
Website Blueprint

OP-85133

Location: Wichita, KS, USA

Business Type: Manufacturing and Trade of Manual and CNC Lathes, Hydraulic Tools

Target Audience: Professionals and businesses in driveline repair, oil country industry, and hydraulic
repair sectors, primarily located in the US and Canada, with international customers except Russia,
China, Iran, and India. Audience includes shop owners, industrial maintenance managers, and technical
specialists seeking specialized lathe and hydraulic equipment.

Executive Summary

R L Dial Company is a Wichita-based manufacturer known for producing manual and CNC lathes, as well
as specialized hydraulic tools like the YP-4 yoke and stub puller. The business stands out by offering
compact 10-inch bore hollow spindle lathes that allow users to work with shafts of any length, setting
them apart from competitors. Their industry expertise and focus on high-performance, specialized
equipment make them a trusted choice for professionals in driveline repair, the oil industry, and hydraulic
repair across the US, Canada, and select international markets.

Primary Goals

• Enhance online presence with a modern, user-friendly website

• Showcase core products (manual lathes, CNC lathes, YP-4 hydraulic yoke and stub puller)

• Generate qualified leads through custom contact forms and clear calls to action

Brand Values

• Precision engineering

• Reliability

• Customer-centric innovation

Competitive Advantages

• Compact 10-inch bore hollow spindle lathes that do not restrict shaft length

• Specialized hydraulic tools (YP-4) for efficient yoke and stub removal

• Ability to serve niche markets with custom solutions and demos



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #244261

Secondary #E8EDEE

Accent #2F7D32

Rationale: The main color is a strong, deep blue shade to project trust and stability, which is important for
engineering and manufacturing businesses. The secondary color is a light gray to keep the site clean,
open, and easy to read. The accent color is a classic machine green, which gives a nod to industrial
equipment and makes buttons and highlights stand out.

Typography

Heading Font: Roboto Slab

Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css2?family=Open+Sans:wght@400;700&family;=Robot
o+Slab:wght@700&display;=swap

Imagery Style

Use sharp, clear product photos showing the machines in well-lit shop environments. Focus on close-ups
of machine details and action shots with real technicians. Add a few wide shots of the workshop to show
scale and professionalism. Keep photos natural and high quality, without heavy editing.

Overall Aesthetic

Make the website look reliable and modern. It should be clean, organized, and easy to read, with plenty
of space between sections. Avoid clutter. Use large clear headings and group related information
together. Show confidence and honesty in the overall look.

Theme Style

Industrial and straightforward. Use metallic and workshop backgrounds sparingly but focus mainly on
clean backgrounds to put attention on the machines. Add bold section breaks and prominent buttons so
customers can quickly find features like product specs or the contact form.

Layout Approach



Use a simple layout with a menu that opens when clicked (hamburger menu). Put the most important
machines near the top of the home page with easy links to their details. Make each service or product
page easy to scan by using clear blocks for specs, videos, and main features. Keep contact details and
quote request forms easy to find.

Regional Recommended

• Use images and examples that include US and Canadian workshop settings.

• List measurements and technical specs in inches and other common units for North America.

• Show people and products that reflect American manufacturing standards.

Regional Avoid

• Do not include any references to Russia, China, Iran, or India in imagery or text.

• Avoid using metric units as the main measurements.

• Do not use colors or symbols strongly tied to the countries you do not serve.



Requirements & Features

Navigation

Description: Use a hamburger menu for the navigation bar, so visitors can easily find pages on both
computers and phones.

Validation: Menu is accessible from all screen sizes and devices; pages are not displayed across the
top.

Product Promotion

Description: Highlight the manual lathes, CNC lathes, and the YP-4 Hydraulic Yoke and Stub Puller on
the home page with links to learn more about each product.

Validation: Top three products are clearly visible above the fold; each has a short description and a
button leading to its product page.

Contact Form

Description: Add a custom contact form titled 'Request A Quote' on the Contact Us page. Form should
ask for first name, last name, email, phone, and message. Do not include file attachment.

Validation: Form displays clearly, submits to d.dial@rldial.com, matches required fields, and reaches
business inbox.

Specification Display

Description: On each machine page, make sure when visitors click the word 'Specification', detailed
information appears right below without leaving the page.

Validation: Clicking 'Specification' drops down or reveals more content about the product specs
immediately on the same page.

Media Integration

Description: Add demo and product videos to their respective product pages as specified. Ensure the
home page includes featured product images and videos.

Validation: Videos and pictures load quickly and look professional; media matches product focus.

