
Website Blueprint

OP-85846

Location: Waipahu, HI, USA

Business Type: Real Estate Agency

Target Audience: Property owners, long-term renters, vacation renters, buyers and sellers interested in
real estate in Hawai'i; includes individuals and families seeking property management, sales, or rental
services, both local residents and out-of-state clients with an interest in Hawai'i real estate.

Executive Summary

OP-85846 is a well-established real estate agency based in Waipahu, Hawai'i, offering sales, rentals,
and property management services for both long-term and vacation needs. The business stands out for
its award-winning property management, professional hands-on service, and deep local experience,
serving buyers, sellers, and renters from Hawai'i and beyond. The website will feature rotating banners
and image galleries to highlight the scenic beauty of local properties and reinforce OP-85846's reputation
for trustworthy, personal service.

Primary Goals

• Increase visibility and attract new clients for real estate sales

• Expand property management portfolio for both long-term and vacation rentals

• Provide professional real estate services to buyers and sellers in Hawai'i

Brand Values

• Professionalism

• Local expertise

• Client-focused service

Competitive Advantages

• Award-winning property management (National Association of Residential Property Manager
award, #1 in property management recognition)

• Extensive experience in Hawai'i real estate since 1997

• Personalized, professional service for buyers and sellers



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #168aad

Secondary #ffd166

Accent #43aa8b

Rationale: The main color is a vibrant blue, reflecting the ocean and sky in Hawai'i, which helps the site
feel welcoming and local. The secondary color is a warm sunny yellow, showing friendliness and
positivity. The accent is a calming green, representing lush landscapes and trust. Together, these colors
make the site feel inviting and unique to Hawaii, while staying professional for real estate clients.

Typography

Heading Font: Montserrat

Body Font: Lato

Google Fonts Url: https://fonts.googleapis.com/css2?family=Lato:wght@400;700&family;=Montserrat:wg
ht@700&display;=swap

Imagery Style

Bright, high-quality photos with natural light showing real Hawaiian scenery and properties; mix drone
shots, sunsets, and spacious rooms. Use gallery and banner settings to show off properties and
landscapes, as well as award and badge images for credibility.

Overall Aesthetic

Clean, sunny, and relaxed—lots of space for featured services and property photos. Mix local Hawaiian
touches with a professional look for buyers, renters, and owners.

Theme Style

Modern island style, combining classic real estate feel with tropical touches. Use soft edges, gentle
shadows, and smooth transitions on banners and galleries.

Layout Approach

Simple to navigate, with clear sections for property management, vacation rentals, and sales. Highlight
featured properties in rotating banners. Use galleries for visual impact. Include call-to-action buttons and



easy access to contact details.

Regional Recommended

• Use images of ocean views, local scenery, and Hawaiian sunsets

• Show award badges and Realtor icons

• Highlight properties with outdoor spaces

• Add a touch of island style in colors and details

Regional Avoid

• Avoid dark, heavy colors

• Don’t use generic stock photos unrelated to Hawaii

• Skip busy or cluttered layouts

• Avoid fonts that are hard to read or too fancy



Requirements & Features

Homepage Design

Description: Clearly show what the business offers—sales, property management, and vacation
rentals—right on the homepage so visitors quickly understand the services provided.

Validation: Visitors should see all main services within 5 seconds of landing on the homepage.

Rotating Banner

Description: Add the rotating banner with the best images and video clip (from 1:28 to end, as the owner
requested) to visually highlight vacation rentals and the Hawai'i lifestyle.

Validation: Rotating banner loads properly with 3-5 high quality images and the selected video clip.

Gallery

Description: Create property photo galleries for vacation rentals and properties for sale or rent, using
the uploaded images provided by the owner.

Validation: Gallery displays at least 10 high-quality photos and allows easy viewing on desktop and
mobile.

Contact Form

Description: Add a simple and easy-to-find contact form on the Contact page for inquiries, including
options for phone, email, and in-person visits as provided.

Validation: Form is visible, easy to use, and all contact details are correct.

Property Management Page

Description: Devote a separate page to property management services, outlining what makes the
service unique and including the rental application PDF as a simple download.

Validation: Page clearly lists main services, unique points, and has a working download link.

About Page

Description: Add an 'About' page to share the owner’s background, awards, and local Hawai'i
experience to build trust with site visitors.

Validation: Visitors can read about experience, awards, and get a sense of local knowledge.

Business Icons Integration

Description: Include business icons (NARPM, Epro, MLS, Realtor, Equal Opportunity, appfolio), as
requested by the owner, on the website to show professionalism and association memberships.

Validation: Relevant business icons are displayed clearly and neatly.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Welcome visitors, showcase your business, and quickly explain what makes you unique as a
real estate agency in Hawai'i.

