
Website Blueprint

OP-86088

Location: Cedar Key, FL, United States

Business Type: Retail Ecommerce – Equine Veterinary Equipment

Target Audience: Veterinarians and veterinary clinics in the United States and internationally, particularly
those specializing in equine and large animal care. Audience includes professionals seeking reliable,
durable, and specialized veterinary tools, with a preference for specifically engineered products and a
value-driven, family-owned supplier. Psychographics: Value quality, longevity, and word-of-mouth
reputation; prefer straightforward purchasing and minimal promotional noise.

Executive Summary

Jupiter Veterinary Products provides high-quality, durable equine veterinary equipment trusted by
professionals in the United States and around the globe. With 50 years of experience as a family-owned
operation, their specialty products offer reliability across all climates and are recognized for their
longevity and value, setting them apart from larger, less personalized suppliers. The new website will
offer straightforward online shopping, easy product searches, and custom ordering features to provide a
seamless buying experience for veterinarians seeking specialized tools.

Primary Goals

• Provide high-quality, durable veterinary equipment for equine and large animal care

• Maintain competitive pricing by minimizing promotions and advertising

• Expand reach to both domestic and international veterinary professionals

Brand Values

• Quality and durability of products

• Customer satisfaction and responsive service

• Integrity and family-owned business tradition

Competitive Advantages

• Stomach tubes maintain flexibility and consistency in extreme temperatures (-80°F to +225°F)

• Over 50 years in business with excellent customer reviews

• Family-owned and operated with a reputation for reliability and low prices



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #008080

Secondary #e31c23

Accent #ffffff

Rationale: Teal and red match the existing website and logo, giving a professional and trustworthy look.
White keeps things clean and easy to read. These colors feel reliable and work well for a medical
business, making the site friendly and focused.

Typography

Heading Font: Montserrat

Body Font: Open Sans

Google Fonts Url:
https://fonts.googleapis.com/css?family=Montserrat:700&family;=Open+Sans:400,700&display;=swap

Imagery Style

Product images are clean, well-lit, and taken against a simple solid background for clarity. Diagrams or
illustrations are black-and-white or simple color for technical accuracy. Always include captions and
product numbers. Avoid busy or staged scenes.

Overall Aesthetic

Simple, trustworthy, and easy to use. Clean design that shows professionalism, focuses on products, and
avoids unnecessary clutter. Prioritize clarity and make shopping simple.

Theme Style

Modern medical catalog with family-owned feel. Use color blocks, clear fonts, and minimal decoration.
Highlight reliability and quality. Suitable for professionals who value honesty and durability.

Layout Approach

Easy navigation with visible product categories on the left or top of every page. Use large, clear buttons
for checkout. Keep main contact info always visible. Each product page shows pictures, detailed specs,
price, and clear options. No pop-ups or distracting promotions.



Regional Recommended

• Images of products and diagrams showing measurements

• Clear text labels for U.S. and international specs

• Easy shipping calculator

Regional Avoid

• Busy backgrounds

• Flashy animations

• Overly promotional banners

• Tiny fonts

• Non-English labels



Requirements & Features

Product Navigation

Description: Display all product categories clearly on the left side of every page so users can easily find
what they need.

Validation: The product categories menu is visible and accessible from every page.

Shipping Calculation

Description: Set up shipping cost calculation based on product weight and size for both US and
international orders.

Validation: Customer sees accurate shipping costs when checking out, matching product weight and
size.

Product Details

Description: Each product page must show detailed specs, images, and offer simple options for
customization (like adding Lavage Port or custom tube length).

Validation: Product pages display technical details; options for customization visible and easy to select;
product images shown.

Contact Options

Description: Prominently display contact methods (phone, email, address) and include a custom contact
form on the Contact Us page.

Validation: Contact info is easy to find; custom contact form works and sends to the correct email.

Fast Checkout

Description: Make it quick and easy for buyers to check out, using clear steps and minimal promotional
distractions.

Validation: Buyers can finish their purchase in a few clicks without pop-up ads or unnecessary steps.

Product Gallery

Description: Show clear images of all products, including 'All About Tubes' page images with captions
based on file names.

Validation: Product gallery displays all images with captions; images are clear and look professional.

Return Policy Page

Description: Include a clearly written Shipping & Return Policy page that explains how to contact for
returns, refund rules, and international shipping notes.

Validation: Page is visible from main menu; policy is easy to read and matches business operations.

