
Website Blueprint

OP-85086

Location: East Meadow, New York, USA

Business Type: Full-Service Catering Company

Target Audience: Individuals and organizations seeking catering services for events ranging from
barbecues to weddings, including both corporate and residential clients. Target audience spans from
Manhattan to Montauk, New York, and includes event planners, families, businesses, and anyone
looking for comprehensive event catering solutions. Demographics include adults aged 25-65, middle to
upper income, with a focus on those valuing convenience, quality, and full-service event management.

Executive Summary

Dream Street Caterers is a family-owned, full-service catering company with over 40 years of experience
serving events of all sizes across the New York area. What sets them apart is their personal
touch—clients work directly with the owners from start to finish, and their team manages every detail
from menu planning to cleanup. Their focus on high-quality service, customizable menus, and seamless
event management makes them a top choice for both personal and corporate events.

Primary Goals

• Enhance online presence and visibility across the New York region

• Attract new catering clients for both corporate and residential events

• Showcase full-service capabilities and event expertise to differentiate from competitors

Brand Values

• Family-owned and operated tradition

• Impeccable service and professionalism

• Comprehensive, full-service event solutions

Competitive Advantages

• Over 40 years of experience in the catering industry

• Family-owned and operated with a personal touch

• Full-service offering from menu creation to event cleanup, including decor and setup



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #48613d

Secondary #f6f5ec

Accent #b79253

Rationale: The green color suggests freshness and quality, which connects with food and catering. The
soft cream color keeps the site light and welcoming, making it easy to read and browse. The gold accent
adds a touch of elegance, which is well suited for the range of events, from barbecues to weddings.

Typography

Heading Font: Montserrat

Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css?family=Montserrat:700,400&family;=Open+Sans:400
,600&display;=swap

Imagery Style

Use bright, welcoming photos that show off real events, buffet spreads, and happy guests. Feature both
family gatherings and corporate events to attract all types of customers. Keep images clear and high
quality so food and table setups look fresh and appealing. Use both provided images and professional
stock photos where needed.

Overall Aesthetic

Clean, warm, and elegant. The site should feel open, friendly, and easy to trust—like inviting someone
into your home or a well-run event space.

Theme Style

Full-service and versatile. Focus on showing that you handle everything from setup to clean up. Use
simple, easy-to-follow sections for each service, with buttons that invite people to get a menu or ask for a
quote.

Layout Approach



Keep pages organized with clear menu options at the top, contact details easy to find, and big calls to
action on each page. Make good use of the Gallery feature with a dedicated page for event and food
photos. Service pages should use sections with friendly headlines and short paragraphs, plus
eye-catching photos. Make sure everything looks good on phones and tablets as well as computers.

Regional Recommended

• Showcase New York and Long Island venues in photos

• Highlight local foods and traditions when possible

• Use language that works for both city and suburban clients

Regional Avoid

• Avoid busy or cluttered designs

• Do not use colors that are too bright and overpowering (like bright orange or neon tones)

• Do not feature imagery that feels too casual or does not reflect the quality of service



Requirements & Features

Homepage Setup

Description: Create a homepage that clearly shows the catering services, displays the logo, and
highlights the main benefits and offers.

Validation: Homepage shows logo, main services, unique selling points, and 'no obligation consultation'
offer in the first screen.

Gallery Page

Description: Include a stand-alone gallery page that uses all uploaded images to showcase past events,
food, and setups.

Validation: Gallery page is linked from menu and includes 5-30 business-related images.

Service Pages

Description: Create three main service pages: Bereavement Packages, Dream BBQ’s, and Specialty/By
Tray Menus, each with all relevant menus included.

Validation: Each service page features full menu lists, clear descriptions, and easy ordering instructions.

Contact Form

Description: Add a simple contact form with phone, email, and appointment option. Make it easy for
visitors to reach out for quotes or consultations.

Validation: Contact form is easy to find, works, and includes required fields (name, email, phone,
message).

Search Engine Optimization

Description: Update all website pages with keywords related to catering services, events, and local
areas.

Validation: Website shows up in local search for catering terms; menus and pages include relevant
phrases.

Social Links Integration

Description: Display Facebook and Instagram links so customers can follow or contact the business via
social media.

Validation: Clickable Facebook and Instagram buttons or links on homepage and contact page.

