
Website Blueprint

OP-85486

Location: Remote/Worldwide (No physical address; not a brick and mortar business)

Business Type: Cybersecurity Marketing Consultancy

Target Audience: Marketing managers, product marketing managers, and campaign managers within
cybersecurity companies, ranging from industry leaders to early-stage startups. Audience is highly
technical, values credibility, and expects sophisticated, analyst-ready marketing solutions.
Psychographics include a focus on growth, innovation, and measurable results in a complex,
security-driven environment.

Executive Summary

Paris Trudeau Marketing Group stands out as a boutique cybersecurity marketing consultancy with over
25 years in the industry, offering direct senior expertise and a proven track record supporting over 100
security brands of all sizes. Their blend of deep technical understanding, agility, and award-winning
experience delivers credible, analyst-ready marketing that helps cybersecurity companies sharpen their
message, strengthen their market position, and drive measurable results. The firm's personalized,
hands-on approach—recognized by industry awards—means clients receive specialized attention, clear
communication, and work that meets the high standards of technical audiences.

Primary Goals

• Enhance online presence with a modern, visually appealing, and professional website

• Strengthen brand positioning and credibility within the cybersecurity industry

• Drive pipeline growth and support revenue goals through effective marketing strategies

Brand Values

• Expertise shaped by 25+ years in cybersecurity

• Boutique agency agility and personalized service

• Credibility, technical grounding, and thoughtful execution

Competitive Advantages

• Award-winning agency with over 25 years of cybersecurity marketing experience

• Direct senior-level involvement and boutique agility for every engagement

• Proven track record in delivering analyst-ready messaging and sophisticated marketing for
complex technology solutions



Visual Identity

Color Palette

Color Type Color Swatch Hex Value

Primary #15314B

Secondary #F6F9FC

Accent #1B8BE0

Rationale: The main navy blue (#15314B) gives a sense of trust and professionalism, which is important
for cybersecurity and appeals to technical decision-makers. The light gray (#F6F9FC) keeps the site
feeling open, modern, and easy to read. The bright blue (#1B8BE0) is used for buttons, highlights, and
important sections to help draw attention and support calls to action. Together, these colors make the
website look polished, modern, and credible, matching the expectations of buyers in the cybersecurity
field.

Typography

Heading Font: Montserrat

Body Font: Roboto

Google Fonts Url:
https://fonts.googleapis.com/css?family=Montserrat:700,600|Roboto:400,500,700&display;=swap

Imagery Style

Use high-quality professional stock photos and custom visuals that include ocean scenes, wide
landscape backgrounds, and clean technology imagery. Feature genuine images of the founder and
client headshots for testimonials. Add icons with a modern simple look for services, such as cairns
(stacked stones), compass, megaphone, and magnifying glass. Gallery and portfolio images should be
displayed in visually rich, uniform grid layouts with full-bleed backgrounds. Avoid dark, overwhelming, or
heavily-filtered images.

Overall Aesthetic

The site should feel modern, credible, and welcoming, using lots of open space, light backgrounds, and
sleek sections that are easy to scan. Keep elements spacious and professional with a focus on clarity.
Important metrics and awards should be highlighted with visual blocks or eye-catching badges, and each
section should guide the visitor to the next step or call to action.

Theme Style



Sophisticated and analyst-ready; the style should combine authority and friendliness. Use subtle
gradients, soft shadows, and grid layouts to keep the look professional but not cold. The overall
impression should match leading brands in technology or security, but with a warmer and more boutique
agency feel.

Layout Approach

Use a full-width layout with visual sections that stand out from each other, supporting both banners and
galleries. For the rotating banner section, present client logos in a clean, automatic horizontal scroll
(ticker) similar to top-tier consulting or security marketing agency sites. Feature grids and carousel
galleries for both case studies and client logos. Make sure all icons, cards, and images align evenly with
plenty of padding for a polished look. Keep calls to action clear and repeated throughout the pages.

Regional Recommended

• Use photos that feel international and relatable, appealing to clients from North America, Europe,
and APAC.

• Display both US and global cybersecurity client logos to show international experience.

• Use neutral, plain-English messaging on banners and headings.

Regional Avoid

• Do not use imagery or colors that are specific to one country or culture.

• Avoid slang or region-specific language in headings or captions.

• Do not use crowded layouts or small, hard-to-read fonts which can reduce trust.



Requirements & Features

string

Description: string

Validation: string



Page Structure & Recommendations

Homepage (Landing)

Purpose: Welcome cybersecurity company marketing managers and quickly explain how your business
helps them grow, build credibility, and get results.

Sections

Hero

Purpose: Grab attention right away, show expertise, and invite people to get in touch or read about your
recognition.

Key Elements:

• Headline and subhead that mention cybersecurity marketing expertise

• Awards badge with link to the awards PDF

• Button to contact you

Strategy: A clear message and strong awards badge quickly give confidence and push visitors to either
reach out or dig deeper.

Psychology: Technical buyers trust proof and experience. Giving them both up front eases skepticism
and starts to build trust.

Tone: Keep the message confident, professional, and straightforward, but avoid jargon.

Cta Block

Purpose: Encourage visitors to connect or ask for more details about your services.

Key Elements:

• Short statement urging action (like 'Ready to work together?')

• Simple button to contact you

• Friendly, direct language

Strategy: Make it easy for interested people to reach out using a focused closing message and button.

Psychology: After seeing proof and examples, motivated visitors want a single, easy action to take.

Tone: Friendly, clear, and helpful. Invite a conversation, not a hard sell.

Services (Sectioned)

Purpose: Showcase all main services with clear descriptions, images, and reasons to choose you.

Sections

Overview

Purpose: Summarize all core services and help people choose the one that fits their need.