Brand Presentation

Description: Create or use a clean, simple logo and develop a memorable slogan for the site to appear
in the header and other key locations.

Validation: Logo appears crisp and clear on all devices. Slogan is visible and fits with business identity.

Performance

Description: Make sure all pages, including media-rich product pages, load quickly and display well on
mobile and desktop.

Validation: Website loads within 3 seconds on common internet connections. No major slowdowns from
large images or video.





Page Structure & Recommendations

Homepage (Landing)

Purpose: To introduce R L Dial Company and quickly tell visitors what the business does, show off the
main products, and make it clear how to contact or request a quote.

Sections

Hero

Purpose: To make a strong first impression, clearly state what you do, and invite visitors to explore more.

Key Elements:

• Business name and location

• Short description about what makes your products unique

• A simple slogan or tagline created for you

• Large image or video of your featured equipment

• Menu at the top using a hamburger icon

Strategy: Quickly build trust and encourage visitors to scroll down or click to learn more about your
machines.

Psychology: People want to know right away that they’re in the right place and that you are an expert.
Clear, no-nonsense language eases doubt.

Tone: Use clear, friendly language focused on solutions and reliability. Speak directly to shop owners
and industry professionals.

Cta Block

Purpose: To encourage visitors to take action by making it easy to request a quote or ask a question.

Key Elements:

• Button to contact you

• Short form to request a quote

• Phone number and email highlighted

• Short explanation of your fast response time

Strategy: Make it as easy as possible for busy professionals to get in touch, lowering any barriers to
reaching out.

Psychology: Industrial buyers value quick answers and simple next steps. A clear button or form removes
guesswork.

Tone: Be straightforward and inviting. Use active words like 'Request a Quote' or 'Contact Us Today.'

Products Lathes (Service)

Purpose: Give details about both manual and CNC lathes to help visitors understand your range and
unique features.

Sections

Introduction

Purpose: Quickly tell visitors what kinds of lathes you offer and who they’re for.



Key Elements:

• Photos or demo videos

• Clear product names (Manual Lathes, CNC Lathes, etc.)

• Highlight what makes your designs special (like the 10 inch bore hollow spindle)

Strategy: Match key features to what technical buyers are looking for, helping them find the right fit
quickly.

Psychology: Buyers want to see proof and options before they contact you. Simple specs and photos
help them trust your expertise.

Tone: Speak simply, focus on benefits first, details second. Avoid confusing terms.

Specifications Toggle

Purpose: Let visitors view machine specifications only when they want to (to save space and avoid
overwhelming them).

Key Elements:

• ‘Specifications’ link or button under each product that expands to show details

• Easy to read specs table

Strategy: Gives professionals fast access to technical specs, increasing interest without cluttering the
page.

Psychology: Visitors value details but are overwhelmed by busy pages. Collapsible specs feel organized
and considerate.

Tone: Stick to plain explanations and numbers. Avoid marketing fluff.

Products Hydraulic Tools (Service)

Purpose: Showcase your hydraulic tool (YP-4) and other hydraulic solutions for customers needing
specialized tools.

Sections

Introduction

Purpose: Explain what the YP-4 is and why it matters for hydraulic and driveline repair.

Key Elements:

• Photo or demo video of the YP-4 in action

• Benefits and what problems it solves for repair shops

• Link to short instructional demo

Strategy: Build curiosity and urgency for this unique tool, making it easy to reach out for more details.

Psychology: Technical buyers love seeing tools that make tough jobs easier and safer.

Tone: Be direct and problem-focused. Highlight savings, safety, and results.

Products Hollow Spindle Lathes (Service)

Purpose: Highlight the advantages of your unique compact hollow spindle lathes.

Sections

Overview



Purpose: Introduce the hollow spindle lathe and its ideal uses.

Key Elements:

• A summary of what makes your hollow spindle lathes unique

• Video showing yoke removal and tube dressing

• Photo gallery (if available)

Strategy: Emphasize what sets these lathes apart to niche buyers.

Psychology: Machinery buyers want evidence of practical results for their tough technical needs.

Tone: Use plain language, confident tone, focus on solving tough jobs.

Specifications Toggle

Purpose: Let users see full technical specifications only if interested.

Key Elements:

• Clear ‘See Specifications’ button or link that shows full specs on click

Strategy: Let buyers do their homework without cluttering the page for everyone.

Psychology: Reduces overwhelm, pleases detail-oriented buyers.

Tone: Stay clear and factual, keep the specs simple.

