Website Blueprint

OP-85878

Location: Key West, FL, USA
Business Type: Private Boat Charter and Guided Tours

Target Audience: Families, tourists, and adventure seekers from all over the world; individuals seeking
private, personalized boating experiences including dolphin watching, snorkeling, sandbar cruises,
sunset tours, and harbor tours. Psychographics: people interested in nature, marine life, relaxation, and
unique local experiences.

Executive Summary

OP-85878 offers private boat charters and guided tours in Key West, Florida, with a focus on
personalized experiences such as dolphin watching, snorkeling, sandbar cruises, and sunset tours. With
25 years of local captain experience, a certified sailing instructor, and the unique offering of being able to
ordain marriages at sea, OP-85878 stands out by providing safe, memorable trips for families and
travelers seeking local knowledge and one-of-a-kind adventures. Their top services are highlighted
through captivating images, rotating banners, and an easy-to-use contact form on their modern website.

Primary Goals

« Enhance online presence to attract new customers
« Highlight unique boating and snorkeling experiences
» Promote special offers such as military discounts

Brand Values

* Expertise and local knowledge
* Personalized customer experience
« Safety and professionalism

Competitive Advantages

« 25 years of local experience as a charter captain
« 100-ton master captain with ASA Sailing Instructor certification

« Ability to provide guided tours both above and below the water, including swimming with guests
and showing shipwrecks and reefs



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #2B7TFA4
Secondary #48C2AE
Accent #F8C548

Rationale: The main color is a deep blue-green that reminds people of clear Key West waters and gives a
sense of trust and relaxation. The secondary color is a lighter aqua that feels refreshing and fun, perfect
for boat tours and outdoor adventures. The bright gold accent highlights calls to action and important
information, bringing energy without being overwhelming.

Typography
Heading Font: Montserrat
Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css?family=Montserrat:700,400&family;=Open+Sans:400
,600&display;=swap

Imagery Style
Use large, bright photos showing families and small groups enjoying clear blue water, sandbars,

dolphins, sunsets, and the boat experience. Show people both relaxing and having fun in and around the
water to connect with tourists and families.

Overall Aesthetic

The site should feel welcoming, casual, and adventurous. Use clean layouts with lots of white space, big
pictures, and short, friendly text so people feel relaxed and excited for their trip.

Theme Style

Coastal, tropical, and friendly, with a focus on outdoor fun and nature. Include touches that feel local to
Key West, like nautical icons or subtle wave patterns.

Layout Approach

Use simple layouts with clear sections. Home page features a large rotating banner to show key tours
and sunset scenes. Use galleries to show real trip highlights and guest experiences. Important calls to



action, like booking or contact forms, should stand out using the accent color. Make navigation easy so
families and travelers of any age can find info quickly.

Regional Recommended

« Photos of clear Key West water and sunsets
* Images showing local sea life like dolphins

* Relaxed beach or boat attire

* Sunny, bright presentation

* Nautical or island touches

Regional Avoid

« Dark or cold colors

 Formal or stiff fonts

« Busy or cluttered pages

« Stock images that don't match the real local look
 Anything that feels corporate or not friendly



Requirements & Features

Rotating Banner

Description: Set up a rotating banner on the home page to show the top services: Sandbar Cruise,
Dolphin Snorkeling & Watching, and Sunset Cruise. Use bright, high-quality photos to get attention and
highlight what makes each service special.

Validation: Rotating banner displays three main services with eye-catching photos and short
descriptions. Banner is easy to see and works on phones.

Gallery

Description: Create three different photo galleries for Sandbar Cruises, Dolphin & Snorkeling Tours, and
Sunset Cruises with 5-30 images in each. Galleries should show happy guests, wildlife, and beautiful
locations.

Validation: Photo galleries are easy to view on all devices, photos are grouped by tour type, and images
load quickly.

Contact Form

Description: Add a simple contact form called 'Check our Availability' to the Contact page. Fields include
name, phone number, email, party size (up to 6), date selection with calendar, and a message box. Form
sends messages to inffo@marinersreservefl.com.

Validation: Form is easy to find and fill out. Works on computers and phones. Confirmation message is
shown after submitting.

Home Page Content

Description: Clearly describe the business, top services, captain’s experience, and unique offerings like
marriage ceremonies at sea. Show special offers like the military discount at the top of the page.

Validation: Visitors can find main services, what makes the business unique, and any special offers
within the first few seconds.

