
Website Blueprint

OP-85773

Location: Micco, Florida, United States

Business Type: 55+ Private Retirement Community Association

Target Audience: Newly retired professionals and adults aged 55 and over seeking a quiet, private, and
comfortable community environment. Predominantly attracts residents from upper Eastern areas of
Florida and other regions of the country who value tranquility, security, and proximity to leisure activities
such as dining, fishing, and entertainment.

Executive Summary

Snug Harbor Lakes Condominium Association and Snug Harbor Village Homeowners Association
provide a private, secure, and peaceful 55+ community in Micco, Florida, where residents own their
homes and land. The community stands out with its decades-long reputation, strong resident-focused
management, premium amenities like a spacious clubhouse and outdoor recreation, and convenient
access to dining, fishing, and entertainment. Their clear focus on a quiet and comfortable lifestyle tailored
to active and newly retired adults, along with a secure members-only environment, sets them apart from
other communities in the region.

Primary Goals

• Enhance the online presence to clearly communicate community offerings

• Attract and inform prospective residents seeking a 55+ retirement community

• Provide easy access to information and resources for current residents

Brand Values

• Community

• Serenity

• Quality of Life

Competitive Advantages

• Established reputation since 1982 with decades of experience

• Serene location in the peaceful Barefoot Bay area close to dining, fishing, and entertainment

• Ownership model where residents own both their home and land



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #2D5C4F

Secondary #EBEBEB

Accent #69B2A5

Rationale: These colors reflect a calm, coastal environment suitable for a Florida retirement community.
The main green is comforting and grounded, the light gray keeps things clean and easy to read, and the
accent teal adds a fresh, welcoming touch.

Typography

Heading Font: Libre Baskerville

Body Font: Open Sans

Google Fonts Url: https://fonts.googleapis.com/css2?family=Libre+Baskerville:wght@700&family;=Open
+Sans:wght@400;700&display;=swap

Imagery Style

Use bright, inviting photos of real community spaces, smiling seniors, outdoor activities, and peaceful
Florida landscapes, especially the clubhouse, pool, lakes, and sunset views. Aim for high-quality,
natural-looking images that highlight the relaxed and welcoming atmosphere.

Overall Aesthetic

Warm, welcoming, and trustworthy. The design should feel serene and safe, using lots of space around
text and photos, so nothing feels cramped or confusing.

Theme Style

Modern and simple, with gentle colors and clear sections. Avoid clutter and keep buttons big and labels
easy to find, helping older adults navigate easily.

Layout Approach

Keep pages easy to navigate with clear buttons and larger text. Use dropdown menus for documents,
clear sections for board info, events, and member access. Each main page should have a simple,
organized layout with clear headings and space for large photos. Homepage and Gallery should highlight



community features and keep the most-used links up front.

Regional Recommended

• Use images with palms, water, and sunny skies typical of Florida

• Include local scenery, like beaches and area landmarks

• Keep design light, bright, and relaxed to reflect Florida living

Regional Avoid

• Avoid dark, heavy colors that feel out of place in a Florida setting

• Do not use images of mountains, snow, or city skylines

• Avoid complex or crowded page layouts that may confuse seniors



Requirements & Features

Website Navigation

Description: Make the main menu simple and easy for seniors to use, with large, clear text and
straightforward page names like Home, About Us, Activities, Documents, Forms, and Contact Us. Use
dropdown menus to separate documents for each community (Lakes and Village) so people can easily
find what they need.

Validation: Menu appears at the top of every page, items are clearly labeled, dropdowns separate Lakes
and Village documents, and all pages are easy to find with a few clicks.

Photo Gallery

Description: Display a rotating photo gallery on the Home page to show off the community's scenic
areas, clubhouse, pool, sunset views, and resident activities. Use high-quality images provided by the
client.

Validation: Gallery appears on the Home page, shows at least 10 approved community images, works
on all devices.

Members Only Area

Description: Add a secure login area for residents to access important community documents, meeting
minutes, and financial reports. Set up a simple registration and login process labeled 'Members Login' in
the main menu. Protect pages like Meeting Minutes and Treasurer’s Reports so only registered residents
can access them.

Validation: Pages are not accessible without login, registration is simple, residents can easily reset
passwords.

Downloadable Documents

Description: Provide easy-to-find downloadable PDFs for all important community forms (applications,
pet forms, rules, newsletters, emergency guides) using clear buttons or links. Group them under
well-labeled sections for Lakes, Village, and General Documents. Use dropdowns to keep things
organized.

