Website Blueprint

OP-85994

Location: United States (primarily Ohio, Michigan, North Carolina, South Carolina, Tennessee,
Mississippi, Alabama, Georgia, Kentucky; serves all 48 states)

Business Type: Foreign Labor Consulting Agency (H-2A Visa Specialist)

Target Audience: Agricultural employers in the United States, including vegetable farmers, fruit farmers,
flower growers, tree farms, greenhouses, and all types of agricultural businesses seeking seasonal or
temporary non-migrant labor solutions. Audience includes both small family-owned farms and large-scale
agricultural enterprises, typically business owners and HR managers seeking compliance, reliability, and
efficiency in labor sourcing.

Executive Summary

Farm Aid H-2A is a trusted foreign labor consulting agency with 13 years of experience helping
agricultural employers across 46 states secure legal, seasonal workers through the H-2A visa program.
The business stands out for its year-round support, expert guidance through every step of the federal
process, and its ability to serve both small family farms and large agricultural companies. Clients value
Farm Aid H-2A's commitment to compliance, efficiency, and up-to-date knowledge of regulations, making
them a reliable partner in a competitive industry.

Primary Goals

« Streamline and manage the H-2A visa process for agricultural employers
« Ensure full compliance with Department of Labor and USCIS regulations
« Provide reliable, legal, and efficient seasonal labor solutions to support agricultural productivity

Brand Values

* Professionalism and integrity in all client interactions
 Transparency and accuracy throughout the visa process
« Commitment to supporting the sustainability and resilience of American agriculture

Competitive Advantages

« 13 years of specialized experience in H-2A visa consulting
« Year-round service with proactive updates on regulatory changes
« Ability to serve both small and large employers across 46+ states with a proven track record



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #2E7D32
Secondary - #1976D2
Accent #FFC107

Rationale: Green is used as the main color to represent agriculture, growth, and reliability, which
connects strongly with farmers and agricultural businesses. Blue is added as a secondary color to
establish trust and professionalism, appealing to business owners and HR managers needing
dependable service. Yellow is used as an accent to bring attention to important information and actions,
like the 'Book Appointment' button or special offers, which makes the site more engaging without feeling
too busy.

Typography
Heading Font: Roboto Slab
Body Font: Open Sans

Google Fonts Url:
https://fonts.googleapis.com/css?family=Roboto+Slab:700|Open+Sans:400,600&display;=swap

Imagery Style

Use welcoming, bright stock images showing American farms, fields, greenhouses, and workers at
harvest to create a sense of reliability and everyday life on the farm. Images should look realistic and
modern, showing all types of agriculture and a variety of farm sizes. Avoid staged, overly dramatic
photos—choose images with natural light that feel warm and positive.

Overall Aesthetic

Professional, honest, and friendly. The website should be clean, modern, and easy to use, with clear
information and a calm look that reassures visitors. Main actions like requesting appointments or viewing
services should stand out, but never look pushy.

Theme Style

Simple and trustworthy. Easy navigation, clear sections, and soft edges to create an inviting but
businesslike look. All main buttons and featured offers should be easy to spot but not aggressive.



Layout Approach

Keep layouts straightforward. Use large banners at the top to show main services and special offers with
the rotating banner feature. Show the appointment request and contact form clearly on the home page.
Gallery images should be grouped by theme (types of farms, staff at work, US agricultural scenes) for
credibility. Main menu should be at the top with easy links to Services, Gallery, Appointment, and
Contact.

Regional Recommended

» Green and blue colors are widely appealing to Midwest and Southern farm audiences.

* Images of crops, fields, and hands-on farm work reflect the values of customers in Ohio, Michigan,
Carolinas, and the Southeast.

« Friendly, plain fonts and simple contact options make the site feel familiar and approachable.

Regional Avoid

« Avoid very bright or neon colors, which may feel unprofessional in agricultural regions.
* Avoid cityscape imagery or technology-focused themes that do not match rural audiences.

« Avoid fancy fonts and complicated menu layouts that might confuse visitors who prefer simple
navigation.



Requirements & Features

Homepage Rotating Banner

Description: Feature a rotating banner on the homepage using professional stock images that represent
agricultural businesses, farms, and seasonal work. These images should reflect both small family farms
and larger agricultural operations.

Validation: Rotating banner displays at least 3 images and can be updated as needed.

Homepage Gallery

Description: Showcase a photo gallery on the homepage using professional stock images that present
the labor process, the consultation team, and the types of agricultural employers served. All gallery
content should match the look and feel of the rotating banner.

Validation: Gallery contains 5-10 images and is easy to browse on computers and mobile phones.

Appointment Request Integration

Description: Allow customers to request appointments for legal services and consultations directly
through the website. Display appointment availability clearly (Monday to Friday 9am-5pm, Saturday
9am-1pm). Disable bookings for Sundays and major holidays.

