Website Blueprint

OP-82165

Location: San Fernando Valley, California, USA
Business Type: Political Campaign (State Senate Candidate)

Target Audience: Voters residing in California State Senate District 20, specifically those in Burbank and
the San Fernando Valley. Demographics include families, working professionals, community college
stakeholders, and individuals concerned with public safety, education, and affordable living.
Psychographics focus on civic-minded, community-oriented individuals seeking positive change and
nostalgic for the 'glory days' of the Valley.

Executive Summary

Dr. Roberto LaCarra's campaign for California State Senate District 20 is focused on restoring the San
Fernando Valley to its 'glory days' by prioritizing safe neighborhoods, quality public schools, and
affordable living for families and working professionals. Unlike other campaigns, Dr. LaCarra stands out
for his decades of direct experience as an educator, probation officer, and community mentor, offering a
personal understanding of the challenges and dreams of Valley residents. The campaign’s online
presence highlights these strengths, builds local trust, and encourages voter involvement by using an
easy-to-navigate website and engaging photo galleries.

Primary Goals

» Promote Dr. LaCarra's candidacy for California State Senate District 20
« Engage and mobilize voters in the San Fernando Valley and Burbank

« Communicate key campaign issues: safe communities, support for public schools and community
colleges, and affordable living

Brand Values

« Community Service
 Educational Advocacy
* Public Safety

« Affordability

* Cultural Pluralism

Competitive Advantages

» Deep local roots: Born in Van Nuys, raised in the East San Fernando Valley
« Personal narrative tied to the 'glory days' of the Valley
 Focus on core community issues relevant to local voters



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #143865
Secondary #E6B800

Accent - #DB2226

Rationale: The main color is a strong blue, which communicates trust and stability—important qualities
for a political candidate. The gold-yellow color is used to highlight important sections and reflects warmth
and optimism for the community. The red adds energy and urgency, great for calls to action or important
points. These colors also feel familiar and patriotic, which aligns with the candidate's story and vision.

Typography
Heading Font: Roboto Slab
Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css2?family=Open+Sans:wght@400;700&family;=Robot
o+Slab:wght@700&display;=swap

Imagery Style

Use clear, welcoming photos that show the candidate with family, community members, and in everyday
local settings in the San Fernando Valley. Highlight images that capture positive moments, pride in
service, and local life. For the gallery, arrange photos in simple, organized rows so people can easily
browse, using real community and campaign moments rather than stock photos.

Overall Aesthetic

The website should feel trustworthy, optimistic, and focused on community. The look should be clean,
with lots of open space, using real photos from the area and a simple, honest design that makes the
candidate approachable. There should be a warm and familiar feeling, reminding visitors of the 'glory
days' theme.

Theme Style

Classic and professional, with a modern, local touch. Use clear sections and blocks of color to organize
information. Incorporate subtle references to Valley history or local landmarks through photos and
section headers, but avoid clutter. Keep the message front and center.



Layout Approach

Use a clear and straightforward layout with large photos at the top, easy navigation at the top and
bottom, and clearly marked calls to action. Feature the Gallery in a dedicated section on the homepage
S0 visitors can see campaign and community highlights right away. Make it simple for visitors to find each
page and know what to do on every section. Prioritize readability—no small or distracting elements.

Regional Recommended

» Show local landmarks like Valley colleges or parks in background images.
« Highlight community events in image galleries.
* Use colors that feel familiar to California (blue, gold, and touches of red).

Regional Avoid

« Stay away from colors or symbols associated with other political groups.
» Don't use dark, heavy styles that feel negative or threatening.
« Avoid generic or out-of-area stock photos that feel artificial.



Requirements & Features

Homepage

Description: Create a homepage that highlights Dr. Roberto LaCarra, his story, core campaign priorities,
and vision for the San Fernando Valley. Feature uploaded family and veteran images. Include campaign
slogan and brief biography.

Validation: Homepage displays candidate's name, slogan, summary, priorities, and gallery photos.

Gallery

Description: Set up a gallery page using the provided images and documents. Focus on family, veteran,
and campaign-related visuals to create a strong emotional connection.

Validation: Gallery page displays 5-30 campaign photos, including family, veteran, and
community-focused images.

Service Pages

Description: Build three pages: Priorities, State Senate District 20, and Get Involved. Highlight Dr.
LaCarra's advocacy on public safety, education, and affordable living. Priorities page uses 'priorities.pdf’
image. State Senate District 20 page includes district map and link. Get Involved page includes basic
contact form.

Validation: Three service pages are present with clear descriptions, relevant uploaded documents, and
appropriate images.

Contact Page

Description: Add contact information: email, Instagram, and Facebook usernames (no icons or links).
Hours: Monday—Friday 9am-5pm, Saturday—Sunday closed. Display contact pdf content if provided.