Key Elements:

• Grid of cards or images for each service (Content Marketing, Campaign & Growth Marketing,
Product Marketing, Customer Case Studies)

• Brief but clear explanation for each service

• Click-through links for more detail

Strategy: Simple visual layout helps people self-qualify and head to the right page for their needs.



Psychology: Busy, technical clients want to find what they need fast and see proof of fit.

Tone: Direct, energetic, focused on business outcomes and value.

Content Marketing (Service)

Purpose: Show how your content skills drive attention and sales for cybersecurity brands.

Sections

Overview

Purpose: Explain what makes your content marketing different, with examples and proofs.

Key Elements:

• Clear list of deliverables (white papers, eBooks, buyers’ guides, case studies, etc.)

• List of reasons to choose your service

• Links to real examples and downloads

Strategy: Presenting variety and expertise makes it easy for firms to trust you with their content.

Psychology: Showcasing deliverables and fast turnaround appeals to tech clients who need quick, quality
help.

Tone: Concise, highlight proven results, avoid fluff.

Case Studies (Gallery)

Purpose: Provide strong proof that your work gets business results and client satisfaction.

Sections

Gallery

Purpose: Let visitors browse customer stories, each with an image and quick link to the details or PDF.

Key Elements:

• Thumbnail images for each case study

• Short outcome-focused summaries

• Download or view full version links

Strategy: Visual proof of success encourages new clients to trust you.

Psychology: Seeing familiar industry logos and recognized brands builds confidence in your track record.

Tone: Fact-based, outcome-focused, not boastful.

Product Marketing (Service)

Purpose: Explain how you help companies craft messaging and launch products for real impact.

Sections

Services

Purpose: Break out key product marketing supports with clear, specific examples.

Key Elements:



• List of services (GTM, launch execution, sales enablement, datasheets, personas, playbooks...)

• What sets your work apart and why clients return

• Sample works if available

Strategy: Highlighting specialization in product marketing helps match technical audiences’ specific
needs.

Psychology: Clear engagement models and flexibility matter for technical buyers.

Tone: Confident, knowledgeable, easy to follow.

Campaign Growth Marketing (Service)

Purpose: Help visitors see how you plan, build, and deliver full campaigns for the cybersecurity sector.

Sections

How It Works

Purpose: Give details on what to expect working with you, with steps and reasons.

Key Elements:

• Step-by-step outline of workflow (from strategy to nurture to enablement)

• Icons or bullets for each campaign piece

• Testimonial quotes

Strategy: Clarity reassures visitors you can cover anything they need, not just one slice.

Psychology: Marketers want a trusted guide for the whole campaign process.

Tone: Step-by-step, plain English, keep it action-focused.

Portfolio (Gallery)

Purpose: Let technical clients view your work samples organized by asset type.

Sections

Gallery

Purpose: Visually display a large library of work samples organized by asset category.

Key Elements:

• Sectioned with clear titles (Case Studies, White Papers, eBooks, Research, Playbooks, etc.)

• Image or icon for each asset

• Link to view or download PDF

Strategy: Makes vetting you as a partner simple—clients can see work and proof before contacting.

Psychology: Tech buyers want to see everything up front; all-access galleries give trust.

Tone: Label categories clearly, let the work speak with short, specific titles.

Testimonials (Reviews)

Purpose: Show social proof with quotes and stories from actual clients.



Sections

Carousel

Purpose: Highlight a wide range of client reviews to appeal to technical decision makers.

Key Elements:

• Large, readable quotes

• Names, job titles, and companies

• Photo or logo where available

Strategy: Featuring many detailed, relevant testimonials lowers visitor uncertainty.

Psychology: Peer influence and repeated praise build confidence for high-stakes buyers.

Tone: Authentic, focus on partnership and results.

Clients (Gallery)

Purpose: Visually display the range of brands and companies you’ve helped.

Sections

Logo Gallery

Purpose: Help new prospects quickly see your past client base, organized and attractive.

Key Elements:

• Logo grid, manageable scroll/ticker with 41 client logos

• Short introductory statement

• Optional: click logos to see case studies

Strategy: Seeing familiar and respected names reassures buyers about the quality of your service.

Psychology: Recognition, trust, and belonging are quickly established by brand association.

Tone: Keep it factual and accomplishment-focused.

About Us (About)

Purpose: Share your story, values, and what sets you apart as a partner.

Sections

Our Story

Purpose: Show your history, experience, and approach in a friendly, confident voice.

Key Elements:

• Personal photo

• Brief business history

• Clear values and philosophy

• Notable awards and recognitions

Strategy: Personal stories and visuals connect on a human level, especially with boutique consultancies.

Psychology: People hire people. Sharing your background makes you accessible but still credible.

Tone: Warm, genuine, direct with expert highlights.



Contact (Form)

Purpose: Make it easy for people to reach you any time, from anywhere.

Sections

Contact Methods

Purpose: Show all the ways someone can connect, and when you’re available.

Key Elements:

• Contact form

• Professional email address

• Social link to LinkedIn, if provided

• Hours included (24/7)

Strategy: Giving multiple, easy ways to get in touch cuts excuses for not reaching out.

Psychology: Buyers want to see responsiveness and access—global/remote makes you flexible.

Tone: Practical, welcoming, and clear on response time.

Recommended Sections

• Company Story

• Team Profile

• Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: string

Application: string

Implementation: string

Content Strategy

Area: string

Recommendation: string

Implementation: string

Conversion Optimization

Technique: string

Rationale: string

Implementation: string

Priority Focus

Category: string

Description: string

Reason: string

Implementation Order

1. array

Risk Mitigation

string

Category: string

Suggested Action: string

Business Impact



Impact Level: High | Medium | Low


