin fees and unit price locked for a year from rental date



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #15396¢
Secondary i
Accent #ffb100

Rationale: We chose a strong blue as the main color to show trust and security, which are most important
for a storage business. White is used to keep everything fresh and easy to read. Gold-orange is used for
buttons and highlights to attract attention to special offers and actions like 'Rent Now' without being too
aggressive.

Typography
Heading Font: Montserrat
Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css2?family=Montserrat:wght@700&family;=Open+Sans:
wght@400&display;=swap

Imagery Style

Photos will show clean storage units, safe parking areas, and a friendly, family-owned feel. Images
should include smiling people loading or unloading items, clear signs, and easy drive-up access. Local
Dandridge backgrounds and seasonal shots (like sunny days) should be used to keep it welcoming.

Overall Aesthetic
The website will look clean, organized, and friendly. We want the site to feel open, safe, and simple to

use for all kinds of customers. Trust, helpfulness, and convenience are the main feelings the site should
give.

Theme Style
A bright, inviting style with fresh blue and white as the base. Gold-orange will highlight important actions

and deals. Shapes and lines will be simple, without too many fancy decorations, to keep things
professional.

Layout Approach



Use clear sections with large headings. Main services and discounts are easy to find right away. Contact
details, offers for military, and the option to rent or learn more are always close to the top. The design will
make sure everything can be easily updated or swapped as the facility adds new photos later.

Regional Recommended

» Use images and language that show family values, trust, and community.
» Show real people using the facility, not just pictures of buildings.
» Keep the look straightforward to connect with local residents, businesses, and military.

Regional Avoid

« Do not use dark or heavy colors that can make the site feel cold or closed off.
* Avoid fancy scripts or hard-to-read fonts.
» Do not use crowded layouts or too many images that distract from the main message.



Requirements & Features

Core Content

Description: Clearly show what the business offers as soon as people visit the website, including
storage units, parking, and moving help.

Validation: The homepage quickly explains services offered with easy-to-read text and images.

Contact and Location

Description: Make the phone number, email address, and facility address easy to find on every page.

Validation: Contact information appears in the website header or footer and on a contact page.

Special Offers

Description: Show the Military Discount and 1-year price lock offer on the homepage.

Validation: Offers are visible above the page fold or in a highlighted section.

Online Rental Link

Description: Add a link on the homepage for people to rent units online once ready.

Validation: Clear button or link says 'Rent a Unit' or similar and takes visitors to the rental system.

Unit Pricing Page

Description: List all unit sizes, monthly prices, built-in lock info, and insurance details on a clear service
page.
Validation: A page shows all units, prices, facility features, and included insurance.

Testimonials

Description: Add a testimonials page for future customer reviews.

Validation: A testimonials page with space for customer quotes and names is ready.

Hours of Operation

Description: Show 'Open 24/7' clearly on the homepage and in the site footer.

Validation: Home and footer both show 'Open 24/7'

Photos and Video

Description: Allow for changing out stock photos and add a video link (e.g., YouTube) with instructions
for online rental when ready.

Validation: Photos can be updated by the business owner; home page can display a YouTube video
link.



Mobile Readiness

Description: Make sure the site works well on phones and tablets for convenience on the go.

Validation: Site loads correctly and looks good on common mobile devices.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Help visitors quickly understand what Dandridge Mini Storage offers, build trust, and guide
them to rent a unit or contact you.

Sections
Hero

Purpose: Make sure everyone who lands on the site knows right away that you provide secure,
easy-to-access storage and parking in Dandridge, Tennessee.

Key Elements:
« Large photo of the facility or a friendly, welcoming image
* Simple headline such as 'Secure Self-Storage in Dandridge, TN'
« Brief statement about 24/7 access and local, family-operated service
* Your address and phone number easy to spot right away
« Button that says 'Rent a Unit Now' (links to Storage Commander or main rental portal when ready)

Strategy: Keep it clear and focused with one main button guiding people to rent a storage unit or contact
you. Let them see your special offers up front.

Psychology: Visitors want to feel their belongings are safe and that you're a trusted, local provider.
Highlight your family business roots, 25 years in the industry, and hassle-free process.

Tone: Friendly, reassuring, and helpful. Avoid pushy language—focus on trust, convenience, and local
commitment.
Cta Block

Purpose: Encourage people to take action, like renting a storage unit, claiming a military discount, or
calling for help.

Key Elements:

* Big, easy-to-click button with words like 'Reserve Your Storage Space' or 'Get Started'

« Simple list of reasons to act now: military discount, unit price locked for a year, easy online rental
* Quick summary of how easy it is to rent or get in touch

* Mention of 24/7 access and no hidden fees

Strategy: Place buttons and action steps in more than one spot, so they're always nearby as people
scroll. Use clear words for each step.

Psychology: People need to feel it's simple and risk-free to reach out. Removing worries (like hidden fees
or unclear pricing) makes them more likely to act.

Tone: Inviting, confident, and honest. Make it easy for people to say yes.

Storage (Service)

Purpose: Show all storage options, highlight sizes, pricing, features, and make it easy for visitors to rent
a unit or get more information.

Sections

Overview



Purpose: Explain the types of storage units (climate-controlled and standard), highlight security features
and 24/7 access.

Key Elements:

« List of available unit sizes: 5x10, 10x10, 10x20 (with simple descriptions on what fits in each size)
* Table or clear list with monthly prices for each option

* Note that all prices include a built-in lock and $2,500 insurance

« Short bullet points on key features: climate control, easy access, secure facility, built-in locks

» Mention that insurance is automatically included

Strategy: Break details into clear sections so visitors can compare options at a glance. Add another
button to rent online.