Page Load Speed



Description: Make sure all pages load quickly to keep busy vets and clinics from waiting.

Validation: Pages open in under 3 seconds on desktop and mobile.



Page Structure & Recommendations

Homepage (Landing)

Purpose: The homepage is the first thing visitors see and should quickly explain what Jupiter Veterinary
Products offers. It helps veterinarians easily find specialized equine tools and shows the business values
and reputation.

Sections

Hero

Purpose: Welcome visitors with the main image, business name, and a simple summary. Show the main
photo and logo to make a strong, trustworthy first impression.

Key Elements:

• Main image from the business

• Logo

• Summary about equine veterinary equipment

• Highlight family-owned and 50 years in business

• Statement on reliable, fast shipping

• Menu at the top

Strategy: Build trust instantly by stating 'Started by a Vet, Run by a Vet' and emphasizing word-of-mouth
and quality. Make sure important actions like 'Order Now' or 'Browse Products' stand out.

Psychology: Veterinarians value reputation and reliability. Clear language and details about the products’
durability reinforce trust.

Tone: Use straightforward, honest words. Be friendly and knowledgeable. Avoid flashy promotions or
exaggerated sales talk.

Cta Block

Purpose: Give visitors an easy way to start shopping or contact the business. Make it simple to join the
email list or reach out for questions.

Key Elements:

• Button to shop products

• Button to contact you

• Email newsletter signup

• Clear phone and email listed

Strategy: Keep strong action buttons visible and easy to use. Offer ways to order online or by
phone—reduce friction for busy professionals.

Psychology: Veterinarians prefer not to be overwhelmed. Limit to the most important options and show
genuine appreciation for their business.

Tone: Be concise and polite, focusing on customer convenience and practical steps.

About Us (Standard)

Purpose: Tell the story of Jupiter Veterinary Products and explain how the business began, why it’s
trusted, and what makes the products unique. Show the long history and feedback from satisfied
professionals.



Sections

Business History

Purpose: Share the founder's story and the reason for launching the veterinary equipment line.

Key Elements:

• Background of founder William H Whitney

• No heavy promotions, keep prices low

• Word-of-mouth reputation

• Always in stock for rapid shipping

Strategy: Show connection to veterinary needs and real user feedback. Emphasize personal service and
expertise.

Psychology: Veterinarians want suppliers who really understand their needs. The owner’s story helps
visitors relate and trust.

Tone: Use a personal, sincere tone. Focus on values and quality.

Product Quality

Purpose: Explain how products are made and why they last. Offer details on engineering and materials.

Key Elements:

• Unique stomach tube features

• Long-lasting dental floats

• Consistent flexibility regardless of temperature

Strategy: Highlight the details that matter to professionals—durability, reliability, practical advantages.

Psychology: Details about product engineering address practical concerns and show expertise.

Tone: Stay factual and confident.

Store (Ecommerce)

Purpose: Offer an easy-to-browse online store. Let visitors search by product categories or item numbers
and quickly find what they need.

Sections

Product Categories

Purpose: Make it simple for veterinarians to find products by category, keeping a visible category list for
fast navigation.

Key Elements:

• Category menu on the left

• Quick search bar for item numbers and keywords

• Clear product listings

Strategy: Use clear organization and helpful sorting. Make checkout steps simple and visible.

Psychology: Busy professionals want fast, low-effort shopping. Reduce clutter and confusion.

Tone: Use calm, direct language. Explain options simply.

Featured Products

Purpose: Showcase best sellers and top products with images and quick descriptions.



Key Elements:

• Photos for each product

• Simple descriptions

• Prices and customization options

• Add to cart or detail buttons

Strategy: Display product photos and highlight unique product benefits. Offer customization right from the
product page.

Psychology: Seeing real product images and clear specs help buyers make safer decisions.

Tone: Be clear and informative. Highlight facts and benefits.

All About Tubes (Standard)

Purpose: Give detailed info about the special stomach tubes, including product features, tube sizes, and
customization options.

Sections

Tube Details

Purpose: Explain tube materials, flexibility, durability in different temperatures.

Key Elements:

• Feature list for every tube

• Temperature rating

• Smoothness and transparency

• Customization options

Strategy: List features that matter most to veterinary clinics, like custom length or lavage ports.

Psychology: Veterinarians need practical, technical details in easy-to-understand language. Visuals and
simple tables help.

Tone: Keep explanations simple, friendly, and direct.

