Website Blueprint

OP-85885

Location: Hubbard Lake, MI, USA (serving Alpena County, Alcona County, losco County, Presque lIsle
County, Montmorency County, Northeast Michigan)

Business Type: Civil Engineering and Land Surveying Firm

Target Audience: Private developers, private homeowners, real estate agents, banking institutions,
commercial developers, national chains; typically decision-makers in residential and commercial property
development, real estate professionals, and institutional clients seeking reliable engineering and
surveying services in Northeast Michigan.

Executive Summary

Northeast Michigan Engineers & Land Surveyors is a trusted civil engineering and land surveying firm
with over 35 years of experience, serving a range of clients from private homeowners to large
commercial developers in Northeast Michigan. The company stands out by providing a true one-stop
service, personal attention to client needs, and the ability to handle all aspects of site development from
concept to completion, leveraging extensive local expertise and a network of specialized consultants.
Their reputation for accuracy, efficiency, and dependable project management sets them apart from
competitors in the region.

Primary Goals

» Enhance online presence and clearly communicate service offerings
« Attract and convert target customers in Northeast Michigan
» Showcase expertise and experience to differentiate from competitors

Brand Values
o Accuracy

« Efficiency
» Responsible project execution

Competitive Advantages

 Over 35 years of comprehensive design and construction experience
« Personalized, client-focused approach with clear communication
« Agility and cost-effectiveness of a local firm combined with the expertise of larger firms



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #25485E
Secondary #87A99F
Accent #D9B160

Rationale: The main color is a professional blue that reflects trust, reliability, and expertise, which are
important for engineering and surveying. The secondary color is a soft green, inspired by the natural
environment of Northeast Michigan, and adds a calm, inviting feeling. The gold accent brings warmth and
highlights to important buttons or features, making the site friendly and easier to use.

Typography
Heading Font: Source Sans Pro
Body Font: Roboto

Google Fonts Url: https://fonts.googleapis.com/css2?family=Roboto:wght@400;500&family;=Source+Sa
ns+Pro:wght@700&display;=swap

Imagery Style

Use clear, high-quality photos of real projects, land, and buildings from Northeast Michigan. Show
images of people working outdoors, construction sites, survey tools, and before-and-after site changes.
These images should feel authentic, professional, and directly related to your work in the region.

Overall Aesthetic

The website should feel trustworthy, approachable, and professional. It should give a sense of stability
and experience but also feel welcoming and easy for everyday people to use. The look will be clean, with
plenty of space and straightforward navigation.

Theme Style

Modern classic — focusing on a simple, timeless look with strong, bold headers and clear sections. Use
light backgrounds, neat dividing lines, and pops of color for action buttons or highlights.

Layout Approach



Keep things simple and organized. Use clear headings for each section so visitors can find what they
need quickly. Show important information up top — like main services and contact details. Add short
calls-to-action in visible spots and keep menus easy and quick to navigate. Make sure everything works
smoothly on both computers and phones.

Regional Recommended

» Showcase photos with Michigan’s natural landscapes or local construction sites
« Use color themes that are inspired by the woods, lakes, and open fields of Northeast Michigan
« Include friendly, welcoming language and highlight trust, experience, and local knowledge

Regional Avoid

« Avoid flashy or overly bright colors that do not match the local area
- Stay away from cold, corporate stock images unrelated to Michigan
 Skip complicated layouts or small fonts, as many clients may value simplicity and clear details



Requirements & Features

Website Structure

Description: Create easy-to-find pages for Home, Civil Engineering Services, Land Surveying Services,
Construction Staking Services, and Contact.

Validation: Each service has its own page and all pages are clearly labeled in the main menu.

Contact Information

Description: Display phone number, email, business address, and business hours prominently on every
page.
Validation: Contact details are visible in the header or footer of every page.

Contact Form

Description: Add a simple contact form so clients can easily get in touch and request services.

Validation: Form is easy to find, simple to complete, and messages are sent to the business email.

On-Page SEO

Description: Use targeted words and phrases like 'Civil Engineering', 'Land Surveying', and 'Northeast
Michigan' throughout the website.

Validation: Keywords appear naturally in main service pages, homepage, and contact pages.

Business Directory Listings

Description: Make sure business details are listed accurately on online directories and maps.

Validation: Directory listings show business name, phone, email, and address correctly, matching the
website.

Images and Branding

Description: Use provided company logo and client-uploaded project images. Fill in with high-quality
professional stock photos where needed.