Business Hours Display

Description: Show business hours and availability clearly, including phone support seven days a week
from 9am to 9pm.

Validation: Business hours are easy to see on homepage and contact page.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Introduce Dream Street Caterers, show what makes them the right choice for all types of
events, and make it easy for people to take the next step.

Sections

Hero

Purpose: Grab attention right away and show visitors they are in the right place for event catering.

Key Elements:

• Business name and logo shown clearly

• Main message about full-service catering

• Slogan: 'Let’s us turn your dreams into realities'

• Photo showcasing a beautiful catered event or food display

• Short line about serving from Manhattan to Montauk

• Button to contact you for a no-obligation consultation

Strategy: Show what you do best, who you serve, and offer something helpful (free consultation) to
encourage people to reach out.

Psychology: People quickly decide if a business feels right for their needs. Making it welcoming and clear
builds trust and helps them act faster.

Tone: Friendly, confident, warm, and reassuring. Speak directly to someone planning an important event
and put them at ease.

Cta Block

Purpose: Encourage visitors to take action, like requesting a quote or consultation.

Key Elements:

• Simple, clear offer for a no-obligation consultation

• Phone number and email written out and clickable

• Short sentence explaining the benefits of reaching out

• Highlight of family-owned, 40 years of experience, and full-service support

• Easy-to-spot button to contact you

Strategy: Remove any reasons for hesitation by showing how easy and low-pressure it is to start the
conversation.

Psychology: People feel more comfortable reaching out when they know what will happen and see real
people behind the business.

Tone: Simple, direct, and warm. Focus on making people feel comfortable about getting in touch with
you.

Bereavement Packages (Information)

Purpose: Support families and groups during tough times by making it easy to order comforting, inclusive
catering for funerals and memorials.

Sections



Overview

Purpose: Show care and understanding for what families are going through and briefly explain these
special packages.

Key Elements:

• Gentle, understanding headline

• Short introduction showing empathy

• Benefits of easy ordering and inclusive options

Strategy: Make it as painless as possible to learn about and order catering for these situations.

Psychology: People are looking for support and simplicity when planning a funeral or memorial.

Tone: Gentle, compassionate, and clear.

Menus List

Purpose: List out the bereavement menus in a way that’s easy to read and compare.

Key Elements:

• Menu names and clear descriptions

• Pricing info if possible

• Photos of menu items (if available)

• Button to contact for questions or ordering

Strategy: Give all details someone might need so they can act quickly during a stressful time.

Psychology: Clear choices help reduce overwhelm when people are making tough decisions.

Tone: Respectful and straightforward.

Dream Bbqs (Information)

Purpose: Showcase all-inclusive BBQ packages for homes, events, and business gatherings.

Sections

Overview

Purpose: Explain what makes Dream BBQ’s special for any occasion.

Key Elements:

• Inviting headline

• Short intro about full service BBQ where you need it

• Mention events served: homes, businesses, fundraisers, more

Strategy: Highlight convenience and flexibility for groups of any size.

Psychology: People want stress-free, crowd-pleasing food for their event.

Tone: Fun, upbeat, and reassuring. Emphasize ease and excitement.

Menus List

Purpose: Show the 4 BBQ menus from your business.

Key Elements:

• Clear listing of each BBQ menu

• Description of what's included

• Beautiful, appetizing photos



• Button to request a quote or book a BBQ

Strategy: Help people see how easy it is to host a memorable BBQ.

Psychology: Seeing mouth-watering choices makes people more likely to get in touch.

Tone: Energetic, appetizing, and friendly.

Specialty Event Bytray Menus (Information)

Purpose: Show popular specialty menus like cold buffets, cocktail parties, breakfast, brunch, and
by-the-tray options.

Sections

Overview

Purpose: Explain how your menus work for all types of parties and gatherings.

Key Elements:

• Short welcoming headline

• Description of menu flexibility and custom options

• Who these menus are good for (families, businesses, groups)

Strategy: Show variety and the option to mix and match for any event.

Psychology: People want customization and options for their parties.

Tone: Upbeat, inviting, and clear.

Menus List

Purpose: List each specialty menu so people can see their options.

Key Elements:

• Names and descriptions for each menu

• Photos where possible

• Button to contact for details or to order

Strategy: Help customers see how you can make any event unique and memorable.