Page Load Speed

Description: Make pages load faster by using tools to shrink photo sizes without lowering quality and
avoid too many plugins.

Validation: All pages take 3 seconds or less to load on phones and computers.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Welcome visitors, show off what makes your boat tours special, and encourage people to book
or get in touch.

Sections

Hero

Purpose: Grab attention right away, highlight the experience of a private Key West boat tour.
Key Elements:

« Beautiful rotating banner with lively images from tours (dolphin watching, snorkeling, sunset views)
« Catchy tagline: '25 Years in Paradise!
* Quick message showing you offer relaxing, personal boat trips for families and adventurers

Strategy: Make it clear that your tours are private, personal, and fun. Use eye-catching photos and a
prominent button to contact you or check dates.

Psychology: People love seeing themselves on a memorable trip. Showing real scenes from your tours
builds excitement and trust.

Tone: Friendly, welcoming, and confident. Focus on your expertise and the fun memories guests will
create.

Cta Block

Purpose: Encourage bookings by making it easy for guests to reach out or check availability.

Key Elements:

 Easy-to-spot button to contact you or book now
* 'Check our Availability' form link/button
« Highlight your military discount and any special offers

Strategy: Use direct, positive language like 'Plan Your Adventure' or 'Reserve Your Cruise Today.'
Feature your 25 years local experience and offers.

Psychology: People want to feel secure and special when making plans. Showing long experience and
clear offers reduces hesitation.

Tone: Clear, positive, and reassuring. Show you’re happy to help, and keep things simple.

About (Info)

Purpose: Let visitors get to know Captain Jeff, feel confident in his expertise, and trust they're in good
hands.

Sections

About Story

Purpose: Share your background and passion for guiding tours in Key West.

Key Elements:

* Personal photo or portrait
« Short story about Captain Jeff's 25 years as a local charter captain



« Mention of special skills: 100-ton master captain license, ASA instructor, local knowledge
« Highlight unique touches: guided snorkeling, can ordain marriages at sea
Strategy: Connect emotionally to guests. Make Captain Jeff feel approachable and trustworthy.

Psychology: People want to trust the captain they’re spending the day with. Sharing your experience and
friendliness builds comfort.

Tone: Warm, humble, and professional. Let your personality come through.

Sandbar Cruise (Service)

Purpose: Showcase the Sandbar Cruise and why it's special, making customers want to book.

Sections

Service Highlight

Purpose: Paint a clear picture of the experience on a sandbar cruise.
Key Elements:

* Inviting description of the sandbars and local wildlife

« Details: drinks provided, food guests can bring, trip options (combine with dolphin watching or
snorkeling)

« Mention that packages can be customized for 4 or 6 hours
* Beautiful gallery or photo section highlighting sandbar scenery
Strategy: Use detailed descriptions and real photos to let visitors imagine themselves there.

Psychology: Visitors want to know what to expect. Appealing imagery and specifics help them visualize
the fun.

Tone: Excited, casual, and picturing the guest's enjoyment.

Snorkeling (Service)

Purpose: Entice guests to choose the snorkeling trip by showing its unique value and fun.

Sections

Service Highlight

Purpose: Highlight underwater wonders and ease for all skill levels.
Key Elements:

« Description of snorkeling locations: reefs, shipwrecks, sandbars

« What's included: quality gear, safety equipment, guided above and below water

« Details of dolphin viewing—year-round

* Photo gallery showing underwater adventures
Strategy: Make trip effortless and safe, focus on seeing dolphins and learning from an expert guide.
Psychology: People want fun, new experiences, but also safety and friendly guidance.

Tone: Assuring, enthusiastic, encouraging for families and first timers.

Sunset Cruise (Service)



Purpose: Make the sunset cruise sound unforgettable, especially for couples and small groups.

Sections

Service Highlight

Purpose: Describe the beauty and romance of Key West at sunset.
Key Elements:

« Details about route: harbor, local sightseeing, history
« Option to combine with sandbar or snorkeling trips
« Special mention: can ordain marriages at sea during cruise
« Stunning sunset image gallery
Strategy: Appeal to emotion—romance, adventure, and ‘bucket list’ moments.

Psychology: Couples love unique and beautiful experiences. Group photos help others imagine their own
celebration.

Tone: Romantic, magical, and inviting.

Gallery (Media)

Purpose: Show off real memories from past cruises—what guests see, do, and enjoy.