About (Info)

Purpose: Share your company’s background, experience, and commitment to quality so buyers trust you.

Sections

Company Story

Purpose: Help visitors relate to your company and see you as experts.

Key Elements:

• Origin story (family-run, years in business, dedication to quality)

• Photo of founders or staff if available

• Your mission statement (rewritten in plain language)

Strategy: Build trust by showing long-term expertise and a focus on results.

Psychology: People want to work with real people and steady companies they can depend on.

Tone: Keep it honest, friendly, and focused on what you do for customers.

Contact (Contact)

Purpose: Let visitors easily reach out by their preferred method to ask a question or request a quote.

Sections

Contact Details

Purpose: Make all ways to reach you obvious and simple.

Key Elements:

• Phone number

• Email address



• Physical address with map (if available)

Strategy: Remove any confusion or hesitation about how to start a conversation.

Psychology: Busy professionals want to reach you quickly using their preferred method.

Tone: Clear, friendly, always inviting a question.

Custom Contact Form

Purpose: Let visitors send requests for quotes or questions directly from the website.

Key Elements:

• Simple form: First Name, Last Name, Email, Phone, Message

• Explains someone will reply quickly

• No file attachments (keeps things simple and fast)

Strategy: Get more quote requests by making it hassle-free.

Psychology: Short, simple forms boost the odds that busy buyers will fill them out.

Tone: Use plain instructions, remind them you’ll reply fast.

Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity

Application: Show what products and services you offer right away, so visitors know they are in the right
place.

Implementation: Place main products on the home page, each with a picture, summary, and a clear link.

Principle: Simplicity

Application: Cut down on distractions and clutter, especially for technical customers who are focused on
tools and specifications.

Implementation: Keep the navigation menu hidden in a simple hamburger icon, and make sure only
essential pages are listed.

Principle: Trust-Building

Application: Use professional images and company videos to show real products in action.

Implementation: Add product demonstration videos and actual machine photos to key pages to prove
the quality.

Content Strategy

Area: Product Information

Recommendation: Write clear, short descriptions of each lathe and tool, focusing on what makes them
special for repair shops.

Implementation: Use straightforward language and provide simple bullet points about key features and
benefits.

Area: About & Company Mission

Recommendation: Explain the company history, what sets your business apart (like compact spindle
lathes), and who you serve.

Implementation: Highlight experience, unique technical abilities, and why customers in driveline, oil, and
hydraulic fields choose you.

Area: Contact

Recommendation: Make it easy for visitors to request a quote or get in touch for more information.

Implementation: Include a contact form with only a few questions, plus your phone number and email
address.

Conversion Optimization

Technique: Prominent Quotes/Inquiry Form

Rationale: Having a clear and easy-to-find request a quote form increases the chance that businesses
will contact you.



Implementation: Put a 'Request A Quote' button and form on the contact page, and consider adding a
brief link or section on product pages.

Technique: Feature Real Customer Projects (if available)

Rationale: Showing examples of work builds confidence and shows expertise.

Implementation: If allowed, add completed project photos or case studies, especially for specialized or
large equipment.

Technique: Clear Calls to Action

Rationale: Telling visitors exactly what to do next (like 'Learn More' or 'Contact Us') helps guide them to
take action.

Implementation: Make buttons for product details and contact options stand out with clear colors and
language.

Priority Focus

Category: Product Promotion

Description: Make the key products (manual lathe, CNC lathe, YP-4 puller) instantly visible and easy to
learn about.

Reason: This attracts the right technical customers and helps visitors see your strengths right away.

Category: Contact

Description: Ensure visitors can quickly request a quote or contact for more details.

Reason: This is critical to start conversations with interested customers and grow your business.

Category: Navigation

Description: Set up easy, clear menus so that busy professionals can find what they need fast.

Reason: Technical buyers often want to get right to the machine specs, videos, or contact form.

Implementation Order

1. Logo and slogan

2. Navigation menu setup

3. Home page product features and media

4. Product pages with clickable specifications and videos

5. Contact page with custom form

6. About/company mission page

7. Performance checks (loading speed, mobile display)

Risk Mitigation

Slow loading due to large images or videos



Category: Performance

Suggested Action: Compress or resize images and videos before uploading to keep the site fast.

Confusing navigation for new visitors

Category: Usability

Suggested Action: Test the menu on different devices and with people outside the company to make
sure it's obvious how to find things.

Form submissions not being delivered

Category: Lead Generation

Suggested Action: Test forms and check email filters to make sure all quote requests arrive in your
inbox.

Business Impact

Impact Level: High