Validation: Logo is visible on each page and images represent actual services wherever possible.

Loading Speed

Description: Make pages load quickly for visitors, even with images.

Validation: Most pages load in 3 seconds or less on common internet connections.

Mobile-Friendly Design

Description: Ensure the website works well and looks good on phones and tablets.

Validation: All main features and forms are usable on mobile devices; text and buttons are easy to read
and tap.



Clear Services Descriptions

Description: Use simple service explanations for Civil Engineering, Land Surveying, and Construction
Staking so anyone can understand.

Validation: Service pages use plain English and list key offerings with brief explanations.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Show a clear, professional introduction to Northeast Michigan Engineers & Land Surveyors that
instantly gives visitors a sense of what the business offers and encourages them to get in touch.

Sections

Hero

Purpose: Grab attention immediately and explain the main value of the business in a single glance.
Key Elements:

 Logo and business name so people know who you are

« Your slogan: 'We are your one stop shop for turning your ideas into reality!

« Short statement about experience and area served (Over 35 years in Northeast Michigan)
« Striking image of your team or a successful project

» Menu at the top for easy site navigation

Strategy: Quickly builds trust and credibility so visitors know they are in the right place. Provides easy
access to the rest of the website to reduce confusion.

Psychology: Most people decide in seconds if they want to stay on a website. Highlighting local expertise
and experience helps new visitors feel confident and welcomed.

Tone: Use friendly, welcoming words. Keep messages straightforward, focused on how you help people
and provide solutions for their projects.

Cta Block

Purpose: Encourage visitors to reach out or request a consultation right away.

Key Elements:

« Easy-to-find button to contact you ('Request a Consultation' or 'Get in Touch")

« Your phone number and email shown clearly

 Short message about quick, personal service (e.g., usually responds within one business day)
 Simple contact form for fast inquiries

Strategy: Make it as easy as possible for potential clients to start a conversation—fewer steps mean
more people will contact you.

Psychology: Decision-makers want quick answers. Prompting an immediate action lowers barriers and
increases the number of people who will reach out.

Tone: Use reassuring and helpful words. Let people know what to expect after they reach out and make
them feel valued.

About Us (Informational)

Purpose: Share your company story, values, level of experience, and personalize your services for local
clients.

Sections
Our Story

Purpose: Introduce the team and why your company is passionate about serving the local community.



Key Elements:

« Brief background on the firm's origins and history
« Highlight over 35 years of experience
* Your personalized, client-focused approach
« Professional photo of owner or team
Strategy: Build trust and credibility by showing the people behind the company.

Psychology: Visitors are more likely to do business with someone they feel they know and trust.

Tone: Be genuine, approachable, and trustworthy. Use simple, real-life stories.

Civil Engineering Services (Service)

Purpose: Explain the range of civil engineering solutions offered, so potential clients quickly see how you
can help their specific projects.

Sections

Service Details

Purpose: List your civil engineering services and show what makes your approach stand out.
Key Elements:

« Bullet points or short descriptions for: Residential, Commercial, Retail, Industrial, Plot Plans, Site
Planning & Design, School/Public Facility Projects

« Details about your comprehensive design and construction support
 Photos showing project types
« Reasons to choose your team in plain language
Strategy: Let decision-makers see the breadth of capabilities so they feel confident in your expertise.

Psychology: Most clients need reassurance that you have experience with projects like theirs.

Tone: Be direct, solution-focused, and helpful. Avoid industry buzzwords.

Land Surveying Services (Service)

Purpose: Showcase your surveying services so different clients (homeowners, developers, banks, real
estate pros) quickly find what they need.

Sections

Service Details

Purpose: Break down your key surveying services in clear terms.
Key Elements:

« List and explain services: Boundary Surveys, Property Surveys, ALTA, Subdivisions, Land
Divisions, Topo, Mapping, As-Built, Hydrographic, etc.

« Simple infographic or visual showing survey types

» Photo examples of past surveys (single-family, subdivisions, commercial properties)
Strategy: Help visitors identify which service fits their needs, making it easy to get started.
Psychology: Too many choices can overwhelm. Clear explanations ease decision-making.

Tone: Be straight to the point, with reassurance that your team can simplify the process.



Construction Staking Services (Service)

Purpose: Describe your construction staking and related site development services, aimed at contractors
and developers.

