
Website Blueprint

OP-86070

Location: Southeast Michigan, United States (serving clients nationwide)

Business Type: Marketing, Branding, and Public Relations Consultancy

Target Audience: Major corporations seeking to complement or support internal staff; medium-sized
businesses with limited internal resources but branding or reputation needs; nonprofit organizations
aiming to differentiate in competitive markets; colleges and universities looking to enhance awareness
and reputation; businesses and individuals vulnerable to crisis situations; CEOs and C-level executives
seeking to improve public speaking, presentations, and media performance.

Executive Summary

Caponigro Branding & Communication offers direct access to one of the country’s most experienced
leaders in marketing, branding, and public relations, Jeff Caponigro. Clients benefit from hands-on senior
guidance that blends marketing and PR strategies to best fit their needs, setting the company apart from
agencies with only one specialty. This unique expertise helps clients achieve high visibility, trust, and
measurable results while protecting and building their reputations.

Primary Goals

• Enhance client awareness, credibility, and business success through expert branding and
communications

• Provide senior-level, hands-on counsel in marketing, branding, and public relations

• Deliver tailored solutions for reputation management, crisis communications, and executive training

Brand Values

• Experience-driven expertise

• Integrity and credibility

• Client-focused, results-oriented service

Competitive Advantages

• Direct access to Jeff Caponigro, a multi-industry Hall of Fame inductee and one of the most
experienced branding and PR professionals in the United States

• Integrated approach combining both marketing/branding and public relations expertise for
cost-effective, objective-driven solutions

• Accredited in Public Relations and recognized by the Public Relations Society of America’s College
of Fellows, PRSA Detroit Hall of Fame, and Central Michigan University’s Journalism Hall of Fame



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #002244

Secondary #A6A6A6

Accent #C8102E

Rationale: Deep blue suggests trust and professionalism, which is important for major companies and
executives. The gray is calm and balances the design. The red serves as an accent for calls to action
and highlights, making the site look sharp and get attention without being distracting.

Typography

Heading Font: Montserrat

Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css?family=Montserrat:700,600,400|Open+Sans:300,400
,600&display;=swap

Imagery Style

Use professional, clear photos showing achievements, public speaking, and leadership moments.
Highlight real images of Jeff Caponigro at industry events, award ceremonies, working with clients, and
giving talks. Use some action shots and candid moments to show trust and experience. Avoid stock
images that look too generic.

Overall Aesthetic

Confident, professional, welcoming, and straightforward. The site should feel credible and make visitors
feel they are working with a senior advisor. Designs should never feel cold or too flashy. The style needs
to reflect real experience and a strong track record.

Theme Style

Modern business with classic hints. Simple backgrounds, bold headers, strong lines, and just a few pops
of color keep it serious but not boring. All design choices should show expertise and trustworthiness.

Layout Approach



Easy-to-use pages with clear sections for services. Space for a rotating banner at the top to feature top
moments and high-impact messages. Each main service should have its own standout spot on the
homepage with a call to action. Contact details always visible. Plenty of white space to keep things clean.

Regional Recommended

• Highlight leadership and awards with images that reflect U.S. business culture.

• Use clear, plain English throughout.

• Showcase Midwest values: honesty, reliability, directness.

Regional Avoid

• Avoid using flashy, fast-moving visuals or busy backgrounds.

• Steer clear of designs that feel too informal or casual.

• Do not use unfamiliar fonts or colors that don’t match U.S. business expectations.



Requirements & Features

Homepage Clarity

Description: Make sure visitors quickly understand what services are offered and why the business
stands out. Feature clear service areas and a short introduction about experience.

Validation: First-time visitors can easily say what the business does and know who leads it.

Rotating Banner

Description: Use rotating banners on the home page to show key achievements, awards, and major
services offered.

Validation: Banner displays several key images and messages without overwhelming visitors.

Service Pages

Description: Create three clear service pages: Marketing/Branding, Public Relations, and Training with
a summary and contact links.

Validation: Each main service area is easy to find and has its own section or page.

Contact Methods

Description: Make it easy to contact you by displaying the phone number, email, and meeting options
clearly on every page.