Sections

Hero

Purpose: The first thing visitors see should grab their attention and show the beauty of Hawai'i real
estate. Briefly introduce your agency and highlight your experience.

Key Elements:

• Rotating banner featuring select images of properties and local views

• Short video clip showing the end of your video (from 1:28), as background

• Logo image

• Slogan: 'Live under Hawai'i Skyline with debihawaii'

• Awards and recognition badges

Strategy: Make visitors feel welcome and highlight why your agency stands out, setting up trust right from
their first impression.

Psychology: Showcase local photos and your hands-on experience to connect emotionally and build
credibility. People want to work with someone they trust and who understands their needs.

Tone: Friendly, professional, trustworthy, welcoming. Use clear language and make visitors feel at ease.

Cta Block

Purpose: Encourage visitors to take action—like asking for a free consultation or exploring available
properties.

Key Elements:

• Button to contact you (Call, Email, Visit in Person)

• Free consultation offer

• Easy-to-find menu at the top for key pages

• Business icons such as NARPM, Epro, MLS, Realtor, Equal Opportunity, appfolio

Strategy: Remove barriers so visitors can easily reach out, get in touch, or browse services. Make
actions clear and simple.

Psychology: People want a clear next step. Offering something free (like a consultation) lowers hesitation
and builds trust.

Tone: Direct, inviting, transparent. Make actions easy and stress-free for visitors.

Property Management (Service)

Purpose: Show property management services for both long-term and vacation rentals, with details for
owners and renters.

Sections

Introduction

Purpose: Explain how you help owners and renters with hands-on property management in Hawai'i.



Key Elements:

• Quick summary of services

• Photos of managed properties

• Highlight of awards and experience

Strategy: Use testimonials or owner quotes to help new clients feel safe and valued.

Psychology: People looking to trust their property want reassurance and proof of good management.

Tone: Reassuring, knowledgeable, professional.

Rental Application

Purpose: Let renters easily access and download your Rental Application PDF.

Key Elements:

• Clear download button for the rental application

• Instructions for submitting applications

Strategy: Make it easy for renters to apply and for owners to see a smooth process.

Psychology: Clear steps and easy downloads reduce frustration and stress.

Tone: Simple, friendly, helpful.

Cta Block

Purpose: Get owners and renters to reach out or start their rental process.

Key Elements:

• Contact options

• Free consultation offer

• Button to book a call or appointment

Strategy: Encourage immediate action, offer support and answers.

Psychology: People want answers fast and confidence in your help.

Tone: Direct and supportive.

Vacation Rentals (Service)

Purpose: Promote vacation rental properties with attractive photos and details for both renters and
owners.

Sections

Rotating Banner

Purpose: Showcase top vacation properties and local scenery through an eye-catching rotating banner.

Key Elements:

• Rotating banner with select vacation rental images

• Short text describing vacation rental experience

Strategy: Use visual impact to spark interest and get visitors to browse properties.

Psychology: People shopping for vacation rentals want to see real pictures and feel inspired.

Tone: Inviting, lively, positive.

Gallery



Purpose: Let visitors see a full gallery of vacation rental properties.

Key Elements:

• Gallery with up to 30 property images

• Descriptions for each property

Strategy: Give renters confidence by showing real properties, making it easy to compare and find the
right place.

Psychology: Seeing many options helps visitors feel empowered and excited.

Tone: Clear, engaging, descriptive.

Cta Block

Purpose: Get visitors to request more info or book their vacation rental.

Key Elements:

• Contact options (call, email)

• Button to check availability

Strategy: Push visitors toward booking or asking for more information.

Psychology: Making action easy leads to more bookings.

Tone: Friendly and action-oriented.

Sales (Service)

Purpose: Highlight your services as an experienced sales agent, helping buyers and sellers in Hawai'i.

Sections

Introduction

Purpose: Let buyers and sellers know you are a recognized, award-winning professional.

Key Elements:

• Short summary of real estate sales services

• Photos of past sales

• Awards and professional memberships

Strategy: Give proof of success, build trust for buying and selling in the local market.

Psychology: People want to see local expertise and proven track record.

Tone: Confident, positive, supportive.

Cta Block

Purpose: Get buyers and sellers to ask about listings or request a sales consultation.

Key Elements:

• Easy contact buttons

• Free sales consultation offer

Strategy: Make the process feel easy and safe to start.

Psychology: Clear next steps help clients take action.

Tone: Encouraging, clear, friendly.



About (Profile)

Purpose: Share your personal story, experience, awards, and what makes your agency trustworthy.