Validation: Customers can submit a request for a specific time slot; confirmation page or message
appears after submission.

Basic Contact Form

Description: Add a simple contact form on the Contact page so potential customers can easily get in
touch by providing their name, email, phone, and inquiry details.

Validation: Form is visible, works on all devices, and sends messages to the provided email address.

Homepage Highlight Offer

Description: Prominently display the offer of 'free and friendly consultation' at the top of the homepage
to attract first-time visitors.

Validation: Offer is clearly visible without scrolling, and links to either the Appointment Request or
Contact Form.

Clear Service Descriptions

Description: Feature an overview on the homepage and services pages showing exactly what the
agency does: help with filing Department of Labor and USCIS forms, arrange embassy appointments,
and travel support. Use plain language and break complex steps into clear points.

Validation: Service steps are listed in plain language and easy to follow for first-time visitors.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Welcome agricultural business owners and HR managers, quickly explain what Farm Aid H-2A
does, and guide them to get in touch for a free consultation.

Sections
Hero

Purpose: Capture attention with a clear message about helping farms with legal seasonal labor solutions
using the H-2A visa process, using professional farm-related images.

Key Elements:

« Eye-catching professional farm photo or stock image

» Headline: Simple explanation of H-2A labor consulting

» Short summary about helping agricultural businesses

« Free and friendly consultation offer

« Rotating banner with changing images and key messages

Strategy: Offer a free consultation and make it easy to contact you with visible buttons and simple
explanations.

Psychology: Builds immediate trust with clear wording and professional images, reduces worry for those
who need labor help and want someone experienced to handle the complicated process.

Tone: Use welcoming, straight-to-the-point language that reassures and informs. Highlight experience,
reliability, and understanding of local farm needs.
Cta Block

Purpose: Direct visitors to schedule an appointment or request more information, encourage quick
action.

Key Elements:

« Large button to request an appointment
« Mention of free and friendly consultation
* Phone number and email shown clearly
« Short line inviting questions
Strategy: Make it as easy as possible to contact you right away, reducing delays and confusion.

Psychology: Removes barriers for busy farm owners who want fast, reliable service without extra hassle.

Tone: Encouraging and approachable. Invite people to take the next step easily and confidently.

Service 1 (Service)

Purpose: Educate visitors about who qualifies for the H-2A program and the specific requirements for
farms and agricultural employers.

Sections
Requirements Overview

Purpose: List clear requirements for using the H-2A program to help visitors know if they qualify.



Key Elements:

« Simple checklist of requirements
« Short explanation of key points
« Examples of who qualifies
« Contact button for questions
Strategy: Help users see themselves as eligible and prompt contact if they’re unsure.

Psychology: Removes fear and confusion about government paperwork, making it feel reachable.

Tone: Direct, reassuring, and clear. Make the requirements sound manageable and not overwhelming.

Service 2 (Service)

Purpose: Showcase Farm Aid H-2A’s commitment to making the H-2A labor process simple, trustworthy,
and supportive for American farms.

Sections
Mission And Benefits

Purpose: Share the company’s values and how they guide farms step-by-step, with a focus on integrity
and support.

Key Elements:

* Short mission statement
* List of ways the process is simplified
* Benefits to employers
« Highlight of protecting both employer and worker
Strategy: Build trust by demonstrating values and making users feel supported.

Psychology: Addresses worries about legal compliance and makes users feel they're in good hands.

Tone: Friendly, knowledgeable, and supportive. Highlight reliability and personal service.

Service 3 (Service)

Purpose: Explain the full range of help offered by Farm Aid H-2A for getting and keeping reliable
seasonal workers through legal visas.

Sections

Solution Overview

Purpose: Describe the foreign labor consulting service from start to finish, stressing reliability and ease.
Key Elements:

* Plain explanation of the H-2A process
« Steps Farm Aid H-2A handles for the client
« What makes the service unique (year-round support, up-to-date knowledge, serves all states)
* Call to action for more details
Strategy: Show how everything is handled for them, making it easy to decide to reach out.
Psychology: Eases stress by presenting a clear, worry-free path to filling seasonal jobs.

Tone: Calm, confident, and positive. Emphasize personal attention and smooth process.



Gallery (Gallery)

Purpose: Show images related to agriculture, farms, and the type of work supported through the H-2A
visa process, helping visitors connect visually.

Sections
Image Gallery

Purpose: Highlight a day in the life of a farm, different types of crops, and hard-working agricultural
workers using authentic stock photos.

Key Elements:

« Carefully selected farm and labor photos
« Captions explaining what each photo shows (optional)
* Gallery arranged to match main audience needs
Strategy: Builds trust with professionalism and shows understanding of the farming world.

Psychology: People trust businesses that look professional and reflect their reality.