Psychology: People want to quickly see what's available, the price, and what makes it safe and
convenient.

Tone: Clear and straight to the point with helpful hints for choosing a unit.

Moving Help (Service)

Purpose: Explain how Dandridge Mini Storage can help with moving needs, such as storage during
moves or parking for trucks and trailers.

Sections

Moving Options

Purpose: Show options for those moving or needing parking for campers, RVs, or trailers.
Key Elements:

* List of parking spaces and who they're for: campers, RVSs, trailers

« Price for parking ($85 per month), stress free parking with easy access
« Highlights: wide driveways, easy maneuvering, well-lit for security

« Details on 24/7 access and convenient location by main roads

Strategy: Simple chart or bullet list showing moving/parking options and pricing, plus another 'Reserve
Now' button.

Psychology: Moving is stressful. Make it clear that storage and parking here are easy, secure, and
flexible.

Tone: Helpful, calming, solution-focused.

Testimonials (Info)

Purpose: Build trust by sharing real feedback from happy customers, showing that your facility is safe,
friendly, and dependable.

Sections

Customer Reviews

Purpose: Showcase comments and reviews from people who have used the storage or parking services.
Key Elements:

* Quotes from customers about your helpful staff, easy access, clean facility, and good value
« Optional photo or name initials for realness



« Short intro inviting new customers to leave their own review

Strategy: Highlight stories about great experiences, safety, and support to make new visitors feel
confident.

Psychology: People trust what others say more than what a business says about itself.

Tone: Warm, genuine, and community-oriented.

Contact (Info)

Purpose: Give visitors every way to get in touch, find your facility, and start renting a unit or parking spot.

Sections

Contact Info

Purpose: Make it easy to call, email, or visit.
Key Elements:

* Phone number: 865-804-3300
« Email: dandridgeministorage@gmail.com
» Address: 795 Killion RD Dandridge, TN 37725
« Simple form to send a message (name, email, question)
» Map with your location clearly marked
* Open 24/7 hours note
Strategy: Have a clear, easy-to-complete contact form and repeat phone number in multiple spots.

Psychology: People want fast responses and to know you are real and reachable.

Tone: Welcoming, responsive, and straightforward.

Recommended Sections

e Company Story
* Team Profile
» Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity and trust
Application: Make important details like security, access hours, and location easy to find on every page.

Implementation: Use large, readable headings and simple bullet points on the homepage and service
pages so visitors know exactly what you offer and why they should trust you.

Principle: Simple flow
Application: Help visitors decide fast and make it easy to act.

Implementation: Put a clear 'Rent a Unit' button on the homepage, and keep forms and directions short
and to the point.

Principle: Social proof
Application: Show testimonials from other customers to build trust.

Implementation: Reserve a page or section for real customer comments and update as reviews are
received.

Content Strategy

Area: Homepage

Recommendation: Tell visitors right away that you are family-owned, have 25 years of experience, and
are open 24/7.

Implementation: Write a short, warm welcome, list your years in business, and include main services
with a brief explanation.

Area: Service Pages

Recommendation: Give details about storage options, parking, prices, and what makes you different
like included locks and insurance.

Implementation: Create three clear service pages—one each for general storage, climate options, and
parking—and list all sizes and monthly prices clearly.

Area: Special Offers Section
Recommendation: Display special deals and discounts in a spot that stands out and is easy to see.

Implementation: Add a colored box or banner on the homepage with military discount and 1-year price
lock promise.

Conversion Optimization

Technique: Strong call to action

Rationale: People are most likely to take action if it's easy and obvious what to do next.



Implementation: Have a big, eye-catching button on the homepage that says ‘Rent a Unit' or 'Reserve
Your Space'.

Technique: Quick contact options
Rationale: Some customers want to call or email first—make it quick.

Implementation: Put the phone number and email at the top of every page and on a contact page with a
simple contact form.

Technique: Show reasons to choose you
Rationale: People compare their options, so highlight what makes you special.

Implementation: List features like no admin fees, built-in locks, and included insurance in a highlight box
or checklist above the fold.

Priority Focus

Category: Online rental setup
Description: Add the online rental button and link as soon as possible, so customers can rent quickly.

Reason: This is what most customers will look for first.

Category: Clear pricing and features
Description: Make sure all prices, unit sizes, and included features are plainly shown.

Reason: Avoids confusion and shows transparency, which builds customer trust.

Category: Contact info and offers
Description: Keep your phone, email, address, and any discounts always easy to find.

Reason: Helps people take the next step and makes your business feel welcoming.

Implementation Order

. Show main services and local benefits on the homepage

. Display contact options at the top and bottom of every page

. Add and highlight special offers

. Set up clear service pages with unit sizes, prices, and included features
. Include easy-to-find 'Rent a Unit' button (activate when ready)

. Add testimonials page

. Ensure photos and video instructions are ready to be updated
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. Test and confirm mobile user experience

Risk Mitigation

Confusing navigation or hidden information



Category: Usability

Suggested Action: Always keep key services, prices, and contact options just one click from the
homepage.

Outdated or irrelevant photos
Category: Branding

Suggested Action: Swap placeholder or old photos with new pictures after construction and paving are
finished.

Missing rental link at launch
Category: Operations

Suggested Action: Publish a big 'Coming Soon' or 'Check Back to Rent Online' message if the online
rental isn't ready yet.

Business Impact

Impact Level: High