Sections

Gallery Showcase

Purpose: Provide an easy-to-browse image gallery sorted by tour or experience.
Key Elements:

 Separate sections for Sandbar, Snorkeling, Sunset, and Dolphin watching
« Best photos showing guests, wildlife, under/above water
« Short captions to explain each group of photos
Strategy: Let visitors see the real thing before they book. Show happy people and highlights.

Psychology: People trust what they see. Photos of real trips build excitement and lower doubt.

Tone: Simple, descriptive, letting photos shine.

Contact (Info)

Purpose: Make it easy for visitors to ask questions, check dates, or book their adventure.

Sections

Contact Info Block

Purpose: Give clear contact details in one place.
Key Elements:

* Phone number
» Email address
* Physical address
* Business hours
Strategy: Remove any barriers to contact. Offer all options.



Psychology: If visitors can't find what they need quickly, they might leave. Keep things simple.

Tone: Direct, positive, ready to help.

Custom Contact Form
Purpose: Let visitors check availability or ask about a trip directly from the website.
Key Elements:

« Name, phone, emalil, size of party, date requested (with calendar), message box
Strategy: Reduce friction—let people reach out while their interest is high.

Psychology: People like quick answers and personal replies.

Tone: Welcoming, easy to scan, and personal.

Recommended Sections

« Company Story
* Team Profile
* Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity leads to trust
Application: Quickly show what you do and how you are different as soon as visitors arrive.

Implementation: Show top services and captain’s experience in the first section on the home page, with
a clear, friendly introduction.

Principle: Pictures help tell your story

Application: Use real photos of tours, wildlife, and families to help visitors picture themselves on your
boat.

Implementation: Fill banners and galleries with colorful images showing guests having fun, wildlife
encounters, and beautiful sunsets.

Principle: Easy choices increase action

Application: Make it obvious what steps to take by using action buttons like '‘Check Our Availability’,
‘Call Now’, or ‘Book a Cruise’.

Implementation: Include clear buttons after each service description and keep the contact form simple
and visible.

Content Strategy

Area: Service Descriptions

Recommendation: Describe each tour so the value is clear to families and adventure seekers. Include
what's unique, what to expect, and what'’s included.

Implementation: Write each service page in plain English with bullet points or short sections, add local
tips like ‘See dolphins year-round’, and include photos.

Area: About the Captain

Recommendation: Build trust with a short section about your 25 years of experience and ability to
personalize each trip.

Implementation: Place a photo and friendly bio on the home or about page, keeping the tone welcoming
and approachable.

Area: Special Offers

Recommendation: Feature the military discount at the top of the home page or as a banner to attract
attention.

Implementation: Use a simple, standout text section or ribbon that mentions the discount and points
people to learn more.

Conversion Optimization

Technique: Simple, visible contact form



Rationale: People are more likely to reach out if it's fast and easy, especially on their phones.

Implementation: Add the ‘Check our Availability’ form to the contact page, keep it short, and offer a
thank you message after form submission.

Technique: Benefit-focused action buttons
Rationale: Clear, inviting buttons help visitors take the next step without confusion.

Implementation: Add ‘Book Now’, ‘Check Dates’, or ‘Call for More Info’ buttons after each service and
near all main content sections.

Technique: Highlight reasons to choose you

Rationale: Visitors compare options. Pointing out your experience and special touches helps them
decide.

Implementation: Include a short, bold statement about 25 years of local service and caring, personal
tours; put this near the top of the page and with service descriptions.

Priority Focus

Category: Visual Experience

Description: Strong photos in banners and galleries to create excitement and help customers imagine
their trip.

Reason: Photos are a big influence for travel and adventure decisions, especially in the tourism market.

Category: Clear Next Steps
Description: Having an easy-to-find, simple contact form and clear action buttons.

Reason: Makes it effortless for people to reach out or book, leading to more business.

Implementation Order

1. Home Page content and rotating banner
2. Service pages for each main offering

3. Contact page and contact form

4. Photo galleries for each tour type

5. Add military discount and captain's story
6. Double-check site speed and photo sizes

Risk Mitigation

Too many large images may slow down the website
Category: Performance

Suggested Action: Shrink image sizes before uploading and use an image optimizer tool.

Banners or galleries not working on phones



Category: Accessibility

Suggested Action: Test all banners and galleries on different devices to make sure everything displays
and works correctly.

Potential confusion over included services or hours
Category: Content Clarity

Suggested Action: Clearly state what is and isn't included for each tour and provide the specific
operating hours where users expect to find them.

Business Impact

Impact Level: High