Tone: Simple and direct—let the photos tell the story. Use positive captions where needed.

Contact (Contact)

Purpose: Allow users to easily get in touch for consultations, questions, or to request services directly.

Sections

Contact Form

Purpose: Gather basic details from people interested in services or a free consultation.
Key Elements:

 Simple contact form (name, phone, email, best time to reach you, message box)
« Clear promise: Quick response during business hours
* Direct phone number and email listed above the form
Strategy: Make reaching out quick and stress-free, encouraging inquiries from farms of all sizes.

Psychology: Removes hesitation for people who want to talk to a real person and want a fast answer.

Tone: Warm and inviting. Promise fast replies and friendly service.

Appointment Request
Purpose: Let people schedule their consultation or legal service appointment quickly and easily online.
Key Elements:

* Online calendar showing available hours
« Options for consultation or legal service appointment
« List of available times (Monday—Friday 9am—-5pm, Saturday 9am-1pm)
« Clear instructions for submitting a request
Strategy: Reduces planning barriers and allows the business to collect qualified leads fast.

Psychology: Saves time for busy farm owners, making it simple to book without back-and-forth.

Tone: Straightforward and helpful. Make it clear that the booking is quick and easy.



Recommended Sections

e Company Story
* Team Profile
* Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Make it obvious what you do

Application: Show who you help and what you do right at the top of every page so visitors do not have
to search to find out if this service fits them.

Implementation: Place a headline on the homepage such as 'Foreign Labor Consulting for U.S. Farms
— H-2A Specialist,' followed by a short line explaining the main service.

Principle: Build trust quickly

Application: Let visitors know you have over 13 years of experience and work year-round to keep up
with regulations. Show that you work with both small and large farms.

Implementation: Add a trust section on the homepage, such as a row of simple icons or statements like
'Serving for 13 years,' 'Works in 46 states,' and 'Updates you on regulation changes."'

Principle: Reduce hesitation and make next steps simple

Application: Offer a single, easy way for people to get started without needing to know all the details
first.

Implementation: Add a big 'Request Free Consultation' button that takes visitors straight to the
appointment request or contact form.

Content Strategy

Area: Homepage

Recommendation: Use language that clearly answers who you help and how. List the main steps you
handle for clients.

Implementation: Write the main service steps as a checklist, and highlight the benefit of hassle-free
compliance for employers.

Area: Service pages
Recommendation: Explain each service step-by-step. Keep paragraphs short and use simple terms.

Implementation: Break down each phase (Department of Labor forms, USCIS, Embassy appointments)
into clear sections with plain language.

Area: Gallery and Banner

Recommendation: Show real-life scenarios with images of farm work and consultations that reflect your
audience.

Implementation: Use images of working farms, consulting meetings, and both owners and workers in
action — select stock images that closely match American ag life.

Conversion Optimization

Technique: Display a clear call-to-action on every page



Rationale: Busy business owners and HR managers want fast answers and a clear path to act. This
removes friction and encourages them to reach out.

Implementation: Put 'Request Free Consultation' or 'Contact Us Today' buttons in visible spots —
especially near the rotating banner, in the page top, and again at the bottom of each page.

Technique: Build trust with experience and coverage stats
Rationale: Showing years of experience and the number of states served quickly builds confidence.

Implementation: Show this as a short note or graphic on the homepage such as 'Serving U.S. farms for
13 years across 46 states.'

Priority Focus

Category: Homepage Engagement
Description: Make it immediately clear what you do, who you help, and how to get started.

Reason: If visitors aren't sure what service is offered or how to contact you, they will leave quickly.

Category: Clear Service Breakdown
Description: Break complicated processes into easy-to-understand steps for farmers and HR staff.

Reason: Most visitors are too busy for legal details—plain language steps encourage them to request
help.

Category: Easy Contact Methods

Description: Make it easy for employers to request a consultation or ask a question with a simple form
or appointment tool.

Reason: The faster and easier it is to reach you, the more likely they are to act.

Implementation Order

. Homepage Rotating Banner setup with stock images
. Homepage Gallery setup with matching stock images
. Display 'Free and friendly consultation' offer on homepage

1
2
3
4. Set up Appointment Request feature with correct hours
5. Set up Basic Contact Form on Contact page

6

. Add easy-to-read content and service breakdowns to homepage and services pages

Risk Mitigation

Unclear or missing business purpose
Category: Messaging

Suggested Action: Repeat who you serve and what you do on key pages and use simple, direct
language.



Difficult contact process
Category: Conversions

Suggested Action: Test all forms and booking tools regularly to make sure they work on phones and
computers.

Inadequate visual alignment with target audience
Category: Brand/Image

Suggested Action: Use stock images that show American agriculture and typical clients (farmers, HR
staff), not generic business or international images.

Business Impact

Impact Level: High



