Website Blueprint

OP-85236

Location: Florida, NY, USA
Business Type: High-Temperature Ceramic Materials Manufacturer and Supplier

Target Audience: Procurement managers, researchers, and technical staff at national laboratories,
universities, and corporate businesses worldwide seeking advanced, high-temperature ceramic solutions
for industrial, scientific, and research applications. Audience is B2B, technically sophisticated, and values
product performance, safety, and accreditation.

Executive Summary

Zircar Zirconia, Inc. stands out as a leading manufacturer and supplier of high-temperature ceramic
materials used around the world by laboratories, universities, and advanced industries. Their value
comes from over 50 years of proven expertise, unique in-house processes, and ISO 9001:2015
certification, delivering unmatched product quality, safety, and customization. Their new website will
feature a professional e-commerce store with member-only access, a modern gallery, and interactive
banners, setting them apart from competitors by making it easier for technical buyers to find, evaluate,
and purchase advanced ceramics with confidence.

Primary Goals

» Showcase and sell high-temperature ceramic products through an updated, secure web platform
« Provide technical documentation and safety information efficiently to clients
« Enhance online presence to attract new institutional and corporate clients globally

Brand Values

* Technical excellence in high-temperature materials
« Commitment to product safety and accreditation
« Global reliability and customer support

Competitive Advantages

« Specialization in extremely high-temperature ceramic products
« Comprehensive online access to product information, safety sheets, and accreditations
» Secure web store with client login and dedicated technical support



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #003366
Secondary #ebebeb
Accent #bf9000

Rationale: The main dark blue color gives a feeling of trust, strength, and reliability, which is important for
serious, technically-minded buyers in research and industry. The light gray adds a modern, clean look so
pages feel open and uncluttered, helping visitors find technical information easily. Gold is used as an
accent to highlight important actions like contact or login, and gives the site a premium, high-quality feel.

Typography
Heading Font: Roboto Slab
Body Font: Roboto

Google Fonts Url: https://fonts.googleapis.com/css2?family=Roboto:wght@400;500&family;=Roboto+Sla
b:wght@700&display;=swap

Imagery Style

Use crisp, high-quality photos of ceramic products, fibers, and industrial settings. Show close-ups of the
material textures and practical uses (such as furnaces, high-temperature testing, and technical labs).
Images should have good lighting and avoid heavy color filters or effects. Product photos should always
be sharp and in focus, with simple or clean backgrounds.

Overall Aesthetic

The site should feel clean, modern, and trustworthy. Pages should look bright, open, and uncluttered. It's
important to show expertise and reliability, but avoid looking cold or sterile by using clear photos and
warm accent colors. Content should be structured clearly, so busy visitors can quickly find what they
need.

Theme Style

Professional and industrial, but still approachable. Combine clear blocks of information with occasional
gold highlights to guide attention. Use plenty of white and gray space around important sections. Main
navigation should be easy to spot at the top, and login or member features should be visually marked but
not distracting. Product and gallery pages should let images and facts stand out without extra
decorations.



Layout Approach

Use a straightforward structure with a rotating banner or slideshow at the top for highlights. Main content
and product details should be organized with simple rows or cards, not crowded grids. The page layout
should guide visitors step-by-step—first to main solutions, then to more details (spec sheets, galleries,
certificates, membership login). Buttons for contact, login, and download should use gold accent color so
they're easy to find. Custom forms should be clear and not overwhelming, with plenty of space between
each field.

Regional Recommended

« Clearly show U.S. and international certifications like 1ISO 9001:2015.

« Include images of industrial production, lab use, or aerospace/energy sectors relevant to North
American and global buyers.

* Provide easy-to-find English contact info and forms for both U.S. and overseas visitors.

Regional Avoid

« Avoid using any local New York or Florida-only symbols, colors, or designs that would be confusing
internationally.

» Do not use overly bright or playful colors—this could seem unprofessional for technical global
customers.

« Skip stock photos with people using personal protective equipment unless they are real images
from the business.



Requirements & Features

Homepage Presentation

Description: Make sure visitors easily see what types of high-temperature ceramic materials you offer
right from the homepage. Point out the unique strengths, years of experience, and certifications.

Validation: Visitors immediately understand what the business offers and its certifications from the
homepage.

Rotating Banner

Description: Use a rotating banner on the homepage to showcase top products and highlight real
applications. Use clear, sharp images the customer provided.

Validation: Rotating banner cycles through top product images with captions.

Product Gallery

Description: Present sample images of different ceramics and applications in a well-organized gallery,
so buyers can see your product range at a glance.

Validation: Gallery shows multiple images, separated by product type.

Custom Contact Form

Description: Provide a simple, professional contact form that captures the key information buyers need
to share. Include file upload for drawings or specs.

Validation: Form fields include contact details, product needs, application, timeframe, and file upload.
Submissions route to sales@zircarzirconia.com.