Psychology: Seeing all the choices builds excitement to plan a special event.

Tone: Positive, energetic, and helpful.

Gallery (Visual)

Purpose: Showcase real photos of events and food so people see your quality and style.

Sections

Main Gallery

Purpose: Let people browse a mix of food, event setups, and behind-the-scenes images.

Key Elements:

• Easy to view large photos

• Captions describing each photo (event type, menu featured, etc.)

• Option to share images on social media

• Button to book or inquire about your own event



Strategy: Use visual proof to build trust and spark ideas for customers’ own events.

Psychology: People are drawn to businesses that look professional, appealing, and real.

Tone: Let the images speak for themselves with short and welcoming captions.

Contact (Contact)

Purpose: Make it quick and easy for people to reach you in the way they prefer.

Sections

Contact Info

Purpose: List all main ways to connect with you, including location and hours.

Key Elements:

• Phone number (clickable from mobile)

• Email address (clickable link)

• Physical address and map

• Social media icons

• Short sentence welcoming calls, emails, or appointments

• Display hours: Available by phone 9am–9pm every day

Strategy: Remove any confusion—customers can always reach out the way that suits them.

Psychology: People are more likely to contact a business that feels open and available.

Tone: Clear, inviting, and friendly.

Contact Form

Purpose: Let visitors send a message directly from the page.

Key Elements:

• Simple contact form (name, email, phone, message)

• Clear explanation that you’ll respond quickly

• Note about privacy of their information

Strategy: People feel safer about reaching out and know what to expect.

Psychology: Visitors prefer forms that look straightforward and easy.

Tone: Reassuring, polite, and straightforward.

Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values



Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity and First Impressions

Application: Make sure visitors see what you offer right away; show your services above the fold with
your logo and slogan.

Implementation: Put main catering services and contact options at the very top of your homepage.

Principle: Trust through Personal Touch

Application: Show photos of real events and the team, include family-owned details, and emphasize
personal service.

Implementation: Use gallery images and add business story sections to build confidence.

Principle: Easy Actions

Application: Give clear steps so visitors know how to contact you or book a consultation.

Implementation: Add contact buttons and short forms near each service and at the top of every page.

Content Strategy

Area: Menu and Service Details

Recommendation: Show each menu and service with easy-to-read descriptions and downloadable
options.

Implementation: Use content from uploaded PDFs to list menu items on each service page.

Area: Local Focus

Recommendation: Mention cities and areas served to appeal to local clients.

Implementation: Include 'Manhattan to Montauk' and nearby towns in page content and titles.

Area: Special Offers

Recommendation: Highlight your 'no obligation consultation' offer on homepage and service pages.

Implementation: Add banners or icons showing available offers for easy visibility.

Conversion Optimization

Technique: Easy-to-Find Contact Form

Rationale: Most visitors want quick answers or quotes; a contact form boosts inquiries.

Implementation: Place simple contact forms or buttons on every main page and near menus.

Technique: Social Proof

Rationale: Showing real photos and family-run details makes people feel comfortable booking.

Implementation: Feature event photos and add testimonials if available.



Technique: Clear Call to Action

Rationale: Directing people to book a consultation or get a quote increases leads.

Implementation: Use 'Request a Quote' or 'Book Now' buttons next to each service.

Priority Focus

Category: Gallery Page

Description: Showcase your event photos and setups for visual impact.

Reason: People choose caterers based on appealing images and examples.

Category: Homepage

Description: Make website visitors understand your services and offers instantly.

Reason: A strong homepage converts visitors into clients faster.

Category: Service Pages

Description: List menus and unique selling points for main services right away.

Reason: Easy access to menu options helps clients make decisions.

Implementation Order

1. Homepage Setup

2. Service Pages

3. Gallery Page

4. Contact Form

5. Search Engine Optimization

6. Social Links Integration

7. Business Hours Display

Risk Mitigation

Confusing Navigation

Category: Usability

Suggested Action: Keep menu simple, group services clearly, and avoid hidden sections.

Missing Local Details

Category: SEO & Localization

Suggested Action: Include location info for every service page and in gallery captions.

Slow Loading Images

Category: Performance



Suggested Action: Use web-optimized images and limit unnecessary large files.

Business Impact

Impact Level: High


