Website Blueprint

OP-85726

Location: United States
Business Type: Online Beauty & Wellness Retailer

Target Audience: Men and women aged 35 and older in the United States who are interested in beauty,
skincare, haircare, and wellness products. This audience values self-care, quality products, and
convenient online shopping experiences.

Executive Summary

Magnificent Me! offers a wide range of beauty, skincare, haircare, and wellness products online, focusing
on men and women over 35 in the United States who value self-care and convenience. The business
stands out by providing easy online access to quality products and a user-friendly shopping experience,
with a website that emphasizes clear product information and appealing design. Unlike many
competitors, Magnificent Me! is committed to showcasing its full product line in a way that is easy to
browse and understand, helping customers find what they need without hassle.

Primary Goals

» Showcase a curated selection of beauty and wellness products online
« Enhance brand credibility and online presence with a professional website
« Drive traffic to the referral e-commerce link for product purchases

Brand Values

* Empowerment through self-care
* Quality and trustworthiness
« Accessibility and inclusivity

Competitive Advantages

« Comprehensive range of beauty and wellness products for mature consumers
* User-friendly online showcase with clear product information
« Consistent branding and messaging focused on self-empowerment



Visual Identity

Color Palette

Color Type Color Swatch Hex Value
Primary - #8D6E63
Secondary #FFFFFF
Accent #A1887F

Rationale: The main color is a soft brown, just like the existing site, to create a warm and inviting feeling.
White makes everything easy to read and keeps the site bright and clean. A lighter brown is used to
highlight important buttons or details, so visitors notice them easily.

Typography
Heading Font: Montserrat
Body Font: Open Sans

Google Fonts Url:
https://fonts.googleapis.com/css?family=Montserrat:700,400|Open+Sans:400,600&display;=swap

Imagery Style

Use high-quality product photos with clean backgrounds, and lifestyle images of real people, both men
and women aged 35 and up, showing results, confidence, and self-care. Pictures should feel natural,
welcoming, and positive.

Overall Aesthetic

The site will feel elegant but simple, focusing on comfort and trust. Clean sections, clear buttons, and
easy-to-find information will help visitors enjoy browsing products.

Theme Style

Modern and friendly, with warm touches. The look is not too flashy, but welcoming and uplifting, fitting for
a self-care and beauty shop.

Layout Approach

Use a lot of white space, larger text for section titles, and clear calls to action like 'Shop now.' Core
products are front and center, with simple navigation so visitors quickly find what they need.



Regional Recommended

* Neutral browns

« Clean white space

« Photos featuring a mix of men and women with varied backgrounds
* Simple layouts

Regional Avoid

* Very bright or neon colors

* Busy patterns

* Small, hard-to-read fonts

* Images that look too posed or fake



Requirements & Features

Homepage clarity

Description: Make it clear right away what your business offers, who it is for, and what the value is.

Validation: A visitor can quickly tell this is an online store for beauty, hair, skin, and wellness products
just for adults in the United States.

Contact options

Description: Make a contact form easy to find so people can reach you with questions.

Validation: A visitor finds a contact form in the main navigation or footer; phone and email clearly listed
when available.

Information on products

Description: Showcase cosmetics, hair care, skin care, and wellness with clear descriptions and good
photos.

Validation: Each product page includes images and a brief, simple description. There is a clear button
for 'Shop now' that links to the existing beauty society referral store.

Placeholder logo and color scheme

Description: Use a simple text logo "Magnificent Me!" and keep a natural, brown color palette
throughout the site.

Validation: Site logo says 'Magnificent Me!" and overall colors feel earthy and calm.

Mobile friendly design

Description: Make sure the website is easy to use on phones and tablets.

Validation: Website layout and buttons work smoothly on all devices.

Clear call to action

Description: Each key service page and featured product needs a 'Shop now' button that clearly takes
visitors to your Beauty Society referral store link.

Validation: Every main product page has at least one button that links directly to
https://beautysociety.com/Ajaytukes.



Page Structure & Recommendations

Homepage (Landing)

Purpose: Welcome visitors and give a clear, friendly introduction to Magnificent Me! and what it offers.
Help people know they are in the right place to learn about beauty and wellness products for self-care.
Make it easy for visitors to find what they need and encourage them to explore more.

Sections
Hero

Purpose: Showcase what Magnificent Me! is all about right away. Let people know it's an online store for
beauty and wellness products with a focus on adults who care about quality and self-care.

Key Elements:

« Big headline with your business name and slogan ('‘Be your magnificent self.")

» A welcoming introduction about your store

« A large photo showing beauty and wellness products or a happy, confident customer

« A clear button that says something like ‘See Our Top Picks’ to guide visitors further into the site

Strategy: Welcome visitors and quickly show the types of products offered. Use a friendly button to
encourage them to click and see your best products.

Psychology: People decide quickly if a site is right for them. By showing your purpose and your focus on
self-care right away, you make older adults feel seen and welcome.

Tone: Use friendly, positive, and simple wording. Focus on making your visitors feel good about taking
care of themselves.

Cta Block

Purpose: Encourage visitors to check out your featured products or contact you for more information.
Key Elements:

* A simple note to invite visitors to browse your section on cosmetics, skin care, or hair care
« A big, colorful button to 'Shop Now' that links to your referral site
« Contact details or a button to send you an email for questions or advice

Strategy: Keep the choices simple so visitors can easily click the button to shop or ask questions.
Highlight that shopping is safe and convenient.

Psychology: People like clear next steps. An easy-to-find button or contact option helps visitors take
action right away without feeling lost.