Validation: Phone number and email are easy to find on every page.

About Page

Description: Feature Jeff Caponigro’s bio on the About page next to the Home page for credibility and
trust.

Validation: The About page includes Jeff Caponigro’s background and experience using provided
content.

Showcase Visuals

Description: Feature selected images in the rotating banner and throughout pages to reinforce
achievements and credibility.

Validation: Images are visible on banners, service pages, and About page without slowing page loading.

Social Links

Description: List Facebook and LinkedIn clearly for visitors to connect or verify credentials.

Validation: Active social links are easy to find on the website.

Special Offer Highlight

Description: Place the free consultation callout on the homepage to prompt engagement.



Validation: Free consultation is visible above the page fold (without scrolling).

Hours and Location

Description: List city and state only, not full address. Keep hours clear if adding, but can omit hours if
they are flexible.

Validation: Location shown as 'Bloomfield Hills, Michigan'. Hours can be left off if not essential.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Main landing page

Sections

Hero

Purpose: Main value proposition

Key Elements:

• Headline

• Subheadline

• CTA

Strategy: Clear value proposition

Psychology: First impression matters

Tone: Professional and trustworthy

Cta Block

Purpose: Lead generation

Key Elements:

• Contact form

• Phone number

Strategy: Multiple contact options

Psychology: Reduce friction

Tone: Action-oriented

Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: First Impression Matters

Application: Make sure visitors instantly recognize expertise and services.

Implementation: Start the homepage with a clear one-sentence summary and a professional headshot.

Principle: Trust Signals

Application: Show awards, real client photos, and brief history on About and service pages.

Implementation: Include the Rotating Banner to display awards, big milestones, and recognizable
clients.

Principle: Simplicity and Consistency

Application: Use the same clear heading style and color palette across all pages.

Implementation: Ensure all pages have matching colors and fonts, with service titles easily seen.

Content Strategy

Area: Homepage Copy

Recommendation: Clearly explain services and what makes you different in the first few sentences.

Implementation: Start with the overview you provided, bolding experience and exclusive access to top
talent.

Area: About Page

Recommendation: Use the provided bio content and recent photos of Jeff Caponigro.

Implementation: Post the bio file content and visually highlight career milestones and awards.

Area: Service Pages

Recommendation: Break down services into simple sections with bullet points, and add real examples
when possible.

Implementation: Describe main service groups with practical benefits, using clean headers and icons or
related imagery.

Conversion Optimization

Technique: Prominent Calls to Action

Rationale: Visitors are more likely to reach out if clear links are visible on every page.

Implementation: Add a contact form and make the phone and email clickable at both the top and bottom
of every page.

Technique: Social Proof



Rationale: Displaying awards and client success increases trust and credibility.

Implementation: Feature key awards and photos in the Rotating Banner and near service descriptions.

Technique: Special Offer Highlight

Rationale: Offering a free consultation motivates more inquiries.

Implementation: Place a 'Request Your Free Consultation' banner or button near the top of the page.

Priority Focus

Category: Rotating Banner and Homepage Clarity

Description: Make sure visitors see expertise and unique value before scrolling.

Reason: First impressions drive engagement and set your business apart in a competitive space.

Category: Easy Contact

Description: Visitors should never have to search for a way to get in touch.

Reason: Clear contact details lead to more calls, emails, or consultation requests.

Category: Showcase Achievements

Description: Display awards, media coverage, and milestones on all main pages.

Reason: Establishes trust, especially among large organizations seeking reputable partners.

Implementation Order

1. Homepage content and banner setup

2. Service pages for each core offering

3. About page with bio and professional images

4. Contact methods on every page

5. Social links and free consultation offer

6. Final image and speed review

Risk Mitigation

Banner or images slow down loading

Category: Website Speed

Suggested Action: Use only optimized images and limit the number of banner slides to keep load time
fast.

Potential confusion about contact options

Category: User Confusion

Suggested Action: Display phone, email, and meeting options in the header and on the contact page for
clarity.



Overuse of industry terms

Category: Readability

Suggested Action: Use plain language throughout so all potential clients quickly understand the
benefits.

Business Impact

Impact Level: High


