Website Blueprint

OP-85841

Location: El Sobrante, CA, USA
Business Type: Jewelry Buyer and Seller

Target Audience: Adults of all ages interested in buying or selling jewelry and precious metals, including
gold, coins, and watches. The audience includes individuals seeking trustworthy, reliable, and
competitive jewelry services within El Sobrante, the East Bay, and a 40-mile radius, including cities such
as Richmond, San Pablo, El Cerrito, Hercules, Pinole, Albany, Vallejo, and Oakland.

Executive Summary

KM Jewelers INC. is a trusted jewelry business with over 20 years of experience in buying and selling
jewelry, precious metals, coins, and watches. Known for reliability, trust, and competitive pricing, KM
Jewelers INC. sets itself apart from competitors by offering honest service and a simple customer
experience for clients in El Sobrante and throughout the East Bay region. The new website, featuring a
rotating banner and gallery, will showcase expertise, competitive offers, and build trust with local buyers
and sellers.

Primary Goals
« Enhance online presence and attract more local customers through a professional website and
SEO
« Increase sales and purchases of jewelry, gold, coins, and watches
* Build trust and credibility as a reliable and experienced jewelry buyer and seller

Brand Values

 Experience (over 20 years in the industry)
* Reliability and trustworthiness
» Competitive pricing

Competitive Advantages

« Over 20 years of industry experience
« Very competitive pricing (matches or beats any competitor’s price)
* Reliable and trustworthy service



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary i
Secondary #e5c573

Accent - #101010

Rationale: White creates a feeling of trust and cleanliness, gold gives a sense of value and luxury that
matches jewelry, and black adds a touch of seriousness and makes important information stand out.

Typography
Heading Font: Montserrat
Body Font: Open Sans

Google Fonts Url:
https://fonts.googleapis.com/css?family=Montserrat:700,400|Open+Sans:400,600&display;=swap

Imagery Style

Use bright, sharp, and professional stock photos of gold, jewelry, coins, and watches. Show close-up
shots to highlight detail and quality. Select images with white or light backgrounds so the page looks
clean and clear.

Overall Aesthetic

The website should look luxurious but simple, making it feel welcoming and trustworthy. Avoid clutter and
focus on clear information, so visitors find what they need quickly and feel comfortable reaching out.

Theme Style

Modern and elegant. Use smooth lines, clear sections, and subtle gold accents. Include gentle scrolling
and fade animations to add a bit of movement and bring life to the site without being distracting.

Layout Approach

Keep pages simple and straightforward. Use clear titles and plenty of space so the site is easy to use for
all ages. Highlight key services and contact options right away. Use the rotating banner at the top for
main messages and offers. Place the gallery on the homepage for quick browsing of jewelry, coins, and
watches.



Regional Recommended

» Show images and content that feel professional and appeal to people in the East Bay area.

« Use straightforward language and trustworthy images, since the audience includes people looking
for honest, reliable service.

« Use a friendly and approachable look to attract all age groups.

Regional Avoid

« Avoid flashy designs, dark heavy colors, or crowded pages.
Do not use confusing graphics or fonts that are hard to read.

« Stay away from overly formal or cold styles that may feel unwelcoming to adults in the local
community.



Requirements & Features

Homepage Design

Description: Create a simple homepage with a rotating banner and a gallery section using high-quality,
relevant stock images that match the jewelry and precious metals business.

Validation: Homepage displays a rotating banner and a gallery, uses white and gold color scheme, and
includes only professional images.

Business Information

Description: Clearly display business name (KM Jewelers INC.), address, phone number, email, and
business hours in an obvious place on every page.

Validation: All contact information and hours are found easily by visitors in header or footer.

Trust and Experience

Description: Prominently display trust signals, such as '20 years of experience’, and phrases like
‘competitive, reliable, and trustworthy' on the home and about pages.

Validation: Visitors see experience, trustworthiness, and reliability messages within 5 seconds of
landing.

Simple Navigation

Description: Set up clear, simple links for Home, Services, About, and Contact pages so people can find
what they need easily.

Validation: Navigation is visible at the top of every page and includes easy-to-read words.

Contact Form

Description: Add a simple contact form so visitors can easily send inquiries, with name, email, phone,
and a message field.

Validation: Contact form is available and works on all devices.

SEO for Local Search

Description: Highlight local service areas (El Sobrante, Richmond, San Pablo, etc.) in text and page
titles for better local visibility.