Tone: Speak directly to the customer. Keep the message warm and encouraging. Remind them of the
comfort and confidence your products help create.

Cosmetics (Information)

Purpose: Showcase your cosmetics products with a brief, clear description. Help visitors understand how
your makeup options help them feel confident and look their best.

Sections

Intro



Purpose: Describe your range of cosmetics and explain why they are a good choice, especially for adults
aged 35 and older.

Key Elements:

* Short overview of cosmetics line

« Pictures of popular cosmetics products

« Callout of any unique features or benefits

« Button to 'Shop Now' linking to your referral site

Strategy: Display the top products visually and make it easy to jump straight to shopping through a big
button.

Psychology: Many adults worry if makeup fits their skin type or age. Show confidence and simplicity to
put them at ease.

Tone: Write with a reassuring and knowledgeable tone. Let people know your products are chosen for
quality and results.

Skin Products (Information)

Purpose: Explain your skincare products. Help older adults find solutions that match their self-care goals
and skin needs.

Sections
Intro

Purpose: Introduce the different types of skin products you offer and how they can help visitors look and
feel great.

Key Elements:

« Brief description of skincare options

» Images of best-selling or featured skin products (use uploaded images like clean shave, revival
refill, etc.)

« Highlight any gentle, anti-aging, or nourishing benefits
« Easy-to-spot 'Shop Now' button

Strategy: Put useful, confidence-building product info up front and add photos to make it real. The 'Shop
Now' button sends visitors to the online store easily.

Psychology: Adults over 35 want assurance that products will be gentle and effective. Images and simple
benefits messaging build trust.

Tone: Keep descriptions clear and comforting. Help visitors feel good about choosing self-care.

Hair Products (Information)

Purpose: Show your hair care line and explain how your products help mature men and women care for
their hair and scalp.

Sections
Intro

Purpose: Briefly list and describe your hair care products so customers can find solutions for their unique
needs.

Key Elements:



« Overview of hair products (shampoo, conditioner, treatments)
* Product images (use uploaded Redemption range, dry shampoo, etc.)
« Benefits for hair strength, shine, and health
« Button to 'Shop Now'
Strategy: Make the top products visible and let people click straight through to buy what interests them.

Psychology: As people age, they look for trustworthy products to keep their hair healthy. Showing clear
benefits reduces hesitancy.

Tone: Write with helpful, practical language. Address common concerns and highlight results.

Contact (Information)

Purpose: Give visitors an easy way to reach out if they have questions or want personalized product
advice.

Sections

Contact Form

Purpose: Allow people to send questions or comments directly through the site.

Key Elements:

 Simple form to enter name and message
* Placeholder text for email contact until final address is available
* Friendly note inviting questions
Strategy: Make it as easy as possible to reach out, so visitors are more likely to contact you.

Psychology: Some people want to ask questions or need personal help before shopping. A form lowers
the barrier to reaching out.

Tone: Encourage all visitors to ask about anything they need. Use warm, welcoming words.

Recommended Sections

e Company Story
* Team Profile
» Mission & Values

Psychology Insight

Building trust through relatable storytelling and demonstrating company values

Copy Tone Guidance

Authentic and engaging, highlighting the company's journey and ethos



Implementation

UX Psychology

Principle: First impressions count
Application: Use the homepage to build trust quickly by showing what you offer and who you serve.

Implementation: Place a short summary and friendly product images at the top of the main page.

Principle: Ease of use keeps people engaged
Application: Visitors should never struggle to find products or how to contact you.

Implementation: Keep menus simple, show 'Contact’' and 'Shop Now' buttons clearly, and avoid
complicated layouts.

Content Strategy

Area: Product Pages

Recommendation: Each main area (cosmetics, hair, skin, wellness) should have its own page with
easy-to-read descriptions and actual product images.

Implementation: Summarize the benefit of each category simply and add real photos from your uploads.
Use your referral link for 'Shop now'.

Area: Brand Message

Recommendation: Use the slogan 'Be your magnificent self' in key places to help visitors remember
your brand.

Implementation: Place the slogan under your logo and once in your About area.

Conversion Optimization

Technique: Prominent 'Shop Now' button
Rationale: Older adults want clear, direct actions—easy-to-see buttons help them buy.

Implementation: Use a bright brown or earth tone button labeled 'Shop Now' on every product and
service page, always linking to your main store.

Technique: Easy contact path

Rationale: If customers have questions or trouble, a simple contact form builds trust and can save a
sale.

Implementation: Add a straightforward contact form on its own page and mention what response time
customers can expect.

Priority Focus

Category: Product visibility and clarity



Description: Make your main products and shop link stand out.

Reason: This is not a store itself, so visitors need clear direction to buy from the referral link.

Category: Contact form
Description: Make the contact form easy to find even before contact details (phone/email) are finalized.

Reason: Customers may want to get in touch right away with questions.

Implementation Order

1. Homepage summary and clear value statement

2. Product category pages with real images and 'Shop now' buttons
3. Simple navigation and main menu setup

4. Contact form page setup

5. Add placeholder text logo and color scheme

6. Double-check for easy mobile use and loading speed

Risk Mitigation
No direct shopping or eCommerce

Category: Customer confusion

Suggested Action: Clearly explain that purchases are made through the linked referral shop, not directly
on this website.

Missing phone/email at launch
Category: Customer frustration

Suggested Action: State that additional contact options (like email) are coming soon, and focus on the
contact form until set up.

Business Impact

Impact Level: High