Sections

Service Details

Purpose: Present your step-by-step approach and show you support projects from start to finish.
Key Elements:

» Short menu of tasks: House Staking, Tree Clearing, Mass Grading, Utilities, Paving, Footings, etc.
« Mention how you manage coordination and accuracy on-site
« Highlight reliability and timeliness
 Photo from a job site
Strategy: Show contractors and developers you streamline critical phases and keep projects on track.

Psychology: They value vendors who prevent mistakes and avoid costly delays.

Tone: Use clear, results-oriented statements and focus on dependability.

Contact (Contact)

Purpose: Make it straightforward for visitors to contact you however they prefer, lowering any hesitation
to reach out.

Sections

Contact Options

Purpose: Clearly list all ways people can start a conversation with your firm.
Key Elements:

« Contact form requesting name, email, brief message, and best way to reach them
» Prominently displayed phone number and email address
* Physical address for visits or mailing
 Hours of operation including 'by appointment’ details
Strategy: Remove the guesswork about how to get in touch. Make it as easy as possible.

Psychology: Different clients like different communication methods. Offering multiple paths increases
inquiries.

Tone: Be inviting, clear, and responsive. Use plain phrasing and friendly encouragement to reach out.

Recommended Sections

* Company Story
* Team Profile
* Mission & Values

Psychology Insight



Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: Clarity and Trust

Application: Show business experience and regional expertise right away on the homepage and service
pages.

Implementation: Add a short summary on the homepage highlighting over 35 years’ experience and a
local focus, supported by a real logo and genuine project images.

Principle: Ease of Use

Application: Make sure anyone can find contact info, services, and how to start a project without feeling
lost.

Implementation: Use a clear menu at the top of each page and a simple call-to-action, like 'Get in
Touch' or 'Request a Quote', placed in obvious places.

Principle: Social Proof
Application: Show examples of past work to build trust.

Implementation: Add project images or a short list of completed project types on service pages.

Content Strategy

Area: Home Page

Recommendation: Write a clear and friendly welcome message that explains what you do and who you
serve.

Implementation: Use the business overview to write a paragraph at the top of the homepage. Mention
experience, commitment to quality, and local ties.

Area: Service Pages

Recommendation: Break down each main service (Civil Engineering, Land Surveying, Construction
Staking) into easy-to-read sections.

Implementation: Use bullet points for each type of work and add a short sentence describing each
service, focusing on real-life benefits for local customers.

Area: Contact

Recommendation: Invite visitors to reach out with questions, emphasizing local expertise and fast
response.

Implementation: Place a friendly note above the contact form letting users know they're reaching real
local pros, and include business hours clearly.

Conversion Optimization

Technique: Obvious Calls to Action

Rationale: People decide quickly whether to take the next step if the option is clear.



Implementation: Put a button or link labeled 'Request a Quote', '‘Contact Us', or 'Get Started' on every
page, especially underneath service descriptions.

Technique: Short and Simple Contact Form
Rationale: Shorter forms get more responses and reduce the chances of people leaving.

Implementation: Ask only for key details like name, phone, email, and a short message on the contact
page.

Technique: Show Service Areas Clearly

Rationale: When customers see their county or region listed, they know you serve them, increasing the
chance they’ll reach out.

Implementation: Include a section or map showing all the counties and cities served in Northeast
Michigan.

Priority Focus

Category: Contact and Service Access
Description: Make it easy for visitors to contact the business and find out what services are offered.

Reason: Visitors who cannot easily find how to start a project or get more information are unlikely to
become clients.

Category: Local SEO and Directory Listings
Description: Ensure listings and targeted keywords focus on Northeast Michigan counties.

Reason: Most clients will search for engineering and surveying services with location-specific terms.
Accurate directory listings boost local credibility and search visibility.

Implementation Order

. Set up basic website structure and menu

. Add accurate business details to header, footer, and contact page

. Create service pages with clear descriptions and contact options

. Upload logo and project images, add professional photos where needed
. Add strong calls-to-action throughout the site

. Activate business directory and ensure accuracy

. Apply keywords and regional SEO content

. Test for mobile use and speed
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. Final review for simplicity and consistency

Risk Mitigation

Missing or Inconsistent Contact Information

Category: Trust



Suggested Action: Double-check that phone, email, and address are the same everywhere on the site
and on directory listings.

Slow Loading Images
Category: Loading Speed

Suggested Action: Make sure all uploaded and stock images are compressed and resized to avoid slow
page loads.

Unclear Services for Non-Experts
Category: Clarity

Suggested Action: Make service descriptions simple and clear, with extra explanation where technical
terms are needed.

Business Impact

Impact Level: High