Ecommerce Store with Member Login

Description: Set up an online store with pricing, product details, and ordering. The store is only viewable
after customers login so only approved buyers can view and purchase products.

Validation: Only logged-in members can see and buy products; login required before store access.

Product Pages & Industry Solutions

Description: Create detailed product and industry pages with easy navigation links for key solutions:
zirconia, alumina, exotics, furnace modules, and key industries (aerospace, nuclear, power, etc.).

Validation: Every major product and industry has a dedicated page with images and clear call to action.

SEO and Findability

Description: Make it easy for buyers and researchers to find your products through Google and other
search engines by using product names and terminology they search for.

Validation: Key product and industry terms are used in page headlines and text.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Main landing page

Sections

Hero

Purpose: Main value proposition
Key Elements:

* Headline
* Subheadline
*CTA
Strategy: Clear value proposition

Psychology: First impression matters

Tone: Professional and trustworthy

Cta Block
Purpose: Lead generation
Key Elements:

* Contact form
* Phone number
Strategy: Multiple contact options

Psychology: Reduce friction

Tone: Action-oriented

Recommended Sections

« Company Story
* Team Profile
* Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity and Trust

Application: Buyers decide quickly if your business is credible. Highlight certifications, experience, and
safety up front.

Implementation: Place 1SO certification badges and quality policy at the top of key pages, and mention
years of experience near the first paragraph.

Principle: Easy Navigation
Application: Procurement managers and technical staff want to find products and data sheets quickly.

Implementation: Use simple menu names like 'Products’, 'Industries’, "Technical Data’, and keep
navigation links visible at all times.

Principle: Visual Proof and Social Validation
Application: Seeing real product images, industry examples, and certificates builds confidence.

Implementation: Fill banners and galleries with real photos and use labels. Where possible, add
customer logos or testimonials from labs or universities.

Content Strategy

Area: Product Pages

Recommendation: Make each product easy to review — use short, clear descriptions, practical
applications, supported by sharp images and direct links to data sheets.

Implementation: Add 1-2 sentences summarizing each product's key benefits. Place a 'Download PDF'
button and use the real specs and safety sheets provided.

Area: Industry Solution Pages

Recommendation: Show clear examples for different industries (aerospace, nuclear, etc.) and describe
how your ceramics solve real problems.

Implementation: For each industry page, list key uses and include case studies or success stories if
available.

Area: Quality and Accreditation

Recommendation: Present certifications, safety policies, and quality commitments where buyers look
first.

Implementation: Add a dedicated 'Quality’ page and call out ISO certification in site footer and product
pages.

Conversion Optimization

Technique: Strong Calls-to-Action



Rationale: Buyers and researchers are often ready to request more info or start a quote. Direct, visible
buttons reduce hesitation.

Implementation: On each page, add a clear button to 'Contact Us', 'Request a Quote', or 'Download
Data Sheet'. Make sure these link to the contact form or download.

Technique: Contact Form Simplicity
Rationale: Reducing the number of steps and making forms easy lowers drop-off.

Implementation: Keep only necessary form fields and highlight file upload for drawings/specs. Clearly
state response time frames.

Technique: Members-Only Store

Rationale: Restricting access to the store creates a sense of exclusivity and helps ensure buyers
register and reach out.

Implementation: Show a simple login/register message on the store page if not logged in. Approve new
users quickly.

Priority Focus

Category: Homepage Clarity and Navigation

Description: Buyers need to instantly understand what you offer and quickly reach the info, products, or
contact form they're after.

Reason: Lost or confused visitors are less likely to contact you or start an order. A clear homepage and
navigation keep them engaged.

Category: Store Security and User Access
Description: Only show pricing and product details to logged-in, approved users.

Reason: B2B buyers expect security and privacy especially for special pricing or technical materials.
This protects your business too.

Category: Accreditation and Safety Transparency
Description: Display ISO certification, quality policy, and data sheets without barriers.

Reason: This audience values verified quality and safety above all else. Make it easy for them to find
and download needed files.

Implementation Order

. Set homepage with rotating banner, business details, and certifications

. Add all product and industry solution pages with galleries, sharp images, and clear descriptions
. Set up and test the web store with member login required

. Add the custom contact form and test submission and file uploads

. Review all images and PDFs for clarity and update any unclear files

. Perform store and form security testing before going live
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. Final check of navigation links and make sure all pages are reachable from main menu



Risk Mitigation
Unauthorized store access

Category: Security

Suggested Action: Test the login and membership process before launch. Set up an approval workflow
for new buyers.

Form spam and junk submissions
Category: Operations

Suggested Action: Add a simple check or CAPTCHA to the contact form to block bots and spam.

Slow page speed with many images
Category: Performance

Suggested Action: Review and resize all images before uploading; use only sharp, web-ready files to
ensure fast loading.

Outdated or missing product data
Category: Content Management

Suggested Action: Assign a team member to review product pages monthly and update descriptions
and data sheets as needed.

Business Impact

Impact Level: High