Tube Sizes Images

Purpose: Show visual comparisons of tube sizes and lengths with captioned images.

Key Elements:

• Clear diagrams

• Captions with file names

• Easy reference for ordering

Strategy: Help visitors quickly recognize the product that fits their needs.

Psychology: Visual guides reduce mistakes and stress for buyers.

Tone: Use easy-to-follow instructions and captions.

Shipping Returns (Standard)

Purpose: Explain your fast shipping, simple ordering, and clear return process. Let customers know you
stand behind your products.

Sections



Shipping Info

Purpose: Share details about how and where you ship. Mention fast processing and direct contact for
international orders.

Key Elements:

• Shipping across USA

• Contact for international options

• Same-day shipping if possible

Strategy: Make customers confident in ordering by showing reliability and flexibility.

Psychology: Reliability and clarity reduce anxiety about ordering.

Tone: Use calm, reassuring language.

Return Policy

Purpose: Show your simple, fair return process and how you help with any order issue.

Key Elements:

• Easy contact for returns

• Clear steps

• Refund info

• Return address

Strategy: Transparency builds trust and encourages repeat business.

Psychology: Professionals value honesty and clear process.

Tone: Be direct, positive, and supportive.

Contact Us (Standard)

Purpose: Give veterinarians a simple way to reach Jupiter Veterinary Products with questions or custom
requests. Display all contact details, and add a custom contact form.

Sections

Contact Info

Purpose: List all ways to contact you: phone, email, address.

Key Elements:

• Phone number

• Email address

• Physical address

• Business hours

Strategy: Make every contact option easy to find and use. Busy professionals shouldn’t have to hunt for
info.

Psychology: Accessibility and responsiveness increase trust.

Tone: Be polite and clear.

Custom Contact Form

Purpose: Let visitors reach out quickly for orders, product questions, or catalog requests.

Key Elements:



• Fields for name, email, message

• Form submits to business email

• No file attachment needed

Strategy: Keep the form simple, under 10 fields, so visitors aren’t overwhelmed.

Psychology: Easy forms help people send messages without hesitation.

Tone: Keep instructions gentle and clear.

Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity and Efficiency

Application: Make everything easy to find and use, keeping the layout simple and direct.

Implementation: Use straightforward menus, large readable buttons, and avoid unnecessary pop-ups or
banners.

Principle: Trust Signals

Application: Highlight family-owned history, decades of experience, and positive reviews to build trust.

Implementation: Add a 'Why Choose Us' section and show customer testimonials near product pages.

Content Strategy

Area: Product Pages

Recommendation: Write clear, practical descriptions with all technical details and add images for every
product.

Implementation: Create simple bullet points and caption images with file names, covering all variants
and customization options.

Area: Support Information

Recommendation: Keep Shipping & Return Policy and Contact info simple and clear.

Implementation: Make these pages easy to reach, using everyday language so customers know exactly
what to do.

Conversion Optimization

Technique: Quick Checkout

Rationale: Veterinarians want to buy what they need fast without distractions.

Implementation: Limit checkout steps, remove unnecessary offers or pop-ups, and highlight 'Buy Now'
buttons on every product page.

Technique: Easy Customization

Rationale: Allowing users to customize products quickly increases satisfaction and sales.

Implementation: Add simple dropdown options for extras like Lavage Ports or custom tube lengths right
on the product page.

Priority Focus

Category: Shipping Calculation



Description: Set up accurate, automatic shipping costs for each order.

Reason: Shipping miscalculations cause order delays and unhappy buyers.

Category: Product Navigation

Description: Keep product categories always visible for easy browsing.

Reason: Veterinarians need to find and buy products with minimal effort.

Category: Product Details

Description: Give full details, options, and clear pictures for every product.

Reason: Busy professionals need to trust what they are buying and see custom options easily.

Implementation Order

1. Product Navigation

2. Shipping Calculation

3. Product Details

4. Fast Checkout

5. Contact Options

6. Product Gallery

7. Return Policy Page

8. Page Load Speed

Risk Mitigation

Plugin Conflicts

Category: Technical

Suggested Action: Regularly test checkout, navigation, and shipping plugins to catch errors early.

Slow Site

Category: Performance

Suggested Action: Keep image file sizes reasonable and use a performance plugin to speed up pages.

Form Spam

Category: Security

Suggested Action: Add spam protection to custom contact forms and monitor submissions.

Business Impact

Impact Level: High