Sections

Biography

Purpose: Let people get to know you, your story, and your dedication to Hawai'i real estate.

Key Elements:

• Personal photo

• Timeline or summary of your career since 1970

• Brief description of your approach: hands-on, boots-on-the-ground, trustworthy, good
communication

Strategy: Build a personal connection, show authenticity and local knowledge.

Psychology: People want to know and trust the person or team helping them.

Tone: Warm, honest, professional.

Awards And Memberships

Purpose: Highlight your certifications, awards, and affiliations (like NARPM, Epro, MLS, Realtor).

Key Elements:

• Icons and badge images

• Short descriptions

Strategy: Boost credibility and make clients feel safe choosing you.

Psychology: Proof of expertise reduces risk for clients.

Tone: Positive, reliable, reassuring.

Contact (Contact)

Purpose: Make it easy for anyone to reach you for questions or appointments.

Sections

Contact Options

Purpose: List all the ways clients can contact you.

Key Elements:

• Phone number

• Email address

• Office address

• Hours of operation (Monday-Friday 9:00-5:00, Sat-Sun by appointment)

Strategy: Remove confusion by displaying all contact details clearly.

Psychology: Easy contact increases trust and leads to more inquiries.

Tone: Clear, simple, inviting.

Map And Visit

Purpose: Show your physical location so visitors can plan a visit.

Key Elements:



• Map showing office location

Strategy: Encourage in-person visits

Psychology: Local presence reassures clients.

Tone: Helpful, straightforward.

Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: First impressions

Application: Welcome visitors with bright images, a warm greeting like 'Aloha', and very clear service
offerings.

Implementation: Put a strong headline, a short introduction, and big service buttons at the top of the
homepage.

Principle: Simplicity and Clarity

Application: Keep the main menu and layout easy to follow so visitors can quickly find rentals, sales,
property management, and contact info.

Implementation: Limit menu items to main topics and avoid clutter; give each service its own page.

Principle: Trust and Credibility

Application: Show awards, certifications, and local experience to make visitors trust your services.

Implementation: Add a section for awards and member icons on the About or homepage, use
testimonials if available.

Content Strategy

Area: Service Descriptions

Recommendation: Explain each service in simple, friendly language and make it clear how people
benefit.

Implementation: Write one short paragraph per service focusing on what makes it special in Hawai'i.

Area: Visual Content

Recommendation: Use real property photos and video to showcase beautiful locations and well-kept
homes.

Implementation: Build photo galleries for listings and highlight best visuals in the rotating banner.

Area: Calls to Action

Recommendation: Prompt visitors to contact you, apply for rentals, or view listings with clear, strong
messages.

Implementation: Add clear buttons like 'Contact Us', 'See Rentals', and 'Apply Now' at the end of service
sections.

Conversion Optimization

Technique: Make contact easy everywhere

Rationale: People are more likely to reach out if it's easy during browsing.



Implementation: Show phone number and email at the top and bottom of every page, plus quick
'Contact' buttons.

Technique: Highlight free consultation offer

Rationale: A free offer encourages more people to get in touch without feeling pressure.

Implementation: Feature 'Free Consultation' in a banner or homepage section with a contact link.

Technique: Simple rental application download

Rationale: Makes it easy for interested renters to take action right away.

Implementation: Place a button for the rental application on the Property Management page.

Priority Focus

Category: Service Clarity and Highlight

Description: Display main services and what makes you unique on homepage and service pages.

Reason: So visitors can quickly understand how you can help them, which builds trust and interest.

Category: Visual Appeal

Description: Use the best local property images and video in banners and galleries.

Reason: To attract renters, buyers, and sellers by showing the beauty and professionalism of your
listings.

Category: Easy Contact and Action Steps

Description: Contact form, phone, and application download are easy to find throughout the site.

Reason: This leads to more calls, emails, and applications from visitors.

Implementation Order

1. Clarify homepage messaging and add strong service highlights

2. Build and test main service pages (Property Management, Vacation Rentals, Sales)

3. Add rotating banner with images and video clip

4. Build photo gallery with submitted property photos

5. Set up contact form and make contact information easy to find

6. Add About page with background, awards, and icons

7. Test for mobile friendliness and site speed

Risk Mitigation

Site load speed with large photos and banners

Category: Performance



Suggested Action: Make sure images are resized for web use and consider lazy loading so pages open
fast.

Complex or hard-to-use gallery and forms

Category: User Experience

Suggested Action: Test galleries and forms on phone and computer to make sure they are simple and
quick for everyone.

Video slowing down homepage

Category: Performance

Suggested Action: Use a short video clip optimized for quick loading or offer it as a play option instead
of auto-play.

Business Impact

Impact Level: High