Validation: All major documents are available, grouped by category, with easy download links, and
accessible on desktop and mobile.

Contact Form

Description: Include a simple contact form on the Contact Us page. Ask only for basic info: name,
phone, email, and message. Make sure it is easy to fill out and that responses go securely to the
provided community email.

Validation: Form works on all devices, required fields are clear, submissions go to
snugharbormicco@outlook.com.

Page Speed

Description: Make pages load quickly, with images sized right for web and no unnecessary add-ons that
slow things down, so residents don't get frustrated waiting.

Validation: Pages load in 3 seconds or less on home and key pages (Home, Documents, Contact).





Page Structure & Recommendations

Homepage (Landing)

Purpose: Main landing page

Sections

Hero

Purpose: Main value proposition

Key Elements:

• Headline

• Subheadline

• CTA

Strategy: Clear value proposition

Psychology: First impression matters

Tone: Professional and trustworthy

Cta Block

Purpose: Lead generation

Key Elements:

• Contact form

• Phone number

Strategy: Multiple contact options

Psychology: Reduce friction

Tone: Action-oriented

Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Keep it Simple

Application: Design with large text, high-contrast buttons, and uncomplicated layouts so older adults
can use the website without confusion.

Implementation: Most pages should use clear headings, lots of white space, and never clutter too many
links or menu items together.

Principle: Consistency Builds Trust

Application: Repeat the same style, button shapes, and colors across the site, so visitors always know
what to expect and where to look.

Implementation: Use the brand colors and logo as a header, and keep the same menu order and button
styles throughout all pages.

Principle: Visual Confidence

Application: Use real community photos to help visitors see the lifestyle and amenities, building
confidence in the community.

Implementation: Include friendly photos of the facilities and people enjoying events in the photo gallery
and throughout the site.

Content Strategy

Area: Promoting Community Values

Recommendation: Showcase the quiet, welcoming, and activity-rich environment tailored for 55+ adults
in all main page sections.

Implementation: Include stories or testimonials (even brief quotes) and highlight the top amenities and
social activities prominently.

Area: Document Accessibility

Recommendation: Group all forms, applications, rules, and newsletters under easy-to-use categories
for Lakes and Village residents.

Implementation: Use dropdown menus and page sections named clearly, and use large download
buttons for each form.

Area: Emergency Preparedness

Recommendation: Make hurricane guides and emergency contacts easy to spot, not buried deep in the
site.

Implementation: Add a direct link to the hurricane guide on the Home page and include in the main
Documents menu.

Conversion Optimization



Technique: Clear Calls to Action

Rationale: Visitors should always know what to do next—whether it’s contacting, joining, or accessing
documents.

Implementation: Use obvious buttons like 'Become a Resident', 'Download Forms', or 'Login to
Members Area' on every section.

Technique: Simple Registration for Members

Rationale: Making it easy for new residents to register will increase use of the site's secure areas.

Implementation: Put REGISTER and LOGIN buttons in the top menu, and make the form as short as
possible (name, email, simple password).

Technique: Visible Contact Options

Rationale: Easy-to-find contact info builds trust and ensures no potential inquiries are lost.

Implementation: Show phone, email, and office address in the site footer on all pages.

Priority Focus

Category: Easy Navigation

Description: Organize menus and document sections clearly, especially separating Lakes and Village
items.

Reason: The current website is hard for seniors to use—this makes the whole site more usable.

Category: Secure Document Access

Description: Put sensitive community documents behind a secure log-in.

Reason: Protects privacy and gives residents confidence their info stays safe.

Category: Community Showcasing

Description: Feature real photos and amenities right on the Home page.

Reason: Sets a welcoming tone and helps potential residents see what makes this community special.

Implementation Order

1. Easy navigation and menu structure

2. Contact form and visible contact info

3. Public gallery and amenities photos

4. Organized document and forms downloads

5. Secure login and members area setup

6. Emergency information placement

7. Optimize images and site speed

Risk Mitigation



Outdated or broken plugins

Category: Website Reliability

Suggested Action: Update plugins like Paid Membership and Gallery often, and remove anything not in
use.

Hard-to-use login or forgotten passwords

Category: User Frustration

Suggested Action: Make password reset simple and provide clear help instructions on the login page.

Slow loading due to large images

Category: Performance

Suggested Action: Resize all images for web, avoid uploading huge files, and test page speed several
times a year.

Business Impact

Impact Level: High