Validation: Website content and page titles include targeted city names.

Gallery Implementation

Description: Set up a gallery using professional stock images to show jewelry, coins, gold, and watches,
since original images were not provided.

Validation: Gallery section displays a variety of jewelry and related products.

Rotating Banner



Description: Feature a rotating banner on the homepage using eye-catching stock images in a white
and gold theme to add motion and appeal.

Validation: Rotating banner is visually appealing and relevant to jewelry services.

Payment Methods

Description: List accepted payment options (Visa, MasterCard, Cash) clearly on the services or FAQ
page to build trust.

Validation: Visitors can easily find which payment types are accepted.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Let visitors quickly learn that KM Jewelers INC. buys and sells jewelry, gold, coins, and
watches. Build trust with local people looking for honest and reliable jewelry services in El Sobrante and
nearby cities.

Sections
Hero

Purpose: Show right away that you are a trusted place to buy and sell jewelry and precious metals,
making it clear what you do and who you serve.

Key Elements:
* Business name: KM Jewelers INC.
« A sentence about 20 years of trustworthy service
* Logo (old version updated with new name, if available)
« Rotating banner showing quality jewelry, coins, and gold items
* A simple message like '‘Buy or sell jewelry, coins, and gold in El Sobrante and the East Bay'
« Button for visitors to contact you or visit your store

Strategy: Get people interested by showing your trust, local knowledge, and experience, and encourage
them to click the button to call or visit you.

Psychology: When people see a lot of value and trust right away, they feel safe reaching out. Showing
images of real jewelry quickly connects with people who are ready to do business.

Tone: Friendly, professional, and trustworthy. Use words that make people feel welcome and confident,
but keep messages short and clear.

Cta Block

Purpose: Guide people to call, email, or visit you to buy or sell jewelry and gold.

Key Elements:

« Button to contact you by phone
« Button to get directions
* Business address and hours
« Simple contact form
« Clear mention that you match or beat competitor prices
Strategy: Make it very easy for people to take the next step by contacting you right away.

Psychology: People are more likely to reach out if you make it simple and clear. Personal detalils like your
address and hours make you seem local and real.

Tone: Keep the call to action simple and encouraging. Use everyday words like ‘Call now' or 'Visit us
today.'

Gallery (Information)

Purpose: Showcase photos of jewelry, coins, gold, and watches you buy and sell, helping people trust
the quality and selection.



Sections
Introduction

Purpose: Let visitors know that KM Jewelers INC. has a large variety of jewelry and precious metals, and
they can see examples here.

Key Elements:

* Short welcome message
« Gallery introduction
Strategy: Encourage browsing to build interest and boost confidence in your products.

Psychology: Seeing quality photos helps people picture themselves buying or selling with you.

Tone: Warm and inviting—reflect excitement about your collection but keep it brief.

Gallery Images

Purpose: Visually showcase jewelry, coins, gold, and watches using stock photos to represent your
offerings.

Key Elements:

« Rotating gallery of images
« Short captions if needed
Strategy: Show people the variety and value you offer, making them want to reach out.

Psychology: People trust businesses more when they can see products that look real and valuable.

Tone: Use simple, direct captions focusing on quality and trust.

Products Services (Information)

Purpose: Highlight your main services so customers know exactly how you can help them.

Sections
List Of Services

Purpose: Clearly list what you buy and sell—jewelry, gold, coins, and watches—so visitors see you can
help them right away.

Key Elements:

« Separate, clear blocks for each main service (jewelry buyer, gold buyer, coin buyer, watch buyer)
« A short trust-boosting note on how you match or beat competitor prices
* Brief details that show off 20 years of experience

Strategy: Help people find the service they need fast, so they take the next step to contact you.

Psychology: People want to know right away if you can help them. Clear options lower stress and drive
calls or visits.

Tone: Direct and helpful—no extra words. Make each service sound easy and valuable.

Service Details

Purpose: Give more details about how each service works, including what you pay for, items you accept,
and why people should choose you.

Key Elements:

» What kinds of jewelry, gold, coins, and watches you buy and sell
* How the process works (simple explanation)



« Why you are trustworthy (years in business, local, competitive pricing)
Strategy: Address common questions to remove doubts so people are ready to act.

Psychology: When people know what to expect, they are less nervous and more likely to call.

Tone: Reassuring, clear, and concise. Use plain words and a positive tone.