Validation: Contact page shows correct email, social usernames (not clickable), and business hours.

Get Involved Form

Description: Include a simple contact form on the Get Involved page for prospective volunteers or
supporters. Do not place this form on the Contact page.

Validation: Get Involved page has a contact form. Contact page does NOT have a form.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Welcome visitors, introduce Dr. Roberto LaCarra, and share his story, values, and vision for the
San Fernando Valley and State Senate District 20.

Sections
Hero

Purpose: Make a strong first impression by showing Dr. LaCarra, his campaign slogan, and making it
immediately clear what the site is about.

Key Elements:
« Large, friendly photo of Dr. LaCarra
* Slogan: 'Returning the valley back to its glory days.'
« Short intro about Dr. LaCarra’s campaign focus
« Clear and simple menu at the top for easy site navigation

Strategy: Give voters a quick way to feel a personal connection with Dr. LaCarra and show what he
stands for, inviting them to keep exploring.

Psychology: People decide quickly if they relate to a candidate, so leading with a positive, personal
image and relatable story can create trust.

Tone: Use a warm, community-focused tone. Speak directly to Valley families and professionals in an
uplifting, sincere way.

Cta Block

Purpose: Ask visitors to get involved in the campaign right away.

Key Elements:

« Button leading to the 'Get Involved' page

» Simple message inviting folks to support, volunteer, or connect

« Brief reminder of campaign values (community, safety, affordability)
Strategy: Make it very easy for visitors to take action while they're most interested.

Psychology: Direct invitations make people more likely to take the next step, especially when there's a
clear reason (like helping their community).

Tone: Keep it clear, encouraging, and personal—use phrases like 'Join us' or 'Help make our Valley
better.'

Other Pages ()

Recommended Sections

« Company Story
* Team Profile
* Mission & Values



Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity and Trust
Application: Show the candidate's story and values upfront to build trust with visitors.

Implementation: Use concise language, real images of Dr. LaCarra and his family, and a clear
campaign narrative on the homepage.

Principle: Easy Navigation
Application: Make pages and information simple to find for all local voters.

Implementation: Keep main menu straightforward: Home, Priorities, District Map, Get Involved, Contact
Us.

Principle: Emotional Connection
Application: Use personal photos and stories to help voters relate to the candidate.

Implementation: Feature gallery images and highlight family and veteran backgrounds to create a
sense of shared experience.

Content Strategy

Area: Homepage
Recommendation: Focus on Dr. LaCarra's journey, campaign vision, and local roots.

Implementation: Rewrite biography and about page content for clarity; feature top priorities and
campaign slogan.

Area: Gallery
Recommendation: Showcase images that portray family, community, and service.

Implementation: Select from uploaded images, avoid generic stock photos, keep gallery organized by
theme.

Area: Service/lssues Pages
Recommendation: Make priorities and district information easy to understand.

Implementation: Detail public safety, education, and affordable living issues using everyday language;
add district map and PDF link.

Area: Get Involved
Recommendation: Encourage community participation.

Implementation: Use a simple contact form for people interested in volunteering or getting updates.

Conversion Optimization

Technique: Clear Get Involved Form



Rationale: Makes it easy for supporters to reach out and participate.

Implementation: Place a basic form on the Get Involved page; request minimal information (name,
email, interest).

Technique: Contact Information Visibility
Rationale: Ensures voters know how to connect with the campaign.

Implementation: Show email and social usernames (not links) in an obvious location on Contact Us
page.

Technique: Gallery Engagement
Rationale: Personal images build emotional ties and encourage trust.

Implementation: Feature campaign, family, and veteran-themed images in an easily clickable gallery.

Priority Focus

Category: Homepage and Gallery
Description: First impression for voters, builds credibility and connects emotionally.

Reason: Most visitors will make their decision based on what they see and feel in the first few seconds.

Category: Get Involved Page
Description: Direct channel for supporters and volunteers to connect.

Reason: Growing the campaign requires easy options for local people to participate.

Category: Service/lssues Pages
Description: Showcases what the campaign stands for and who it serves.

Reason: Clear priorities help voters relate to the candidate and make informed choices.

Implementation Order

1. Homepage

2. Gallery

3. Servicellssues Pages

4. Get Involved Page with Form
5. Contact Page

Risk Mitigation
Lack of Website Clarity

Category: Content

Suggested Action: Rewrite and simplify content to focus on candidate’s story and campaign vision.



Overcomplicating Forms
Category: Get Involved

Suggested Action: Keep involvement form short and simple to avoid discouraging participant sign-up.

Missing Local Focus
Category: Visuals

Suggested Action: Use images and stories directly tied to the San Fernando Valley community and
campaign.

Business Impact

Impact Level: High