Contact (Information)

Purpose: Let people easily reach KM Jewelers INC. by phone, email, or in person, and show you are
available and responsive.

Sections

Contact Info

Purpose: Show phone number, email, business address, and store hours clearly.

Key Elements:

« Phone number (408) 401-7779

* Email (kmcashforgoldinc@gmail.com)

« Store address (3634 San Pablo Dam Road, El Sobrante, CA 94803)

* Hours (Monday to Saturday: 10:00 AM-6:30 PM, Sunday: 11:00 AM—4:00 PM)
Strategy: Make contacting you as fast and easy as possible for all customers.

Psychology: When people see all your info in one place, they feel more comfortable reaching out.

Tone: Clear, friendly, and direct. Thank people for reaching out.

Contact Form
Purpose: Let visitors send questions or requests any time—good for people who prefer not to call.
Key Elements:

« Simple fields: Name, Email, Phone, Message
Strategy: Offer another way to connect so you don’t miss anyone.

Psychology: Some people don’t want to talk on the phone; a form removes that barrier.

Tone: Encouraging and reassuring. Let people know you will respond quickly.

Recommended Sections

« Company Story
* Team Profile
* Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos






Implementation

UX Psychology

Principle: Clarity and Trust

Application: People decide quickly if a site is trustworthy. Clearly show '20 years of experience’, contact
info, and payment methods at the top or in the header.

Implementation: Make trust signals and contact details visible on every page, so visitors feel secure
from the start.

Principle: Simplicity

Application: Users prefer simple layouts and clear options. Avoid clutter and use clean design with white
and gold colors.

Implementation: Limit the main menu to essential links and use large, readable text with plenty of white
space.

Principle: Visual Engagement

Application: Eye-catching images grab attention and keep visitors interested. Using a rotating banner
and gallery will add life to the site.

Implementation: Feature professional images of jewelry and coins in banners and galleries, refreshing
them seasonally.

Content Strategy

Area: Local Relevance

Recommendation: Use city and neighborhood names naturally in your text to connect with local
customers.

Implementation: Mention each target city (like El Sobrante, Richmond, Oakland) in service areas and
about text.

Area: Clear Service Descriptions

Recommendation: Briefly list services and benefits, such as buying/selling jewelry, gold, coins, and
watches.

Implementation: Describe each service in everyday language and highlight what makes KM Jewelers
INC. stand out.

Area: Photo and Gallery Content
Recommendation: Use professional images that match local style and expectations.

Implementation: Choose stock images with similar backgrounds, colors, and mood for gallery
consistency.

Conversion Optimization

Technique: Easy Contact Options



Rationale: When people can quickly call, email, or use a form, they're more likely to reach out and
become customers.

Implementation: Add a visible '‘Contact Us' button and ensure phone and email links work on mobile
phones.

Technique: Highlight Trust Factors

Rationale: People want to feel confident before buying or selling jewelry. Showing years of experience
and competitive, reliable language increases trust.

Implementation: Show these messages on the homepage, in the banners, and on the about page for
maximum visibility.

Technique: Fast Loading

Rationale: If a page takes too long to load, visitors leave. Fast sites keep people engaged and more
likely to convert.

Implementation: Use only necessary images at small file sizes, and keep design elements simple.

Priority Focus

Category: Homepage Presentation
Description: Strong visual homepage with rotating banner, gallery, and trust signals.

Reason: This is the first impression and most visitors decide whether to stay in a few seconds.

Category: Contact Accessibility
Description: All contact information and a working contact form are always easy to find.

Reason: It should take no effort for potential customers to ask questions or request information.

Category: Local Search Visibility
Description: Mention local cities and neighborhoods in text and page titles.

Reason: Appearing local will attract more visitors from your service area searching online.

Implementation Order

1. Homepage with banner and trust content

2. Contact information on all pages

3. Add gallery and relevant images

4. Fill in local city and service information

5. Create service and about pages with unique benefits
6. Test contact form and loading speeds

Risk Mitigation

Image Licensing



Category: Legal

Suggested Action: Use only stock images with proper permissions. Do not download images from
search engines.

Missing Trust or Contact Info
Category: Conversion

Suggested Action: Double check every page to ensure business name, address, phone, and trust facts
appear clearly.

Overcomplicated Pages
Category: User Experience

Suggested Action: Avoid adding unnecessary sections or technical features not included in your
selected products. Keep design straightforward.

Business Impact

Impact Level: High



